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I understand that you are affected socially and
economically by the spread of COVID-19 and
spending difficult days. I hope that the disease
will be stamped out and our social life will be
recovered at the earliest time. At the same time,
I hope together we can explore a new tomor-
row from a design perspective.
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Beginning of a New Social Life

Quasi-COVID-19 Experience

Led by a nurse fully equipped with a protective suit, I was laying on a CT
scanner. I was a suspected case of viral pneumonia. While my body slowly
moved into the machine, the tomographic images of the lungs were taken.
In the humming of the rolling machine, I quietly and deeply felt that some-
thing would undergo changes.

In early March, I was staying in Essen, Germany to attend the selection
session for Red Dot Design Award winners and the Red Dot Ambassador
conference. We heard that COVID-19 was spreading in Italy, but it was still
quiet in Germany. Cafés were crowded, and lovers were exchanging hugs in
the streets. Nobody seemed to be concerned that a pandemic was going to
develop. A small thing I observed was that people were saying “we should
refrain from hugging and shaking hands” while smiling at one another.

Three days after my return home, I found myself extremely unwell.
Although I thought it could not happen to me, I visited the hospital to go
through CT scanning and two PCR tests. The results of the PCR tests
were negative and there were no pneumonia symptoms. I just had the
usual bronchitis.



RKOTND, ZZIRBWTFIF A UF, ETHhRERBE 5
LB272595, 4. 20AL DR EF VIXEML. L WKL
EMZESELTWD, ZORE iR meETs Vv EMEST ST
P L OBRENLIZM D, FHFAL I EERTRERON, ZO
ZeaASMEZLTHIZN,

st 2BBOBEK
COVID-191%, [ERMEOGHE LI RM 2 NOBHE % Ik
iz, 2L, HEBXEBHNS, 710 AR~ 0 Bl
FETREDL, NRFRTREZOZDTEL LD 2. RboT
AHICERLIZbDONRF LI 77 LY R, [AF AR — AN
HRPTEH SN, LTI RBERBEREOFTOEZ NN
AT F—A=arBRIROLNIED Tz, ZORER, KNFMCE
WCFVE LRy T =27 OFRAPEIEITIERL, 7 14 AR
FIEOREVBEDLVIED Tz, BT, Fvyvyyal AOFYNY—
MNEGEIZIERL., A IZETETHHOLERZ K 2LV
DTS, BRBFIEODIZ, ZTRNETOFEBHBREILILL
D,

bHAHA. T LIBALZBIIEIL R ITERL THID Tt Z o 2
H O TR, 212 % TLUMK, FY & A 423 BEITIER
LTWi, COVID-19D 8> FIv 71X, ThzBIMICIERES &
HEEL IR T,

TOULTI AL Z N X B0, AT COVID-19 @ iR Ik
SEEN, UrFREMABEIRIY AR R ERL LR TE
31255, = O X, 20194ELLFT O BHRMEICIR D D25 5 b,

This gave me the opportunity to contemplate the impact of COVID-19.
What I can do being a non-medical worker is to not get infected and to
not infect others with COVID-19, in other words I should not become a
victim nor a person who injures. Activities by a person without outright
symptoms may take away someone’s life. With this strong awareness, |
spent about three months working from home. Then, I came to ask
myself what design can do in such a situation.

Changes in society brought about by COVID-19 require people to live
with the new normal. Under the new normal, design my play a great role.
Now, the 20th-century social model is about to be broken up, and a new
age is approaching. What role should designers perform in creating new
lifestyles? What should be emphasized? I would like to consider this point.

Arrival of New Social Norms

Along with the crisis of overwhelming hospitals, COVID-19 stopped
people’s travels on a global scale. Not only traveling across national
borders but also commuting to workplaces and schools has stopped.
People began to live quietly at home. Instead, teleconferencing has rapidly
been expanded. While staying at home was encouraged, a digital transfor-
mation came to be strongly demanded including teleworking, and distance
lectures. The use of digital networks dramatically expanded both for
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Symposium “Homo ex Data: Design in the Age of Big Data”
at the Reunion of Red Dot Ambassadors. Discussion on
the role of design in the coming age was held with 70
core members.

official and private life, and the roles of office and home began to change.
Supported by the rapid spread of delivery services with cashless payments,
we are beginning to find it less necessary to go out of the home. Our
attitudes have largely changed to prevent the spread of COVID-19 trans-
mission.

Such change was not ignited by COVID-19. The digitization process
had begun at the beginning of the 21st century, but the pandemic drastical-
ly accelerated the process.

Treatment procedures will be established in due time, and people may
develop antibodies through vaccines and community immunity. Then, will
our society recover what it was before 2019?

The answer perhaps is no. The current situation brought great differ-
ences in peoples work and life, and above all, in their attitudes. The con-
ventional ways for people to move and carry out activities by direct in-per-
son interaction could decline.

It is foreseen that living spaces around us would become different from
the conventional ones. In offices, spaces for interaction and experience
would remain, but in working spaces, arranging desks in rows for all
employees would be no longer necessary. Furthermore, offices should not
necessarily be located in the central part of a big city. People commuting
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to their workplaces or making business trips would decrease in number,
lowering demand for mass rapid transportation systems. Just as in the
case of the supersonic airplane, the Concorde, the magnetically levitated
train meant for super rapid transportation might become unneeded.
Furthermore, houses might be changed. It has been a minority who live
in a house with a study. However, in future houses, there would need to be
a working space. You may wonder where we can have such a room inside
our small houses. Again, it is not necessary to live in a city paying expen-
sive rent. Provincial cities with amenities would be given light. As such,
new workplace designs, new house designs, and new city designs would be
demanded. The areas for designers to display our capabilities in the
post-COVID-19 society would be the establishment of new lifestyles.

World of New Lifestyles to be Directed toward the Age of Heart

Post-COVID-19 society will become remotely operated. It may sound like a
cool society where people are connected only through computer terminals.
But the ideal societal image is not found there. The ideal society is where
the value of person-to-person interaction becomes clearly recognized in
individually dispersed worlds. People will gather not for working, but
genuinely for human interaction. Digital transformation should not aim
for inhuman efficiency, but rather, it should act as a tool to enhance the
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value of interaction and promote relationships. No doubt, the current
situation will expedite the digitization process, and we need to seriously
consider where our society is heading.

The COVID-19 crisis demands that we reconsider the modern society
paradigm prevalent in the 20th century. This is said to be a challenge to
capitalist society. It implies the end of a large story. The industrial struc-
ture in modern society had brought industries together in mega cities,
embracing growing populations in high-rise buildings in large cities. But
now with the advent of a super digital society, cities transcending time and
space are emerging, There may be no necessity for big businesses or big
cities. In such a time, people’s activities should be based on the relationship
between autonomously dispersed individuals and groups which facilitate
individuals to resonate in the heart among one another. People will live in
places where they can live as they desire (individual) and find pleasure in
interacting with others (group). People live freely without being bound to
social systems structured for working in groups. Then, a person is alone,
but not solitary. People will become “autonomous” individuals supported
by digital tools. At the same time, the value of groups to enjoy culture,
common sensations and interaction will have its essential meaning. The
group will not be meant for working but will become an entity to allow
people to live as people.
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Concept advocated by Peter Zec,
founder, and CEO of Red Dot.
He considers the impact and
changes on artifacts, society and
further on humans by the use of
Big Data and the progress of
digital technology, and the role of
designers to cope with these
changes.

Designs are not created only by three elements of tangible things, intangible
things, and technology. In a society where a digitization process will further
progress and the quality of Al will be upgraded, an eye toward the heart will
become the most important. (from Design no Honshitsu, Designing for
Essential Values, due to be published in September 2020)
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Post-COVID-19 society will consist of relationships between individuals
and groups. Society will comprise tangible things brushed up in the 20th
century, intangible things flourished in the 21st century and science and
technology which support them. It is the intrinsic human heart which
connects tangible and intangible things and technology that will bring
forth new value. Led by the heart as an intrinsic human nature, designers
will explore a new society. It may be said that the society is led by human
conscience.

The Red Dot Ambassador conference in Germany which I attended in
March had “Homo Ex Data” (man of data) as its subject. It defined Homo
ex data as a human species following Homo sapiens (wiseman) and Homo
faber (man the maker). It implies people living in a society where Big Data
and Al are made full use of with the support of digital technologies such as
robotics, sensors, and automatic driving. Such a society may possess an
element of danger as a super-controlled society as depicted by George
Orwell. But the society has great power to reform peoples’ lives.

In order not to make the age of Home ex data a dark future, the pres-
ence of the human heart is essential. Al and Big Data may be capable of
knowing by analogy how the human heart responds, but they will not be
able to have heart themselves. Finally, the human heart may be reviewed
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sooner or later. Technology certainly explores a new world and the
post-COVID-19 crisis world can only be an emotionally enriched world
with the presence of the intrinsic human heart.

Through medical care issues, the COVID-19 crisis made us realize that
the contemporary society is inseparably connected with science. It requires
the integration of living and science. Designers can integrate people’ living
and science with the heart and actually implement their creations in social
life. This is exactly the social mission required of designers.

I wish that the Pandora’s box opened by COVID-19 would give pleasure
to human hearts. Here, the strength of comprehensive designers aiming
for the society as a whole should be exerted.

What I felt while going through the CT scanner months ago might have
shaped my realization about tomorrow. When our society is increasingly
digitized, and the relationship between time and space changes, design will
expand from the world of objects in the 20th century to a medium to
weave the heart and social system. True comprehensive designers who will
design peoples’ living spaces and society while listening to the voices of the
heart are required now.

Kazuo Tanaka, President / CEO, GK Design Group
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The Book entitled Design no Honshitsu (Designing for Essential Values) written by Kazuo Tanaka, CEO of the
GK Design Group is now on sale at bookstores across the country. In this book, the author discusses with
what concepts the GK Design Group has been engaged in design work to cope with contemporary design chal-
lenges, following the past design development and envisaging future design perspectives. It is a contemporary

theory on “What Is Design?” and the essential values of design.
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Feature: With New Normal

Linking while Preventing: China De-
veloping in a Unique Way under the
Situation of Living with COVID-19
Risk

Yoshiaki Osada

Living in China with COVID-19 Risk

Quite different scenes are observed in China,
Japan’s neighboring country. The main factor
for the difference is the presence of the Health
Code (National Code Rating System) using a
smartphone. In July, I had a chance to visit
Guandong Province on business from Shanghai.
I was required to show my Health Code issued
under the jurisdiction of Guandong Province at
the times of embarkation and disembarkation.
It is because traveling from a city to another
city is restricted unless a passenger proves that
he/she has not stayed in a highly infected area
inside or outside the country within the past
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two weeks. Every passenger must certify the
Health Code of visiting provinces in one’ real
name each time by service applications such as
Alipay, WeChat and so on. It is troublesome
not only for foreign visitors but also for Chinese
people to follow the procedures.

Both Alipay and WeChat are applications
developed by Chinese corporations. Alipay is a
cashless payment platform for online payments
by PC, smartphone and other mobile devices. It
can be used also for payments at shops and
street stands, for transportation fares, and
exchanging pocket money. WeChat is a mes-
senger application for exchanging short texts
and talking. It also has a paying service called
WeChat Pay. Both are so widely used in China
that people cannot live without them. During
the critical time with COVID-19, these applica-
tions are fully used.

Trouble continued even after arriving at the
destination in Guandong Province. At the hotel
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I had booked, I was refused accommodation
there because I, being a foreigner, had no PCR
test certificate issued within the last week. Cur-
rently in China, it is up to the hotel whether to
accept foreign visitors or not. I managed to find
a foreign-owned hotel which did not require
the test report. In this way, barriers are being
built in inter-city travels and foreigners’ accom-
modation services. Situations have greatly
changed from the time before the COVID-19
pandemic.

Since February, the introduction of the Health
Code system based on personal activity data for
the past few weeks (based on GPS and informa-
tion from base stations), as well as the obligation
of temperature measurement and wearing
masks when using public transportation
systems were promoted all at once targeted to
all people living in China regardless of their
nationalities.
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Health Code shown on a smartphone

screen. Green indicates “Not suspected
of being infected.”

There have been local clusters of infections in
Beijing, Dalian, Xinjiang Uyghur Autonomous
Region and others, and the government man-
aged to prevent further spread by ordering
lockdowns to limited areas, identifying trans-
mission routes, keeping people who tested posi-
tive in quarantine and conducting massive PCR
tests. Hence, people now consider that China is
the safest place in the world. As a matter of
fact, I see more people without masks in down-
town areas and parks in Shanghai where I live.

In Shanghai, senior citizens resumed their
dancing in town squares, and shopping com-
plexes in the city center began to be in a great
bustle. In particular, shopping malls targeted
young people called Generation Z (born
between the latter 1990s and 2000), and recently
opened LOFT, a Japanese shopping center, are
thriving day after day. Daily scenes before
COVID-19 prevalence are certainly coming
back for all people.
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Many of the mass media in the world seem to
understand that the strict personal information
management system in China enables identify-
ing highly accurate transmission routes and
thus helps reduce a great number of new infec-
tion cases. But it should not be ignored that the
traditional family-centered value system among
Chinese people helped them to voluntarily
restrain their social activities and isolate them-
selves at home. Their attitudes promoted the
early settlement of coronavirus prevalence.

China’s Unique Lifestyle Created by Chi-
na-made Digital Infrastructure

It turned out clear through coronavirus preva-
lence, that the strict personal information man-
agement and family-centered attitudes would
regulate the development of Chinese lifestyle in
the future. People will place their first priority
on the survival of themselves and their families.
Family-centrism to protect themselves from
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A commercial complex targeted
Generation Z is crowded with young

people taking selfies, and daily scenes
before the COVID-19 prevalence are
coming back.

external threats goes well with government
policies to prevent the coronavirus from spread-
ing as the government assures people of their
safety and security in exchange for offering
personal information. It is not accidental. On
the national level, the protection of internet
industries and the policies to restrict internet
connection can be seen as expressions of
Chinese family-centrism.

WeChat and TikTok, a short movie applica-
tion by ByteDance and other China-made
services were widely used in the west, but they
are now regulated in many countries. There-
fore, Chinese corporations are now reviewing
their overseas strategies.

Chinese-made digital infrastructure built by
the value system which is different from the
west and Japan had been in place in China to
support people’ living even before the coronavi-
rus outbreak. As “national borders” are being
established in cyberspace, the trend to return to

GK Report No.38 1
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one’s home country would be accelerated. Do-
mestic services that ensure people’s safe and
decent life without paying attention to other
countries would survive, and the distinctive
Chinese lifestyle different from the west would

be formed.

Generation Difference in Consciousness
toward In-person Communication

In China where digital infrastructure is flourish-
ing, an argument over binominal opposition
between online and offline is no longer practi-
cal. It is not too much to say that offline spaces
sporadically exist in the online platforms creat-
ed in digital infrastructure. Even so, strong
demand continues for buildings as seen in the
development projects of housing estates near
workplaces and commercial complexes aimed
at the Z generation by major developers.
Offline communication is not slighted at all, and
in-person activities are still needed.
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For example, most major corporations have
already resumed their conventional working
systems, and the working-from-home is hardly
settled. Currently even under coronavirus risk,
important decision-making meetings and drink-
ing sprees are held in-person. People have a
common notion on the necessity of sharing a
place and atmosphere with concerned parties.
However, young people typically the Z genera-
tion who are considered as a driving force of
future China appear to consider offline spaces
as a trigger or a means of online communica-
tion. For them, online communication is the
basic practice, while the meaning of physical
contacts is diminishing,

Generational differences in value systems imply
a potential paradigm shift in communication
among the Chinese. It will certainly exert an
important effect on forming the aforemen-
tioned unique Chinese lifestyle.
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Linking while Protecting

Under the government leadership, economic
reactivation activities are rapidly promoted in
order to maintain China’s GDP growth. Town-
scapes as well as people’s activities look the same
as before the COVID-19 prevalence. On the
other hand, peopl€’s attitudes to protect them-
selves based on family-centeredness appear to be
stronger than before. Food and parcel home
delivery services are now conducted on a
non-contact basis, and chances of physical con-
tact with others are decreasing.

Therefore, services and products created on the
concept of protection would be increasingly
released in both online and offline areas. By
being excessively protective, interaction and
communication with others might be broken as
a possible risk. This is clear looking at the
world situation now. How can we be connect-
ed with others while protecting ourselves? GK
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Design Shanghai must continue to create
designs to go along with consumers coordinat-
ing these elements.

Yoshiaki Osada, General Manager, GK Design
Shanghai

[ iR 2 KD Changsha, provincial capital of Hunan in August 2020
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Feature: With New Normal

Analysis of Post-Corona Design Trends:
Reflections on the Impact of Corona
Shocks on Design from the United
States

Darin Butterfield

During times of crisis, society is significantly
impacted in a number of ways. In order to help
us understand the impact this current pandemic
could have on design; we can reflect on previ-
ous events when the United States was affected
in a similar way. We can see how people’s
attitudes, behaviors, and desires shifted under
stressful circumstances, and what exactly
caused these changes. When we take a deeper
dive into the psychological influences, we can
begin to see certain patterns develop. We can
then apply these observations to help envision
the future and ultimately create solutions with
design, specifically in Colors, Materials, Finishes,
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and Graphics (CMFG).

Reflection of a Past Crisis and Its Influence
on Design
Everything in life is cyclical, having a beginning
and an end. When applied to the US economy
we refer to them as “Boom and Bust”. In most
cases improvements will be made. Reviewing
the Great Recession (Lehman’s Shock), we see
trends that were popular during the “boom,”
before the economic collapse, and how they
changed during the “bust” & recovery phase.
Prior to Lehman’s Shock CMFG trends were
flamboyant, reflecting consumers euphoric
mentality. This correlates with our behavior of
untethered consumption when the economy is
robust. Vivid colors like bright metallic yellow,
bold tribal graphics, and exotic materials (sting-
ray leather) flooded the motorsports market.
When the financial crisis hit, the market
went stagnant. Anxiety, fear, and caution influ-

R T2,

20124E 1272 > TR L REFBIE LIS
Wic, & O EZ ), CMFGIET UM
FEBAE 2 B0 IR L 7o, MSPRY 72 g o
i, iy 7 rERAL RS b - 2,
INEH B oIyl fE L
RofeRBLT, —REEBAER oY
TR R AEICI O GBEI)
Em2 X5 e LR LTz,

bolir I AEoREEREZRNVWEZ
FTADHTE L, BIZHT7FT7 49 212D
B i U S R R 1 23 A FE L, E —
EF—Z2R=—voMHRTIIIL I 1&
R— VR IPEREL oo Te, ZORE AN
12 TBust (Rt &) 1R o RSP 72 7 9 A
YT, RIECRS =T 4 v 07542 0l
Kl Aadberbolz, v o7
NIRHREEL L ZELLL b D)8
MAEEN, 70ERRZAL VDY NA R
NBFRZ o Tz, RO HRIT 2 o %
MU A, HEMRITE G T2b OB OH H
YLUEEZEBBL, iAoz,

BRI UET B I ON THEE I
IVERNIzRY, EEHEZLL I CMFG
BNz, BT 7N 7B OFERMHN,
BOR=—rTHBET MBI, &

enced consumer mentality. Values shifted color
preference, prioritizing resale values over the
emotional values or personal connections.
Industry met these demands by providing con-
servative and long-lasting neutral grays, blacks,
and whites. Cost reductions required construc-
tion methods and material usages in products to
be rethought. For instance, replacing finished
wood with water-dipped patterns, or replacing
fiberglass with molded plastic. This somber
expression lasted about four years, as the con-
sumers were in a cautious mental state.

In 2012 we saw the first economic upswing
and recovery. This psychological shift influ-
enced CMFG to again provide emotional value.
Conservative colors now utilized hue-shifting
paint. These colors provided a nice transition
by maintaining the long-lasting qualities of
grays, but with the addition of more flare.

People reminisced about simpler times. A
new ‘back to basics’ color and graphic trend
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emerged that has become the standard in the
motorsports world today, referred to as “Simple
& Bold”. This style combines the conservative
ideas experienced during the ‘bust’ cycle and
injected bold dramatic lines and interesting
color combinations. The reflection of simpler
times also spun off the nostalgic ‘Retro’ trend,
and its revival of styles re-emerging from the
70s. The older generations enjoy relate to this
era and younger generations are intrigued to
connect with a time when their parents were
young.

As the economy continued to improve con-
sumers became more optimistic, and the liveli-
ness of CMFG followed. Colorful products
were more in demand and uniqueness became a
priority again. The economy had made a com-
plete cycle and we could once again see a move
to greater variation and creativity. A conserva-
tive approach was no longer the decisive factor
in design execution. Designers were starting to

take risks again and experiment with new ideas!

The Impact of the Covid-19 Crisis Psycho-
logically

Knowing the impact that the Great Recession
had on design, we can compare it to the situa-
tion we are currently experiencing. When
Covid-19 first forced us all into quarantine,
everyone was overcome with the uncertainty.
This was unlike anything we had previously
experienced. The unknown caused a lot of anx-
iety and our behaviors changed drastically. This
was different than the Great Recession, because
this was more of a natural disaster than our
own doing. Some of our liberties were taken
away as we were forced to stay at home and
socially distance ourselves from others. Having
all of this alone time, many people self-reflected
and reconfigured their desires and goals in life.
As months passed people began to tire of being
locked in their homes, they wanted to return to
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£ :2008 Yamaha YZF-R6 Wild & Flashy

"N :2014 Yamaha YZF-R6 Simple & Bold

A CMFG example in the motor sports market
around the 2008 global financial crisis. Lively
images using bright metallic yellow and bold
graphics called “Wild & Flashy” were favored. In
2014, low chromatic calm colors called “Simple &
Bold” are applied.

top:2008 Yamaha YZF-R6 Wild & Flashy
bottom:2014 Yamaha YZF-R6 Simple & Bold

a life that was normal to them or find new
meaning in their lives. This pressure began to
build interest in escapism and the urge for
adventure. The new found values of being
outdoors and to share with others are key,
people want to create new experiences and
positive memories to increase happiness in their
lives.

During this time we have learned to become
more self-sufficient and find new outlets to
satisfy our needs. We are all determined to
balance public health and a healthy economy.
Even though one out of four people are now
collecting unemployment and business estab-
lishments are in a serious condition due to shut
downs, we need to remain optimistic about the
future if we want to flourish again. This is
where, as designers, we can help create solutions
that can improve society.
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Utilizing CMFG for Future Recovery

As expectations shift during times of crisis and
recovery, we can create CMFG appeals to their
personal desires, positively impacts society and
boosts morale. We can create and utilize color
to support more positive emotions, materials
that can adapt to different variables, finishes
that are more functional, and graphics that
strengthen visual communication. These can all
be reiterated and applied to varying areas of
design.

In all facets of life, color provides an instant
mental and emotional effect. It is important
that as society improves out of Covid-19, we
evolve color within design to reflect the con-
sumers’ attitudes. During an economically
depressed state people have feelings of anxiety,
insecurity, and emotional unrest. Colors with
comforting and reassuring psychological effects
are essential. They promote mental and physi-
cal well-being, as well as internal peace. Muted
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colors can provide a calm and controlled
feeling. Cool, toned down blues and greens can
help sooth spirits. It is safer to use low saturated
colors now, and as things slowly improve, we
can start to increase color intensity. Until then,
we want to shy away from using any alarming
vivid colors like red and orange because they
are associated with danger and caution. Too
much time indoors causes us to yearn to be out
in nature. This could create another opportuni-
ty for color with a biophilic influence, such as
greens representative of the forest or light sea
foam greens similar to the waves crashing in the
ocean. We need to remember that now it is
necessary to use calm and secure colors, and
gradually increase the potency of the colors as
we are becoming more optimistic and excited
in the future.

When we think about how to use materials
and finishes in design during a crisis and recov-
ery, we need to consider how to make them
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more adaptable, functional, and dependable.
Peoples’ expectations are shifting and they want
to get the most out of their products. Quality
has become more imperative than quantity. We
are all more conscious of our spending, and
need to make use of materials that are economi-
cal but still maintain the level of quality
demanded. Until the economy improves, we
should avoid using extravagant and exotic
materials, as they may be perceived as too
jarring and excessive. Simplicity will be a major
influence in design for the next few years. We
want our materials to fit within the design in a
seamless and easily understandable way. We
must avoid materials that standout too much,
affecting the cohesiveness of the design. Anoth-
er solution so consumers’ can get the most out
of their products, is too create modular designs.
Interchangeable parts create different configura-
tions, making the product multifunctional.
When we consider the appropriate treatment
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of graphics during this time, we need to think
simple, clean, and straightforward. Everything
should be controlled and intentional, not
sporadic and untamed. This will couple with
the desire for calmness and security. Graphics
should have a smooth flow without any breaks
or interruptions. We can use contrast to
enhance intensity and importance. As our situa-
tion improves we can increase emotional value
and distinguishing features within our graphics.
Simplicity isn’t the only route to take for graph-
ic application. We can revive primitive graphics
to create feelings of nostalgia, as some want to
reflect back to simpler times.

The Takeaway

As we recover from this crisis, our use of color,
materials, finishes, and graphics can help allevi-
ate mental depression and boost the morale of
society. Incorporating calming and soothing
qualities within our designs to create the com-
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fort and sense of security society needs during
the recovery phase. As we see a shift in the
attitudes, behaviors, and desires of our consum-
ers, we should focus on developing rational and
practical solutions. We can continue to gradual-
ly levitate the emotional value in CMFG as we
see an upswing in the economy. The Covid-19
crisis will have lasting effects on the younger
generations, which are our future consumers. It
is imperative to coordinate our CMFG to the
match their mentality.

Darin Butterfield, design director,
GK Design International
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TOKYO BRT total design
Tokyo Metropolitan Government
GK Sekkei, GK Industrial Design, GK Graphics

Tokyo Bus Rapid Transit (BRT) is a total design project
that connects the central Tokyo and coastal area to
address the increased traffic demand and support local
and economic revitalizations. Tokyo BRT is scheduled
to start full operation in 2022, and provisional operation
started on October 1, 2020. In the area of total design,
GK Sekkei leads the project and designs the bus body,
bus stops and PR media material including the symbol
together with GK Industrial Design and GK Graphics.
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GMType Hand Strap
Mikamikakouzai Inc.
GK Industrial Design

GK Industrial Design codeveloped a new type of hand
strap with Mikamikakouzai Inc., a Japanese manufac-
turer that has the top share in the vehicle straps market.
In order to devise a hand strap that meets the changing
needs due to the shifts in the working habits and
population distribution, we analyzed the problems
with the conventional straps and took on challenges to
reduce physical load on passengers while focusing on
the aspect as a property which comes into contact with
general public. The new strap allows to realize a
quality future mode of public transportation and the
safer vehicle space.
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(GK Industrial Design)
left bottom: Bus stop (GK Sekkei)
right bottom: Symbol (GK Graphics)
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For wider choices in grabbing the
hand strap, in addition to the
conventional handle ring, the
upper covering part (woody part)
is designed to be grabbed safely.
The ring part adopts a new
cross-sectional shape jointly
developed by Kyushu University
and Mikamikakouzai, which allows
a user to hold for a long time
without getting tired. Natural
materials are used as a standard
specification for the wood part.
This strap is adopted by Tokyo
BRT.
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photo by Yokohama City Transportation Bureau
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Renewed Pedestrian Deck at North Exit of
Fujisawa Station

Fujisawa City

GK Sekkei

The 40+ years old pedestrian deck at the north side of
Fujisawa Station was one of the earliest adoptions of
the kind in Japan. GK Sekkei collaborated with Nippon

Engineering Consultants Co., Ltd. and participated in its
renewal project from the selection process to the actual
engineering. To improve its function as a plaza, Twin Slab
structure was employed to reinforce the existing slab
with the new slab for the better walkability and aseismic

capacity, which also contributed to eliminating the level
difference. As a result, a large open green space was
formed with the rearranged plantations for various
events. In addition, lighting plan was overhauled to
improve the night safety on the deck as well as the light

intensity at the bus terminal underneath it.
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BAYSIDE BLUE
Yokohama City Transportation Bureau
GK Sekkei, GK Design Soken Hiroshima

This hybrid articulated bus was introduced to the route
newly added in line with the new public transportation
policy regarding the redevelopment of the Yokohama
Central Coastal Area. The articulated bus is the first of
its kind that is made in Japan. GK Design Group
contributed by deciding the vehicle exterior color and
designing the symbol mark and bus stops. The
external matte metallic blue, a blue with a hint of
shimmer, express the features of the coastal city
Yokohama. The dynamic two waves in the white
symbol mark represent moving twin bodies of the
articulated bus.
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Yokohama Bayside Marina West House
Yokohama Bayside Marina Co., Ltd.
GK Kyoto

GK Kyoto designed this salon for boat owners at Yokohama
Bayside Marina, one of the largest marinas in Japan. The
marina is easily accessible from the Tokyo Metropolitan
area and offers services such as a salon exclusively for
ship owners and marine activity facilities such as rental
boats. The first floor has a lobby with a refreshing and
luxe marine image, with dark blue as an accent color
and lighting that creates movement of light like that on
the surface of the water or sails. In the salon and
terrace overlooking the marina on the second floor, we
created a calm space where the customers enjoy time
away from the hustle and bustle of Tokyo by taking
advantage of the natural texture of wood and stone.
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MET-SHIELD
YAO SANGYO CORPORATION -—
GK Dynamics

This product can be attached to a work helmet instead
of a mask. With the aim of reducing the risk of heat
stroke by wearing a mask in the summer, we jointly
developed the product that has both design and
functionality while giving consideration to breathabili-
ty and measures against airborne droplets. The inside
of the shield is antibacterial processed and has a UV
cut rate of approximately 99% and a heat shielding
effect. GK Dynamics collaborated not only in designing
the product but also in formulating the product
concept and business policy, aiming for early commer-
cialization.

20 GK Report No.38



|

ETFIYFAYMEUfcRRRIGEBE 2RIV YT —R
%, BEOEBICHBICAVAN—ILTZIENTEDILER
NFBIHD. TEVAN —YavAIL—VT—L1,

£ BRFART LA DILRMEE BN T 21D DERERY U R0
ERETZE—DDTARATLAIC, HMTEELBOENOT 1R
TLAE#B,

left: A crow crane demo game to show that mid-air
displaying device and mid-air interface can be easily
installed to an existing machine as attachments.

top: Connection boxes to demonstrate the scalability of
the mid-air display. Boxes function as one large display
when connected but as independent displays when
separated.
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Logo design by GK Design Soken Hiroshima
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Mid-air Display Device for Nippon Carbide
Industries Booth at CEATEC 2019

NIPPON CARBIDE INDUSTRIES CO., INC.
GKTech

Production of fixtures for demonstrating the aerial
displays that apply the technology of retroreflective
sheet, which is Nippon Carbide Industries’ main
product. GKTech built a model to explain the principle
of mid-air display that reproduces a clearimage in the
empty air and a proposed model to put itinto practical
use. Starting from the project proposal, we developed
software and hardware and designed and manufac-
tured the actual model.
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Kamihachikiteru -URBAN TRANSIT BAY-
Kamiyacho/Hatchobori Area Public Space Utiliza-
tion Social Experiment

General Incorporated Association Co-Creation
Center for Region

GK Design Soken Hiroshima

A social experiment led by the private sector to utilize public

space was conducted in central Hiroshima through sponsor

investment and collaboration by cooperating companies.
The purpose of the experiment was to change the function
of a road called Aioi-dori that prioritized cars and trams. It
had been a road for vehicles, but by redeveloping roadways

such as bus bays and open spaces and unused land in
private areas to create a street where pedestrians can meet
up and relax. GK assisted the project in various forms,
including direction and environment /information designs.
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GK Tech Takes a New Step Forward
Masashi Okubo

Designing Science & Technology
Since the foundation in 1989, we at GK Tech
have advocated the integration of design and
technology as our subject, and we have taken
various approaches to create interfaces between
humans, objects, and information. Along with
the progress of technology, we have dealt with
many kinds of digital design as our major
domain. The underlying concept is to pursue
the relationship between humans and tools,
which is common to the GK Design Group.
GK Tech values the following three points to
realize the new relationship between humans,
tangible and intangible things based on scientific
knowledge and technology.
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1. Diversity

GK Tech is a small team of less than ten mem-
bers, specializing in different fields. We intend
to create products free from the conventional
design framework by approaching “What we
want to realize (a goal)” from design, hardware,
and software perspectives.

2. Systematic Thinking

We first analyze the essentials of things, consider
them systematically, and reconstruct their rela-
tionships upon considering humans, objects,
information, and environments flatly and
simply. We draw out how humans and tools
can lively interact from the different viewpoints
of members making the most of their specialties.

3. Prototyping

W share the feasibility of our ideas and possible
problems with our clients by implementing and
testing our ideas many times considering “how
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do we make” and “what experience we may go
through?” We attempt to create unique experi-
ences of “feel, think, understand, and take
action” by applying members’ subjective evalua-
tions to an objective theory and making full use
of their scientific knowledge.

Business Areas by GK Tech

The above three characteristics are fully applied
to GK Tech’s four business areas centering on
science and technology.

1. Product Development

We attempt to find an appropriate solution for
both hardware and software, and develop a
production throughout planning, production,
and implementation within the company. It is
GK Techss strength to do so by making full use
of each member’s specialty.
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Four Major Business Areas around Science and Technology
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For science museums, corporate museums and various events, we

ing the most appropriate solution from both hardware
design exhibits from conception to implementation.

Upon fin

and software aspects, we design products thoroughly from produc-

tion to implementation.
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RoTHEE FIFcnEEd, Our recent activities to exhibit our ideas.
We polish our plans together with our clients combining their

desire and strength and our ideas.
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Fujitsu Design Limited: Experience-based Diorama AR Exhibition System
Presentation of services using IoT for the distribution industry. AR system
combining a diorama and a tablet terminal is linked with a large display for
explanation. The contents and actual scenes of distribution business are explained

with words, illustrations, a diorama and AR technology.
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Nihonshu Oendan Inc.: IoT Sensor
System for Sake Makers

Project by Nihonshu Oendan to
support medium-and-small-size sake
breweries using digital technology.
We developed an IoT system to reduce
their labor to control temperatures at

the time of brewing. We worked
together from conception with
experts at breweries and brewing
specialists, and tested systems at
actual sake brewing workplaces.
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Nippon Carbide Industries Co., Inc.: Display Device for
Aerial Display Technology

The operation portion of a claw crane is applied to
present aerial display technology. Experience of
operating the device without touching is favored as a
good example for a new lifestyle. Exhibited at CEATEC
‘19.

2. Joint R&D

We work together with the R&D and/or plan-
ning departments of client manufacturers to
polish our ideas and incorporate client’s ideas
and strengths through repeated prototyping,

3. Independent Proposals

As an activity to make an appeal to the public,
we carry out our own projects from planning,
and development through implementation
within the company.

4. Exhibits

We prepare exhibits for science museums,
corporate museums, and various events from
conception, planning, to implementation using
our expertise and knowledge obtained through
the above three areas. In many cases, we obtain
a project through submitting our proposal
prepared with our clients to a competition.
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GK Tech Past, Present and Future

Since the GK Tech foundation, we came
through the time when an artificial brain began
to be loaded onto tools, and when we sought
digital design tools. Then, PCs equipped with a
graphical user interface (GUI) appeared and
network communication technology was
expanded, we dealt with invisible information
as a target of our design. The purpose of our
design to respond to changes in society came to
visualize invisible information, or to make
intangible things into tangible forms. These
were installed as tangible designs at many insti-
tutions providing visitors with experiential
opportunities.

Digital technology continued to develop until
we can no longer live without data from smart-
phones and smart household apparatuses. As
virtual reality and augmented reality (VR/AR)
devices came to be easily introduced, users can
enjoy the higher level of digital experiences.
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Now that network communication devices can
transmit larger volumes of data with higher
speed, digital technology is replacing a variety
of things in our real life. Designs for new expe-
riences will be needed in the future when the
border between the virtual and the real become
increasingly ambiguous.

In addition, as COVID-19 is prevalent across
the world today, we are faced with changing
human-to-human and human-to-object rela-
tionships. We cannot see when we can restore
our normal life, and even in the short period of
life in self-restraint, we developed attitudes such
as “I don’t want to touch things if possible,” or “I
want to keep a distance from others?

So far, GK Tech has created experiences based
on touching, But how can we address people’s
negative feelings toward touching, and how can
we develop new styles of interaction without
touching? These are urgent challenges for us to
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reconstruct our design work. By adequately
grasping changes in society and identifying the
essential nature of things, we would like to offer
our competence in tools (hardware) and man-
ners of relating with people (software) to fit the
needs of the time. Being a new representative of
GK Tech, I would like to promote our under-
takings in such a way.

Masashi Okubo, President, GK Tech
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President Kazuo Tanaka Took Part in Symposium as
Red Dot Ambassador

In March 2020, Kazuo Tanaka, the president of GK
Design Group gave a keynote speech titled “Artificial
Intelligence and Big Data have no heart” at “Homo
ex Data: Design in the Age of Big Data,” an inaugural
conference held by Red Dot.

Mr.Tanaka work as one of the Red Dot Ambassadors
which consists of 70 current and ex-juries of Red Dot
Award who are the core members of the Red Dot
Society.
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Outboard Motor F425A Won Chicago Good Design
Award 2019

Outboard Motor F425A of Yamaha Motor Co., Ltd.,
which was designed by GK Kyoto won Chicago Good
Design Award 2019. Established in 1950, the annual
design award is presented by the Chicago Athenae-
um Museum of Architecture and Design and one of
the most rank prestigious world award that ranks
with iF Design Award (established in 1953) and Red
Dot Award (established in 1955).
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Haier’s Air Conditioner won Red Dot Design Award 2020

Air Conditioner: Sliding double-outlet AC, a product
of Haier co-designed by QHG and GK Design Shang-
hai was recognized as reddot winner 2020.
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SEA PASEO Received “Ship of the Year 2019: Best
Small Passenger Boat”

SEA PASEOQ, the ship owned by SETONAIKAIKISEN
Inc. for which GK Design Soken Hiroshima, GK DRI,
and GK Sekkei participated in the designing process,
won the Best Small Passenger Boat Prize of Ship of
the Year 2019 which is presented by The Japan
Society of Naval Architects and Ocean Engineers.
This award is given to the selected ships and marine
structures that are completed in the current year to
recognize their technological, artistic, and social
excellence. This year marks the 30th anniversary of
the award.
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GK Sekkei Started Joint Research on utilization of
“withCUBE”

GK Sekkei commenced a verification experiment of
withCUBE, a movable amenity booth that can be
used as temporary space for medical and
counter-disaster situations, as joint research with
LIXIL Corporation and Japanese Red Cross
Kumamoto Hospital. Expected usages include a
room for patients who have a fever to wait or receive
counseling at medical institutes in usual life and a
room as infection-preventive measure or for
treatment at disaster-struck areas and in hospitals in
an emergency. withCUBE can provide sanitary
space which is inevitable in solving public health
problems. The research team will find effective use
of its high mobility, flexibility, and comfortable
shelter especially in disaster recovery assistance.
When the heavy rain in Kumamoto devastated the
area in July 2020, the withCUBE units which are
used in Japanese Red Cross Kumamoto Hospital
were moved to the shelter and utilised as a recovery
room for feverish infants and an isolation room that
secured the safety at the shelter.
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Apology and Correction

The editorial staff of the GK Report No. 37 issued in
March 2020 wishes to express its regret that an incor-
rect statement was made concerning Street Furniture
in the article in the right column of page 16.

Correct description should read;

Street Furniture project, devised for the first time in
Japan at the site of Osaka Expo ‘70, was jointly de-
signed by Kenji Ekuan of GK as director, Kenmochi
Isamu Design Associates (now, Kenmochi Design As-
sociates), Total Design Associates, and GK Industrial
Design Associates.

The article after revision can be read on our website
(http://www.gk-design.co.jp/archives/gk-re-
port/2585).
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Dougu-Culture Crossroad
Isao Tezuka, Executive Managing Director

20. Amulets

For a long time, people have created a variety of amulets to con-
front disasters and epidemics. Their initial purpose of protecting
people, houses and towns has become increasingly mistrusted
with time, and their forms have also changed. Yet, they are still
present in our time, giving color to our life.

Pierced earrings and others are said to have been worn as amulets
to prevent evil spirits from entering the body through the holes of
the ears. Likewise, geometric patterns embroidered along the
collars and sleeves of folk gowns worn by Ainu, an indigenous
ethnic group in Hokkaido, Japan, are also believed to prevent
evil spirits from coming in through these openings.

Japanese devil’s-mask roof tiles are considered to have functions
of water proofing and preventing evil spirits from coming into
the house. Later, the devil’s-mask tiles have turned into those of
family crests becoming more decorative.

In the west, animal statues called gargoyles are often found on
gothic style churches. They function as rain gutters with the
implication of spitting out evil spirits. The gargoyle on the
Chrysler Building in New York City, a super high-rise building of
the 20th century, is looking down on Manhattan as a beautiful
decoration of the art-deco style.

In China Towns, archways called Pai-loo are built at eastern,

western, southern, and northern gates to protect the town. They
are tutelary gods according to Yin-Yang Wu-Xing Thought:
Seiryu (blue dragon) on the east, Suzaku (red Chinese phoenix)
on the south, Byakko (white tiger) on the west, and Gembu (god
of water) on the north. When GK Sekkei designed the Tsukuba
Science City Urban Gate, columns symbolizing these tutelary
gods with respective colors were built. They welcome visitors
coming through all directions.

In the face of the evil of the corona virus, we cannot but continue
being patient for an undefined time, entrusting medical profes-
sionals to develop vaccines and medicines. Amabie, a legendary
Japanese creature created in the Edo era with the belief it would
predict an epidemic has revived today with the Tsutenkaku
Tower in Osaka lit up with different colors to tell the level of
COVID-19 infection in the city and the Blue Impulse formation
flight by the Self-Defense Forces in appreciation of medical
personnel engaged in tireless nursing care for COVID-19
patients. They all must have provided people with comfort just
as contemporary tutelary gods. In some time from now when the
crisis has been overcome, they may become our symbols and

common scenes in our daily life.

GK Report No.38

27



GKReport

No.38/2020.10

GK Design Group

GK Report Back number

LT &

TNIZAR ORI THEZIZH LTI LNEEERT Lk, AR
KBWTZEIRVWEALIEESZORIERY, LALEEL
LR EFTIE T <L, SESTARERCRTERL A SO, 42
EIEERNCZEEL TW D, 2T S TR A R WA B, Bilx
EHEN T [FREE - Teo MBRNTER T vy F a2 FITi -
TR EESHRERB T 5720 ORMPLFEY OWY AT,
T IR 72 MR B O IR > TV e, 72 Web BlfE
EREMAICEROANDRE, Y AF AZLEHEEZRATNDELS
Bo M HIZTEDZLIFEREAD D, Lohh & Bl T
NWETZ,

Editor’s Note

I'think thatitis rather difficult for a man to keenly realize the word
“man cannot live by bread alone. ” But looking back the past
half-year, various industries have been attempting to break the
stalemate in social conditions by trials and errors, which have
resulted in accelerating changes in our lives. It is the same in the
areas that are remote from “bread” such as theatrical performance.
They took advantage of the adverse circumstances of social
distancing and developed new mise-en-scéne and devised ways to
express a crowd by choreography or narrative, which have led to
novel artistic expressions. Innovations in systems, including an
enterprising use of online streaming, are also sought. There is still
so much we haven’t done. We must ascertain things that are prom-

ising and essential.
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