GKReport

4R
aIa=F—aryTHEAL O REM: 2

COTOCATA

GK Design Group



GKReport

3 T - BAREF S AERMBEL] B 3  Memorial reception for the late Kenji Ekuan held
4 JEEHT 4  Cherry Blossoms and Dumplings
11 H 5= Kozo Yamada
6 f&Hk & A 6 Tradition and Innovation
NG R T S Kiyomoto Ogasawara
10 k4 10  Special Feature:
AIa=F—varTHEAL O RN 2 Potentiality of Communication Design 2
M GKIZ74v 7 ADAIa=y—vari¥Ay 11 Communication Design by GK Graphics
Hp ¥ Naotoshi Noda
14 30AFERAREZBLTERLINPbDAI 2=y —vay 14 Future Communication Design Conceived through the GK
A Graphics Exhibition in the 30th Year
fi] F6 & AL Maki Okabe
16 FEFREILEDAIa=r—va TS rOhREl 16 Potentiality of Non-verbal Communication Design
A T HE Masahiro Sato
20 PRI EDaAIa=r—va 7P OREN 20 Potentiality of Expressions with Letters in Communication
K Design
Masahiko Kimura
24 AR ERERT DER
e 6 2L AL 24  Dougu Arousing the Sense of Living Together
Maki Okabe
28 FHA v LHfiozokic S
MEEE - BHEZES 28 Beyond Technology and Design 5
g 1 e Making Dougu with Intelligence
Masamitsu Yamawaki
30 Topics
- WBEAEEFEE AR, GKF¥A v I — T RN TREZEHRV TS 30 Topics
! [JJEE]%:GE(?'H‘X \/%%ﬁ—‘ﬁ“ th‘H?ﬂ:f{ ¥Ry b Ak + Memorial service of the 1st Anniversary of GK Chairperson Kenji Ekuan’s death
s M= T =T vx — F2015-2016) THNT &2 held in the office of GK Design Group
. - N Iy 1 g ek
GKZ7Z742 7 A, 30}?]#:@@@%5531@ - Kozo Yamada, president of GK Design Group delivers a keynote speech at the
- TSDA Award 2015) CERYE “Kyushu Design Summit.”
- BRER DS F20}5$ u— L VE | ITEE + Winning Special Award of the JAFCA Auto Color Awards 2015-2016
C Iy bTU—F 20]'5J THHEZH - GK Graphics 30th Anniversary Exhibition
© GKF YA RBHR R, S4Bl Bl i i . Gold Award in SDA Award 2015
© GKEME, WEA Y F ARV TAFFA 240 by TI0CFES NS - EV-E301 Car Series Selected for the Laurel Prize 2015 by the Japan Railfan Club
+ Winning the Silver Award in Pentawards Award 2015
34 Project News - GK Design Soken Hiroshima Presented its Booth in the 4th
C T AR EARPT— A EER) Sy =Y FYA /) v E— AR S Mass-Transportation Innovation Japan 2015.
c 5T LORTEENRDZRA/ ARV MY —FE—> X - GK Shanghai selected as one of the Top Ten Design Companies for Industrial
+ NOMURAZJE A~ — M SEEkHR /LR B R R 8 A R A F] Design
CTEERARRBATLEIN / R=v 3y FHA 2/ FHE DL Y GBI
+ XSR 700 / Yamaha Motor Europe N.V. . k& 4LV < ~FE B 34 Project News
© FITUMAGTH M EHHTRE= 2 — > v M 2020RITHER -&AS A F— + Package Design for Seven Gold “Maroyaka” Ale <Unfiltered> / Kirin Brewery
33006/ ZEE TR Co., Ltd.
« Furniture made of Wood in the Home Town / Wired Beans Inc.
35 Column #EEALASR ki + Nomura Smart Cast Iron Skillet for Home Use / Nomura USA,Inc,
* Renovation of “Sazanami Onsen Mizushima” / Kyoto Machizukuri Kotsu Lab
+ XSR 700 / Yamaha Motor Europe N.V., Yamaha Motor Co., Ltd.
» New AGT vehicle “New Shuttle 2020 Series” of Saitama New Urban Transit
Co., Ltd., and the “Nippori-Toneri Liner 330 Type” of the Tokyo Metropolitan
Government / Mitsubishi Heavy Industries, Ltd.
35 Column Dougu Culture Crossroad Hisaya Shimizu
2 GK Report No.30



M- RAEER S AZESER] B

Memorial reception for the late Kenji Ekuan held
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A Memorial reception in honor of the late Kenji Ekuan was held at
the International House in Roppongi, Tokyo on February 26, 2016.
A photo of chairperson Ekuan, surrounded by many flowers, was
placed on an altar installed in the hall. Enveloped by the warmth of
the sun’s rays of approaching spring, his everlasting smile spread to
all in the hall. Over 150 participants were exchanging their memo-
ries of chairperson Ekuan who devoted 85 years of life to the growth
of the design community. A “bookmark” and “sweets” in memory
of Kenji Ekuan were given to attendees as souvenirs to carry on his

memories.

Time: 15:00-17:00, Friday, February 26,2016

Venue: Iwasaki Koyata Hall, International House of Japan
(Roppongi, Tokyo)

Organizer: Organizing Committee for Reception in Memory of

the late Kenji Ekuan
Collaborators: Japan Industrial Designers’ Association (JIDA),
GK Design Group
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Cherry Blossoms and Dumplings

Kozo Yamada

Cherry blossoms will bloom soon. I have a dazzling memory of cherry blossoms
in the spring of 1979 that I saw on the day of the entrance ceremony of the GK
Industrial Design Institute. I never forget the cherry blossoms blooming in the
garden of the GK head office in Mejiro in Tokyo along with my festive feeling.
Cherry blossoms come into full bloom in a few days and fall quickly. April is
the beginning of spring and the fiscal year of most corporations. Cherry blossoms
do not mean to celebrate the beginning of a business or school year, but they
offer a dramatic stage setting. People feel somehow restless in this season.
“Let’s go to view cherry blossoms.”

Someone takes the lead, and drinks, flower viewing Bento and dumplings are
prepared. A rope is stretched designating an area and a blue plastic sheet is laid
for a group of people to sit down and enjoy a picnic. To appreciate flowers is
of secondary importance. There is no romantic atmosphere to view blossoms.
Cherry blossoms only provide the impetus for people to have a free and easy
drinking spree. This is a common scene in spring seen among common people.
There is a saying in a Japanese Iroha card matching game, “Dumplings rather
than cherry flowers.”

Here I would like to introduce a view on cherry blossoms by the late Kenji
Ekuan from his book Mono to Nihonjin (Material Things and Japanese). In
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the chapter of “Japanese view on order — Cherry Blossoms and Bushido, the
code of the samurai, he says:

Cherry blossoms save people.

“Being convenient” may help people, but that does not seem to save people.

“Dumplings rather than cherry blossoms,” is a well-made satire.

Flowers are a message. Dumplings are a function.

The function of objects may help but not save people.

Messages from objects save people.
Here, Ekuan considers cherry blossoms to be the symbol of Bushido, and
endorses what Motoori Norinaga, scholar in the Japanese classics, philology
and physician in the Edo period said that samurai considered the simple beauty
and the graceful way of falling of cherry blossoms as their paragon.
Cherry blossoms represented all flowers. Swords represented warriors, their
spirit, life and dignity. But for what reason did warriors abandon their lives like
falling cherry flowers? For what reasons did they have swords to kill others?
It is for the sake of patriotism. Patriotism is the spirit to devote oneself to the
protection of order that they follow. It is not given by someone else, but it is
an attitude that one determines oneself to adopt.
According to Shiba Ryotaro, novelist and non-fiction writer, it was “public
consciousness” that the samurai had that successfully avoided having Japan
colonized by western super powers toward the end of the Edo period (1603-
1868), and having survived the Meiji period (1868-1911). They were always
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concerned about “what behavior makes people look beautiful?” or “what action
would benefit the public?” These two thoughts occupied samurai’s mind at the
end of the Edo period. The samurai (warriors) spirit has been in the basic layer
of Japanese spirit for 700 years since the Kamakura period (1185-1333). The
image of samurai is somehow eccentric, but because of the beautiful crystalliza-
tion of their features, they are “human art works,” so says Shiba Rrotaro.

The calm behavior of people affected by the Great Earthquake on March 11,2011,
and Japanese spectators collecting trash in the stadium after soccer games surprised
the world. This moral sense is based on the altruistic spirit developed through the
long history of Japan. The spirit of mutual help was developed on an island country
which is rich in nature, but at the same time, prone to devastating natural disasters.
In trying to survive disaster, people had to help each other, hence, the development
of a spirit of mutual help. In the past, the Japanese could intuitively see things
which could not be explained by science. People saw the “earth” in a flower.
When Ekuan says that a dumpling symbolizes a function, he means that this is
the minimum necessity for a person to survive, or, a person to be saved. He
regards flowers as a message of “relief,” and a quest for the meaning of life. In
the phrase of “Dumplings rather than flowers,” he views life and death.

Those who had equipped Bushido observed manners and took definite action.
Therefore, there was no unpleasantness, rather, there was neatness. They had
their aesthetic sense in life. If you had been reluctant to die, your unpleasant
aspects would come to the fore. Samurai likened their lives to cherry blossoms.
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They valued honor above life, and discarded unpleasant aspects of humans.

It is very hard for those who were born after the end of WWII to share the
aesthetic sense described above. Ekuan must have recalled his memories of the
naval academy in his youth, and the search for life after the war, out of patriotism
70 years after the end of war. He further says:

The code of designers has been like a contemporary code of samurai. Designers
are now patriots who work to save the country by putting beauty and noble
things into concrete forms. But now, [ am afraid that designers have become
design traders instead of design samurai.

It is extremely difficult to take action in response to his warning. But considering
the current stagnation in the design industry, I can see his point. Easy and
convenient ways prevail in the world of design today. We must straighten our
backs. The code of designers today that we should present to the chaotic world
must be the basic principle of Japanese design that Kenji Ekuan has sought.
We, designers, must not seek “dumplings rather than flowers,” but at the same
time, we must not seek “flowers rather than dumplings.” We must find balance
between flowers and dumplings.

For cherry blossom viewing this year, I would like to go to a place for a change
where wild cherry trees are in full bloom and where there are only a few people.
I will bring delicious dumplings for sure.

Kozo Yamada, president, GK Design Group
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Tradition and Innovation
Kiyomoto Ogasawara, the heir to the 31st Headmaster of the
Ogasawara-ryi School of Archery, Mounted Archery and Etiquette

The Ogasawara family taught archery, mounted archery and etiquette to
the successive families of the shogunate. There have been major reforms
from the Kamakura era (c 1185 — 1333) to the Heisei (1989 — ) era, but
the most important factor that has helped the tradition of the Ogasawara
family to continue is the code of decorum or etiquette. I would like to
talk about the code of decorum today.

The history of the Ogasawara family dates back to the period of the reign
of Emperor Seiwa, the 56th emperor (850 — 881). Other well-known
families of military commanders including Ashikaga,Minamoto, Takeda
and Shimadzu also descended from Emperor Seiwa.

In the Kamakura era, the first headmaster Ogasawara Nagakiyo was
invited by Minamoto Yoritomo (1147 - 1199), the founder of the Kamakura
shogunate to reform the code of decorum for court nobles to those for
warrior families. After making fine adjustments, during the reign of Emperor
Godaigo (1318 - 1339), the code was firmly established and compiled in
books titled Shashin-ron (psychological mindset) and Taiy6-ron (manners
to make use of our body).

Beginning with Nagakiyo, the Ogasawara family continued to serve the
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Yabusame Ritual at the Tsurugaoka Hachimangu (photo
by Masatomo Moriyama)

shogunate family up through the Edo era. In the Edo era (1603 - 1868), the
Ogasawara family began to teach the code of decorum to high-ranking samurai
from other feudal lords living in Edo city to help them participate in events
held in the Edo Castle. The feudal lords had their own codes of decorum,
but when they paid a visit to the castle, they had to follow the etiquette of
the Tokugawa family or the code of decorum of the Ogasawara family. It
was very important. Once a battle broke out, warriors mobilized from across
the country were grouped together to fight the enemies. Asa matter of nature,
rules for fighting were needed, and the rules of the Ogasawara-rya were
adopted on the battlefields. Breathing is the essential element in the Ogasawara
school of etiquette. If people had acquired the manner of synchronizing their
movements to their breath in their daily life, they could easily face other
people in synchronization even at the first meeting.

In the Meiji era (1868 — 1912), the class system of warriors, farmers,
artisans, and tradesmen was abolished and people in all classes became
equal. Children in warrior families had been brought up with strict
discipline, but those from farm families and tradesmen were not educated
in such a way, and manners became confused among people. Here again,
the Ogasawara family was called upon.

First, the Ogasawara family began to teach the code of decorum to female
students at Tokyo Normal School and Nobility’s Girls’ School. Upon
request by the Tokyo prefectural government, the Ogasawara family began
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Left: Books handed down in the Ogasawara family (photo by Masatomo Moriyama)
Right: Shushin-ron and Taiyo-ron were compiled during the Muromachi era (1336-
1392).
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to teach etiquette to all schools in Tokyo in 1882. Girl students who had
learned the rules code of decorum became mothers who taught etiquette
to their children or went back to their home places to teach etiquette to
their students. There emerged a cycle of teaching etiquette. Now, because
of its prevalence in the period of warriors and the Meiji era the code of
Ogasawara-ryu is considered synonymous with the rules of decorum.

In the Meiji era, chairs and coffee cups and other tools with western cultural
background were introduced to Japan. The Ogasawara family began to
teach how to deal with these tools from the west. People who kept their old
style of living wondered why the Ogasawara family attempted to devise new
rules. But as we say, “Discover new things by studying the past,” we share
the concept that we should seek better ways of doing things by taking lessons
from the past and learning from the wisdom of our predecessors. Instead
of introducing the western style of etiquette directly, the Ogasawara family
adapted the western manners to be more easily accepted by the Japanese.
When you hear the words “the code of decorum,” you may imagine
something special. But they are not special. They are rules of behavior
for things as commonplace as, “Wash your face when you get up,” or “Tell
your parents where you are going when you leave of your house.” When
asked, “what is the code of decorum?” I answer “They are the basic set
of rules for all people to live by.” They are not merely rules for people in
a specific class or position. All people can practice them.
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Changes occur at all times, not only in the Edo or Meiji eras. You may
think that traditional culture has remained unchanged for many long years,
but this is not so. Traditional culture changes along with changes in society.
There are, of course, some elements which have not changed. It is said
that the Ogasawara family has survived to date because the unchanged
elements have been required by people at all times.

Let me touch upon the rules that we should not change. First of all, we
should have correct posture. We have the spine followed by the hipbone
and legs. The correct posture means that we should use these parts as they
are positioned.  Second, we should not move against the natural action
of the muscles. Handle things on your right side with your right hand, and
vice versa. It is scientifically proven now that when you move your right
hand from the right, the muscle power you need changes after the hand
goes to the left from the center of the body. But we have empirically known
this fact. Third, we should value the functions of things. Things have
forms and properties of their own. Therefore, as we deal with them we
are always aware of these differences. Fourth, you should always consider
your position in a setting or with another person. This means that you
should identify the higher and lower positions of things, spaces and people.
This does not only refer to the higher and lower places in a room. The
hierarchical relationship among the people gathering in a space is very
important, and the place where a superior person is becomes the seat of

GK Report No.30 7



15k & HoHr /N IR TE E

HEREINET, 207D, EROHEELonY LHIZOT. £h
EMAADE R S ENEREOBEICORBZ DT,

KRN L EX ., ZOEXHFR—FEET, £k
Lo LEfEL TR 2R, ZAOBETHIEL TS &
TATY, F0EZXF LT TREZI50WHI5512LRL TEWITZ
WOR] LEZDBTETYE, BN L, EARDDIZNIL
THEMER/F X Sy, CoLrRBIcdbrnTED X ok
Y EF, SiEEHsEE L Vo TEA, FAIAIEL < THAIE
LLARVOPRDORBE LS IR>TEVWY EF, Zhid. BETIE
BRFEBILELEEIND L Tod. 5052 LR0TThl &b
PoTLBbHDBEDTT,

ZoHAK, FUTBHAEMEE LI KERRENZLES, Z
NEOEHOHHFEBAELLOL VS ZLETT, W HLEAD
TN LTh, ZNRRJTERTNEHTIIEDL Db TIEDH
VERA, W, HEREZDRRFELTZH> TOHTHHER
BRHED B RV, Dk, BoTnwaszizhzkBTsZ L,
CZOTORLoPY EHMVEDLIZZLITEoTHoTND I ER
MO THFREBEDLDDOTY, Tk, BEFBKZEORKNAO [M5HiH]
FEA] cbErhTnsdE2 T —BHL TsboTHWET,

FHOHR] EVWITERDVET, [FOHKR LvwHr0ix. &k
1E L DEFEOIAKICH 72 A TP ZIE D ED L Lo
ZeBEbB LR AR TERLILELEBVET, 2T H
DHEHKITT, COHRICTERLILZ Lo, LIERHTEZ LT,

MO HK] iF, BIRLZ—2ODRIEEZ D > TARBETSZ &
TY, ME—ROBEFELRIWVW] LI<KEbhE Lk, 5k
b EFHMIZRK > TWB LD EZOWRIZO - < VIEL TEEIRY

honor. Therefore, you should consider your position, where you should
take your seat. Fifth, you should eliminate whatever you can eliminate.
If a warrior carries unnecessary things to a battlefield, he would be defeated
in the battle. Warriors sought beauty by reducing the unnecessary to the
minimum. By reducing wastefulness in your movement and keeping your
movement to the minimum your movements become only the basic
movements in daily life such as standing up and sitting down. When we
analyze various physical activities in our daily living, we know that all
movements can be broken into these basic movements. In other words, if
you firmly master these basic movements, and combine them to make the
best use on each occasion, your daily activities will proceed more smoothly.
Mastering the basic ways of using your body and thinking are essential. To
understand these essentials is the purpose of our training. The way of
thinking implies that we should think “why do we have to do this in this
way?” whenever and whatever we do. When you get into the habit of
thinking, you will question every single thing, and thereby learn to cope
with any type of situation. The world is filled with information, but by
training yourselves to think, you are able to discern what is correct and what
is wrong. When you go through training, you will become able to sense
what is right, and say “Oh, now I understand that” without reasoning.

We repeatedly practice the basic ways of using our body and applied
movements. It means that we train both mind and body functions. We
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Beautiful straight-backed posture

do this because we know that even if we put all our heart into something,
it will not be conveyed to others unless we can express it. Contrarily, if
we know only the means to communicating to others, our thought will
not be conveyed to them. When mind and body, or what we think and
how we express it are well combined, we can convey what we feel or think.
This concept is written in Shishin-ron (psychological mindset) and Taiys-ron
(manners to make use of our body) published during the reign of Emperor
Godaigo, and has been handed down to today.

We also have a term “the nature of physique and the nature of sense.”
The nature of physique implies the basic physical movements mentioned
before. We learn to stand, sit and walk naturally without being taught.
We should train our natural abilities in the correct manner.

The nature of sense implies that we should contact other persons with
tension. “I was often taught to have a bow in my mind.” A bow is made
of a material that is warped by bending it in an opposite direction and the
ends of which are joined with a string to form an arc. So a bow is always
tensed to a certain level. We are taught to keep a certain level of mental
tension, or to achieve the nature of sense.

In the Ogasawara family, we are taught to “value yourself before valuing
others.” This may at first sound like self-centeredness. In fact, it suggests
that unless you have established yourself, you cannot value others.

We further have a concept “take an appropriate course to move forward
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or backward.” In other words, neither excess or shortage, or even being
moderate is not good, but you should find “exactly that point” to do
something. This concept is represented in the term of “the nature of
physique and the nature of sense.”

Other terms handed down in the Ogasawara family include “Men should
be strong and sturdy but not rude, and should be composed and elegant
while behaving with dignified and impartial manners” and “Women should
be obedient but not servile, and have an inviolable commanding mood in
their beautiful appearances.” However strong a man may be, he should
not be rude. It is not important to behave in a starchy manner but he
should behave in an elegant manner. Women should be gentle and
submissive, but never be servile. They should be consistent in their attitudes
and never be affected by others. When the words “men” and “women”
are excluded, this teaching shows how a person should behave today.
The above are what have been handed down in the Ogasawara family.
The basic concept, however, is very simple; the trunk is important and you
should consider how to deal with trifles in your own way.

The trunk, or essential things, can be accepted universally by any person
atany time. This is the reason for the Ogasawara family to have continued
as we have. If some members in the past stuck to trifles, the family, perhaps,
would not have survived.

Long before the origin of the Ogasawara family, Prince Shotoku told in
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Lecture meeting commemo-

rating the 63rd anniversary
of the GK Design Group

his 17-article Constitution promulgated in 604 that the “decorum” is
important in society. When the upper class people lack decorum, the lower
class people are not well managed, and when the lower class people lack
decorum, crimes will occur. The term “when farmers have decorum, the
nation is well managed as a matter of course” means that when farmers,
or lower class people, observe the code of decorum, they can live an
affordable life, and the nation is kept peace.

People may think that decorum is a special thing, but it is an essential
element for a group to be managed as a group. The code of decorum can
be altered by families according to their positions. The Ogasawara family
established its code as a warrior family. For the GK Design Group, you
may elaborate your own code of decorum as a group.

Ogasawara, Kiyomoto

Born in 1980. First son of the 31st Patriarch of the Ogasawara-rya School of Archery, Mounted
Archery and Etiquette. Began training in mounted archery at the age of 3, and acted as an archer
in Yabusame Shinto ritual at Tsurugaoka Hachimangu Shrine in Kamakura at the age of 11. Upon
graduation from Osaka University, entered Tsukuba University Graduate School and obtained a
doctor’s degree in neuroscience. Following the family precepts “not to make a living out of the
family business,” works as a research fellow at a pharmaceutical company, while executing Shinto
religious events together with followers across the country. Supervisor of the archery club of Japan
Women’s College of Physical Education, president of NPO Ogasawara-ryi/Ogasawara-school,
president of the Japanese Culture Successors’ Association. Publications include How to develop the
non-tiring body — Japanese style of practical, efficient and beautiful physical movements” (Japanese,
Aspect), Ogasawara-style Beautiful Adults’ Behavior (Japanese, Nihon Jitsugo Shuppansha), etc.
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Feature:

Potentiality of Communication Design 2

GK Graphics marked its 30th anniversary in 2015. Having become in-
dependent from GK Industrial Design Institute in 1983, it has continued
to be an active member of the GK Design Group specializing mainly in
graphic design.

The unique feature of GK Graphics is that it has industrial design in its
base layer. It grasped graphics on 3-dimensional industrial products as
a new design genre, has integrated diverse kinds of information and has
established a visual communication system. In its works, the thought
of “dougu,” the traditional thought of GK, is expressed in various
forms.

In the first year of its establishment in 1985, GK Graphics organized its
exhibition under the theme of “Graphics for Creating Everyday living.”
It set six views for the multi-faceted roles of graphic design; “standard-

» » « » «

ization,” “dramatization,” “identification,” “personification,” “adap-

tation,” and “interpretation.” GK Graphics proposed that these should

10 GK Report No.30

GKZ' 27 4 v 7 R, 20154, BIM30HFEE WA e, 19854
ICGKA ¥ # 2 MY TAFHA UG B L TRISE, GKF
PFALITN—=TDO—H, 7574 v 7F¥Lrhib§ %8
O HERL LT, SHRDIEHERITTHIHMTH D,
GKZ 574y 7 Z0MAMIE., AV FZA NI TATFHFAL V&
HBicFEoZ L ith D, VN TEMBO 7S 7 1 v 7S E
FLnYrralblTlbx, SRIELEHEEREBRKAL.
aT N Al 2= — /a/@{zk RERESE L, 22T,
GKO ezl bt NEE) 0BRSS S hahib TEH
IhTna,

BALOF, 198SHFEICEEE DL BT T T4 v I R BT —<IT,
RESZRE L., ThZ. 75714 v 2 FYPA BRI RE
ﬁ%ﬁ%ﬂﬁé&mF%@mﬂ@mﬂ%%ﬂ%ﬁmﬂﬁéﬂ%
i) OROOREEBRE ZDIRINTT VA 2 DG BETE
THENVWSIRS %%%“Gébofco

ZL T, WEE, 2015 0RESTIE. [ 25 —~ic. P
RRFITAL I EELT, TN LOHEIRCRITEaI 2=
r—varvFPAL L OnREEERE L,

T D304, HHEM PR EESKRE B L, Ak Offiff
BROFhIHES S aIa=lr—2aroby RS L T,
Thpbik, BbbRVWERR LD W  AMEEL O TN 2 R
L. a3a=br—var ¥ romEEEEZBRL TOH2RIER
DENV, TFNBCKT 57 4 v 7 ZADBREFEHOPKL R DX
ThAH5.

PREEE MARES

lie at the core of design activities.

In the exhibition in 2015 with the theme “Twill Weave,” GK Graphics
set forth the potential of communication design in the future to not be
limited to two-dimensional design.

The past three decades have witnessed major changes in information
technology and social structure, along with greater diversification in
value systems and ways of communication. Seeking to maintain har-
mony between society’s unchanging search for feelings of happiness
and its ever- changing values, GK Graphics must pursue the important
role of communication design. This will be the central core of its ac-
tivities..

Editor Tadashi Matsumoto
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“The Golden Spiral Object” shown at the “The World of Kenji Ekuan and GK Design Group: Soaring High in the Sky,”

exhibition (photo by Shinichi Tomita).

Communication Design by GK Graphics
Naotoshi Noda,
Curator, Setagaya Art Museum

I visited the exhibition rooms every day
(sometimes even several times a day) to look
at the works in the exhibition, “The World of
Kenji Ekuan and GK Design Group: Soaring
High in the Sky,” which was organized by
GK members. While continuously viewing
the exhibits over the period of the exhibi-
tion, I came across a work that I could
hardly understand. I remember I had the
same feeling of wonder even before the
opening of the exhibition, when we were
preparing the exhibition catalogue. It was
the “The Golden Spiral Object” in Chapter
2: The Creative Workshop, produced by GK
Graphics.

The golden ratio, which has been the norm
of beauty referred to mainly in western
Europe, is easily understood when it is ap-
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plied to an exhibited work. What I won-
dered was why the golden ratio was shown
at the GK Exhibition and even more, why
as an independent study work. But I did
not think further at that time.

I visited the recent exhibition of GK Graph-
ics marking its 30th anniversary and really
enjoyed looking at the exhibits. At the same
time, I recalled my indescribable question
from the previous exhibition, but in the end,
the puzzle seemed to have been solved.

The “Golden Spiral Object” was created
with the proposition “can aesthetics be ex-
pressed in a numerical form?” At the exhi-
bition hall, the golden ratio was illustrated,
and ever continuing numbers after the deci-
mal point were introduced. In addition, an
explanation was given on a panel that the
golden ratio was observed in GK’s represen-
tative masterpieces such as the “HiFi Tuner
R-3,” “Soy Sauce Table Dispenser,” and
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“VMAX.”
“Golden Spiral Object” was not to demon-
strate the fact that the golden ratio was
found in every work. It seemed have been

However, the intention of the

to translate the golden ratio into a cubic
object. In this sense, it was close to a geo-
metric model created to visually present a
numerical value elicited from a numerical
formula. In the process of creating a geo-
metric model to verify the object of study
directly by turning an abstract concept into
a tangible thing, a creator’s taste or aesthet-
ics are excluded (even though the numerical
value may be linked with one’s aesthetics).
The creators might have limited chances to
give artistic expressions, and as a result, fin-
ished forms would become identical with
the principle. Therefore, the “Golden Spiral
Object” meant a model through which to
perceive the principle of beauty.

Having reached this understanding, another

GK Report No.30 1
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Exhibits in Chapter 2: The Creative Workshop (left) and Chapter 3: The Quest for a “way” (right) The Golden Spiral Object and the Statue of Thousand-Armed Dougu Kannon
(Buddhist Deity of Mercy) are placed like facing each other (photo by Shizune Shiigi).

question emerged. Why was this model
placed face to face with the “Statue of
Thousand-Armed Dougu Kannon (Buddhist
deity of mercy).”

It was easy enough to understand that the
work symbolizes a conflict between the nu-
merical principle of the west and the animis-
tic belief of the east, and was an attempt to
overcome the conflict. T was looking at it in
such a way. However, modern design is
based on modernism (western principles not
limited to the golden ratio). We should con-
sider that the enormous amount of achieve-
ments by GK have been designed from this
logical background and vision of modern-
ism. It is in this merit that GK carves its
name as a leader in the postwar moderniza-
tion of Japan. Meanwhile, GK has been en-
gaged in its own studies on the principle to
develop modern design. GK’s Douguology,
a book compiled in 1965 after a joint study,
intended to draw the forms of future living

12 GK Report No.30

spaces according to human behavior pat-
terns, on the presumption of abstract
human behavior with no reference to re-
gional or ethnic properties. From here,
dougu (= use and function) and various
phenomena (= environment) associated with
dougu in different settings are extracted,
and the relationship between the two enti-
ties and human behavior that interpose was
discussed in the book as manners of design.
A form causes a phenomenon and then ef-
fects a change. The design manner is associ-
ated with the aspect of change. The cre-
ation of a form and that of a change are in-
separable. GK’s study on douguology be-
ginning with the book Douguology can be
considered as an activity to explore the
principle of change with an emphasis on the
manner of design. From this point, al-
though the concept of the Statue of Thou-
sand-Armed Dougu Kannon and the Dougu
Temple and Dougu Village is wrapped in re-

ligious belief in the east, it is a tool to draw
forms out of inquiry into the principle of
design manners. Thus, the west and east
loosely are integrated.

The study of Douguology by GK is unique
in that it presumes that equal standing inter-
action exists between dougu and humans.
Now that 50 years have passed since this
thought was conceived when things (=
dougu) began to flood the market at a much
greater rate than necessary as a result of
Japan’s rapid economic growth, the devel-
opment of technology and progress of
dougu have come to demand that humans
should devise new design manners and have
brought changes to the style and quality of
communication as is often discussed. Not
only GK staff but also other designers are
required to analyze changing styles and
forms of communications and to continue
to propose designs to suit the changing
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market. Because of this situation, it might
be possible to read and review Douguology
afresh by replacing the term dougu with in-
formation. The principle of design manners
can be considered as methods of reading
and understanding the changing relation-
ship and of creating very practical things. If
the manners are supposed to adjust the
asymmetry between humans and dougu,
there should be, as a matter of course, new
manners that adjust asymmetry in informa-
tion in the contemporary society. Suppose
communication design is an activity to
design the equivalence of information ex-
changed through the medium of objects,
then the design of design manners will show
its strength. Further, designers may be re-
quired to respond to individual users’ char-
acteristics and tastes through various infor-
mation media and technological develop-
ment of devices, and with that, they may be
increasingly required to translate diverse
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and unclear information into technically
precise concrete things.

Looking back upon the GK Graphics exhi-
bition which marked its 30th anniversary, I
gathered that even the forms of works were
different, respective works dealt with the
theme of reciprocity of communication and
the accuracy of information transfer. Fur-
ther, a certain kind of freedom seemed to be
surrounding each piece. Freedom did not
mean that designers set themes for their cre-
ative activities on their own initiative. By
freedom, I mean that even though commu-
nication was achieved according to the
design manners which were pre-designed,
the manners were transformed or deviated
away from before one knew and unintended
communication would occur.

It may be expressed as a design intention to
generate information which cannot be seen
from a standard perspective. I would like to
think that an appeal surges as a surplus of
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Noda, Naotoshi

Born in Tokyo in 1971. After completing the Tama Art

University Graduate School, worked for the Suntory

Museum of Art, Sogetsu Museum, and began working as

a curator in 2003 at the Setagaya Art Museum being en-
gaged in the planning and administrating exhibitions.
Major exhibitions involved are: the “Creators - Daisaku

Choh, Gan Hosoya, Novhiko Yabuki” (2006), “Osamu

Ishiyama 12 Architectural Visions” (2008), “Hashimoto

Heihachi and Kitasono Katsue: Unusual Pair of Brothers,
a Sculptor and a Poet” (2010), and “The World of Kenji

Ekuan and GK Design Group: Soaring High in the Sky”
(2013).

this kind of communication. For this, some
principles other than the principle of design
manners should be concealed within the
piece.

I feel that GK Graphics is trying to enhance
the accuracy and degree of freedom in com-
munication design through pursuing not
only the principle of design manners but
also paying attention to the principle of
forms in order to develop a way for match-
ing the principle of forms and the principle
of design manners today.

In hindsight, one can see that in their exhi-
bition three years ago, GK Graphics under-
took a preparative process to visualize only
the golden ratio as one of the principles of
forms. I realize that it was an important
step to discover the principle of design re-
quired for our future society.

GK Report No.30 13
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Future Communication Design Conceived
through the GK Graphics Exhibition in the
30th Year

Maki Okabe

Scope of Graphics of GK

GK Graphics became independent from the
GK Industrial Design Institute in 19835.
Prior to that, we had been engaged in
graphic designs for products, environmental
spaces, and packages made by other sectors
of GK. Although graphic designs may be
strongly associated with two-dimensional
media, we have designed product surfaces,
signs and color systems within a space, and
created the branding to produce a contact
point between corporations and users. In
short, we have been involved in designs to
foster communication “between persons,”
and “between persons and objects.”

In “douguology,” the study theme of GK, the
late Kenji Ekuan said that “dougu” is a con-
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crete expression of what a person has in
mind, and that to give a charming form to
the idea is an act of design. One’s thought is
fixed in words, and when the words create
dougu, the dougu will reflect the person’s
thought. Dougu are made not only for use.
In his words, they are words expressed in the
forms of dougu, or information media in
which the divine will is embodied. Informa-
tion media are all graphic designs and are
defined as dougu in GK. To convey one’s
thought is communication, and to create
things and mechanisms to communicate not
only with people but also with all things is
communication design.

Diversification of Means of Communication
In the past 30 years, technological innova-
tion has occurred in many fields, and social
systems have undergone rapid changes.

5o €€

Along with these changes, people’s “sense of

happiness = values” has also changed. As a
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certain extent of material affluence was
achieved, and as a greater emphasis has been
placed on emotional fulfillment, person-to-
person interaction and communication
through things are gaining importance. Re-
lated to this the following social phenomena
are observed today. An increasing need for
communication with foreigners due to
globalization; Rapid technological advance-
ment; Lack of “appreciation of futility or
redundancy” in life among young people
because of having been raised in an
efficiency-first society; Growing generation
gaps in the on-going economic stratification
of society. We must accept these phenomena
and find ways to facilitate greater communi-
cation among people. With increasingly
advanced information networking technol-
ogy, the means of communication are diver-
sified, and indirect verbal communication
increase. There are attempts being made to
create ways to express delicate nuances for
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situations where means of non-verbal com-
munication such as gestures, tones of voice,
facial expressions, etc. are not applicable.
The difficulty of establishing mutual under-
standing also has arisen as a result of rapid
increase in speech-centered indirect commu-
nication devices, which affects human rela-
tions.

Setting the Themes for the Exhibition

GK Graphics has worked under the concept
of “Graphics for Creating Everyday Living”
and sought what an enlivened and emotion-
ally rich life is. We entertain the unchange-
able sense of happiness on one hand and the
“sense of happiness = values” that changes
along with social change on the other hand.
I feel the importance of designing both
senses, keeping balance between them. In
the exhibition, we attempted to show what
GK Graphics considers to be an enriched life

in concrete exhibits. We set forth three

BORERREBLTEXDZ NSO aAIar— a v F¥ AV /AHER

Yamanote Line

12

-

':F'S'& ﬁ:ﬁﬁﬁ 1 1
ChEIG SutULmalL(‘caI}
hLENE H R B 1 0
8

| fu.n,w:?."-'

GKZ' 574 v 7 2D L
GK Graphics Works

themes deeply related to graphic design:
“Non-verbal communication expression,”
“Potentiality of verbal expression,” and
“Dougu to learn how to live together,”
which may be the most important element to
facilitate communication among people with
diverse values.

“Non-verbal communication expression”: In
today’s information society, many kinds of
information are expressed verbally and we
are always forced to process excessive
amounts of information. Designers are
required to alleviate pressure on people to
accept information through intuitive means.
Using packages, we proposed the potential-
ity and future picture of non-verbal commu-
nication. “Potentiality of verbal expres-
sion”: Here, possible ways of communica-
tion using letters were conceived as commu-
nication by speech. When voice input is
shown on the screen, the nuance of “voice”
is neglected. We tried to reproduce the
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nuance by changing the forms of font.
“Dougu to learn how to live together”: We
devised dougu to help people understand
complicated information and relations
between different kinds of information, and
to develop their consciousness to smoothly
communicate with others through playing.
Concretely, we developed a game to learn
basics for communication such as to convey
speech accurately, to understand the situa-
tion in which one is placed, and to conduct
communication bargaining and cooperating
with others.

Through these proposals, we hope that the
roles and potential of communication design
will expand, and we will be able to offer
new and higher quality designs.

Maki Okabe President, GK Graphics
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Potentiality of Non-verbal Communication
Design, Masahiro Sato

In our daily life, we send messages through non-
verbal communication, not using words. Facial
expressions, eye contact, gestures, a distance or a
position from the other often play a more impor-
tant role than words. The content of a message
may change simply by the tones, strength, and
pitches of voice. People unconsciously mobilize
the five senses for our non-verbal communication.
People often convey messages by gestures and
motions rather than actual words. This suggests
the importance of face-to-face conversation for
better and deeper understanding between persons.
However, today, we can live without meeting
people in person. We can buy food and other
daily necessities from vending machines. This
means that relations between people are becom-
ing weaker. This is a factor which makes us
forget that humans by nature communicate with
others making great use of emotional expressions.
Even without person-to-person communication,
information through letters and texts is indispens-
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able. If we use vending machines to buy food
items, we need some information as to how to
operate the machine. The way to understand the
information, although unilateral, is also a part of
communication.

We come across many means of information
other than through person-to-person contact. We
accept unilateral information from things which is
different from communicating our recognition,
emotions and thoughts among people. In the
current super information society, we are forced
to select what we need to know from a flood of
information. The majority of such information is
given in writing. We, designers, are required to
review excessive information to be transmitted
through more intuitive ways to relieve the burden
on the consumer to sift through massive amounts
of information.

Future of Product Packages

In postwar Japan, through a distribution revolu-
tion, mass distribution systems have developed.
Supermarkets were opened here and there selling
great amounts of standardized merchandise.
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While large-scale shops run by large corporations
prosper, traditional wholesalers and other inter-
mediate distribution companies fell into decline.
In particular, small scale retailers were severely
hit. At traditional retail shops selling daily neces-
sities, interactive communication took place
between sellers and customers. But in supermar-
kets and convenience stores, consumers can select
and buy products without talking with shop
personnel. The target of sales promotion has
become the stage of consumers selecting what to
buy. The manufacturers and sales agents of mer-
chandise devise sales strategies to have consumers
select their products from among the multitude of
products on the shop shelves. For product pack-
ages, we mobilize our ingenuity for a product
name and its catch copy to draw consumers’
attention and interest and to stimulate their emo-
tions to lead them to select our product. In
order to make packages more appealing, color
combinations and forms are important.

Further, packages give various kinds of informa-
tion on the products. They are an important
communication tool between consumers and
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corporations. Written information on product
packages covers brand name, product name, catch
copy and product explanation. Other than these,
so-called back side indications are required in
accordance with various laws and regulations. In
particular, packages for food must indicate their
compliance with the related laws including Food
Hygiene Law, Japanese Agricultural Standard
Law, Measurement Act, Product Liability Law,
and in addition, they must include a Nutritional
Component Display and Allergen Labeling. For
pharmaceutical products, the indication of com-
pliance with the Pharmaceutical Affairs Law is
added. The sell-by date and serial number are
also important information to trace the manufac-
turers and the origin of raw materials. Japanese
Article Number (JAN) and Interleaved Two of
Five Code (ITF code) in the stage of distribution
are also indispensable information on product
packages. All these kinds of information are
contained on the surface of product packages.
The space allowed to include these is the source
of headaches for designers.

In addition, client corporations desire to express
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the safety of their products and print letters as
large as possible to ensure legibility. The letter
size for the legally required indications is desig-
nated. But if we give greater spaces for other
written information, a package would become
like a mass of letters. We must identify what
information the client wants to or must convey on
one hand, and what information is absolutely
necessary for consumers on the other. We then
must arrange the information in order, and find
an appropriate way of dissemination.

Interactive Packages

The interactive package is a prototype of our
concept of a future package using information
and communication technology (ICT). It is an
attempt to upgrade the role of packages as a com-
munication tool. Current packages send one-
sided information to consumers with so much
information printed on the surfaces. Unless
consumers buy a product and read the texts thor-
oughly, communication between manufacturers
and consumers may not take place.

Today, advanced ICT has enabled interactive
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communication through mobile devices. Periph-
erals are now lightened and thinned, and paper-
like flexible displays which can be curved and a
wireless sensor using the Radio Frequency Identi-
fication (RFID) system using an RFID memory
tag, are being applied in various fields. In the
future, these technologies can be expected to be
used widely in product packages in place of
printed information.

For the other concept, Interactive Package, a
retort curry is used as an example to test the feasi-
bility of information dissemination by ICT from a
product package. The contents of information on
the package change interactively as a consumer
touches, shakes, or turns the direction of the
package. If a consumer were able to obtain prod-
uct and brand information through this exciting
experience with graphics on the package like talk-
ing with it, then the package would play a com-
munication role very close to human communica-
tion. If essential cautions and detailed legal com-
pliance information were to be displayed by intui-
tive images and motion graphical explanations,
not dependent solely on written information,
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The graphic on the package changes when it is shaken

consumers’ understanding and trust to products
and manufacturers would be deepened. The
effect of ICT packages would be considered great.

Packages communicating our thought

It is generally said that visual information occu-
pies more than 80 percent of the information that
humans recognize. The field of visual communi-
cation through “looking at” devices is widening
with accelerating speed worldwide. This trend is
observed in the re-building of corporate brands.
The essence of visual communication is being
questioned.

Another experimental work is intended to test the
effectiveness of visual communication on pack-
ages.

When designing product packages, clients pre-
establish gender, age group and region of
residence of target consumers for their products
or services. Except for some special cases, this
target information is flexible. We tested how the
message of design would change by further
narrowing the targets into different groups. We
used a milk package for the test because it is
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familiar to all target groups.

In addition to expressing the value and properties
of the content, package design must be appealing
to consumers’ emotions. In this trial, we reduced
written information to the minimum, and devised
a method to help viewers intuitively guess target
groups. By clearly imagining the target groups,
we wanted viewers to find the importance of opti-
mized expressions. We determined 18 target
groups, i.e., male, female, expecting mothers,
people who are dieting, brothers, infants,
programmers, etc. We prepared 18 milk pack-
ages. A person who takes one of them will ask
himself, “for whom is this milk meant?” Then
he/she will write an answer to the question
whether his image and the target presumed by us
coincides or not on the bottom of the milk pack-
age. Here too, we prepared a device for commu-
nication.

The above two works were for testing whether
visual information from an object with a mini-
mum use of letters can be instinctively under-
stood. We would like to propose these as a
potential type of non-verbal communication
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through packages.

Designs for the Five Senses

When did humans acquire “language”? It is said
100,000 years ago, or 50,000 years ago. Newly
born children cannot understand any language
nor can they speak words. Human communica-
tion might be developed through interaction with
one’s mother from the moment the infant leaves
the womb. Infants complain of hunger and the
unpleasantness of dirty diapers to their mothers.
They give various kinds of signs. Through inter-
action with their mothers, children develop com-
munication skills. This proves that communica-
tion is not dependent on speech.

In modern times, we have pictograms as one
means of non-verbal communication. They are
employed in various signs. Pictograms, created
out of easily understandable pictures, provide
one-sided information, but they are convenient
because the information can be given across
linguistic and temporal borders.

In the contemporary fully computerized world,
we use graphic symbols to interface users with
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computers. These symbols are called “icons”
from a Greek word for icon or iconography.
Icons originally meant the idols of saints in Chris-
tian paintings, an art term from the medieval
times. Both icons and pictograms are graphic
symbols, or non-verbal communication design
works.

We are working to give shapes to formless things,
and convey messages. This is an activity to design
person-to-person or person-to-object communica-
tion. There are time and space between humans,
and between humans and objects, and there are
various sensible information such as colors and
smells. Designing these elements means designs
appealing to the five senses that stimulate people
mentally. In other words, giving forms to the
five senses, or designs of the five senses. We
hope designs appealing to the five senses will be
employed in various aspects of people’s life, and
hopefully, add happiness to their lives.

Masahiro Sato, Executive Director,
GK Graphics

FFEICLdaIa=lr—varFVPA v ouiett /R

Ele, avEa—&—F 4 XENB
T, 2—¥—tarvta—x—%AfV
B—T7 2 —RATRODOIF IR, 4D
TA4 I YRABEET D, T TT
Aav] L, ¥ U riETHBOR
Raedbo [fay] ZREGZRALELDOT
b, Aariidonk, VR MNOFEHK
BIZERB SN B AR EDOBIGEIR LIS
¥, hitoEMHETH -z, ZOTA
= N i/ N/ VN Y /A A AP S A
YUYRATHY, FFEOII2=F—
YavIHFAL U ThD,

TxkIE. BEFORNEIITHEF RS

r

Ay AvE—VERIRFESELHREEH ST
W3, Zhix. NEAORL RiF. A&
E/OMOaAIa=r—vavETFL
T5ZLTHHD, D, AEA, ALE=E
J ORITIE, RS2 M. gt ni
A RMEBHRTHSNTRY., Thbdb%
FHEA T DI EE, EIRRAKITHFX.
H$ 52 it nd, 2E0 AEED
EFITT D, WEOTFFAL L THD, ZD
HED TV A 2 h, Nx OFkA 7215 O
MTENPSN, BEEEDRZ LEFVZWV,

L5 FE0B GKT 574 v 7 ARG

(HAZeDF BOBLEZZ Ny r—U) RaAER

“Milk for all — Package conveying this message” exhibited
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Potentiality of Expressions with Letters in
Communication Design
Masahiko Kimura

Letters are a “tool (dougu)” to record and
transmit speech (phonetic sounds). From
ancient times, the letter has been the basic
visual medium for transmitting information.
Its importance remains the same today. Con-
sidering the letter as “dougu” for communica-
tion and a shorter way to put forth high qual-
ity designs, we consider it necessary to have a
deep understanding about and acquire skills
to make full use of letters in our activities.

Before devising the letter, humans used picto-
rial symbols and patterns which symbolized
phenomena and concepts. Along with the
extension of communities in scale, and the
expansion and complication of religious,
political and economical structures, symbols
and patterns were unable to communicate the
range of people’s thoughts and emotions, and
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letters were devised visualizing phonetic
sounds. It is interesting to note that letters
came into existence as the visualization of
“yoice.”

It has been said that people do not read as
much as they used to, but in fact, they use
more text communication through emails and
SNS than voice communication. However,
differences in the meaning of messages can
occur because the intended emotions or
nuances of the sender of the message may not
be understood in the same way by the
receiver. This may be caused by technical
reasons, such as the limited print types that
communication devices have. Of course,
pictograms and stamps may help supplement
the emotions behind texts, but they are not
appropriate to use for business and other
formal communication.

As far as the volume of information in human
communication, face-to-face dialogues by far
outdo other means. The emotions that lie
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behind spoken words can be seen from facial
expression, gesture, posture, blinking and
other eye movements, or heard from the into-
nation of the voice. People understand each
other by observing these expressions in total.
Both a sender and a receiver of information
communicate with each other by reading the
subtleties behind a speech, even though they
are not fully conscious that their emotions are
reflected in their conversations. But now as
the volume of communication through elec-
tronic devices has increased, people have to
resort to pictograms, or to build up their writ-
ing ability in order to convey the emotional
nuances.

Isn’t it possible to express emotions in com-
munication with letters? First, I would like to
touch upon the relationship between “voice”
and “letters.”

According to Kojien Japanese dictionary, the
primary meaning of “read” is “to count num-
bers,” and the second meaning is “to recite
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Exhibition on “Forms of Words”

letters, poems and sutras with voice word by
word.” This suggests that “letters” are meant
to be read aloud. In olden times, literate
people would read books or documents to
other illiterate people. Until the end of the
Edo period (1603-1868), reading aloud
seemed to be normal, and most people used
to read writings with “voice.” When the Meiji
period (1868-1912) began and the concept of
“public spaces” such as libraries was brought
into people’s life, the act of reading changed
from “reading aloud” to “reading silently.”

Even after this change, it is considered that
when we read silently, we are processing
letters into silent voices. In particular, we
greatly depend on “phoneme processing” to
comprehend the writings in alphabet, kana
and other phonograms. In other words,
visual signals reflected on the retina are pro-
cessed as if being read aloud, and are collated
with the phonemes already stored in the brain
after which the meaning is understood. Some

say that when people are reading silently, they
subtly move the vocal chords. As such, letters
and voice are closely related.

The relationship between “voice” and letters
can be observed in the epitaph of Marcus
Ulpius Nerva Trajanus Augustus (113), which
is considered to be the origin of capital roman
letters. The letters in the 6-line description
inscribed on the upper position of the monu-
ment looked larger in the upper lines and
smaller in the lower lines. An established
theory went that a special visual adjustment
was made to help people read the description
in a natural way when they looked up at the
monument. However, a field survey in 1998
found that letters in the second line were
larger than those in the first line by 4 percent.
It is considered that the name of a deified
person is written in this line. In the word
meaning god (DIVI) in the line, a long Latin
epigraphic letter of I called “I Longa” was
used. For the letters in the epigraph, not only

a visual arrangement to help viewers look up
but also an ideographic arrangement was
applied in accordance with the importance of
the words in the text. In the west, too, silent
reading spread only after books became
popular and people began reading personally,
in earlier days reading aloud was the main
practice. Perhaps, literate people would read
aloud to illiterate people. It is easily imagin-
able that the reader would read large letters in
a strong voice and would emphasize words in
a louder voice. The relationship between
“voice” and expressions with letters was
already established in the Ancient Roman era.
Since Johannes Gutenberg (c.1398-1468)
developed a method of printing using mov-
able metallic types he made in the 15th
century, books rapidly spread from being
printed from hand-carved wood blocks to
being printed using the sets of standardized
metal types. Further, the spread of typewrit-
ers in the 19th century greatly promoted book
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printing. People were benefitted by these
technological developments, yet, the range of
presenting the individual characteristics of
writers and their emotional expression had
been diminished.

The “Forms of Speech” exhibited in the 30th
GK Graphics Exhibition are a prototype
developed noting the relationship between
“voice” and letters. When a person reads out
sentences displayed on the screen, the tone
and intonation are analyzed, and the forms of
letters transform and the positions of letters
change accordingly. Concretely, we ask a
visitor to select a poem from among cards on
which a Waka poem or Haiku poem is writ-
ten, and to read it aloud. It is a system to
measure the strength, weakness, high and low
tones of his/her voice, and the timing of
speaking, and to simultaneously reflect the
results in the size and boldness of letters and
spaces between letters and lines. We designed
this system in an attempt to visualize the into-
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Sagabon (Koetsu Book) Kanze-ryu Noh Song “Tadanori” Old Types (wood blocks on which some letters are curved)
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nation of the reader’s voice, as well as subtle
emotions.

For Japanese typography, the kana character,
particularly, hiragana, a cursive form, is
important. Kana was developed by modifying
Chinese characters (kanji) to express the
sounds of Japanese and was established in the
Heian period (794-1185). This may have
occurred because Chinese characters were
hardly applicable to express spoken Japanese
for daily use. For the prototype used in the
exhibition, we chose to use hiragana. Hira-
gana has been used for centuries when reciting
poems, and is closely associated with “voice.”
The type used here was based on the type
developed for the Sagabon Font Project. The
“Sagabon” covers all kinds of books pub-
lished by Suminokura Soan, a wealthy busi-
ness man in Saga, Kyoto, in the Edo period
(1603-1868) in cooperation with Hon-ami
Koetsu (calligrapher), Tawaraya Sotatsu
(painter) and others. The types (woodblock
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types — several letters are carved in one block)
used for Sagabon books are beautiful with the
features of hiragana, such as “cursive,”
“tremor” and “continuity” together with the
mathematical order of woodblock types. We
considered it appropriate for expressing the
intonation of “voice.”

The intention of this attempt is to expedite
the evolution of “letters as dougu” for com-
munications. It is anticipated that voice input
will become the main stream in many digital
devices. Isn’t it possible to change the quality
and depth of communication by reflecting
individual characters and emotional nuances
which until now have been excluded in the
writings by letters?

In the future, we may be able to control not
only the size, thickness and positions but also
the motions and colors of letters displayed on
the screen. We also see great potentiality to
use kana characters for digital device terminals.
Professing “to improve people’s living through

dougu,” GK has been working with industrial
design as its core activity. But now, as com-
munication among individuals, business
corporations and government services is gain-
ing importance, it is all the more important
for us to study letters as dougu to convey and
record speeches, and to make greater use of
them in an ever expanding range of forms.

Masahiko Kimura,executive director,
GK Graphics

Collaborators: GK Tech, Sagabon Font Project, Nissousha
Co., Ltd.
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Dougu Arousing the Sense of Living Together
Maki Okabe

Importance of Communication Education

We have several means to communicate with
others, and make use of them as necessary. We
can use verbal and non-verbal communication,
direct and indirect communication, and online
immediate response and delayed response com-
munication. We can converse with specific
persons and the public, and we may even
converse with virtual entities other than humans.
We convey our messages choosing an appropriate
means of communication such as direct conversa-
tion, telephone, TV telephone, chat, SNS, email,
letters, public speeches, blogs and so on according
to our needs and situations. As we mature, the
world expands, and the contents of our commu-
nication become more complicated as we may be
involved in situations where interests of different
parties are in conflict, or we may be pressed to
make a difficult choice. In order to clearly convey
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a message, we need to consider ways to help the
recipient understand our intended meaning, be
sensitive to the situation, and to choose the most
effective means of communication. Emotions can
be better communicated through direct conversa-
tion and telephone conversation, while delayed
response, indirect means such as letters and
emails can convey a message logically, but skills
are required to do so. Messages with a limited
number of words sent through indirect measures
such as email and SNS and the like may stir the
reader’s imagination through the choice of word-
ing and use of intentionally emphatic expressions,
and the creation of a sense of distance between
the sender and the reader. But written carelessly
and such short messages may result in misinter-
pretations because of inaccurate expressions. In
SNS, pictograms may be effectively used. As we
proposed in the 30th Anniversary Exhibition,
letters may change their forms to reflect a sender’s
emotions and can be expressed on the screen.
Communication design will become more impor-
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tant. For actual face to face interaction, we have
established manners. We use modest language
towards our seniors and elders, and we are care-
ful of our posture, appearance and the way we
greet them. These practices have been refined in
order to carry on smooth human relations, and
these manners have been taught to us from our
parents and other seniors. However, communica-
tion online is still in the process of development,
and the appropriate manners have not yet been
established. Thus, problems occur and many
users suffer stress. The long established manners
have not been fully succeeded by young people,
and they may not be able to develop good
human relations, or to negotiate well with others
in situations of conflict of interests. Young people
may have many acquaintances in the world, but
they have only a small group of people of their
own generation with whom they can develop
close friendships. For these reasons, I think
greater efforts are needed in educating people and
building their communication skills.
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Creating the Feeling of Living Together to Sup-
port Communication

What can designers do to facilitate communica-
tion? As mentioned before, online communica-
tion etiquette is not yet established and is also
the sphere of communication most in need of
ways to clearly convey messages that can be
easily understood by others. In the exhibition,
we conceived the possibility of interactive
expressions using letters and non-verbal expres-
sions, and proposed concrete ideas. To give
graphic approaches to language and feelings for
online communication is an important area for
communication design. Is there anything addi-
tional, that designers can do to improve com-
munication skills? We put forth two proposals
as our responses to these tasks. We first consid-
ered what is the basic and most important
attitude for communication, and found it was
“to be considerate to others = creating the sense
of living together.” In order to improve intuitive
skills, we considered that learning skills natu-

rally like a child or learning through playing is
most appropriate. People should learn through
playing how to understand complicated infor-

mation and relations among complicated factors
in information, and develop the consciousness
to smoothly communicate with others. Basic
steps for communication such as conveying the
meanings of texts accurately, comprehending the
situations that we are placed in, and proceeding
with conversations through bargaining and
cooperating with each other can be experienced
through playing a game. We proposed such a
game considering that it would serve as a valu-
able mechanism in communication design.

Mechanism to Convey a Message

The “COTOCATA” is a tool to help a user
enhance their communication skills through
playing. The game is intended to serve as a
tool to help people understand how to convey
a message with words while guessing the con-
dition and feeling of others. It is a wood block
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building game for two persons using wood
blocks of various forms and a panel standing
in between so that they cannot see each other’s
hands. Player A holds a card on which a
picture of a finished work is printed. He must
explain what the finished work looks like. He
must describe the finished work correctly to
help Player B understand. Player B listens to
Player A, draws a picture in his mind and con-
structs something according to the message.

By making this game, we created a mechanism
to help people think about how to “convey

» «

words correctly,” “guess the other’s level of
understanding,” and “feel the other’s situation.”
through playing with building blocks,

After the construction is over, both parties may
find a gap in understanding messages or an
element of surprise. In this way, they can under-
stand the importance of clear communication. If
you play this game, you will find it difficult to
describe what you want the other person to make
when the other has no idea what to make. You
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must choose words carefully, guess at what the
other puzzles over as they try to interpret your
words, and convey any additional message in a
clearly understandable way. The players may
find that a message was not understood correctly
because a few words were lacking, or because the
wording was ambiguous, a situation which often
happens in our everyday conversations.

The mechanism is prepared to help players
notice these things while playing without
becoming serious. Players can enjoy the
warmth of wood and making various shapes,
thus, imagination and the sense of compatibil-
ity of forms can be developed.

Development of Ability to Predict the Future,
and Cooperate with Others

“Triangle Seesaw” is a computer board game
played by three persons. You can get and accu-
mulate marks alone, but by cooperating with one
of the other two, you can also get marks. While
advancing your position, you can cooperate with
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either of the other two players considering the
situation to get more marks. Unlike the game of
Go and Japanese chess, your opponents are two,
so it is more difficult to judge the situation. We
conceived the mechanism to simulate a situation
of communication with people who have
conflicting interests. Actual human relations are
more complicated, but through this game, play-
ers may experience that an opponent can become
a friend, and an enemy can be turned into a
friend. They may learn how to build various
types of relationships beyond the scope of the
conflicting situation within the game. The screen
is designed to show player relations by using the
same color of panel for collaborators, using
different colors for marks to identify from whom
they were given. Players can play the game just
by placing panels without thinking as in Othello.
But as they become used to the game, players can
relish the real pleasure of obtaining higher marks
by predicting their co-players’ actions.
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Future GK Communication Design

In the exhibition, we reviewed the basics of com-
munication design through the three themes of
the “potentiality of non-verbal communication
design,
using verbal expressions,” and “dougu (tools) to
create the sense of living together.” Then, we
proposed ways in which designers can help

<«

potentiality of communication design

people enhance their communication abilities.

We put our idea accurately into forms in our
package designs or branding. This is the basic
practice. But for the exhibition, we went one
step further and considered what communica-
tion design can do to enhance people’s commu-
nication skills. In addition to putting our ideas
into forms, we may be able to design mecha-
nisms to promote communication among
people. I trust that pursuing this possibility will
become the framework for our daily working
life, and lead us to create accurate design works.

Maki Okabe President, GK Graphics
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Making Dougu with Intelligence
Masamitsu Yamawaki

Dougu and Intelligence

Early this year, it was reported that a computer soft-
ware program with artificial intelligence (AI) won a
game of “go” against a professional “go” player. The
game of “go” is considered to be the last frontier in cre-
ating computer games with AL And with this news, the
possibility of Al to exceed human intelligence seemed
to have become a reality.

Dougu containing Al have become commonplace. Fur-
ther, the smart phones that we use daily now have all of
the functions of the computer. Our life has become
convenient. But aren’t we now overly influenced by
such dougu? As the intelligent capability of dougu is
upgraded, we have to consider how dougu should func-
tion, and how we use them.

Dougu with Al came into being in the early 1970s.
Stimulated by new kinds of dougu, GK Tech was
founded. In the 30 years since then, we have been
catching up with new technologies while considering
relations between dougu and humans.

28 GK Report No.30

EAVARL—YarTHRLE, iADA
VAR V=Y a3y DEEE I N—TKILT
FHEAL L, —DDALVRAXL—vav e
LTEY RiFT,

GKT v 71X, ZERicigy 28 Xy 5 &
2 THmAEH T /NGl 2% 322 LI
o, 7uFa—H%—TbdHREAES
ErbiE, ZONGORESLTETH A
A=V BRREINT, GKT v 7 TlR/NE%E
HikMb$ 2720, TAT4 TE2£%x5 &
TADPBIRD T,

L), TR 2 nwsF—TU—F
nH, HEREERLE, BEXEENELE
Zlce LHL, ZOBRENS, ZEHTIZR)A
B EL oMY T2 L5 RIENPES,
stk —H AL, GKF v 7 H
BboT&7 Mk ERioTciEH ] TZh
ERBTERVPE X T,

L AT T3

ZZ T, INBlR~vAfav ) I=< iR
HREZ R T, BhEs (L&) 2579
AL, TORENEZEBRSEZZLIZLT,
ZOHREE LT, KEL DD L A%Ht
TeX e,

—2%, /NSO EFEERFL L. B
FHETIPDOLEITBERTLLATH D,

<Machine-Operated Birds> with Al

The GK Design Group held the ChichuLenge (Lotus
Flowers in a Pond) Exhibition in 2011. The exhibition
attempted to show relationships among nature, humans
and dougu with installations. Each firm of the GK De-
sign Group was assigned to design one installation, and
different installations were combined for the exhibition.

GK Tech was responsible for the creation of “machine-

operated birds” to fill the hall with the singing of lovely
birds. The late chairperson Ekuan, speaking as the pro-
ducer explained the roles of these birds, and told us his
image of the birds. Our staff began proposing ideas to
materialize the birds.

At the beginning, from the term “machine-operated,”
we thought of a bird that moves with a mechanism.
Then, considering that the birds were to add a multi-lay-
ered resonance of birdsong to the exhibition that should
be heard throughout the hall, we thought we could real-
ize this by using a GK technique of “dougu with AL”

Designing a mechanism

We designed a mechanism to create the effect of birds
“singing” by adding a minimum sized Al powered by a
micro-computer. The Al concept for the birds resulted
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in two major mechanisms.

One was a mechanism to let each bird start singing in
response to hearing another bird singing. The timing for
reply singing was impulsive, changing from time to time.
By using a relay impulse type of mechanism, the mo-
ment to moment sound of the birdsong was always dif-
ferent, and the map of singing birds never repeated.
Another mechanism was for the singing to change based
on sensing the surrounding environment. The installa-
tions were arranged along the movement of the moon.
Imitating natural birds singing actively at the dawn, the
exhibited birds were arranged to start singing livelily as
they detected the rising moon in the exhibition hall, and
to gradually become calm as the moon rose higher in the sky.
We made a number of Al birds and distributed them
unevenly to create a spatial expanse.

What we learned by making them with our hands
Our birds were copies of the narcissus flycatcher, blue-
and-white flycatcher and great tit. For their singing, we
used recordings of the actual birds singing. We asked
GK Industrial Design for their cooperation in designing
their forms. Thus, abstract designs for mechanical
birds were created.
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In order to equip the birds with the two Al mechanisms,
we attached devices as eyes, ears, and mouth in an at-
tempt to reproduce the actions of natural birds singing.
To detect other birds singing, we tried to analyze the
sounds heard by the ear, which was a microphone, and to
differentiate singing from noise around. We had a test
using the prototype, and found that the mechanism
could distinguish only singing in close places, and not
from places afar. We found that with only a simple mi-
crophone and minimum Al it was difficult to realize our
concept. Realizing that a different approach was needed,
we equipped them with a radio communication device,
from which a signal which was only audible by birds was
transmitted together with the singing sound to other birds.
This aspect varied necessarily from our original plan. But
it was an interesting part of creating things. By compar-
ing nature and technology, we could envision the posi-
tion of technology and the goal we had to aim for.

Thinking about dougu through collaborating on the
creation of one

As simple as it was, it was difficult for non-specialists to
make a dougu of this kind with AL. Recently, as technolo-
gy has become user-friendly, and like-minded people can
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be easily connected online, making this kind of dougu is
becoming easier. Even so, dougu with Al are complicated,
and the hurdle s still high for non-specialists to overcome.
I'noticed while working through the series of steps to pro-
duce the mechanical bird that if we could learn how to
create Al the hurdle could be lowered. Today, as the first
step in learning the operation of a microcomputer as the
minimum Al device, a microcomputer is given, and skills
to control LEDs and other basic parts are taught. But it is
difficult to make something meaningful with just these
basic pieces. Further, to make the body and parts corre-
spond to different organs of the body is beyond the capa-
bility of beginners. Using this mechanical bird with its
body and organs, could help people to draw an image
easily, and enhance their ability to construct an intelligent part.
From my experience of having created various kinds of
dougu, handcrafting things can help one to think about
one’s relations with dougu. If this mechanical bird can be
used for skill education, it may expand the field of creat-
ing dougu with artificial intelligence, and increase the
number of people who are able to consider how dougu
should be made.

Masamitsu Yamawaki, Chief, GK Tech
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Memorial service of the 1st Anniversary of GK
Chairperson Kenji Ekuan’s death held in the of-
fice of GK Design Group

On February 8, 2016, the memorial service for the late
chairperson Kenji Ekuan was held at the head office of
the GK Design Group and was attended by all GK staff
members. An altar was installed in the room where a
Yamaha motorcycles and the “Tangible Earth” were
exhibited. All members offered flowers to the photo
of the late Ekuan which was placed at the center of the
altar. In his speech, president Kozo Yamada looked
back on a number of achievements that Ekuan left be-
hind for GK, and offered a tribute of appreciation to
him. Publications by Ekuan were displayed in the gal-
lery next to the room. GK staff members reconfirmed
the distinguished achievements of the late chairper-
son and remembered his personality. Atthe same
time, they renewed their loyalty to the new GK Design
Group that would succeed Ekuan'’s wishes.
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Kozo Yamada, president of GK Design Group de-
livers a keynote speech at the “Kyushu Design
Summit.”

“Kyushu Design Summit” was organized in Fukuoka
city by the Japan Patent Office, Kyushu Bureau of
Economy, Trade and Industry, and NPO Fukuoka
Design League on January 22, 2016. In the sympo-
sium “Seeking ways to protect design and intellectual
property rights in the overseas market,” president
Yamada of the GK Design Group delivered a keynote
speech on the theme “Light and Shadow in the Over-
seas Strategies of Design.” He said that Kikkoman's
soy sauce table bottle has been sold in more than 100
countries over the past 50 years and that the bottle
has become the face of Japanese dietary culture.
Explaining the background of the birth of this kind of
superb 3D trademark and the corporation’s responses
to the appearance of imitations, he brought up the
importance of understanding that design is one form
of intellectual property and the necessity to protect
the integrity of design have brought forth other
various forms of intellectual property.
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Winning Special Award of the JAFCA Auto Color
Awards 2015-2016

The Race Blue Series Color Strategy for Yamaha
Motor’s MT-25/07/09/09 Tracer won the Special Award
at the Auto Color Awards 2015-2016, the automobile
color design contest sponsored by the Japan Fashion
Color Association. GK Dynamics designed the motor-
cycle. It was the first time for a motorcycle to win an
award in the automobile color design competition.
Colors and graphics are important elements for mo-
torcycle body design. Using the brand color “blue,”
and making full use of elements of Color, Material,
Finish, and Graphics (CMFG), GK Dynamics created
four distinct designs for four types of motorcycle.
This point was highly evaluated. Masahiro Yasuda
from Yamaha Motors Design Office and Shogo Aoki,
Assistant Director of GK Dynamics attended the
awarding ceremony.

GKI 3714y VR, 3I0AELERE%E
BifE

r

GKT'Z 714y U RFNIBBEICCKA Y F AR U FZILT

HA VBRI SIHIIL.2015E TI0EAEED A 2o
ZhE#IC.10B27BMS51MA7HE TEBLOF v 5

J—b610CRERZREL L. BRIE. TELWEBMDOR

BIEBRET D AT —NIKTEBUMNOIZ 2=

TV avRR,TEERFEOMARNE {HEZFREER,

DIDDEBTHB. NI SOHRICEFZIZI 2=

T—ayFHAa U OTREEE BB ICHIE U o RRE

DEREBU TREU L. FICE>TEUDHIBRIFT

et U 1 2BEORIARICIENRIBIA N FH T,

GK Graphics 30th Anniversary Exhibition

GK Graphics left GK Industrial Design Institute to
become an independent design office in 1985.
Celebrating its 30th anniversary in 2015, it organized
the exhibition at the Gallery 5610 in Minami-Aoyama
from October 27 to November 7, 2015. The theme of
the exhibition was “Fabric with a beautiful twill
weave,” under which three subthemes were set forth
for presentations: “Non-verbal communication
expressions,” “Potentiality of verbal expressions,”
and “Tools to learn living together.” Possibilities for
future communication design were presented through
participatory exhibits created for this purpose. These
exhibits which invited visitors to enjoy them by
touching them gained a good reputation. A total of
989 people visited in the 12-day duration of the
exhibition.

I ember 2015
linamiaoyama Tokye

27th Octobe h
Gallery 5610
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Gold Award in SDA Award 2015

The Environmental Graphic Design of Toyama Rail-
way Station designed jointly by GK Sekkei, Shimizu
Environmental Graphics Co., Ltd. and several other
companies won the Sign Design Gold Award in the
SDA Award 2015 sponsored by the Japan Sign Design
Association. This was the 1st phase of the project by
the Toyama city office and Toyama Chihou Tetsudou
Inc. to construct a tramcar system to connect the ex-
isting two systems in the south and north sides of
Toyama station. New tramcar railways were built
under the railway viaduct of the Shinkansen Station.
In addition to graphics, GK Sekkei was engaged in the
total spatial design of the new tramcar system includ-
ing the station under the railway viaduct, the sur-
rounding space and street furniture.
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EV-E301 Car Series Selected for the Laurel Prize
2015 by the Japan Railfan Club

The design of EV-E301 series (popular name ACCUM)
that GK Industrial Design was commissioned to de-

sign by East Japan Railway Company was selected as
the winner of the Laurel Prize 2015 sponsored by the
Japan Railfan Club. This is Japans first battery-operat-
ed system for commercial use produced with the pur-
pose of reducing environmental burden in the non-
electrified district. The edgy exterior design high-
lights the spirit of innovation and newly designed in-
direct lighting system using LEDs is applied to the in-
terior. The aim for this design is that it become the
standard car design for the next generation.
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Winning the Silver Award in Pentawards Award
2015

GK Graphics designed the package (can) for LaCan-
tine by Maruha Nichiro Corp, and won the Silver
Award in the food category of the Pentawards 2015, a
worldwide package design competition. The LaCan-
tine is a new brand of canned food designed with the
concept of “enjoying the mood of casual French
cuisine at home.” Packages in designs like western
tableware and ceramicware have transformed the
image of conventional canned food. They match
kitchens and table, and serve as interior decorations
and presents.
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GK Design Soken Hiroshima Presented its Booth
in the 4th Mass-Transportation Innovation
Japan 2015.

GK Design Soken Hiroshima took part in the 4th
Mass-Transportation Innovation Japan 2015 spon-
sored by FujiSankei Business i. (Nikkan Kogyo Shim-
bun Ltd.) at the Makuhari Messe from November 11 to
13,2015. Following the previous event in 2013, this
was the second time for GK Design Soken Hiroshima
to present its booth. The exhibits were divided ac-
cording to the targets of design, “Vehicle Manufactur-
ers,” “Railway Operators,” “Public Transportation
Users” and “Areas along Railway Lines.” GK Design
Soken Hiroshima'’s past achievements and its working
stance were shown with panels and scale models.
Soken Hiroshima was the only design firm participat-
ing as an exhibitor, and it successfully expressed that
design is one of the technologies required for rail-
ways. Thanks to the good location, it drew a great
number of visitors.
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URL: http://www.gkshanghai.com

GK Shanghai selected as one of the Top Ten De-
sign Companies for Industrial Design

GK Shanghai was selected as one of the companies to
be honored in the “2015 China Top Ten Companies
for Industrial Design” by China Industrial Design
Association. Design Director Xia Xu attended the
awarding ceremony held in Shenzhen on December
11, 2015 and received the commemorative shield. GK
Shanghai renewed its website to show more images,
and now, it positively presents its past achievements
in product, sign and graphic designs. With many
thanks for having been selected as one of the top ten
members, GK Shanghai is considering to continue its
efforts to promote innovation in the design commu-
nity.

URL : http://www.gkshanghai.com
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Package Design for Seven Gold “Maroyaka” Ale
<Unfiltered>

Kirin Brewery Co., Ltd.

GK Graphics

Package Design for the Seven Gold “Maroyaka” Ale
jointly developed by Kirin Brewery Co., Ltd. and Seven
& i Holdings Co., Ltd. An unfiltered ale, it features a
distinctively mild taste as well as a gorgeous fragrance
as a result of the top-fermenting (ale type) process. Its
high quality is expressed with the gradation of white in
the upper and lower portions of the label. In its
simplicity, the design aims to create the mood of a high
class product that is long-favored by consumers.
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Furniture made of Wood in the Home Town
Wired Beans Inc.
GK Industrial Design

Furniture design for a chair with armrests made of steel
pipes and molded plywood. A minimalist design chair
that shows the textures of the materials well fits not
only to homes and offices, but also to villas, galleries
and other spaces not only for daily living, but also
working spaces such as studios, ateliers and research
rooms. The company presents a new business model
whereby furniture pieces of the same design are
manufactured in different regions by local craftsmen
using wood grown in those local areas. Itis hoped that
chairs of the same design will be manufactured in all
prefectures across the country.
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Nomura Smart Cast Iron Skillet for Home Use
Nomura USA Inc,
GK Shanghai

Product design for an array of cast iron skillets which
can be used both on an open fire and induction heater.
While maintaining to retain the texture of ingredients, a
new type of enamel is applied to enhance the quality
and endurance of the skillet. The base is added espe-
cially for use on aninduction heater. Further, a series of
plates are designed to go along with the skillet series to
enhance people’s enjoyment of gourmet food. For the
package, a simple design is given to suit the skillets.
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Renovation of “Sazanami Onsen Mizushima”
Kyoto Machizukuri Kotsu Lab
GK Kyoto

Renovation design for a Japanese inn and hot spring

located in the Sakai District, Toyama prefecture. The facil-
ity had long served local people, but the renovation proj-
ect aimed to turn this into a base to promote tourism

and reactivate the local economy. Therefore, restaurants,
hot spring bath rooms and guest rooms were renewed.
The design theme was “simplicity” Comfortable spaces

were designed using minimally necessary elements

reducing the use of extra ornamentation. GK Kyoto was
involved in the total design of the project including spa-
tial and graphic designs.
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XSR 700
Yamaha Motor Europe N.V.,Yamaha Motor Co., Ltd.
GK Design Europe

Motorcycle design forYamaha Motor’s new model in
the sports heritage line for the European market. Under
the concept of an authentic urban motorcycle, every
element was beautifully designed, and the elements
were structured to create a simple body. Plastic parts
were limited to the minimum so as to show the textures
of aluminum and other materials. Thus, the feeling of
modern authenticity was enhanced. The motorcycle is
sold in two colors, garage metallic, creating an authen-
tic motorcycle image and, forest green in homage of the
XS-1, the prestigious motorcycle of the 1970s.
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New AGT vehicle “New Shuttle 2020 Series” of Saitama
New UrbanTransit Co., Ltd., and the “Nippori-Toneri

Liner 330 Model” of the Tokyo Metropolitan Government
Mitsubishi Heavy Industries, Ltd.

GK Design Soken Hiroshima

Train body designs for the New Automated Guideway transit
(AGT) vehicle by Mitsubishi Heavy Industries, Ltd. For the
New Shuttle 2020 Series of Saitama New Urban Transit, a
hexagonal shape was adopted as a design motif for the
front and back of the body to give a wide image to the car.
It has a futuristic outlook harmonizing it with the Shinkansen
with which it runs side by side. For the Nippori-Toneri Liner
330Type, head lamps are laid out intensively to give
symbolic expression to it being an unmanned urban transit
train. Both trains employ “G-Fit” vehicle seats developed v
by Mitsubishi Heavy Industries in order to enhance the B EHEHE=1— Y v ML2020% Upper: New Shuttle 2020 Series of Saitama New UrbanTransit

functionality and comfort of the inner spaces. T.HEE-2 A5+ +—330% Blow: Nippori-Toneri Liner 330 Models
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Dougu-Culture Crossroad

Hisaya Shimizu, Managing Director, Dougu-Culture Institute

12. The Enchantment and Danger of Imagination Douguology of the Looking Glass

The psychological aspect of dougu is their ability to enrich the minds
and lives of people by stimulating the power of human imagination.
Many people have a favorite dougu. While the reasons for their likings
vary, when facing such dougu people may feel that the dougu will
accept their feeling of appreciation. The enchantment of dougu which
is only a combination of materials is to make people feel that it has the
capacity to absorb what they are thinking, or that a space telling a
certain story exists behind the object.

For example, in Lewis Carroll’s Through the Looking Glass, and What
Alice Found There, Alice goes through the looking glass and falls into
the country of Looking Glass. While Alice is dreaming by the fireplace,
a story full of wonders evolves. The looking glass provides the trigger
enabling Alice to travel from the real world to the other world of
imagination. We should give greater attention to the role of the looking
glass connecting the real and imaginative worlds.

Why does the looking glass, an ordinary tool in our life, bring an
experience of fascinating imagination to Alice? Art critic Atsushi
Miyakawa indicates that our imagination develops when looking at a
looking glass not because of the reflection it shows, but because the
reflection irresistibly leads us to dream of the deep bottom of the
looking glass. The brilliance of the flat surface makes us dream of the
bottomless background. The looking glass as a tool stimulates our
imagination. If the act of designing and creating the surface of an

object was to stimulate people’ s imagination, it is because the design
might be the impetus that lures them into the world of imagination that
lies behind. It is here that we find one reason to consider design as a
cultural activity.

The relationship between people’s imagination and dougu appears to
be entering a new phase as a result of scientific and technological
advancements. Human-like robots were developed as an attempt to
make dougu seem more like real humans. Unlike the conventional
robots emphasizing functions, the goal behind creating human-like
robots is to create dougu with a closer resemblance with humans, and
finally become an exact copy of a real person. Suppose we face an exact
copy of ourselves, it may invoke a feeling that we are facing a mirror. It
may excite the power of imagination in a very different way from the
simple feeling that we have entertained toward dougu. Along with the
feeling of friendliness because of the resemblance, a feeling of anxiety
over the possibility that our identity is being shaken may arise. As the
term “uncanny valley” suggests, when we face a robot that resembles
ourselves we feel both an enchantment and a danger that we are going
to dissolve into an entity in which we find ourselves to be ourselves and
at the same time not to be ourselves. The metaphor of the looking glass
continues to present an old and new theme on the relation between
objects and humans.
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Editor’s Note
In this issue, the lecture by Kiyomoto Ogasawara, successor of the
Ogasawara-ryu School of Archery, Mounted Archery and Etiquette given
atthe ceremony of the 63rd anniversary the GK Design Group is included.
He referred to some of the lessons transmitted by succeeding generations
of the family over a period of more than 800 years since its foundation in
the Muromachi period (1336-1573). We learned what mindset we
should have to continue to live now. For GK, which is at a turning point,
his lecture was suggestive to us to look back upon our past and consider
our future. His said, in particular, “Mind and physique. Only when what
you think and express are well combined, can you convey your message to
others.” Here is the essence of communication design, the theme of GK
Graphics featured in this issue. New forms of design must be sought by
uniting the spirit of GK and that of its members.

Ayumi Nanjo
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