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Thoughts on the Tokyo 2016 Olympic and Paralympics Bid Committee's
Logo
Kenji Ekuan

At the reception following the unveiling of the Tokyo 2016 Bid
Committee's logo, Tokyo Governor Shintaro Ishihara inquired about the logo's
basic message. I quickly responded, “Musubu” (uniting or tying together) and
was relieved when he nodded and seemed pleased. After all, as leader of the
Bid Committee the Governor would play a key role in the campaign -
conducted with the logo as its symbol - to win the hearts of the IOC Members
who will vote to select the 2016 host city in October 2009. Tokyo faces stiff
competition from a number of rivals with distinct personalities: Chicago in the
USA, Brazil's Rio de Janeiro and Madrid, Spain. Tokyo must do more than
describe its safety, facilities and tourist appeal and the most important thing is
to find an effective way to convey Tokyo's charm.

The logo we designed, having been chosen from among many submissions,
was officially unveiled in the summer of 2007. It was inspired by mizuhiki,
paper twine tied in elaborate knots to express congratulations or condolences
when decorating gifts, and a symbol of ancient Japanese culture. Mizuhiki is
made in endless variations. A combination of red and white marks joyous
occasions like weddings and births, while a combination of black and white
expresses grief. Tradition can be refreshingly simple and need be more
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complex than this.

Tracing the roots of mizuhiki carries us back to the year 607 when Ono no
Imoko, a Japanese diplomatic envoy to China, returned to Japan with gifts
from the Sui Emperor that were bound with red and white hemp twine. In this
way, mizuhiki was accepted into Japan 1400 years ago. In Japan koyori -
twisted strips of handmade paper starched for greater strength - came to be
used instead of hemp. Koyori does not break easily even when pulled
forcefully, and is still used today for binding books, tying sumo wrestlers'
topknots and various other purposes. In tying together a varied group of
objects as one, the original mizuhiki demonstrated a profound sense of uniting
(musubu). The mizuhiki we use in our everyday lives is meaningless without
this aspect of combining and connecting.

What interests me most is the act of uniting (musubu). Mizuhiki is red and
white because at the birth of the universe the sun was red and shadow white,
and together they made up all there was on the face of the earth. Then came a
flash of lightning that merged plus and minus, generating power. At a primal
level, earth's creation began in this union of plus and minus. Our ancestors
surely understand this instinctively. Reality is a phenomenon.

In the Japanese creation myth described in Records of Ancient Matters, the
marriage of Izanagi and Izanami, the first deities, is known as kami-musubi
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(holy union). The couple was blessed with many children - their union of plus
and minus was a productive one. A nation prospers through the union of man
and woman and the merging of the heterogeneous in fertile creation. Creation
is a merging of difference that begets even greater heterogeneity. This is what
musubu means. The god of musubi was the god of union.

The Olympic symbol is extremely well made, with a crisp clarity and an air
of openness. Rather than uniting the five continents it links them powerfully
together. During his life Baron Pierre de Coubertin, founder of the modern
Olympic Games, must have dreamed of seeing the peoples of the world join
hands in friendship. And indeed this aspect of the Olympic spirit is timeless.
But the earth is undergoing dramatic change. The fleeting post-Second World
War peace gave way to an era of constant conflict around the world. Peace on
earth seems too much to hope for. On a planet whose environment is
deteriorating, we must start by setting conflict aside. It is important to come
together unconditionally. It is important not to fight. Even children understand
this yet somehow this truth becomes harder to see as we grow older.

The mizuhiki motif in the musubi logo symbolizes our dream of uniting the
peoples of the world through the Tokyo 2016 Olympic and Paralympic Games.
We must not only end conflict and fighting but also reassess the notion of
musubi and return to the essence of creation. The logo expresses how
important it is for the peoples of the world to be united in creating something
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new. It expresses the hope of the world today, a message from the Japanese
people, from the people of Tokyo, and from Tokyo 2016.

Baron de Coubertin's Olympic symbol is immortal. And if the Games are to
take place once every four years in a city somewhere in the world, the spirit of
the people in that city is critical. The spirit of mizuhiki expresses the heartfelt
desire of the Japanese people to welcome the Olympic and Paralympic Games
in 2016.

Kenji Ekuan, Chairperson, GK Design Group
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GK Power
Kazuo Tanaka

The GK Group has grown as a unique independent design firm. As a design
umbrella firm, the Group has grown to include more than 250 members in 12
independent offices. It also enjoys an international network. Under the
current global recession, designers do not seem to be displaying their abilities
to the fullest. As a comprehensive design firm, what can GK do? What is the
strength of GK that will enable it to continue to be an entity needed by
society? I would like to review these points.

GK Corporate Culture and Behavior Pattern

GK has continued to be active for more than five decades under the motto
of becoming a creative Industrial firm. We have a corporate culture that may
be called the “GK spirit.” It is mental fortitude to attempt new things, to
present new ideas and products and to change the society. To give actual
shape to our spirit, we have searched for the essential qualities of things, and
have been sincerely engaged with our design activities. This cultural
background has led GK to where it is today.

Under the corporate culture, GK has maintained its three principles for

activities. They are “movement,” “business,” and “research.” In general,
design is considered as a service business for clients. It is true, but at GK, we

consider the goal of design is to “enhance the quality of life and renovate our
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life” through “beauty.” We explore the ideal, first with a movement, and
materialize it through our design activities to socialize the ideal, and objectify
the whole activity as research. These three principles or the three-wing
revolving activity are still in action.

GK Organizational Strength

At the annual management meeting called “Hakone Conference,” the
executive members have been discussing such subjects as what GK should
aim for, what makes GK unique, and what should be realized from the
strategic management point of view. The following four features can be
specified about the organizational strength of GK.

Comprehensiveness. Design begins with a comprehensive thought in order to
enhance the quality of people's life. When we look at human life, the targets of
design increase to all aspects of life. But by referring to GK as a comprehensive
design firm, it does not mean that we have simply expanded the range of our
activities. We have explored the essential elements of design in various areas,
and as a Group, our activities cover products, graphics, the environment, various
interfaces, and others. Through working in these fields, GK has obtained
comprehensiveness in design, and is now endeavoring to achieve total design.

Specialization. The GK Group now embraces 12 companies. This implies
comprehensiveness as well as the depth of specialization. Compared to design
in early days, deeper specialization is required of designers today. GK
members are trying to sharpen their specialized edge in their own fields while
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maintaining a comprehensive perspective.

History. GK is 57 years old this year. Its history is full of dramatic events.
Since the foundation, GK has won various awards at numerous design
competitions. GK has been involved in many national projects including
World Expositions and Olympic Games and has successfully displayed its
specialized and comprehensive competence. These experiences are carried
over to the present GK members as the “Design competence of GK,” which is
trusted by companies, society and the government.

Internationality. At present, GK has group companies in North America,
Europe and Asia to promote international design business. GK not only
expanded its design business internationally, but also has endeavored to
expand international design networks. This is symbolized by the efforts made
by GK chairperson Kenji Ekuan who became the first Japanese president of
the International Council of Societies of Industrial Design (ICSID). As there
are enormous amounts of global issues today, the importance of
internationality is further increasing.

Value Creating Competence

Based on its unique corporate culture and behavioral pattern, and making
full use of its competence, GK has been engaged in activities as a “value
creating company.” The values GK aims to create are a “cultural value” to
create beauty and pleasure in life, a “social value,” to provide solutions to

various social issues, and an “economic value” to support the activities of
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society and corporations. It is the power of design that generates these values.
GK excels in the following design areas:

Evolution in forms: Ability to create new forms

GK has expertise in design in both narrow and broad definitions, the former
creating colors and forms and the latter envisaging and scheming an ideal state
of things. GK shows its true worth in creating new forms. At the same time,
its conception and presentation strengths to design new forms have helped
expand the potentiality of its design activities.
been the trendsetter in motorcycle design, a field in which GK has a long

For example, GK has always
history, and has been contributing to incite new demand. In public
transportation, GK presented a new meaning and form for a city transportation
system connecting the city center and its suburbs. It spearheaded a new city
transportation system. GK has competence to create forms that anticipates the
needs of the times.

Creating new species: Ability to generate new kinds of tools

Designing is an act of improving people's life.
life, designers are required to bring about a new lifestyle. As a solution to the
environmental issue, GK devised a battery charger using solar cells and
GK has produced
instruments to help people with disabilities in their lower limbs to enjoy

By presenting new tools in

ushered in a new phase into the world of batteries.

skateboarding, or play tools requiring the use of the hands and hips which
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both people with and without disabilities can enjoy together. Designers' jobs
are not limited to making tools with good design. They must hear the voice of
inspiration and extend a feel to the hidden needs and desires of people of the
times to give birth to new tools. This is the ability to create new kinds of
tools.

Social reform: Ability to create a new lifestyle

The birth of a new tool sometimes changes consumer living. New tools
help to make daily life easier for people. An example is the soy sauce table
bottle, one of GK's representative products. This bottle with a red cap does
not let its contents drip from the opening after pouring. The bottle was a new
seed of a product package. It was revolutionary in a sense because until then,
consumers had to buy soy sauce in an 18-liter bottle, and then pour it into a
smaller bottle for table use. With this package, it became possible to place the
bottled soy sauce on the table right from a shop, thus, reducing the burden on
consumers, particularly, housewives. This is a good example that the creation
of new kinds of tools generated under the motto to enhance the quality of life
has gained the strength to improve the life of people.

The above three value creating abilities of the GK Group are the strength
that the Group can contribute to society. They have not been developed
overnight, but are the result of the fusion of its corporate culture, behavior
pattern and corporate characteristics. Each of us should learn from the history
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and tradition of the Group in its more than 50 years in existence, and step
forward into the new age with a solid grip on our individual creativity in order
to further strengthen GK competence as a creative industry to be trusted and
needed by people.

Kazuo Tanaka, president, GK Design Group
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Design Development of the Narita Express
N'EX E259 Series
Kosuke Wakao

On May 8, 2009, East Japan Railway Company
announced the new train model for the N'EX
E259 Series. This type will be put into operation
in the autumn of 2009. Following its successful
predecessor, the N'EX 253, GK Industrial Design
was commissioned to design the new type.

Access to International Aiport

N'EX is a special express train connecting
Narita Airport and the city centers in the Greater
Tokyo area. From the debut in 1991, the initial
train type of the N'EX 253 series was highly
reputed for its quality design and convenience. It
soon became the synonym of express trains
connecting Narita Airport and Tokyo.

However after 18 years of service, marks of
superannuation began to appear on the surface of
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the bodies. And it was learned that the Keisei
Electric Railway Co., Ltd. was planning to
develop a new body for the Skyliner Airport
Express, its direct express to Narita launched in
1990.

Train Body Structure

East Japan Railway Company changed its train
body policy with the 209 series developed in 1990
for the Keihin Tohoku commuter line. The
company reviewed the train body structure, and
decided to use recyclable materials as much as
possible in order to halve the conventional life of
the body of 30 years, and offer new models more
frequently. As the first generation N'EX 253
model bodies were made of steel, rust began to
appear. It affected the paint, and to cover the
parts where paint had fallen away, putty or thick
painting was applied, making the deteriorated
parts more conspicuous. As of 2009, the majority
of newly manufactured commuter train bodies
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have a stainless double skin structure, and express
train bodies have an aluminum double skin
structure (extrusion processed aluminum). As the
new N'EX E259 series trains have an aluminum
double skin structure, the corrosion resistance and
smoothness of the body surface are enhanced.

Concept Examination

The basic concept of the original N'EX 253
series to extend hospitality to passengers is highly
reputed. This is going to be carried over by the
new type in a more contemporary manner.

The first N'EX 253 series was one of the prime
train bodies of Japan Railways after the
privatization of the Japan National Railways, even
though the train structure was conventional.
There were luxurious furnishings such as the
single row of seats along the window sides in the
first-class cars, and hat-rack style luggage racks
like an aircraft. But we found that the

requirements today were different. Realistic



19917 2 — ULENEXO#IKEMm253%
The first N'EX 253 series debued in 1991

needs for large-size toilets for wheelchair users
and multipurpose rooms, and the requirement of
larger passenger capacity had to be met.

As N'EX connects Narita Airport and major
terminal stations in and around Tokyo, such as
Shinjuku, Ikebukuro, Hachioji, Yokohama and
Omiya allowing passengers to board it from the
nearest stations to their homes instead of Tokyo
Station. As the traveling time in N'EX trains is
longer than the competitor line, we wanted to
make the time spent in the train to be higher in
quality. The design concept of the interior space
was thus determined to help passengers feel like

“taking an N'EX, and spending a relaxing time
there.”

Frontal design

The exterior of the initial N'EX 253 series was
characterized by its coloring and frontal
configuration that gives off a speedy and stable
impression by the roof of the front car inclining

EpRZes 7 7 & 2 HHN'EX E259% 0 7 %A VBIF R #nr

forward. In fact, the frontal configuration is
determined by the height of the driving room and
other elements of the internal structure of the
front car. It is especially difficult to design what
is called the penetrating type that couples front
cars. As a selling point of the N'EX service is its
multiple terminals, coupling and separating front
cars is a requirement.

For the new N'EX E259 series, in addition,
passengers will be allowed to go back and forth
between the connected cars. Because of these
conditions, the height of the driving room was set
at the same height as that of the former Japan
National Railways Special Express trains. The
simple and modern image of the first N'EX 253
series was further polished to make the new N'EX
E259 series edgy and attractive.

More sophisticated N'EX brand
The total design concept for the initial N'EX
253 series was “a valuable mobile space.” For

FEIN'EX E259%
The new N'EX E259 series

the new N'EX E259 series, this concept was
further elaborated upon in the seats covered with
leather for the first-class cars, the first case among
the special express trains of East Japan Railway
Company, and the application of fine details with
dexterous skills. To express the uniqueness of
Japan in the interior in a way that would be
appropriate for an entrance to Japan, the
traditional checked pattern was applied using high-
tech devices. In order to enhance punctuality as
the greatest advantage, the new N'EX E259 series
trains were equipped with the backup operating
system in case of mechanical trouble. With the
addition of the latest IT technologies and crime
prevention technologies, the N'EX E259 series
was highly perfected as an airport express train.
The brand image of Narita Express will be
reinforced with these new developments including
body structure and new technological expressions.

GK Report No.18 11
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Interior design of the new N'EX E259 series

FEIN'EX E259F% D RIZER K
Frontal design of the new N'EX E259 series
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Toward Future Railway Design

Since the privatization of the former Japan
National Railways in 1987, train car designs and
services have been diversified resulting in the
creation of a new railway culture. Railways are
important infrastructure to which the needs of
contemporary society must be reflected. Highly
environmental consideration will be required of
train cars. For example, the application of fuel
cells can be considered. As trains are electrically
operated from the beginning, it is generally
considered to be easier to apply fuel cells to them
than to automobiles. When this is realized, a
more beautiful landscape without power lines and
overhead wires alongside railways can be brought.
With the further advancement of IT, the
relationship between the public and the private
may go through changes. Railway service itself
may change.

Someone said that even if the Chuo Line trains

had become better in design, the number of

227 7 & 2 HIHN'EX E259% 0 7 ¥ A VBIF R #r

TARFER D D7) —vHY — R 2IF L0,
AR I & 72 2 WU Bz Bl T b T
W3, HROXEOTH 2 E 2 I
‘O ANZIZESDbLLBA YT T
LC, BHSURTH 2 itk % o
B cRE L, B NS 77 2@
L7ZHADA VP F VT4 2 RH L2
ELFRTH D,

F 7o, HEEMmCcd., SRBEOKE
%7 BNV T —=2Th Bkt z kg
AR AR - D S AN VA 3 )
{3 FEAI N, B S ICREDFEE
LTCHRNy 77y 735061058 2 50
Teo 2D A, BHFTOITHAM R PR EE
fiiick b, 277 2AKALLTED
SEREINbDEL STV, IhH
VIR O FEARRE & T L W BT RBL &
HWEST, NEXD T TV FARX=V %
X DREZ DD E LT NDITE LR,

YT IA v DG5BT T

E ST EREALD & T A~ DL
DIRE D, BB v v R EIEINT
ALV, ZO204ER D THA & B
F—eRxABEENR, L VHgELE
AL TE R, iz FThi 4t
XA V77THYH, B2t

passengers would not change. It is true. But we
consider it all the more important to design better
infrastructure as we use in our everyday life.

Kosuke Wakao, GK Industrial Design
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JAL Airplane Seat Design to Create a Cabin
Space
Yuichi Akutsu
Seat designs as the symbols of airline
companies

In the 1990s, airline companies were competing
among themselves to provide the best services to
business class customers. It was because the
globalization of business activities promoted
international business trips, and competition to
attract business class passengers increased as they
In 2000, a British

company introduced flat seats that could be used

brought greater profits.

as beds in business class cabins of airplanes flying
long distances. This changed the role of designs.
Up to that point, each airline company applied its
own fabric design to the standard seats provided
by seat manufacturers. But in 2000, they began to
search for distinctive features in the functions and

forms of seat. In other words, seat designs
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representing the corporate identity came to be
required. Around that time, GK was assigned to
develop the first flat seat for Japan Airlines (JAL),
and presented the prototype of an innovative seat
named the “JAL Shell Flat Seat.” With the
concept of a relaxing and private seat and the aim
for being edgy and global, the shell form was
devised to accommodate to various sitting
positions.  The shell-type seat was highly
appreciated as a creative seat with highly mature
design for business class cabins of international
airlines. It became widely reputed as a superior
business class seat among customers and airline
companies. Since its introduction, the seat has

served as a part of the brand value of JAL.

Evolution of the product identity - Aircraft
seats performing multiple functions

In August 2008, the environmentally friendly
and next-generation type Boeing 777-300ER
jumbo jet plane was introduced replacing the

LRz 1) Bk — F— 7'
Y2 v 74T VT4 T4 Dtk
WEESH., ZNE Ty v v FICHE
S b 2 BEBE LR T o0 KA ORI R
— A4 7 777-300BRICIEEH T B> = L
7 7w b AT — havdeki g o EE
BAICES L 7o, I Y7 > TixpIf
FJAL Shell Flat Seat; Dkt & L
T, 70y 7 b 74T VT4 T4 BREK
Lo, #Hif-Zeftifiz Al o i LiEkT 3
=l & oo, R EIROM %
EYRRAITET T4 7Tk oT, BH)
HDOBEN Z W S PRE I HE T B D 13
YL ETH D, THIRHNIC SR
TEEINENER T, KE, BN
VI —TA AN fE g, HER
72 EDRk A eI FREBICW)IS T 5 720,

MmEEy - ~oFBBELER (RECAROKH/
Aircraft Interiors EXPO OER&L D)
E1968FDTI/ -0 SRV —KN9777

£ 2002FDEIVRRAY TR T TY h—K6510

Comparison of old and new of aircraft seat construction
(RECARO, Exhibits at Aircraft Interiors EXPO)

Left: Economy class seat 9777 in 1968

Right: Business class seat 6510 in 2002

conventional jumbo jet planes to the North
America route. In this plane, Shell Flat Neo Seats
were installed. Our mission was to create a new
value while maintaining the identity of the
original Shell Flat Seat.
flying around the world are concerned about how

Business executives

comfortably they can spend hours in an airplane.
We tried to improve the seat to satisfy passenger
needs for resting, enjoying entertainment,
working, eating, and sleeping within a limited
space in an aircraft for more than 10 hours, and to
fulfill the contradictory desires for openness and
privacy. The form of the shell was modified, and
a feeling of “being wrapped” was created by
applying the same color of a seat to the back of
the seat in front. Improvements were made for
the sleep comfort and the container space, and the
monitor screen was enlarged and its operation was
made easier. In addition to these functional
improvements, the Japanese way of hospitality

was expressed in the use of fabric for upholstery
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The first JAL Shell Flat Seat, 2002

With the concept of a relaxing and private seat, the
shell form was devised to accommodate to various
sitting positions. The shell-type seat was highly
appreciated as a creative seat with highly mature
design.

JAL Shell Flat Neo/2008
BOHPIMAR—ZADFE, E=¥—H1 DK
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JAL Shell Flat Neo, 2008

Improvements were made for the sleep comfort and
the container space, and the monitor screen was
enlarged and its operation was made easier. In
addition to these functional improvements, the
Japanese way of hospitality was expressed in the
use of fabric for upholstery and other details.

and other details. It was an expression of the
brand message of JAL to become Japan's wings to
connect the world with safe and quality services.
The inner shells with subdued hues that give
passengers an all encompassing feeling of rest, as
well as the sense of a private corner, and the outer
shells using a curved surface that help create a
stylish and futuristic feeling within the cabin. The
atmosphere created by the materials, hues and
finishing touches was fully examined. A great
amount of time and effort was spent to creating a
sense of extra value among passengers through
touching and sitting on the seat for many hours.

Unity and individualization of interior designs
Along with the design of the Shell Flat Neo
Seat, the total interior design for Boeing 777-
300ER aircraft was carried out. This newest
flagship aircraft was going to be the model that
would direct the future interior identity of JAL
aircraft. Requirements here were unity in design

GK Report No.18 15
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High quality and sophisticated silver and grey were
used as keynote tones with Japanese traditional
pattern for each class seats.

JALY L7 5y hxA (T T« TV ZR)
BE - TR

JAL Shell Flat Neo (Executive Class) :

Black as a keynote tone and checks

JALRAA Y )Ly —h (FLEFPLATO/Z—) (H—=007L—EH - KFIR IO/E—DUZRI—K 1 TA—L=2hN7F7— 1T0O—-EVY) & - {HitiER
JAL Sky Shell Seat (Premium Economy Class): Dark grey as a keynote tone and Economy Class Seat: Warm-tone color (yellow, pink) as a keynote tone and
checks vertical stripes

AHAETTU—

IN=ZAR=RCRFIcT—hFvr I U—; BEHKZ
BBAL. [INERZRMIT BEHEAELTHL
ICRE U
Sky Gallery

GK proposed an art gallery at bar space to welcome
passengers and to give them a change during flight.
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as JAL aircraft and separate designs to attentively
satisfy passenger needs of different classes.
Customarily as visual identities, the names of
lines or brand colors are applied on a part of
finishing materials used for the interior design in
general public transportation vehicles. From the
standpoint of designing customers' experiences,
GK dared to avoid the use of the brand color in
order to create an “interior like a living space of
customers” instead of the interior for the airline
company. High quality and sophisticated silver
and grey were used as keynote tones to give unity
in the interior of the aircraft. To lead passengers
to different class cabins, colors of different
brightness for each class were applied to help
passengers feel the flows of the colors upon
boarding. For upholstery, traditional Japanese
patterns were woven to express the spirit of
becoming the “wings of Japan,” and “Japanese
hospitality.” Although the airframe and seats are
foreign made, the fabric for upholstery was
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manufactured by a Japanese company which had
inherited the traditional textile technique.

A new idea for customer experience

One idea was adopted from among the ideas
included in the working program seeking an ideal
aircraft interior. It was the art gallery installed in
the bar space for the executive class cabin. GK
proposed this gallery to welcome passengers at
the time of boarding, and to give them a change
during flight. Here time-honored Japanese
wisdom works for welcoming a guest with
displaying a picture at an entrance and hanging a
scroll of Japanese-style painting in a teahouse. It
is general to use the standard airframe, galley,
lavatory and the like prepared by aircraft
manufacturers. As such, they are almost the same
in any aircraft. For 777-300ER, the “Sky Gallery”
was loaded upon obtaining an agreement not only
from JAL but also from the equipment and

aircraft manufacturers. The world's first art
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gallery in an aircraft made its debut with a flight
to New York on August 1, 2008 together with the
CM “The Newest JAL.”

Yuichi Akutsu, Advisory Designer, GK Industrial
Design
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Attempt of the “art-area B1” at Naniwabashi
Station of Keihan Electric Railway
Toshikazu Yanaka

Train Stations and Art Galleries

A dozen years ago, art exhibition corners called
art galleries were provided at almost all train
stations. It may seem like a good idea that train
stations where many people gather are connected
with art. But it is unfortunate for both passengers
and railway companies if passengers were
unilaterally considered as art appreciators or if art
was considered as a means to add superficial
attractiveness to stations.

We at GK Design Soken Hiroshima have come
to believe in one thing through our long-term
association with Keihan Electric Railway. The
belief is that a station is a place where stressed
people gather. At a station, attention is not given
to individual passengers, but they are treated as
just part of a mass. Contemporary passengers will
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not, even though they have self-esteem, feel
unsatisfied with this treatment. However, they
certainly have stress. Inexpensive bags, neckties,
sweets and so on sold on carts in the concourse
near the ticket gate sell well. It may be one of the

ways that passengers relieve stress and relax.

The fresh juice shop “Juicer Bar” that emerged
from one of the Keihan lines successfully
appealed to the psychology of passengers. The
Juicer Bar gained such great popularity that it has
spread to railway lines in the Kanto District. In
addition to the taste and price, the concept to
“lightly heal” individual passengers with stress has

met their needs.  Unlike stations in the
countryside, stations in the city center are places
where people living a hectic life are crowded, and
their desires tend to incline. It is not easy to face
with art in such a place. The event space “art-area
B1” in Naniwabashi station of Keihan Electric

Railway apparently aims for the provision of a
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place for passengers to come into contact with art,
but there is another overriding purpose.

The significance of the Nakanoshima Line

Osaka Nakanoshima island is a sandbar that
lies between the Dojima and Tosabori rivers. The
Osaka Castle is quite near. Because of its
convenient location for water transportation, it
developed as a town of warehouses and sales
offices for products transported from various
places in the country by daimyo in the Edo period.
It then has developed as a financial, political and
economic center of the commercial city of Osaka.
The district presents the formal face of Osaka,
different from downtowns such as Umeda and
Namba. Except for waterways, however, people
had to cross the bridges to come here.

The Keihan Nakanoshima Line is a subway line
crossing the island from east to west which began
With Nakanoshima
Station at the western end as the terminal, the line

service in October 2008.



stops at Watanabebashi, Oebashi, Naniwabashi
and Temmabashi stations, where it is connected
with the Keihan main line for Demachi Yanagi
station in Kyoto. It is historically significant that
a direct railway access to Nakanoshima is now
made available, and that the area is directly
connected with the city center of Kyoto. The
Keihan Electric Railway itself is reaffirming its
responsibility to connect the two cities beyond
considering the establishment of the new line as
the extension of its business.

Aims of art-area B1

Naniwabashi station is the closest station to the
Osaka Central Public Hall, the symbolic landmark
of the Nakanoshima district. “art-area B1” is
located on the first level of the underground. The
500 square-meter wide space with unfinished
walls and other structural elements has minimum
lighting and other stage instruments for drama and

music performances. The single window faces

TV T4 7 RN — SRR IS DI T — b2 7Bl oA ik B

the well from the basement 2nd floor level, and it
provides an unusual view to look down upon the
ticket gate.

At the beginning, it was conceived that the
space be used as an art gallery. However, the
railway company requested that the space be used
not for passive activities for passengers but for
active activities involving interested people,
taking advantage of its location in the subway
station. In response to this request, the Osaka
University Center for Study of Communication
Design (CSCD) presented the idea of “labo café”
to organize lecture and dialogue meetings on art,
philosophy, science and others. The aim was to
invoke communication among people in a light,
semi-open atmosphere of a café. Borrowing the
idea from “Philosophy Café” that began in France
in the 1990s, programs were prepared to guide
participants to take part in and appreciate by
dance

incorporating performances  and

7—hITUZBITDANY K

Events at art-area B1
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installations. The idea and programs were
approved as appropriate for a station in the
Nakanoshima district where many passengers go
back and forth every day. Thus art-area B1 began
its activities coinciding with the start of subway

operation.

It is often the case that a railway operator offers
a space and commissions the operation of the
space to others. But Keihan Electric Railway
hopes to operate art-area Bl as part of its
operations. The company seems to find potential
use and services in the spaces of stations. While
engaging in the development of signs and
furniture for the four stations of the new subway
line, GK Design Soken Hiroshima was involved
in the development of the concept, naming, logo
design and message expression and their publicity.
Seeking new functions of a station and obtaining
centripetal attraction to it have helped us to enrich
our experience to enabling us to become a total
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Left: Sign system of Nakanoshima line stations was

designed by GK Design Soken Hiroshima.
Right: Space for art-area B1.

ANRYNAR=ZDAV T ~T—7% Concept work for the event space
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GK Design Soken Hiroshima was involved in the

development of the concept, naming, logo design
and message expression and their publicity.
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design firm.

Potentiality of a railway station

The amount of time that people spend at a
station is much shorter than they do at a ferry
terminal or an airport. The station is just like a
passageway. In order to emerge from such a
status, business in a station was initiated. “In-
station” business is a result of seeking the
economic potentiality of railway stations. Now, it
is high time when stations should turn their
interest into local cultural development. There is
no established formula for turning the traffic of
The trial at
Naniwabashi station is expected to bear some fruit

the public into cultural energy.

for future endeavors.

Ten months have passed since the opening of
art-areca B1. A variety of programs are densely
scheduled. We do not feel the apprehension that
we had entertained at the beginning as to what
could be done at a corner of a subway station. We
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witness people gathering at the station for art,
intellectual presentations and conversations.
Being in the underground may help enhance the
attractiveness of promoting communication
among the audience. While a major urban
redevelopment project is progressing above the
ground, cultural strength is being stored under the

ground of Nakanoshima.

Toshikazu Yanaka, Assistant Manager, GK Design
Soken Hiroshima
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Environmentally Friendly City Kyoto
- An approach from Public Transportation
Shinji Kajikawa + Kyo Shimizu

Aiming for a Low Carbon Emissions City

The Kyoto Protocol was adopted by the
Conference of Parties of United Nations
Conventions in Kyoto (COP 3).
Chancellor Angela Merkel introduced her phrase

As German

“Do you Kyoto?” meaning “do you do something
good for the environment?” the image of Kyoto as
a city keeping harmony with the environment is
being spread in the world.

Traditionally in Kyoto, lifestyles keeping
harmony with the environment have been
practiced as represented by merchants' houses
with ecological consideration, people's habit of
watering the roads and their way to exercise
economy. Almost all districts in the city are
compact towns where people can move by
bicycles or on foot to go to their workplaces
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without depending too much on motorcars. As
such, Kyoto has potential to show a model of a
low carbon city to the world.

Kyoto City Initiative

The city government established the

“Promoting Walking in the Town” Office in 2006.

In its plan for transportation demand management
policy to promote the development of an
attractive city where the highest priority is given
to pedestrians and where public transportation
services are preferred to privatee automobile
transportation, the following four mottos are
stated:

1) A city that is enjoyable to walk, 2) An
environmentally friendly city, 3) An attractive and
animated city, and 4) A comfortable city with ease
of movement.

Kyoto was chosen as a model environmental
city earlier this year, which gave impetus to

implement the plan. Now the city authority is

FHEASFEH T I ATTI00 5 AL E oD
KA Cld AR & 7 2 b 11 72 28 8
MasE < dH 2 H3, Wit 2w & OFFlIC
WL, R TR M A e P U
FEEFARFICS FSEF AL ETLATV S
KM HEWEIZI 2 D, WFHP B AR
M IC KR 2D h, BED)E D -
SIS A I R N 7 22 RIS 2 2 D >
LEMZDERDBDOTH D, ZhoTiR
DERE LT, B3 YR o L2
LT, sl FHMEI 0 & % 3@ HHET
ISk %2 kiR L, iRo |4y
Have Y REHLMHIEITHS LT
%, WERMYG B REE b

NHZWIZBIT T 2 EEE R
FruE, T EBEE F LTI

RIVDORRFEALEDHEBLUZIZE S 2\,
TR O fsE 1 R LT, HiER OB
BeRstThsb,

GKEBIE 21 QDRI & LT,
INFTHRDONE LS 13T E
HROBERE LT, WO DIRESD
A2 —vavEEERfToTE L,
ZOHL) FAITDWBT WL O T B

addressing a paradigm shift from a motorcar-
dependent city to a public transportation-
dependent city. The public transportation systems
that the city considers include Light Rail Transit
(LRT), Intelligent Bus Transit (IBT), and Bus
Rapid Transit (BRT).

Challenges to realize “Kyoto as a city for
walking”

Needless to say, greater availability of public
transportation systems is essential to take a new
step to break away from a motorcar-dependent
society. There are many problems in the way to
the realization of it. A solution is to turn Shijodori
street into a transit mall.

Shijodori street is a main street in Kyoto. The
problems here are chronic traffic jams due to
motorcars parked at the roadsides and narrow
sidewalks crowded with shoppers and tourists. To
solve these problems, the feasibility of a plan is
examined to turn the district into a transit mall by
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A social survey and trial on the traffic of Shijodori street in 2007. The plan is expanding the width of the
sidewalks to give priority to pedestrians and public transportation systems. Below left is the image of

expanded sidewalks.
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GK Kyoto was commissioned to make total design,

to gain people's understanding of social experiment,

with producing hanging banners and landscape
model and to try temporary traffic control system
by using recyclable paper tubes.
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Proposal model of expanded sidewalks
for the event “Walking in the town” in
2003.
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MOEEELDZ/NADRRAY—, BHR., N\NREEDTHA > Posters, timetable cards and bus stops of Kawaramachi Night Bus Service

expanding the width of the sidewalks and
reducing the number of lanes on the road, thereby,
giving priority to pedestrians and public
transportation systems.

If implemented, it would become an epoch-
making traffic system, the first of this kind in
large cities with populations exceeding a million
in Japan. The shopping streets and neighbors in
the district have both expectations and anxiety
toward this unprecedented plan. Will traffic jams
really be reduced? Won't it affect merchandise
distribution and the movement of emergency
vehicles? How can the widened walkways be
made attractive? To respond to these vague or
natural anxieties, the city authority is urged to
present a persuasive traffic demand estimate and a
scheme to achieve attractiveness in a concrete
way to obtain a consensus among the citizens.
Without citizens becoming brave enough to
change and use the public transportation system,

not sticking to immediate convenience, “Kyoto a
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city for walking,” or a next-generation type low
carbon society will not be realized.

The challenge is to narrow or eliminate the
difference in awareness between the city
government and citizens about the policy.

GK Kyoto has made some proposals and given
support for communication from the standpoint of
citizens or as a liaison agent between the citizens
and the city government as shown in the
following examples.

Transit Mall

To demonstrate what a Transit Mall, unfamiliar
to citizens, would be like, GK Kyoto presented a
model of a main street in the city the sidewalks of
which would be widened while the width of the
road would be reduced during the event “Walking
in the town” in 2003. In October 2007, the city
office conducted a social survey on the traffic of

Shijodori street. For this survey, GK Kyoto

designed a survey method which was completely
different from conventional methods under strict
traffic restrictions or a factory-like scene. By
hanging banners and using recyclable paper tubes
to create liveliness at survey scenes, we expressed
environmental concerns. To publicize the survey
beforehand, we presented the model of a survey
scene. In this way, we designed a “beautiful” and

“citizen friendly” traffic survey. To the question

asking whether they approve of the establishment
of the transit mall being considered, a majority of
citizens responded in support of the widening of

the walkways.

Kawaramachi Night Bus Service

In response to a request from the private sector
to enhance the convenience of public
transportation, the city traffic authority runs
municipal buses from downtown Kawaramachi
directly to Kyoto railway station at night. This is

a unique initiative which has no example in other
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EEEE/NR IBTOA X —3/X—X  The Image of IBT (Intelligent Bus Transit)

parts of the country. As the fare system and
differences from ordinary city buses were
confusing to users, GK Kyoto designed its poster
and timetable card as well as bus stops and guide
signs in order to help the public become familiar

with this new service.

Intelligent Bus Transit

Public transportation systems have not been
developed well in the newly developing area to
the south of Kyoto station, and there has been
little transportation service to go to the city center
passing through the station. To help alleviate this
situation, the intelligent bus transit which had the
same transportation capacity and punctual
services as railway trains was conceived. Its
development concept was to be environmentally
friendly and to have a low initial cost. In order to
visualize this initiative, GK Kyoto designed the
bus body, bus stations, and image perspective.
These visual images would help people have a

clear understanding about the Intelligent Bus

Transit written in English.

Importance of Communication Design for
Public Transportation Systems and Community
Activation Projects

In addition to the above examples, GK Kyoto
has proposed and carried out a wide range of
projects together with Prof. Nakagawa of Kyoto
University who is an expert in city traffic.
Collaboration with designers to give friendly and
beautiful designs to express and convey experts'
articulate concepts on traffic in a city to the public
is effective not only for public transportation
systems but also for community activation
projects. Optimum public transportation systems
should be considered from the viewpoint of users.
And for this reason, their voices should be heard
in addition to the government officers and
researchers to reach consensus.

To help the city government and citizens work
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together to realize “Kyoto for walking,” we,
designers should have a broad perspective to
catch various views from all walks of life, and
should play an important role in activating plans
through communication design.

Shinji Kajikawa, Assistant Manager, GK Kyoto
Kyo Shimizu, GK Kyoto
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GK'’s “Small Vehicle”
Research

GK-0

New Community Vehicles for a New Age NVC
2009 Project
Norio Kondo

World situation surrounding automobiles

The development of environmentally
considerate technologies is a requirement for
automobile makers today when environmental
and people's
While

gasoline engines have been improved with the use

restrictions are strengthened,

ecological awareness is heightened.

of computers, diesel engines, ethanol engines,
hybrid systems, hydrogen engines, and electric
motors are also being developed. At the same
time, the development of fuel cells and batteries,
as well as researches on alternate fuels such as
compressed natural gas (CNG), dimethyl ether
(DME), LP gas, and hydrogen are progressing.

In Japan, vehicles with more specific purposes
for different users are required considering the

aging population and low fertility, the retirement
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New Transportation infrastructure to enable the operation of small cars

of the postwar baby boomer generation, and the

future population decline. These “specific purpose”

vehicle needs include for the elderly, and alternate
means of transportation to activate the life of
villages with extremely small aged populations.
Over the century since the first motorcar was
produced, motorcars have developed keeping
close relations with technology, economy and
people, but now they are at a great turning point.

GK's “Small Vehicle” research

The oil crisis triggered by the 4th Middle East
1973,
environmental pollution prompted the GK Group

War in chronic traffic jams, and

to begin studying Small Vehicles (1-meter wide, 2-
meter long) in the mid-1970s. The initial product
theme of “New

developed under the

Transportation infrastructure to enable the

operation of small cars” was named “GK-0 (zero).”

It won the Special Award for specific themes of
the 26th Mainichi Industrial Design Competition

in 1977.
model of the GK-0 were presented at the “GK
Exhibition 1980 held at the GK Shop Shibuya in
1980. The exhibition had 12 concept themes, and
the model was shown as an example for one of
them “Small but Powerful.
which can perform a great role because it is small.”
of the Small Vehicle

Committee of the Ministry of International

Some panels and a full-scale mockup

A personal vehicle

At the request

Trade and Industry, its prototype which could
be actually operated was made, and presented
at the Tokyo Motor Show as an ECV concept
model EV250.

Also in 1982, the “DOUGU World Mandala
Exhibition” was held at the Roppongi Axis Gallery
with the three themes of “Sitting, Walking and
As the symbol of “Walking,”
passenger concept car GK-01 was exhibited.

Lying.” a single

In the following years, high-class large and
small sedans became the major trend, and our
R&D activity for small vehicles had to be
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suspended.

Concept of NVC 2009

It was in December 2004 that the R&D for
small vehicles was resumed under the name of the
New Vehicle Concern (NVC) project involving all
companies of the GK Group.

Its purpose was to develop a new small four-
wheel vehicle as opposed to contemporary large
cars, which can be operated easily like using a

household appliance.

First, the social factors surrounding NVC were

overviewed:

- World population reaching 6.5 billion.

- Cultural, economic, industrial and environmental
issues spreading across national borders

- Information technology promoting networking
and social flattening

- Motorcars not offering great enchantment as
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INREECVEERERETETIL EV250
ECV concept model EV250

before. Motorcars are no longer the monopoly of
industrialized nations and wealthy people
- Changes in possession style of motorcars, and the

expansion of leasing and car sharing

The above analyses have led us to develop the

following concepts:

1. Ease of operation like household appliances

2. A space in which one's desire for freedom
fulfilled without paying consideration to others
desires.

3. An effective instrument to activate persons'
senses with an easy choice of connecting and

disconnecting information media

The following specifications were conceived to

materialize the concepts:

- Minimal equipment and interface just like

household appliances
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GK-01 1982

- Human size to sufficiently meet needs

- Seat not making passengers tired even when
driving all day

- Body without side sills for easy getting on and off

- Safety equipment comparable to larger cars

- External safety equipment to protect the safety of

pedestrians

In the newly developed concept, there were
many points in common with the concept for GK-
0, and the universality of the concept of the GK-0
was reaffirmed. With that, the GK Group decided
to resume the R&D of small vehicles to meet

contemporary needs on the base of GK-0 assets.

The following three scenarios were proposed as
the scenes where NVC cars will be used:

1. Tama New Town District: Urban Equipment

Expected values:
- Reactivation of the aged community
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- Harmony with the urban environment and safety
- Networking community members through sharing
cars

2. Lease system for individual households in an
expensive hillside residential district in Yokohama
Expected values
- A car lease system to fill spaces of public
transportation networks
- Reducing burdens of possessing automobiles
- Vehicles with a short turning radius suitable for
narrow roads

3. Vehicles larger than a moped but smaller than a
motorcar for ASEAN countries
Expected values
- For the preparatory stage to use 4-wheel cars
along with their economic development
- Vehicles of a size suitable to their city structures
- Balancing their richness and the environment
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Rendering of NVC 2009. An electric
vehicle with the slide doors and swivel

seat for easy on and off, also equipped
with the solar panel on the roof.
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New Potentiality as Community Vehicles

The value of being small and simple has been
repeatedly advocated throughout the 20th century.
In the name of Japanese minimalism, the Japanese
aesthetic sense of admiring smallness has resulted
in the development of a number of attractive
products such as transistor radios, video game
terminals, and mobile phones, and enhanced user
enjoyment of their life.

While economic activities expand across the
borders, the limited resources and energy and
deteriorating global environment are threatening
our future perspectives, and it is increasingly
difficult to keep balance between the environment
and economic development.

Humans desire economic development and
environmental conservation for their survival at
the same time. It is our mission as designers to
show lifestyles with new value systems, instead of
just proposing to control our desires. We should
interpret the aesthetics of smallness and the

concept of minimalism in the context of the age of
environmental concern to create products to meet
contemporary needs.

Norio Kondo, Managing Director, GK Dynamics
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Scene 1. Tama New Town District: Urban Equipment
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Scene 2. Lease system for individual households in an expensive hillside residential district in Yokohama
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Scene 3. Vehicles larger than a moped but smaller than a motorcar for ASEAN countries
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Loud Speaker “Powered Voice”
Molten Corp., TOA Corp.
GK Design Soken Hiroshima

“Powered Voice” is a set of a headset microphone and a “loud speaker to wear”
for sport instructors who need to keep both of their hands empty while they are
moving. It has a 2-way style to change the fixing position depending on the type
of sports. The forms of the speaker and the belt are made to fit the body well and
the user feels it light while wearing. It has an AUX terminal, and by connecting it
with an MP3 player, music can be accompanied. A new type of self-expression
tool that makes the user feel like doing something in a creative way. Winner of
the Good Design Award 2008.
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Power Amplifier “B-1a”
Digital Do Main Inc.
GK Industrial Design

An amplifier employing new generation Sl transistors. With the concept of “lofty
simplicity,” it was designed uncompromisingly to satisfy the desire of audio nuts
to possess a high-class device. Winner of the Good Design Award of Small and
Medium Enterprises 2008, Stereo Sound Grand Prix 2008 by Stereo Sound
magazine, etc.
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House Cleaning Tools “sm@rt” (Floor Wiper, Handy Mop)
Azuma Industrial Co., Ltd.
GK Industrial Design

The sm@rt series of house cleaning tools aims for
“showing” themselves while they are not in use. The
use of simple forms and the application of one color
for both handle and nonwoven fabric parts resulted
in tools that do not look like cleaning tools at first
sight. Unconventional cleaning tools were developed
that could be handled easily to clean a house readily.
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Power-assisted 2-Hole Punch
PLUS Stationery Corp.
GK Industrial Design

This power-assisted punch has reduced the needed
power to put down the handle of the punch by half
of the conventional ones. The lightly curved handle
has a wider mobilily range and allows lighter
handling. In addition to the function, the simple
form and modern color will give a bright feeling to
an office.
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Vacuum Heat Insulated Mug “JCS 220G”/Tumbler
“JCR 260"

Thermos K.K.

GK Kyoto

A mug cup and a tumbler with a stainless thermos
structure. They excel in keeping the contents warm
or cool without dew condensation. The tumbler has
a rubber grip to prevent it from slipping out of the
hand.
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“YZF-R1” 2009 Model
Yamaha Motor Co., Ltd.
GK Dynamics

“VMAX"” New Model
Yamaha Motor Co., Ltd.

To anticipate the times, the new R1 model was GK Dynamics

designed inheriting the R1 identity and adding
technological reforms. It incorporates the dexterous
technology applied to the motorcycle for the
MotoGP in a compact proportion based on
aerodynamic modeling like a bullet cutting through
the wind and inheriting the R1 2-eye (headlight)

concept. with newly constructed buildings nearby. stimulate the pleasure of “possession.”
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Mid-size Cruiser “MEGUMI”
Biwako Kisen Steamship Co., Ltd.
GK Kyoto

A mid-size cruiser navigating on Lake Biwa. Its themes are friendliness with water and environmental
conservation. lts engine can accommodate bio-fuel added diesel fuel, and it also is equipped with solar power
and wind power generators. It can be used for environmental education for elementary and junior high school
children in Shiga and its neighboring prefectures. The interior space of the ship can be arranged according to
different purposes. The glass windows can be opened widely to help passengers enjoy the landscape. The
round staircase stage at the back part of the deck may be used for various outdoor events. Winner of “The
Ship of the Year 2008”
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The longstanding flagship model since its launch in 1985, VMAX went
through a full model change, the first in 24 years. While inheriting the
VMAX identity not to follow trends, the source of a powerful expression
was sought in Japanese design. The overwhelming exterior design was
intended to appeal directly to the senses and desires of motorcycle
lovers. It was presented at the National Art Center, Tokyo. It is hoped to
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FM Fukuoka Visual Identity Plan
FM Fukuoka Inc.
GK Graphics

Visual elements for FM Fukuoka Inc. were developed
at the occasion of moving its office to a new building.
Combining the two initial Fs, the visual identity was
designed to express a familiar and friendly
broadcasting station that is “always with listeners.”
GK Graphics also designed its business cards,
envelopes, signs, and vehicles for broadcasting.
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Aeon Topvalu Green Eye Package VI
Aeon Topvalu Co., Ltd.
GK Graphics

Packages for 600 articles of the private brand of the
Aeon Group were redesigned. The Green Eye is the
brand for agricultural produce grown by using
minimum agricultural chemicals, and processed
foods using these produces. Placing products of
white and dark green packages within shops, the
sense of presence and high quality of the brand is
enhanced.
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My Little Earth Exhibition organized by the Japan
Package Design Association
GK Graphics

From GK Graphics, four members took part in the
exhibition, and exhibited folded bags using the
miura-ori map folding method and other packages
with environmentally friendly messages.
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Ice Cream “Heavenly Spoon”
Haagen Dazs Japan Inc.
GK Graphics

A limited amount of superior-class ice cream was
sold through the Internet. GK Graphics designed
the package. The widely shared image of the
product and the given brand expression were
harmonized. A landscape photo associated with
paradise was applied to create the feeling of a very
special ice cream.
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Sign System for the Ritz-Carlton, Sanya
Jinmao (Sanya) Tourism Co., Ltd.
GK Design Shanghai

The sign system for a large-scale resort hotel having
mountains in the back and facing its private beach in
front on Hainan Island at the southern end of China.
The sign system was coordinated with a composed
color, and signs of mother-of-pearl work were inlaid
inside the hotel to present a sophisticated air of a
high quality hotel.
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Hair Styling Agent “Trie Homme” Wax
Lebel/Takara Belmont Corp.
GK Kyoto

The package of a hair styling product for men,
meant exclusively for hair salons. An aluminum can
was used to express the newness of the product.
The logo and rib were embossed on the lid. The
expression of sharpness and coolness of aluminum
was sought. Winner of the Japan Package Design
Award 2009.
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Sign System for the Shanghai World Financial Center
( office building, ial lex and parking area)
Mori Building Co., Ltd.
GK Sekkei

This is a 492-meter tall “vertical multiple city” with
101 floors above the ground. It embraces five areas
including the world's highest level international
financial center, the world's highest observation
floor, commercial facilities, forums, and the highest
class hotel. While harmonizing the whole image,
characteristics of the five areas are expressed.
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Small “Tangible Earth”
GK Tech

The prototype of Tangible Earth was presented in 2001. Itis a “live” globe, the first of its kind in
the world. A user can obtain information about the earth by turning it freely with the hand. The
“Tangible Earth” was demonstrated at the G8 Summit at Lake Toya in Hokkaido in 2008 and
attracted a great audience (1.28 meter in diameter, 1/10 million scale model of the earth). In
June 2009, a smaller model of more user-friendly Tangible Earth was presented (30cm in
diameter). Together with the easily customized software developed by GK Tech, this small
Tangible Earth has come to be used widely for various settings. The goal is to promote this
globe to schools and homes as a standard tool to learn about the earth.
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From a Farm to Table Experiment with ICT
Fujitsu Design Ltd.
GK Tech

Mediatop, a cubic interface developed in 2007 as an
information terminal that everyone can use, was
installed inside the cafeteria of the Faculty of Agriculture
of Tokyo University. As a new attempt of collaboration
between farming and designing, an information
terminal was designed to communicate information
from a farm to consumers on a semi-real time basis.
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Renewing Exhibits at the National Museum of Emerging Science and Innovation
National Museum of Emerging Science and Innovation + Tanseisha Co., Ltd.
GK Tech, GK Graphics

The replacement project of regular exhibits of “Innovation and Future.” The theme for the new exhibition is “From Imagination to
Creation, toward a New Society through Technological Innovation,” and the progress of scientific technology is shown in a way
that likens it to water circulation. “From Imagination to Creation” shows in imagery the human history in which imagination and
creation have been repeated. In “the Spring of Wishes” and “the Rivers of Creativity” exhibition, the process of people's desire
(imagination) developing into five creative powers (Association, Integration, Serendipity, Mimic, Alternative) that will lead to
technological innovation is demonstrated with experiential exhibits likening to five rivers. GK Tech created digital contents and
designed a part of the system, while GK Graphics created the animated pictures for "From Imagination to Creation” and others.
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GK P-ROOM Opened

The GK Design Group established a multi-purpose
space named the "P-ROOM" on the first floor of its
office. Lecture meetings and seminars are held
mainly for GK members here inviting specialists,
academicians and design-related experts both from
Japan and abroad. It will function as the base for
personnel development through facilitating
information exchange and interaction among
employees and visitors. In the gallery space from
the entrance to this room, the actual products and
models of the GK Group are exhibited to help
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visitors to get practical information about the GK
Group. "P" for "P-ROOM" implies Presentation,
Promotion, and Prosperity.

Visitors and lecturers to date include:

- Mr. Shuhei Aida, advisor to the President of the
University of Electro-Communications, on

"Information and the Environment."

- Ambassador Daniel Carvallo of Chile to Japan

- Professor Hartmut Esslinger and students of the
University of Applied Arts Vienna

- Mr. David Grossman, president of the Israel
Community of Designers, on "Design Situations in
Israel"

- Prof. Charles Falco, the University of Arizona, on

"The Art and Science of the Motorcyle"

- Prof. Ryohei Miyata, president of the Tokyo
University of the Arts, on "Focus all of your strength
into one job."

-Mrs. Setsuko Egami, guest professor of Waseda
University Graduate School, on "Persons in an
organization - Personality of companies"

- Mr. Yoshikazu Goto, deputy director, Manufacturing
Industries Bureau, Ministry of Economy, Trade and
Industry, on "Manufacturing in the future,
contribution using Japan's strength"

- Associate Prof. Jon Herman Rismoen and students
of the Norwegian University of Science and
Technology -

- Prof. Alexander Manu, the Ontario College of Art
and Design, on "Everything 2.0, Innovation,
Foresight and Business Design"
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GK Design Group Website Renewed

The GK Design Group recently redesigned its
website. Now it contains brief explanations on the
"GK Design Group," "Member Companies," and "GK
Topics" which will publish the GK Report and lecture
meetings at the P-ROOM. In the future, pages
showing GK Design Group activities over the past
half a century will be gradually added to the "GK
Archive."

http://www.gk-design.co.jp
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GK Industrial Design Office Moved

GK' Industrial Design Inc. moved to the following
location in July 2009. With this, GK Design Group
Inc. and four other GK group companies in Tokyo are
now housed in two adjacent buildings. With this, the
Group will facilitate closer communication among its
members and enhance organizational creativity.

New Office Address of GK Industrial Design Inc.
San-ai Building 30-14 Takada 3-chome, Toshima-ku,
Tokyo 171-0033, Japan

Tel:+81-3-5954-7741

Fax:+81-3-5954-4420

URL:http://www.gkid.co.jp/
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GK Design Group President Tanaka attended the
2nd WIDD Symposium

The symposium commemorating the World
Industrial Design Day was held at the AXIS Gallery
in Roppongi, Tokyo on June 29, 2009 co-sponsored
by the Japan Industrial Designers' Association and
Japan Industrial Design Promotion Organization.
President Tanaka of GK Design Group served as the
moderator of a panel discussion. WIDD was
instituted in 2007 by the International Council of
Societies of Industrial Design (ICSID) to celebrate its
50th anniversary of establishment. Various events
are organized in many countries around June 29,
the day of establishment of ICSID. The symposium
was held also in conjunction with the Day. The
subject of the 2nd symposium in Japan was
“Talking candidly about design - Can Japanese
designs connect with the world?” As an ICSID
director, GK president Tanaka took part in the event
following the precedent set by the previous year.
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EIWLRT Toyama Light Rail Transit

SB2ERIEOAE  Numazu Station North Gate Plaza

GK won the Civil Engineering Design Prize 2008, JSCE

The winners of the Prize by the Landscape & Design
Committee of the Japan Society of Civil Engineers
(Civil Engineering Design Prize established in 2001)
for 2008 were announced. The Civil Engineering
Design Grand Prize was awarded to the Toyama Light
Rail Transit in which GK Sekkei, GK Industrial Design,
and GK Design Soken Hiroshima were involved in
designing train bodies, station buildings, and civil
participation programs. The Civil Engineering Design
Prize was given to the Development of Numazu
Station North Gate Plaza. In this project, GK Sekkei
was assigned with directing and carrying out actual
landscape design and facility designs.

The Toyama Light Rail Transit was highly evaluated
for its multicaceted design covering "urban design,
railway and structure design," and for "reviving the
existing railway which was at risk of discontinuation
using technological and design competence" to
respond to the need for reactivating a local city. It
presented a good example of total city planning and
urban design.

The Numazu Station North Gate Plaza was
appreciated for its well harmonized designs of the
white facility with other elements such as signs and
wooden benches.
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GK Kyoto received the Miyako Universal Design
Award Grand Prix in the general category in 2008

The "Uni Vehicle," a sportive play tool developed by
GK Kyoto, received the Grand Prix in the general
category of the Miyako Universal Design Award by the
Kyoto municipality in 2008. The Jury gave a higher
mark as "GK Kyoto organized test ride events to hear
the voices of users in the designing process. Through
the user participatory method, the office has
endeavored to create the play tool to help the disabled,
children and the elderly."
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GK Design Soken Hiroshima was given the
Hiroshima Good Design Award Grand Prix for 2007

The Hiroshima municipal government grants the
Hiroshima Good Design Award (established in 2003) in
alternate years. The Grand Prix (the Product Design
Prize) for 2007 was conferred to Line Max, a line
drawing tool for outdoor sports event, by GK Design
Soken Hiroshima. The highly perfected beautiful
design with higher functionality was appreciated.
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GK Design Soken Hiroshima won the Laurel Prize in
2009 by the Japan Railfan Club

The Japan Railfan Club selected the 3000 series
Comfort Saloon train of Keihan Electric Railway for
the Laurel Award winner in 2009. The Laurel Prize is
given to a train that excels in performance, design,
manufacturing planning and operation. The
Comfort Saloon was highly evaluated for its novel
exterior and interior designs based on an articulate
design concept, and highly sophisticated equipment
in passenger cabins.

photo : Keihan Electric Railway
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GK Kyoto was given the 43rd SDA Award

The Toba City Enlivening Project “Light Festival,”
an event elements of which were designed by GK
Kyoto, won the Gold Award (for C-2 category) of the
43rd SDA Award competition in 2009 organized by
the Japan Sign Design Association. This event was
included in the social experiment held as a part of
the project to enliven rural communities by the
Cabinet Office in 2008. GK Kyoto designed this
event totally combining the rich nature and cultural
and historic assets of Toba organically under a story,
lighting up tourist spots in the evening, and
organizing a fish market.
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The 3rd International Ecological Design
Conference in Saint Petersburg
Yoshiharu Sugawara

The 3rd International Ecological Design
Conference was held in Saint Petersburg in May
2009, in which three members from the GK group
participated. Some years ago, the Inter-Design
Seminar organized by the International Council of
Societies of Industrial Design (ICSID) was held in
Russia. GK Group chairperson Ekuan attended
the seminar, and has, since, maintained friendly
relations with the Association of Designers of
When the 1st Ecological Design
Conference was organized by the Saint Petersburg
State Polytechnic University in 2002, Ekuan was
appointed as the chairperson of the Japanese side
of the Organizing Committee. Ekuan attended the
conference with five GK members, and since then,
a few GK members have taken part in the
conference.

Russia.

In the 3rd conference, chairperson Ekuan sent a
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message on TV online, and more than ten
participants including GK members presented
their speeches on ecological designs. Participants
from the GK Group were Norman Kerechuk
(president of GK Design International, US), Maki
Okabe (director, GK Graphics), and Yoshiharu
Sugawara (director, GK Dynamics).

Kerechuk delivered his speech under the
subject of the “The Path of Energy,” relating the
history of energy use in the United States. He
said that as humans have continued to seek
convenience in life along with the modernization
process, a great amount of energy was consumed
in the past several decades, and introduced what
kinds of energy sources were used throughout the
history of the United States. He referred to the
environmental policies by President Barak Obama.
He also presented his idea on key technologies
(biomechanical, nanotechnological, system based)
to achieve a sustainable society, and said that
designers should always endeavor to realize such
a society.

Director Maki Okabe spoke about the Japanese
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Saint Petersburg State Polytechnic

University where the conference was
held.
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Three members attended from GK.
From left, Norman Kerechuk,
president of GK Design International,
Yoshiharu Sugawara, director of GK
Dynamics, Maki Okabe, Director of GK
Graphics.

consciousness of the environment under the
subject of “The People's
Environmental Issues in Today's Japan, and the
Importance of Designers' Message to the People
She introduced the
recycling rates of aluminum cans and PET bottles

Awareness on

through Design Practice.”
to  demonstrate environmental
consciousness which had become everyday
conversation topics. Showing project examples,
she explained the important roles that designers
can play in sending environmental messages

people's

through products, in advocating a new value

system to lead customers to choose
environmentally considerate products on their
own initiative, and in creating designs which
encourage consumers to change their lifestyles.

I myself gave an introduction to the value
systems of the Japanese developed while living on
the land with limited resources, culture and
thoughts on materials, and the source of design
conception under the title of “Ideal Design
Methodology for Sustainable Society through the

Global Ecological Problems.” Further, I referred



to motorcycles which would be expected to
spread as a means for transportation with little
environmental burden in the future sustainable
society. Showing examples, I explained the
design methodology of GK Dynamics seeking
“beautiful and long-cherished design.”

Rich in waters, Saint Petersburg is called
“Venice of the north.” The city has the greatest
number of bridges, and the second greatest
number of canals in Europe. It is a key place to
transport goods from the European continent
through the Baltic Sea to inland Russia.

The cityscape of Saint Petersburg is superb
with the Hermitage Museum and other institutions
listed as the UNESCO World Heritage, the 300-
year-old building designed by an architect invited
from Italy, the city plan modeled after Amsterdam,
and the groups of buildings painted in pastel
shades to brighten its long and dark winters.

Public systems are well
developed. The latest expensive German cars and

transportation

Japanese cars are frequently seen. The city is

KICEENY VI MRFIVIIVT DE, XA T
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Saint Petersburg is rich in waters. The groups of
buildings painted in pastel shades colors the city.

much more artistic and modern than I had
imagined before visiting.

But where there is light, there is a shadow.
There are superannuated houses and rusty
automobiles in the suburbs. Many people cannot
follow the rapid changes occurring after the
collapse of the USSR, and the average life
expectancy of men is said to be 58 years.

Three Ecological Design Conferences have
been held in the beautiful part of Saint Petersburg,
during which time, the situations surrounding the
environmental issues have changed, and people's
consciousness is also changing. The issues are
universal, but understanding and approaches to
the issues vary from one nation or region to
another. Therefore, interaction among people
from different countries with different ethnic
backgrounds will become increasingly important.

Yoshiharu Sugawara, Director, GK Dynamics
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About Mr. Alexander Manu's Lecture
Hisaya Shimizu + Takeshi Inoue

On May 25, Mr. Alexander Manu, from Toronto,
Canada, visited GK. A long time friend of our
chairperson Mr. Ekuan, he is a Senior Partner of a
consultant firm InnoSpa International Partners. He is also
a Professor at the Ontario College of Art and Design.

Mr. Manu has made public a methodology on
innovation titled Strategic Foresight and Innovation,
and it has attracted wide attention as the thoughts
promoting organized creativity. Dropping by GK on
his way of Far East business trip, we had a precious
opportunity to have his lecture. The lecture was
given for about 2 hours, and 100 GK members
attended. It was summarized as follows.

When we try to create an innovative product,
service and experience, detecting people's latent
desire will make a key. For that it is to obtain
foresight for an innovative outcome by looking into
an essential and weak signal of the desire from the
view of multiple layers and aspects through the most
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advanced information technology which he named
as “Everything 2.0” extended from popular cyber
approach of “Web 2.0.” However, to materialize the
view into a real product, service and experience, we
need an approach to create a business model by
connecting the foresight to a technology and a
corporate organization. In the business model,
nurturing an ethos eagerly trying to materialize an
innovation is actually important and it leads to a
good decision-making. To practice the approach,
respective members working on an innovative
subject are to unlearn to see things from new
perspective. The members are to recognize and
assign meaning to local and global patterns of
emerging behavior, to translate these behavioral
signals into future business chance. Translating
individual experiential value into corporate asset is
needed to propose a model. Thus precisely a design
issue to come lies in systems finding people's desire
and translating it into social value.

When the lecture was over, many kinds of
questions were raised from the floor ranging from
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nature of human desire to the future role of designers
with the background of information technology.
Mr.Manu meticulously answered by giving
examples of cyber world and corporate trend such as
Google, YouTube, Apple, Procter and Gamble, Lego,
LG and US TV broadcasting industry.

The lecture presented amazingly broad sight that
explains methodologies of achieving future business
innovation through signals of people's hope and
desire extracted through Web 2.0 phenomenon. Also
as the questions from the floor speak for themselves,
we feel a little frustration to get more practical proof
of the methodology. However, when it comes to our
work in reality, we are required a prompt answer
while encountering very complex and quickly
changing conditions. So what we really need for our
day-to-day work is our own creative ethos and
behavioral principles to utilize this attractive theory
with amazingly vast perspective.

Hisaya Shimizu, Director, GK Dynamics
Takeshi Inoue, GK Design Group
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Truth, Goodness and Beauty of Design
Kenji Ekuan

17. Dougu Culture Studies - In search of a good linkage between the human world and the Dougu world

In addition to making things, Japanese people have cherished the pleasure of using and enjoying them. There are beautiful and wonderful
Dougu (utensils, tools and instruments) on which their makers' ingenuity has been taxed. What lies underneath is the meaningful and favorable
relationship built up between humans and Dougu over centuries. In other words, humans have learned how to live from the way of living of
Dougu, and Dougu have reflected human sentiments to build a mutually harmonized world.

The human world is saved by Dougu, therefore, we humans must save the Dougu world. It is when humans and Dougu have mutual respect,
and when the human world and the Dougu world are united and coexist in harmony, that lofty order would be established. It is said, “With
beauty, a tool finds its reason for living and becomes Dougu. Humans realize the reason for Dougu's existence when they have a piece of

Dougu,” Pursuit of its relationship is the entry into as well as goal of “Dougu Culture Studies.”

Dougu Culture Studies attempts to reexamine the life of Dougu and to build a new future for Dougu. That is to conceive and bring a future
vision of crafting or manufacturing into reality to reestablish a mentally and physically rich life. We need to rediscover the essence of creation
inherited in Japan and to revive the spirit of craftsmanship among contemporary people. We need to produce new Dougu continuously through
manufacturers in this century. With these Dougu items, we should share new views on humans, Dougu and nature in this chaotic world, and
determine to contribute to the continuation and development of the global society.

For this, we need acute senses and scientific abilities to see into nature, Dougu world and the human world. Insight and the power of
observation may be necessary. Curiosity and the desire to learn must be nurtured in order to carry on these activities and seek knowledge from
the world. We need to pursue studies diligently and make persistent efforts. Dougu Culture Studies will give a new meaning to the world of
Dougu, deepen the education of humans themselves and create a new kind of Dougu culture. It will also induce “human culture.” Through
Dougu Culture Studies, I wish I may establish a code of conducts to realize a materially and emotionally rich life and present a good relation

between humans and Dougu for the future of the global society.
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Editor’s Note

A multi-purpose space, P-ROOM, and a gallery were opened within the GK Design
Group office and are used for the various activities of the group. In addition, the office of
GK Industrial Design moved in. Now, five GK group companies in Tokyo are all housed
in the adjacent two buildings. After 20 years of the separation of GK Design into
specializing design offices, the GK Group is at a turning point to improve communication
among group companies. While making use of IT devices, I realize that the working
environment in which we come in contact with each other daily gives great influence on

employee communication.
(Isao Tezuka)
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