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Things and Minds —Lecture in Sapporo (June 29, 2007)
Kenji Ekuan

The reason for my delivering a lecture in Sapporo is to solicit your donation
toward building facilities in Dougu Temple and Dougu Village that our
organization is going to establish. The reason for us to establish these
facilities is to enhance the spirit of the Japanese in manufacturing things,
which is declining today, and to establish the Japanese view on producing
industrial products and on Dougu (tools and devices).

I am a 78-year old industrial designer. My job is to give beauty to products
manufactured by industrial processes. When I was a military boy, Japan was
in chaos during and after World War II. Major cities in Japan were burnt by
air raids. 1 was discharged in Hiroshima, and found the city in total
devastation. Then I became fully involved in making industrial products
driven by the paucity in things for daily life. The government system was
changed, and interest in industrial production spread among the nation.
Industrial restoration was a keyword for the nation’s postwar rehabilitation.
Particularly, during the occupation by the Allied Forces, the American style of
living was introduced by U.S. occupation forces. The comic, Blondie, by
Chic Young was reproduced in the Asahi Shimbun and presented an ideal life
to the Japanese. The comic gave us readers a moment of comfort in those
days of ideological chaos. Funny scenes such as Dagwood getting giddy
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inside a washing machine and the pet dog Daisy’s tail being sucked into a
vacuum cleaner were depicted in the comic, which gave the ideal picture of
life for the Japanese.

Then, the government put forth an income doubling policy. Perhaps as a
result of this, the whole nation has inclined toward material affluence. As
people in the ideological world had little influence, people were increasingly
oriented to material richness without a thought on values. The value of thing
was measured in money. As you may be aware, once you enjoy comfort that
affluence gives you, you can hardly live without it. Humans are greedy
beings, and it is difficult for us to get out of material desires. As we continued
to seek after material richness, we found ourselves to be faced with air
pollution and other environmental pollution, traffic accidents, chaotic urban
life, water problems, loss of nature, waste disposal problems, parent-child
estrangement and family breakdown, community disintegration and so on.
Nowadays people have very convenient mobile phones and yet are worried
about becoming alienated from others. There are lots more examples of ill
effects of material orientation. As shown by former US vice-president Al
Gore’s movie, “An Inconvenient Truth,” humans are emitting a larger amount
of CO2 than plants and other natural elements can absorb, hence, the
phenomenon of global warming. Global warming is all caused by human
activities. Electricity generated by the burning of gasoline, coal and heavy oil

is the main cause of global warming. Who predicted this would happen?
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No matter what problem or issue we may take up, we only find such
irritation that we can hardly take action even though we reflect on our
lifestyles at heart. Desire for possession is deeply related with human desires.
The chaotic world of objects mirrors the chaos in human minds. It is a new
phenomenon in the 2000-year history of Japan.

Motorcars cause traffic accidents and pollution. If there were no motorcars,
there would be no accident or air pollution. But how can we stop using such
convenient things? Humans cannot stop the activities based on our desires.
The world of things has become unstoppable. It is not too much to say that
the world of each kind of objects has become unstoppable.

Before modern times, the numbers of objects were small, and humans were
able to control the world of objects. After the industrial revolution, the
quantity and quality of objects were both increased and enhanced beyond
human control. It is a problem of human minds. In other words, objects show

their essential properties. For example, the essential property of a “knife” is to

< ”»

cut.” It can cut a human. When the knife was handmade, the spirit of the
maker was conveyed to the knife, and its user would refrain from cutting

others. However, a machine-made knife has no such power.

Even so, the goal to make Dougu (tools) for humans is still sought. Dougu
themselves are not wrong, but the problem is how people use them. We
cannot manufacture motorcars by human hands. But we have control power

until the very moment of making a decision to manufacture a motorcar. To
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make the choice of whether to start or stop manufacturing is where we show
our reasoning power.

From this aspect, mental activity is very important for humans. Animals
have instincts but not desires as humans do. Humans have endless desires.
Therefore, as humans, we need to train ourselves spiritually like religious
persons in order to have clear minds to be able to understand what is right and
what is wrong. In the world of materials, when human desires are too strong,
the desires themselves become beings that can exist independently in the
world of materials.

When Adam and Eve were expelled from Eden, they wore only a fig leaf on
them. These leaves were the beginning of the tool for humans from the
Christian point of view. The fig leaf is the symbol of the original sin of
humans. Here, the history of sinful humans began. Beginning with the fig
leaf, tools began to perform their functions until the level that humans have
become unable to control them with our will. It is humans who drop A-
bombs, shoot a person with a pistol, or cause a motorcar accident. When the
worlds of objects start moving on their own, humans can no longer control
them with only reasoning. We need to transform our spiritual attitudes. We
must polish our spirit anew. Desire is so powerful that it can be both good and

harmful to us.

The tea ceremony beautifully coordinates a teahouse, tools, food and
refined behavior in the teahouse. It represents refined aesthetics, or a mindset
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to control the world of materials that are deeply related with humans. Today,
the worlds of objects are running wild, each into a different direction. Only
human wisdom can control this chaos. But is it possible for more than 60
billion people to control it? No.

In order to control the material world, all humans should have a common
thought. That is to wish for a peaceful relation between humans and objects.
The Urasenke School of Tea Ceremony advocates “Peace from a cup of tea.”
It means to envisage a self-controllable ideal world.
discovery of one’s self, and a re-discovery of humans. Objects are beings like

It suggests the re-

shadows to humans. We may be threatened by our shadows, but we cannot
erase them. Having our shadows is a sign of being humans. The shadows are
filled with illusion.

In order to make people on good terms, Jesus Christ advocated “love,” the
Buddha “compassion,” and Confucius “benevolence.” Japanese spiritualism
believes in the existence of spirits in mountains, rivers and trees. The
Japanese view on nature is that we can communicate with nature. In order to
find a direction for the world of materials to be in harmony with humans,
humans need to have the soul in which love, compassion, benevolence and
spirit are integrated.

It is difficult to explain what it really means. Let me take the term “wa” or
harmony that Prince Shotoku said to be the most important thing in society
about 1400 years ago. This word “wa” sounds somehow to respect others, and
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even the world of materials.
“Dougu”
whatever things that support human activities. If I dare to define the meaning

is a Japanese term that means tools, instruments, devices or

of “Dougu,” it is that “Gu (tools) become Dougu when they are equipped with
beauty and made following “the great principle to perfection.” Dougu must be
made with a refined aesthetic sense and forms and with the spirit to realize the
great principle of the universe, or the order of heaven and earth.

“Wa” can also mean an aesthetic sense that gives an elegant fragrance
We can have a pleasant sensation which can be called

ecstasy. “Wa” implies a state such as this. People in the west have Minerva,

above flowerbeds.

and a celestial nymph excelling in art in East Asia, and the Thousand-Armed
Kannon (Bodhisattva of Compassion) in India. The term “wa” came to the
mind of Prince Shotoku while he was praying before the statue of Bodhisattva
of Compassion called Kudara Kannon in the Hall of Dream and he decided to
have Horyuji Temple built. While considering the meaning of “wa,” I came
across the idea of “Dougu Kannon.” “Dougu Kannon” symbolizes the
harmony between humans and materials as well as the ideal expression of

beauty. It is an object for prayer.

“Dougu Dera,” or Dougu Temple will enshrine “Dougu Kannon” and is the
central facility in the Dougu Seminary. It is the center to pursue the path to
perfection in Dougu. The Dougu Museum will treasure a large collection of

Dougu from the past to the present and from east to west. Robotics will be
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exhibited.
significance of Dougu, and to develop new kinds of Dougu. The group of
workshops will be the major components of the Dougu Village. Artisans from

The Dougu University will be the place to search for the

the world will dislay their skills there. The Dougu Square will be placed in
front of Dougu Temple to show the products from Dougu workshops. The
square will be crowded as a marketplace. The Dougu Village can be a utopia,
an ideal society.

“It's an ideal that never becomes true,” so say people around me. The term
“ideal” is often used as an excuse for “being unable to do something.”
However, it is an “ideal” that makes persons go forward in their life. By
always adoring Dougu Kannon, the adoration will be heaped up in our minds,
which will work to check our foolish desires, and we can contribute to the
realization of an ideal world. In other words, we will be able to realize a

world in which the human world and the Dougu world are harmonized.

Kenji Ekuan, Chairperson, GK Design Group
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Toward a Value Creation Industry

- New President of GK Design Group

New President of GK Design Group

At the annual general meeting of shareholders and
the meeting of the Board of Directors in June 2007,
Kazuo Tanaka succeeded Atsushi Ishiyama as the
president of GK Design Group. With two new
members, Nobuo Aoshima and Kozo Yamada in the
Board of Directors, a new management structure was
established under Tanaka for coming generations.

To introduce the new GK Design Group
leadership to the interested parties, a reception was
held at the Palace Hotel in Tokyo on September 27,
2007.
beginning days to date were displayed in the hall.

Products that GK has designed since its

They helped to show the GK philosophy supported
by its history and our enthusiasm about our works for
the coming age.

More than 300 guests attended the reception. It
was an opportunity for us to realize anew that the GK
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Design Group had been supported by many people,
and that we had to be responsive to meet their
expectations.

Newly appointed president Tanaka greeted the
guests as follows:

Toward a Value Creation Industry
- The Address of New President Tanaka
The GK Design Group was born in 1952 as a new

group
democratization of beauty. We have diversified the

type of creators’ aiming for the
range of our activities and have grown to build a
network of 12 companies operation all over the
world. Under the guiding principle of three pronged
activities “Business, Movements and Research ,” we
have been engaged not only in design business but
also in design movements to expand the social
recognition of design, and in design research to
deepen our thinking at GK. In the process, the GK’s
own philosophy, “doguology,” has played a great
role. “Dougu” implies all the objects we use (tools,

instruments, vessels, equipment, etc.). In considering
the various kinds of “dougu,” we have pursued the
essential function and figure of each piece.
Designing a piece of “dougu” requires technical and
economic consideration. However, for a user, the
essential requirement of “dougu” is that it is useful in
his/her daily engagement. The GK Design Group
has been considering primarily how each piece of

“dougu” is used at an actual activity scene. Through
our daily efforts to pursue the essential functions and
figures, we have expanded the range of our activity
from a soy sauce bottle to Shinkansen train bodies,
and further from urban spaces to virtual spaces. As
such, inclusion of different design genres has become
the distinctive feature of the GK Design Group with
over half a century long experience.

Today, the GK Design Group is attempting to
grow yet more as an active creative corporation to
forge a “new value system.” Various current social
problems must be settled from a global perspective.
How can designers help solve the urgent problems
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caused by global warming and the ever-changing
global economy? We will contemplate solutions for

these problems through our activities in creating objects,

social mechanisms and developing human resources.

It is needless to say that the act of designing is not
limited to giving beautiful shape to functionality.
What we should ask ourselves is whether we are able
to think out values that will open up our future. We
consider it our mission to put forward new values in
all aspects of our life through our designing activities.
They include a cultural value creating beauty and
offering moving sensations to people, social values to
help solve the problems of the environment, aged
society and economic and other gaps among
localities, and economic values for corporate and
social activities. Our ultimate goal is to attain the
well-being of humans. The GK Design Group is a
professional group pursuing the essential elements of
objects, matters and spaces, and at the same time, it is
a business group aiming for the creation of value.
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Kazuo Tanaka

President, GK Design Group Inc.

Born in 1956. Graduated from the General Design Course, Faculty of Fine
Arts, Tokyo National University of Fine Arts and Music. Former president
of GK Sekkei.

Board member of International Counsil of Industrial Design.* Part-time
lecturer of Tokyo National University of Fine Arts and Music. Good
Design Award Judge. Urban Design Center Townscape Award Judge.
Japan Society of Civil Engineering Design Award Judge. Professional
Engineer (construction sector).

Winner of the Red Dot Design Award, Good Design Award Grand Prize,
Sign Design Award Grand Prize, etc.

*Elected to the ICSID board member at ICSID General Assembly on October,
2007 in San Francisco
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World of Dynamic Design
Nobuo Aoshima

History of GK Dynamics

The GK Design Group, since its establishment in 1952, has upheld business,
movement and research as its activity policies, and has been engaged in a wide
range of design activities from planning, product development, graphics, to
environmental planning. Within the GK Group, the transportation section has
55 years of history and has expanded its activities into various fields. During
that time, the activities of the section can be divided into two periods.

Period I is from 1952 to 1988 when the section’s activities were
concentrated on research on vehicle-related designs such as motorcycles,
outboard engines, bicycles, industrial agricultural machines, traffic systems,
and small motorcars in the name of GK Industrial Design Institute.

Period 1II is after 1989 to present. In 1989, GK Dynamics was established
as an independent company within the GK Design Group. In the past 18 years
to date, GK Dynamics has evolved in the field of dynamic design centering in
personal and leisure-time vehicles such as motorcycles and snowmobiles with
Yamaha Motor Co., Ltd. as its main client.
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The base of GK Dynamics is the transportation studies conducted in the GK
Industrial Design Institute and the starting point of its design activities is
Yamaha Motor’s YA-1 motorcycle.

GK Dynamics has designed motorcycles and other vehicles and tools for
outdoor leisure activities, and in parallel, it has expanded its research activities
to the dynamic field in general including transportation systems, physical
activity tools and outdoor fashion.

The company’s stance for design is to seek “aesthetic sensitivity,” and “the art of
dynamic motion” incorporating human desires and lifestyles, advanced technology
and social environments dynamically. Hence, the name of the company.

What is dynamic design?

Design is generally categorized into product design, graphics, interior
design, architectural environments, fashion, etc. The dynamic design that we
aim for does not belong to any of these specializations. Whatever the targets
may be, dynamic design incites “dynamic sensations and pleasure” among
people by expressing powerfulness, dynamism, vitality, and physicality.

As such, dynamic design covers a wide range of design with full
potentiality from product design to communication design to enrich people’s
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daily life and give them dreams.

The field of dynamic design provides us with opportunities to communicate
with people, society and nature, and to develop tools and systems to satisfy
peopl’s spirits, and support their liveliness. We consider it the mission of GK
Dynamics to give lively shape to design targets.

Value of Dynamic Design

The dynamic design that we aim for is to give life to products, and to give
excitement to users.

Humans have a desire to move. Dynamic design is meaningful in that it
adds a sensational value to this basic desire. It is an act of adding
entertainment elements to vehicles such as thrilling excitement, pleasure of
operation, and contact with nature during the time and space of transportation,
helping users with their self-realization by tailoring designs and creating
various possibilities as tools to incite users to become more physically and
emotionally active by allowing them to compete operating skills with each
other, to train physically, and to communicate with peers.

Excellent dynamic designs satisfy users’ desires to interactively relate with
vehicles with their five senses and to value the possession of a customized

product that satisfies the pleasure they take in craftsmanship. Further, they
should have a cultural value in industrial and technological tradition, as well
as in the history of vehicles reflecting ethnicity and other cultures.

By adding various values, dynamic design creates unique styles and a new
culture.

GK Dynamics’ Design Policies
GK Dynamics summarizes its design policies as bases for its design

activities as follows:

1. Provide fresh and dynamic time and space in which people in the world
think, create, enjoy and get excited.

2. Consider people, life, society, environment, information, and technology as
themes for design, and create dynamic motions as aesthetic beings with the
concept of “the art of dynamic motion.”

3. Provide various things and ideas for outdoor activities and other dynamic
activities with radical, creative and independent spirit.

(Nobuo Aoshima, President, GK Dynamics)
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Thoughts and Methods of Creating the Beauty of
Dynamic Design -1
Shaping Dynamic Design

To give shape to what is in our mind

With dynamic design, or designing the essence
of mobile objects as the theme, GK Dynamics has
sought to promote emotional communication
between humans and machines over the past five
decades.

Through its design activities, GK Dynamics has
put forward influential concepts to characterize
the design of personal vehicles. The most notable
concepts are “man-machine integration”
considering a personal vehicle as an interaction
between a rider and a machine, and “man-
machine sensuality” giving an emotionally
appealing shape.

The aims of our personal vehicle designs are
not limited to giving expressions to functionality
but also to the emotionality of users. It is the
essence of our personal vehicle designs. Among
others, we consider motorcycle designs as mobile
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sculptural artworks. ~ The motorcycle is a
mysterious and human vehicle which cannot be
self-reliant without a human operating it. The
more we design, the deeper we are enchanted by
motorcycles. We are hoping to open up a world
of new values through our designs to give life to
objects and to offer pleasure and enjoyment to
customers.

Design Trends and Contemporariness

From the 20th century of speed to the 21st
century of harmony with the environment and
locality, the shapes of personal vehicles are
created reflecting the climate and culture and
ways of use of users in different places. Their
designs vary in different times reflecting social
trends and fashions.

In the past, vehicles represented people’s dream
for speed and yearning for modern lifestyles.
Influenced by streamline and an American dream,
design trends shifted from speed-oriented forms
to aerodynamic forms along with sharp, modern
and sportive styles. After competitions in seeking
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Tesseract
40th Tokyo Motor Show 2007 Concept Model

functionality, brands and national identity and
other elements to enhance the value of designs are
being explored.

For example, we presented the concept model
hybrid 4-wheel motorbike “Tesseract” at the
Tokyo Motor Show 2007, to satisfy needs for
safety, sportive riding and environmental
consideration. Another presentation, the XS-V1
Sakura motorcycle gives a message of a pleasant
wind flow while keeping harmony with the
environment and people.

GK will present its basic philosophy in making
objects to the world by visualizing Japanese
intelligence and view on nature in high-grade
designs which are elegant yet filled with a feeling
of tension. We believe that the Japanese world
view and aesthetics based on the thought of living
in harmony with nature will be a leading concept
in the future.

Photo Direction : Eiichi Miyamoto
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Dynamic Form Concepts
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“Aesthetics without Superfluity” - Simple, Light, Slim and Compact

This is the basic design principle of GK Dynamics. It is still fresh in the present context. The traditional
Japanese craftsmanship is applied in this modern design concept while implying the elements of
functional beauty of motion.

ILAVEZYRL

EYVTHFAYDF—T—R AT L= THA Y TERETERVWE—Y YAV TH1 VIRE DRE,
BL2DILAY NOEEGIBORIBRECZEA LT T UBEREILAY Y UILEER, AN L
NOEH UL IR E OBEEXORRFE,

Elementalism

This is the term specifically coined for motorcycle design to express the elements that are not covered by the

term “integrated design.” It is used to express the design style to lead to the beauty of an aggregate of
different elements. It expresses the functional beauty created by the exposed mechanism of a motorcycle.
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“Mounting”-Man-machine Integration (Man-machine Sensuality)

Man-machine integration and man-machine sensuality are
with the vehicle when sitting astride.  These terms are

%, The Art of Design
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“Beauty” - The Art of Design

We are concerned about beauty, and also emotional designs
the elements of art and crafts to create our own sensuous
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emphatic terms to express the feeling of a rider being united
reflected in designing unique GK Dynamics designs.

Photo : Terutaka Hoashi
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appealing to people’s hearts. For expressing beauty, we blend
aesthetic sense.
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Dynamic Forms

Key words and phrases to create dynamic forms are: streamline shape, down force line, aerodynamic form,
air management, and the visualization of motion by balancing imbalance with design.
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“Powerfulness and Tension” - Design of Vitality

Nature, ecology and forms: we learn the elements of various structures of animals, plants and human bodies from nature.
Dynamism, powerfulness, structural beauty and kinetics can be effective when all things exist on the earth. We shape the

criteria of our beauty to conform to this fact. The tense vitality of living things to survive resisting attraction, gravity, air
pressure, and the power of the atmosphere, and other lessons from nature give us hints for designing vitality and dynamism.
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Thoughts and Methods of Creating the Beauty of
Dynamic Design -2
Motorcycle Designs Emerged from Local Cultures

Glocal Design (Fusion of Globalism and Localism)
Local strongly
The features of motorcycle

cultures are reflected in
motorcycle designs.
designs vary according to the climate, topography
and culture of the places in which they are used.
This is a great difference from automobile designs
which tend to be more designer-oriented.
Motorcycle designs are developed fusing

globalization and local cultures.

Naked Type

This is the prototype of all motorcycles. All
parts and components are mature in design, and
they are independent but harmonize with each
other to create a composition of beauty. The
motorcycles of this type are used as indispensable
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transportation means to carry family members and
goods all over the world.

Motorcycles with small displacements are
people’s transportation friends all over the world.
In China, people are conscious about others’
opinions, and tend to favor larger motorcycles.
They prefer comfortable riding to sportive riding.
Both in India and Brazil, consumers seek
machismo in motorcycle designs while valuing, at
the same time, the functionality of European
motorcycles. In India, motorcycles symbolize
manliness, and in Latin America, a feeling of
modulated sculptural volume is favored.

American Cruisers

Cruising leisurely across an expansive landscape
on a motorcycle enjoying scenery, sound and winds.
Alow and long form with a relaxing seating position,
and the teardrop shape tank are the icon of American

motorcycles. Engine forms are exaggerated and
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seats are comfortable. Traditional styles and avant-
garde detail designs are mixed, and the unique and
mature worldview of America is created.

The cruisers are of conservative and unchanged
style. They emphasize providing riders with spiritual
freedom rather than functionality or rationality. They
are machines for striking, forceful, bright and lively
posing. With “powerful, macho and sexy” designs,
they adhere to strong and tough metal materials for
modulated forms accentuated by glittering chrome.

Custom-made choppers are the anti-thesis to
functionality sought by industrial design, which dates
back to the roots of the movie “Easy Riders.”

Sport Model

The Sport Model is a functional model reflecting
the values of European peoples. It is distinctive
because it features a sportive style with the crouching
position inclining forward for riders to enjoy touring
on winding roads and sport riding such as riding on a
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circuit. Its highly motive function is visualized in

forms implying speed. It is a real thrill for
motorcycle designers to respond to enthusiasts’
strong personal demands for quality and beauty.
Differences in design likings among nations in
Europe are interesting. Latin-origin people favor
emotional, passionate, beautiful and sensory forms.
In contrast, Germanic-origin
functionality thoroughly, and favor functional beauty
created by subtle mechanisms and machines. For the

people seek

whole machine, they like subdued and cool designs.

Underbone

This style was originally designed in Japan. In
pursuit of the ease of riding, convenience and
stability, the established.
Underbone motorcycles with their slim and

prototype  was

compact design suit people in Asia as they are
easy to mount and dismount. Today, they are the
favorite means of transportation among peoples in
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Southeast Asia. Clad with colorful graphics, they
have become indispensable to the lifestyle of the
people and are commonly seen elements in daily
scenes in Southeast Asia.

To our interest, people’s likings in motorcycle
Where
one nation tends to be conservative, others tend to

design vary even in adjacent countries.

be progressive, and they have different likings for
form, volume and colors. Natural features, ethnic
backgrounds and historic backgrounds have led to
these differences in their perceptions and tastes in
forms and colors. Motorcycles, combined with
fashion, create distinctive youth culture in each
country.

Vietnamese like a placid and voluminous
feeling. Indonesians like powerful and virile
black. Malaysians favor a European-style sportive
type, maybe because of British influences. Taiwan
is a society of scooters. People are pragmatic and
convenience and economies are more important.

L& THE—2 HigCUb A E—8 —0 4 7 VG

EE&&&D%@%%&%%@%@%%
MRETH 2, EEFAHIRE b EER

W2k, FLY FOK7 41
—MPEETH B,
HATIZTA 7 A7 A4 VDRI EE

W, BHHEDAR—VETFALREDENY
AT 2 ERASTHEN T\ B, IET B
HO WG 7 Vi, D Yk fig
FEHED—DETLHADE DK h DR
KicHCHEEL 229,

GK&A F 3 v 7 2 FEMNMT 2K %
2036, OYOROFEO T < v
. ADEME = v EHMRD BT B
DTFFA otz gL L L S z20f
BENPOELEEDTHA Y EZBRLT
WE 20,

The remarkable recent development is that the
trends in the west are quickly followed in Asia
supported by highly advanced information
devices. Young people,

beginning to show their interest in motorcycles as

in particular, are

tools to express themselves.

In Japan, on the other hand, young people seem
to be losing their interest in sportive models as
their lifestyles are increasingly diversified. They
are rapidly turning away from motorcycles and
motorcars. It may become a grave concern for the
key manufacturing industry of Japan in the future.

Staying responsive to ever-changing trends of
the world, GK Dynamics will continue to pursue
to realization of the universal dream of vehicles,
and to create a world of dynamic design woven by
human sensitivity and machines with both
functionality and beauty.
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Thoughts and Methods of Creating the Beauty of
Dynamic Design -3
Dynamic Graphic and Glocal Trend

Outfit Beauty - What are Dynamic Graphics?
Dynamic graphics aim to give visual accents and
conspicuous expressions to the properties, colors,
patterns and textures of the movements and
functions of mobile machines, thus to convey the
appealing points of products to customers intuitively.
Graphics are the first important interface with
customers who can see the actual function and the
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ease of use only after using the mobile products.

The main targets of GK Dynamics are
motorcycles. A rider feels unified with a
motorcycle when sitting astride, which we express
with the term “man-machine integration.” Not
only visible information such as colors and patterns
but also tactile sensations from the hands and
thighs are essential dynamic graphic elements.

In order to “dress” a mobile device showing
power, speed, and luxuriousness, dynamic graphic
designers skillfully control the effects of light and
shadows in various outdoor environments. They

give different surface
finishes to different
materials to add
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Sports Model emphasizing the down-
force line with colors of strong contrast.
The flare pattern expresses the front
wheel dashing through the air at high
speed. Photo shows YZF-R6.

gloss or matt, or to show their texture clearly. To
select these elements correctly, they research and
analyze current social trends, fashions, regional and
generational differences in likings, cutting edge
technologies as well as a machine’s functionality,
productivity, and endurance.

Dynamic graphics are a finishing design to a
product. It is easy to optimize graphics to meet
delicate differences in customers’ taste, and less
expensive than developing a new product. Because
of this, needs for graphics are increasing to help
speedy marketing activities in addition to the
conventional need to enhance product values.
Dynamic graphics are the design of outer dressings
that enlivens the appearance of machines in motion
with colors, patterns and textures.
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The choice of surface materials is
important for dynamic graphics. An
organic balance can be built
combining diverse textures: the dimly
shining tank, chrome engine, matte
frame and the seat and handgrips that
the rider touches. Photo shows
Warrior.

AT Iy 7 TFHL v OEEECEMEFE-3 S4FIv 7774y 270 —AN LY F

NhZ=UYTRBBEUIKERZAY
LITHER=ILRICHERED, Eh5S
RSVector. NytroER. ApexGT.

Coloring can show the same solid body
to be either slim or bold. From top,
RSVector, NytroER and ApexGT.
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Collage of dynamic graphics applied to motorcycles, etc. ridden all over the world.
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Local color and graphic trend survey
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Color and Graphic Trends

Motorcycle markets have reached maturity in
western countries and Japan. In contrast, the
markets are rapidly expanding in countries in
Southeast Asia and the group of countries called

‘BRICs.” In these growing markets, the role of

dynamic graphics is emphasized. In these
markets (Southeast Asia, India, Latin America and
China), designs are important to gain young
people’s favor. They are well informed of what is
happening in the world through the Internet, and
their tastes and lifestyles are rapidly globalizing in
recent years.

This change has forced us to shift our design
approach from emphasizing regional and local
differences to adapting globally common designs
to local characteristics. To find customer likings
and fashion trends in different regions, GK
Dynamics collects color and graphic trend
information, and conducts general trend surveys
in Japan, the United States, Europe and Asia
regularly.

Currently, we obtain information on color and
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graphic trends in these regions from the oversea
offices of the GK Group in the U.S. and Europe,
and color trend associations in different countries.
We first examine the information in accordance
with our dynamic graphic concepts. Then, we
conduct the general trend surveys considering
market environments and product properties in
each target region. In parallel to this survey, we
interview young people who are called
trendsetters and quick adapters in target areas, to
find their acceptance of global trends or the
directions they find agreeable, at the same time
we see if our color and graphic ideas are effective
in the light and air of each target area.

Through this process, we are able to offer the
optimal dynamic designs at the best timing to
each target market on the base of the latest global
trend. This activity to meet local needs while
considering a global trend, “glocal creative
activity,” an activity tto meet local needs while
considering a global trend, is not a design activity
in the virtual world but one to find values in the
real world.
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Highlight Rendering

Thoughts and Methods of Creating the Beauty of
Dynamic Design -4

Design Development Methods and Change in
Design Process

IT Technology and Craftsmanship

At actual designers’ ateliers, the best and latest
sketch skills of the time have been employed.

At GK in the 1960s, we painted in gouache on
a canvas, or used highlight rendering in ink or
In the 1970s,
pastels were added enabling colorful and soft
Later around the 1980s,
Speedry Marker, a quick-drying marker and
PM(Pastel Marker) Pad helped designers to paint
their images directly and speedily with metal
textures that appear realistic and the luster of a
surface coating. A designer handmade a clay

white pencils on canson paper.

surface expressions.

model based on the artistic sketch and a plan.

In the 1990s, thanks to the spread of PCs and
their enhanced performance, designers became
able to do all of their work on the monitor screen
from drawing their ideas and inputting the final
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data.  Further, the advent of 3D modeling
software eased the checking of the design in a
cubic picture. The
technologies contributed to shorter design
processes, highly detailed designs, and higher

advance computer

efficiency in production. At the same time,
detailed communication between plan drawers
became possible. During this decade, clay
modeling became semi-mechanized as a clay clod
was cut by a numerically controlled machine tool

in which data from a sketch was inputted.

GK Method to Create the Art of Dynamic Motion

Despite all these new developments, we place
importance on hand-sketching to encourage
designers to express their concepts and dynamic
assertions freely and vigorously. Although the
means to develop sketches have undergone
changes, designers make clay models with their
own hands in giving their sketches 3-dimensional
forms. This method of expressing one’s image
with one’s hand has not changed to date, and the
same is true with tools. It is the best way, we
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Marker Pen Sketch

believe, to have them express their message while
confirming the image they have sketched and
considering detailed requirements as they create
the model.

The designing method of GK Dynamics
stresses “‘craftsmanship” to express subtle and
lively aesthetic senses while making full use of
the latest IT and computer tools. Here is the
source of the human, appealing and amorous art
of dynamic motion, characteristic to GK
Dynamics.



27 L—EFY Y Clay Modeling
Photo Direction : Tsuneo Ohira

dvE21—9%ZfEAULRAT Y F  Sketch using computer 3DTF—%ICKBHMREE 3D Data check
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Future of Dynamic Design -Creating the Future 1
A Challenge - Ideologies and Forms Seen in Concept Models

As part of its research activity looking at the future, GK Dynamics continues to address a new theme, give
shape to its original concepts and thoughts, and present the resultant products at the Motor Shows.
Through this series of activities, GK Dynamics makes clear a next-generation theme and sets the direction
for its R&D activity. Thus, it continues to create new waves in dynamic design employing its new
technologies and originally designed forms.

N—YF+Z14E—>3>» MORPHOI /1989 ABE—fk - X% MORPHO Il /1991

1980FRF(F. NETRZDEREEZEVNENZL
FEERUIRITDIE—I—TFA7ILORENERT
BT, WL ABICEHFDEWSFEET
—VFroM4E—Y3v, 57— & ULMORPHO |
(1989) =i,

Personalization MORPHO I/ 1989

In the mid-1980s, motorcycle manufacturers were
devoted to developing motorcycles with high
performance devices that cannot be fully utilized on
public roads. In those days, GK Dynamics
considered “personalization” as its theme with a
concept that “machines approach humans,” and
presented MORPHO | (1989).

ABER—-E MT-01 /1999
MRS ORNZE k& ABORERZRKZ
WEIERELT ADEBREEFHTHIT VI VD
BERE 2T —VICHARZEEET 2 TAKER)
N2 MT-01 (1999) Z#HFEKUT,
Man-Machine Sensuality - Pulse MT-01 / 1999
The motorcycle MT-01 (1999) was launched in 1999
with the theme of “Sound and Pulse” of the engine
geared to human vital force. It is the embodiment
of the concept of “Man-Machine Sensuality” along
the line of “man-machine integrity.”

19914 IC(E MORPHO | DifbhiRE LT, B2x
ReEBOHBEEZMML, TAE—F, O0BBZ
MRPEDHZESI. 1T —T—AETIKD
KU Tc MORPHO Il Z 55k, &5ic RAEES
BEAFIVIADREET BERRREDT—Y T,
ADIEEEZEBRT DARDTH AV TH B,

Man-Machine Integration - Sensory Aesthetics
MORPHO 11 7 1991

As a higher-grade version of MORPHO (Special),
MORPHO Il was launched in 1991, which had
additional devices for safety measures and
computer-controlled functions. The concept of
“man-machine integration” was not only embodied
in its performance and form but also expanded into
the interface. “Sensory aesthetics” is the expression of
the design theme that GK Dynamics is strong,
employing all senses in pursuit of emotional
excitement.

MORPHO |, Il, MT-01 Photo :
Terutaka Hoashi
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Deinonychus

Gen-Ryu

Bk & DRLS. eco-design

Deinonychus (F«1 /=% 2) . Tesseract (Fvt37 k) /2007

Gen-Ryu (»Ya1%) /2005 2007%F, /X—Y FILE=VIILOFLIFRTTOMERZED /2. BEHEEEL S, BRENGEXRRITZS5ET

20054, HIKEISREICN T 2 ik DEBEP ZHE(ICIEEL > RE & LT, Tesseract 74 > Ui,

HOTREMERETZENT. 50 Tesseract / 2007

BATAZL., RRBRBEVCHEERRS In 2007, GK Dynamics designed Tesseract as a prototype of a new personal vehicle. It seeks a new value that

B 2BEIEAE/\1 2. Deinonychus realizes safety, pleasurable riding, and environmental friendliness that conventional motorcars and
(F4/=02) £, BFFo/0O09 motorcycles have not realized.

—DN\AT Uy REFFIC L D, NER
ETHARBEED L SBREDOETHA
BT, RRRBEA—EYT v IRBRE
— 5 —BAU)OEEEZRES L
Gen-Ryu (F'>Uav) ZHRK,

Fusion with new technologies, Eco-Design
Deinonychus, Gen-Ryu / 2005

In pursuit of the potentiality of
motorcycles to mitigate exhaust gas
emission, two motorbikes were
presented in 2005. One is Deinonychus,
an electrically adjustable motorcycle
enabling one to enjoy various ways of
riding. The other one is Gen-Ryu
deploying advanced hybrid technology
to enable driving like a large machine
even with a small displacement. Both
futuristic and authentic features are
mixed in this motorcycle.

XS-V1 Sakura

Art of Dynamic Motion

XS-V1 Sakura

VMAX Bagh -Need 6- /2007
THAVIELE>THDDIL D DIBA
EArtFEEE TEO. BREBR T
—NELTD. RYOREZETE
— =AU DOENMEZFKL I,
Art of Dynamic Motion

XS-V1 Sakura

VMAX Awakens -Need 6- / 2007
These are design concepts pursuing

the aesthetic value of motorcycles as
art works that create a sensation

2 /—FL) AVEINEFIL transcending the times.

(2005 Y~Y/\USAT1—F—>3—)

Snowmobile Concept Model VMAX BREf -Need 6- : VMAXO&RZEF—TlcUfcATY T
(2005 Yamaha U.S.A. Dealer Show) VMAX Awakens -Need 6-: Obect using mold of VMAX as motif
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NVC (New Vehicle Concerned)
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Small but Powerful
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A concept vehicle for the 21st century re-examining the meaning of “Small but Powerful” presented 30 years
after developing the minimal vehicle GK-0 in 1977. It embodies a new sense of value to satisfy social needs

and personal lifestyles.

Future of Dynamic Design - Creating the Future 2
Dynamic Design in the Age of Globalization

Environmental Changes

Environmental consideration is required of all
of us to achieve numerical targets. Even though it
is hopeless to achieve the target of CO2 reduction
that the Japanese government committed itself to
achieving by signing the Kyoto Protocol, there
should be some compulsory measures to be taken
by all to reduce global warming gas emissions.
But if the compulsory measures were to be
interpreted as controlling social activities, vitality
in society may be weakened. Environmental
consideration is indispensable, yet there should be
a mechanism by which people can live their daily
life with positive values that would lead to CO2
reduction.
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To move, the basic desire of humans has adversely
affected the environment, therefore, environmentally
considerate vehicles will become increasingly
important.
means the reduction of the use of material energy. In
the future, vehicles produced with the value system
of “saving” materials must spread wide.

Environmental consideration ultimately

Small but Powerful

Since the development of “GK-0" in 1977, the
GK Design Group has been engaged in the R&D
of small light vehicles. The “GK-0,” a two-
person super small vehicle was presented at the
“GK Exhibition - World of Dynamic Design” in
1980. On its extension line, the “SV250”
prototype, a two-person vehicle with an engine of
250cc capacity, was shown at the Tokyo Motor
Show in 1983 only as an exhibit. These are the
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A concept model of a compact commuter car using
aluminum for the body to further save energy.

achievements of R&D activity under the theme of
In 2006, a new
vehicle concept “NVC - New Vehicle Concerned”

“Small but Powerful” vehicles.

was presented for the age of environmental
concern.

The values of being light have been repeatedly
advocated throughout the 20th century. Many
phases to lead people’s thinking were expressed in
different cultural contexts at different times such
as Mies van der Rohe’s “Less is More” and E.F.
Schumacher’s “Small is Beautiful.”  These
assertions are often presented as anti-theses to the
quantitative expansion of materials. The culture
in the east is often quoted as the source of these
views. In particular, the “aesthetics of simplicity”
is the source of Japanese minimalism. Being
freedom and order for

small generates

manufacturers, and brings pleasure to consumers.
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A range of enchanting small products have been
manufactured from transistor radios, video game
terminals, cellular phones, to painless injection
needles.

With  accelerated
dissemination, activities to hunt for sources for

global  information
economic growth are expanding across national
On the other hand, the limits of
resources and energy, and the deterioration of the

borders.

environment are implying a gloomy future
perspective as shown in “An Inconvenient Truth.”
The compatibility of the environment and
economy is becoming a more challenging issue.
We seek after economic growth, and at the
same time, we want to conserve the environment.
It is the mission for designers to create small and
light motorcycles and new small type vehicles
between two-wheel and large four-wheel vehicles
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Kawamura Gishi Gait Solution Design

A short prosthetic leg for those with paralysis on one
leg. The small hydraulic damper enables smooth
walking, and the efficient form allows for wearing
different types of shoes without changing the size.
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NEDO Wind Power System for Islands
Windmills visualizing the dynamic movement of the
air. Large structures are designed considering
landscape beauty.

suggesting new values for living instead of just
suppressing people’s desires for individual
mobility as a solution to the ever-deteriorating
traffic environments in the world, and as
alternatives to increasingly complicated and larger
four-wheel vehicles.

Dynamic Design in the age of globalization

Dynamic design does not mean just vehicle
design. It deals with anything and seeks to evoke
people’s dynamic sensation and excitement.

For example, a wind power generator that
changes wind power to electric energy can be
defined as a tool to visualize dynamic movements
of the air. The huge sails revolving with loud
noise impress upon us that the winds have
enormously dynamic energy. The design of a
wind power generator is a magnificent design that
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makes viewers feel that the earth is living.

Prosthetic legs can be seen as tools enabling the
disabled to feel the pleasure of walking. Walking
is nothing special for ordinary people, but it may
give a greater pleasure for people with disability
in walking. It may be said to be human dynamic
design to review mobility and movements from
the viewpoints of all types of people.

Today, we have media to observe and record
changes in the status of the earth objectively and
we can feel the earth to be an organic planet. We
should recognize all peoples on the earth as
human beings regardless of their races, ethnic
backgrounds, age and gender. We would like to
make proposals for better living suitable to the
age of environmental concern and of the
restoration of humanity, applying the concept of
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Future of Dynamic Design -Creating the Future 3 What GK Dynamics Aims for
What GK Dynamics Aims for - “Forms to the
Future”
1. Develop new markets by launching new products that will
Today, people are placed in complicated enliven people’s life and heal their minds.
environment dominated by stressful social systems
and controlled by machines. A new raison d’gtre is 2. Include the enhancement of human senses and new
demanded of each of the products of modern technologies for safety, the environment and information as
civilization = modern devices from the viewpoints design themes
of safety, resources and the environment. The
ts of facturi t d oth
.Concep.s B orear and omher 3. Create sensual and beautiful advanced designs that merely
industrial products that have been developed from . . I i ]
R thinery through the age of posses.smg and usmg them Wlll. give a sense of satisfaction to
information technology must be shifted to suit the users just by possessing and using.
age of environmental preservation and human
restoration. GK Dynamics envisages people’s 4. Conduct elaborate researches and analyses on people’s
lifestyles and the world filled with healthy and likings, culture, infrastructure in order to explore
sound devices that will not harm human challenging and experimental subjects which give people
capabilities and senses, and intends to develop new dreams.
traffic environment systems and leisure activities
- fechinologies. 5. Attempt to create emotional and dynamic “outdoor culture”
Motorcycles and other dynamic machines 9 8 q q
i ‘T . which is being lost among people by solving the problems
comprise a world of devices in which all elements o G £ .
. scientifically through man-machine interface to harmonize
of humans and societies are condensed. We may . j i ) . .
e e sensations and culture with society and to give environmental consideration.
through giving beautiful shapes to this versatile
A, 6. Uphold a dynamic design philosophy “Art of Dynamic
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Motion” in order to create thrilling and enchanting forms
which also have sophisticated intelligence and dynamic
feelings.
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“Machines” and “Devices” of Man-Machines, and Craftsmanship
of “Winds”
Atsushi Ishiyama

A motorcycle is intriguing because the whole body is the aggregate
of machines in the form of a human body. In the main axis frame of
organic body drawing a flowing gentle line from the headlamp to tail
lamp, the engine is embraced, and all the operational parts are
exposed. We give a provisional name “elementalism” to the features
of this structure.

Each part has a mysterious and indescribable organic form. It is the

In the human body, inner organs to breathe, eat, digest and discharge
are organically laid out. Designers liken this system to motorcycles and
give exquisite beauty not only to the outward styling but also to the
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parts that play an important role to enhance the performance of a machine.

Photo : Terutaka Hoashi
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layout of the internal devices of a man-machine. The products represent
the beauty of industrial art created as a result of collaboration of
competent engineers, richly talented designers and well-trained
craftsmen.

A person inhales air and exhales to make sound. This is a wind
instrument. Among wind instruments, I am most interested in a French
horn. Breathed air goes through the coiled tube of the large body and
makes wind-like sound that appears to travel deep into a forest. Its deep
and round sound flowing from fortissimo to pianissimo; it is exactly the
sound of a “man-machine” which has thoughtful personality. Its form
itself is of functional elementalism, each and every part is a well-crafted
piece of musical instrument emitting a metallic glow.

We are now creating motorcycles, instruments of “beating sound and
winds” together with engineers at YAMAHA, a world class creative
corporation.
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Photos and materials in “feature GK Dynamics” : Yamaha Motor Co., Ltd., Kawamura Gishi Co., Ltd., Fuji Heavy Industries, Ltd.
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Eneloop Solar Charger, etc.
Sanyo Electric Co., Ltd.
GK Industrial Design

Sanyo Electric began the program to realize its new
brand vision “Think GAIA” in 2005. The GK Design
Group was involved in the project from the beginning.
We organized an interdisciplinary team across our
group companies, and designed its main products and
helped with total design management. The Solar
Charger won the Good Design Grand Prize for 2007.
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JAL First Class Seats for Domestic Line
Japan Air Lines
GK Industrial Design

Japan Air Lines will introduce the first class for
domestic line in December 2007, for the first time in
its history. The Class J seats which have been
deployed for some time are favored by a wide range
of passengers, and the first-class seats were
developed to provide service to wealthy passengers
with the highest-degree hospitality.
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ZRUEHHE ABC-VW241
Air Purifier ABC-VW241

ERE: ECJ-XP10
Electric Rice Cooker ECJ-XP10

BE7OY Y9 — LP-XP100L
LCD Projector LP-XP100L
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Vacuum Insulated Mugs for Office Use
Thermos K.K.
GK Kyoto

Mugs for office use for those who like to drink
genuine tea and coffee hot or cool as it is prepared.
They have stable forms to prevent falling pr tipping
over on the desk. They are easy to wash. A coffee
dripper can be place on top. In response to
women'’s requests, all parts of mugs for them can be
wholly washed, and a tea strainer can be set inside.
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Albobright
Nagashimaya Co., Ltd.
GK Industrial Design

This is the new series of “Alboshelf” developed as a
shelf system of aluminum props and reinforced
glass shelf boards without reinforcing the materials.
They are uniquely designed with corrugated joints.
They are good as modern interior furniture and
shop furniture.
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Pure Wave Whistle / Molten Corporation
GK Design Soken Hiroshima

A nursery school teacher called Molten asking for a
cool whistle with gentle sound. This telephone call led
to the development of this whistle. In order to make
soft sound so that children would not be frightened, a
thin inner structure was used. By pressing the right
and left holes, three pitches of sounds can be made.
The whistle is used to lead children to play a game,
and to lead adults in fitness and dancing classes.
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Veraviewepocs 3D
Morita Mfg. Corp.
GK Kyoto

Veraviewepocs 3D is the top-class digital panoramic
X-ray unit equipped with an epoch-making 3D
photographing function. Simple and functional
designs were applied to the interface screen and
control panel. Also, a high quality texture to suit the
highest class X-ray unit was expressed.
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Tokyo 2016 Unveil Highly Symbolic Logo
Tokyo 2016 Olympic Games Bid Committee
GK Graphics (Agency: Dentsu Inc.)

This is the logo for activities to invite the 2016
Olympic Games to Tokyo. The motif used for the
logo was the Japanese traditional tied string to
wrap a gift. This logo symbolizing various kinds of
“knots” leads activities to invite the Olympics to
Tokyo. Under the direction of Chairman Ekuan, GK
Graphics designed the logo.
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Hydraulic Excavator LEGEST SH 200
Sumitomo (S.H.l.) Construction Machinery Mfg. Co., Ltd.
GK Industrial Design

As a next-generation construction machine, operability,
mobility, stability and higher performance were taken
into consideration in designing the form of this
hydraulic shovel. It is aimed to make SUMITOMO
stand out in a jungle-like construction site.
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Projection Table Mini
Uchida Yoko Co., Ltd. and Living World Inc.
GK Tech

GK Tech developed a smaller and lighter version of
the Projection Table that GK Tech had developed for
the Corporate Museum of Uchida Yoko Co., Ltd.
before. The tags for operation were simplified as
cards by printing photos on them. By moving the card
to the other side of the table, the information stored in
the card can be displayed on the display terminal.
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Hakodate Ferry Terminal Landscaping and Signage
Flourish Real Estate Co., Ltd.
GK Sekkei (Terminal Architecture by Abe Design Office)

Landscaping design and sign system for the
Hakodate terminal of the ferry service connecting
Hakodate, Hokkaido and Oma in Aomori prefecture.
For its landscaping, the form of lamps are made in
the image of the sea, and for the sign system, the
gradation of colors was applied to suit its white
space.
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Fujitsu Forum 2007 Presentation Table
Fujitsu Limited
GK Tech

At the Fujitsu Forum 2007, GK Tech presented a
cubic device developed as a new computer
operation tool that would substitute a mouse and
keyboard. When a user moves the device, the
machine will sense the device's face direction and
turning direction, and switches its display.
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Design Soken Hiroshima changed its name to
GK Design Soken Hiroshima

October 1, 2007 Design Soken Hiroshima changed
its name to GK Design Soken Hiroshima. Design
Soken Hiroshima was established in 1988 as a joint
venture by GK, Mazda and others. As a local
general design firm, Design Soken Hiroshima has
been engaged in design in various fields on an
international perspective. To mark its 20 years in
existence, the design firm starts its new step under
the new name inheriting the tradition and
achievements of the GK Design Group and plays a
part as a group company. The stakeholders remain
as they are today.
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Akihabara UDX won the SDA Grand Prize

The Japan Sign Design Association published the
41st SDA Award winners. The Grand Prize was
given to the Akihabara UDX by NTT Urban
Development Co., Ltd. and Kajima Corporation. GK
Design Soken Hiroshima and GK Tech took part in
its environmental design. The GK Design Group
received the following awards:

SDA Excellence Award
W Sign of the Moon (photo 1) / GK Design Soken
Hiroshima

SDA Promotion Award

M Oshi-Chari, Sign system to prevent bicycle accidents
(photo 2) M Tendoso Garden Sign System (photo 3) /
GK Graphics

SDA Award

W Sign System for the Toyosu 2-3 Chome District

M Graphic Design for the Wind Power Generator in
Yokohama / GK Sekkei MSign for Parking in the
Tokyo International Forum M Social Experiment for
Machi Navi Signs / GK Graphics M Sign System for
the INAX Live Museum / GK Kyoto
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Blue Ribbon Award and Laurel Award by the
Japan Railfan Club 2007

The Japan Railfan Club (established in 1953 with 3,400
members) selected the Toyama Light Rail 0600 Type
Train (photo-1) as the winner of the Blue Ribbon
Award for 2007 as an excellent train body based on the
number of votes among its members. The Light Rail
has successfully saved the existing local train right
before it was abolished as a new city transportation
system. It spearheaded the move to revive trams as a
public transportation system in local cities, which is
eagerly hoped for in various localities in Japan. This
attracted many votes from among the members. The
JR East E233 System Train (photo-2) was selected by
the Selection Committee to receive the Laurel Award
(excellent train bodies in performance, design,
planning, administration) for 2007. GK Industrial
Design designed the above two trains.
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Good Design Award for 2007

The Japan Industrial Design Promotion Organization
announced the winners of the Good Design Award
for 2007. The Grand Prize winner was Eneloop
Universe Products by Sanyo Electric Co. Ltd. that
included a Solar Charger developed by GK Industrial
Design. GK Group companies won the Good Design
Award this year for the following products:

GK Industrial Design

W Air Purifying System VW-VF10B, VM-VF10BG MLCD
Projector LP-XP100L MElectric Rice Cooker ECJ-XP10
/ Sanyo Electric Co., Ltd. BMUSB 2.0 Hub 010
USB-HUBO010 Series (photo 1) BMUSB 2.0 Hub
USB-HUB233 Series (photo 2) MUSB 2.0 Hub
USB-HUB234 Series (photo 3 - Small and Medium
Enterprises Prize) BWeb Camera 010 CMSO010
Series (photo 4) / Sanwa Supply Inc. EMFB
Powered Speaker ORPHEAN WB-28A (photo 5) /
Nidec Pigeon Corp. M Hydraulic Excavator LEGEST
Series / Sumitomo (S.H.l.) Construction Machinery
Mfg. Co., Ltd.

GK Graphics
[ File - SENOBAS elastic across back flat file case
(photo 6) / Plus Stationery Corp.

GK Design Soken Hiroshima

W Hand Pump Pentagon (photo 7) / Molten Corp.
W Akihabara UDX / UDX specific purpose company
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Truth, Goodness and Beauty of Design
Kenji Ekuan

15. Tools for the right and left hands

I frequently come across left-handed people these days. In particular, I see children and young people eat holding chopsticks in their left hands in
TV dramas and in restaurants. I am not criticizing them. Recalling my childhood when parents would force their left-handed children to train to use
the right hand, telling them “It a shame and ill mannered to eat with the left hand,” I feel a generation gap. But [ must accept it
as a way to develop their creativity by allowing their free and easy behavior to adapt to contemporary lifestyles.

Among athletes, left-handers draw greater public attention. Some baseball players are “switch hitters,” who are called
geniuses because they can use either their right or left hand depending on the pitcher.

Japanese traditional art skills have special manners and most of them consider right-handedness as a matter of course. In
particular, in calligraphy, left-handers are greatly disadvantaged because of the way Chinese and Japanese characters are
written.

“Right and left hands” may have different meaning according to local traditions, customs and cultures. In India and other
neighboring countries, people hold pure and clean things with their right hands and impure and unclean things with their
left hands. Examples of symbolic meaning such as this given to the right and left hands are interesting enough.

Turning my eye to the world of tools, however, I can hardly find tools for left-handers. There are, of course, excellent
scissors and a few other tools for left-handed use developed in Scandinavia and which are popular among left-handers.

There are some items which have been brought into being as universal design and common use tools have spread. Yet,
they do not suffice. I hope for the appearance of more new tools for the left hand, or for both right and left hands to
respond to ever-changing lifestyles.
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