


GI( Re pO rt No.27/2014.9

3 FR4E 3
Ry &

4 BOEDZZAIE2020 AV v EY 7 -5 Y Ey s 4
EYNoal

6 L T2RLJOHIR
L 5= 6

8 HURO 2R T 2MEOBKELS<Y
HZIEKR 8

12 FEFILE B £ 55 < Y N0 5Tk
EiERGEES

16 7Y —v-_ Ry MEM SEFIRE 1 2020
IR ¥ 2 Ry, SERTRGE Y ICFE S N E B T~ O R
T R

20 FHA Y ERHOFDREIC 2
RLRETVANTBHEA
Wk

22 Column BEEX{tFER BAEE 20

23 Project News
“FIFA 7—ILRAY 72014 TLAV—HZRI—TRVF /IBETFHASHT
- FREEE: (B4b) /Bridgent Inc. 22
- BEAITBUFFERING Y U —X /MR RHEE 1A VKAt
cREAIYVE1—93YYEXIMA XS-10000/ MASE Y Y H—N\yE—Y v/
<ASRAC1/F7AZTv kA&t
- OoA-creature,/ h 3% BEIEHRART

23

26 Topics
- RABER 2014FH20RRGHIEEZE
TR A B B E BT
AT =T eI —QHGOERENE S I THIfE
COAYIL- ALY VAT T — N ORENES
- TMT-09) & THEEZ RWKIF 27 7 DR T Y1 VEZZE
TEEXYILTFYA Y AURTF Y3y
- BILFOTT 7 EORIMI IC"RABELERBR T — A Z2H%
GRS T4 I AN THA N ELEY =2 -7
CCKFHA VAT —F Y aF DRI —AEHE
- BBBEIAPECHUNEERMTIIR - Bne (FE) ICGKTFH A Y O T —R & HE

26

28 Special Topic
RAERR H28EADIOV/NyY - R—0OE EBRWHEEZZE

30 LRBERUEMETLENEALTYAVROEE HABEROHRE,

31 Column FH4 VEEXE RIEER

el

28

30

31

2 GK Report No.27

Feature:

Cities and Hospitality

Hospitable Mind and the 2020 Tokyo Olympics and
Paralympics
Kenji Ekuan

Reasons for “Hospitality”
Kozo Yamada

Tourist Town Development to Rediscover the Attractiveness of
the District of Ryogoku
Shota Mitsuyasu

Another Kyoto “Kyoto at the Sea,” Northern Kyoto Region
Tourism Development
Haruhide Yoshida

Green Velvet Initiative — Heiwa O-dori 2020

Symbol of Hiroshima Revival — Perspective of a Guest City
entrusted to Heiwa O-dori

Toshikazu Yanaka

Beyond Technology and Design 2

Tools that assist to enhance users’ motivation
Manabu Shimizu

Column Dougu Culture Crossroad Kiyoharu Fujimoto

Project News

FIFA World Cup 2014: Glass Roofed Player Bench / Asahi Glass Co., Ltd.

Mazendo, Taipei / Bridgent Inc.

Pain Relief “Bufferin” Series / Dentsu Inc. + Lion Corporation

EXIMAXS-10000, computer-aided sewing machine for home / Singer-Happy
Japan, Co., Ltd.

Asra C1/ Asratec Corp.

OoA-Creature / Toyota Motor Corporation

Topics

Chairperson Ekuan received the 22nd Kuwasawa Special Award for 2014

The 5th Session of “Ekuan Juku” finished

Haier Innovation Design Center (QHG) Meeting held in Qingdao
Students of Royal College of Art visited the GK Office

“MT-09"” and “Eternal Glass for your lifetime” won International Design
Awards

Tang Prize Medal Design Competition

Kenji Ekuan Design Work Exhibition at FPCP RiM in Fukuyama City, Hiroshima
GK Graphics renewed its website

GK Design International opened an exhibit booth

GK Design Group presented a booth at the 8th APEC Small & Medium
Enterprises Technology Conference and Fair, China

Special Topic
Chairperson Ekuan awarded the 23rd ADI Compasso d’'Oro Award for
International Career

“The World of Kenji Ekuan, A Great Master of Design Hiroshima Produced”

at the Hiroshima Prefectural 6.88Art Museum

Column Truth, Goodness and Beauty of Design Kenji Ekuan



H &

Feature:

Cities and Hospitality

GKFHA v I —Tiik, ZOFFA L HEEDETRLNICT D
WL OPDOF—T—RKBH D, ZTRIETFTVA v ORFEEHRITHEZ
Dledic, e Z LIFTRIEINLTNWD, 7£& 2iE. small but
powerful, #7225 Hii, €/ oRIAb-LORIEI, HONHRY
DEERETHD, TIHLF—T—ROOLDEBIEDNIZ A
BB, ThE, HANCREREZS TRIERPDHY. HADE
Bz gk, MEDOZR2 L TZORANLELL 2 RBHITT
X7, BHUEREBEATNDE NS ZLTHD,

GKiZ. JRIEHAKOHEFHIZR EDFY A > 2o TE N, TOHE
WIEAE DO Z 2 A 18 o, Bhlilid, y—EXFETHY, FIH
SINDZBFRHICH LT 0O BAED Z Z 5 1% KYNT, 24 THu,
ZLTHLWKZRETZ2D0TRERL TE AL, KHT 7 2
TV A%EFTH E LT, HHE OSSR E R H, &5
RIEENSZ2EVEL I A FI A, HALEDEKBEEZR E, *
DOFFA v OA TR LSFEMI L TE e,

ZOXO5BIEDZZAIFFIA L OFEDOVOLOTHLH D, B
BEMZDFFAL IE, bTRLOZIZAEPEBIZLT, /K
BEPXBHILICEST, a3a=y—varv-Y—nind, 3
PhlizolcZ ZALIEVIZE-T, MXHZANDZZ AT, WxHN
DANDZZAIRELIEDZDTH S,

FREEIR AR

GK Design Group has several keywords to express its design concepts.
These short words are used to make the feature of GK designs known to

» «

the public. They are, for example, “small but powerful,” “complexity -

simplicity,” “the democratization of things, the democratization of

»

beauty,” and “the aesthetics of the Japanese lunchbox.” Another one is

»

“the Japanese way of making guests comfortable.” Traditionally, the
Japanese have entertained guests, and have higher class and more artistic
tools, tableware, utensils and furniture pieces set aside for guests. This

can be said to be a latent culture of dougu.

GK has designed trains and other such items for East Japan Railway Co.,
and there was always an underlying thought of “hospitality.” The railway
business is a service industry, which must always offer safe, comfortable
and pleasant travels to passengers. Train designs for Narita Express, com-
muting lines in the greater metropolis, and medium distance lines, as well
as surrounding designs such as sign designs and LED fonts have been
highly appreciated.

“Hospitality” is an element of design. By giving shape to our hospitable
sentiment in our designs, the products become communication tools.
From the tools that embody our thoughtfulness, the mind of the welcom-

ing side is conveyed to the minds of the people being welcomed.

Editor Tadashi Matsumoto
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Proposal for a place of water and ice where people gather and exchange
conversations just like a community well in the past

Hospitable Mind and the 2020 Tokyo Olympics and Paralympics
Kenji Ekuan

Tokyo was selected as the host of the 2020 Olympics and Paralympics in
September 2013. How encouraging it was. This reminds me of Expo*70
in Osaka. Looking though documents from that time, I understand the
difficulty of having organized such a world exposition in the complicated
international context of that period. I admire the efforts made by people
to solve the myriad problems related to the event. Particularly, I note the
organizing power of Kenzo Tange, who chose Taro Okamoto to design
the symbol tower of the Expo site. Teven think that Expo *70 was held to
support Okamoto. Tange and Okamoto are so different in personality
and their ways of working. Tange might have thought that for Japan to
have a breakthrough to become a new nation he needed Okamoto.
Indeed, it was a great venture to attract world attention with Okamoto’s
unique monumental Tower of the Sun soaring to the sky.

Another unforgettable thing about Expo’ 70 is that we submitted a
proposal to develop a new “street furniture” design field to the govern-
ment. Ruri Noguchi and Takeshi Nishizawa, then members of GK,
began a research study at the time of the World Exposition in Montreal,
Canada. After considering “what is street furniture?” “what are the
relations between street furniture and a city?” and “what is its meaning
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for public life?,” they established a theory. As a result, we were able to
help the people in the Japan Association for the World Expo*70 to under-
stand the significance of street furniture. GK’s belief that when dougu in
a group comprise a landscape, we can offer a certain quality level of the
landscape came into a reality. In this sense, we need a new kind of
research study for the Olympics in 2020, and we must do it.

When talking about the successful invitation of the Olympics, the media
refers to the word “omotenashi” too often. What is this “omotenashi”?
The important thing is to welcome visitors with a smile. When we meet
them with a smile like a baby, people will be also tempted to smile. This
will mean genuine hospitality, not for love or money. But it seems
difficult for contemporary Japanese people to spontaneously smile like
that. Then, we should teach elementary and junior high school children
that it is important to convey a genuine welcome to visitors, and that it is
basic etiquette. If visitors to Japan are welcomed with smiles in Kyoto,
Hiroshima and anywhere else they go, the Japanese people’s thoughtful-
ness toward others will be conveyed. In the art of tea ceremony, there is
a saying “Treasure every encounter, for it will never recur.” It means that
we should treat a guest with the utmost courtesy bearing in mind that we
are meeting today, but that this meeting may occur only once in our lives,
with no second opportunity to meet each other again. If we act with this
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thought in mind, various elements would converge on a solution, and
both parties would enjoy harmony. This saying has profound meaning to
lead people to the ultimate hospitality.

We, at GK, have considered our designs with the key phrase “heart to
welcome guests” which is close to “hospitality.” It means to express the
heart of a host to welcome guests in a comfortable form. Since olden
times in Japan, there have been various customs and devices to treat
guests with courtesy. When a city is structured in such a manner to
welcome guests, it comes to envelope people with tenderness. Therefore,
there should be certain devices for tourists visiting a town for the first
time to turn their anxiety into relief, and to incite their expectations.

It is often said that when you have guests at home, your house will be
cleared. It eloquently expresses people’s life. It is true to a city. What
should be done for a city to welcome guests? It is now the time to
consider this question anew. Unfortunately, cities in Japan have not been
built with the heart to welcome guests. They are just accumulations of
uncoordinated buildings. The consciousness of extending hospitality to
visitors is lacking in the city designs as a whole.

Taking advantage of the opportunity to host the Olympics, urban
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development projects from now on, should be oriented to offer new
settings to “welcome guests.” A city to welcome guests should be
different from what is called a tourist city. It should be a place in which
people gather, as if being drawn in, and various types of interaction may
occur among diverse groups. We should review the entire cityscape and
regain the considerate temperament of Japanese people. Led by delicate
emotions based on Japanese culture, we should express beauty in
concrete forms in an effort to approach the quintessence of beauty of
Japan. Through design, we should strive to give shape to a “hospitable
mind” through designing dougu to meet the needs of the time and to be
appropriate to places.

Kenji Ekuan, chairperson, GK Design Group
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Reasons for “Hospitality”
Kozo Yamada

As a friend of mine and his wife were coming to my house, we cleaned and
cleared our living room, prepared a meal, and decorated the entrance to
our home with fresh flowers in a vase. We arranged a bundle of flowers
of the season. The mode for welcoming guests was thus made ready.

As we prepared, a question broke in upon our efforts. “Why do we
decorate with flowers?” It is a kind of daily practice to decorate a room,
but why with “flowers”? Certainly, the scenery of flowers blooming in
nature is pleasant to look at. It is quite a natural act to bring such a festive
atmosphere into our home. People throughout the world are doing the
same. But still I wonder why flowers are present in this world with their
colorful and pretty figures. For whom do “flowers” bloom? Why do
they have the power to make people happy? This riddle interested me.

Flowers do not intend to please us, though we use them to please
ourselves. Flowers existed on the earth long before human beings
emerged. The origin of flowering plants (angiosperm) dates back to the
Jurassic period 150 million years ago. A flower used to be a part of the
stalk which was turned into a reproductive organ. The stamen and
pistillate are exposed and hidden by flower petals. A reproductive system
evolved in the form of the pollination of stamens to the pistillates of other

6 GK Report No.27
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stalks to bear a new life. Above all, insect-pollinated flowers are beauti-
ful. Many flowers have evolved to attract insect pollinators and to accept
pollen. Without insects, flowers would not exist on the earth today.

In other words, for flowers, “insects” are the most important guests.
Flowers have well calculated mechanisms to draw insects into them and have
them carry their pollen. The forms, colors and gloss of petals are appealing to
specific insects. The fragrance excites insects, and sweet honey entreats them
to come inside. The forms and sizes of stamen and pistillate have evolved to
best suit the correct pollinator for pollination like a well-coordinated furniture
piece. Bees may find contentment there. The varieties and features of flowers
have evolved through very skillful “dealings” with insects that have the
respective sensory behavior. After more than 100 million years of tense
relations between hosts and guests, both of them exist today.

After pollination, flowers fall. Tt is a sad moment, but their seeds or fruit are left.
Since our ancestors were able to survive thanks to fruits, it is quite natural that
we appreciate flowers. We associate flowers with fruit after pollination. And
we receive guests with a bundle of flowers. The reason for welcoming guests
may be to confirm our relations to live together, or an act for living together. As
a result, impressive skills and forms to entertain guests have been brought about.

A famous episode on the morning glory during the Azuchi Momoyama
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period at the turn of the 16th and 17th centuries is often told. It is about
Sen-no-Rikyu, who established the art of tea ceremony and Toyotomi
Hideyoshi, a warlord of humble origins who succeeded in bringing about
national unification in 1590. The morning glory was new to Japan in
those days. Having heard that purple morning flowers were blooming in
Rikyu’s garden, Hideyoshi took part in a morning tea ceremony together
with his subordinates. To welcome the guest, Rikyu cut all the flowers of
that morning. Subordinates became morning glory pale to see no flowers
blooming. When Hideyoshi entered the tea room through a crawl-in
doorway, a morning glory flower was arranged in a small flower vase in
the alcove. Looking at this, Hideyoshi said, “Rikyu, it’s laudable.”
Hideyoshi might have imagined from this single flower the scene of the
garden full of morning glory flowers that he had missed the opportunity to see.
Imagination gives us an indefinite expanse in our mind. Anyway, the relations
between these two persons were tense. The slightest mistake might have
caused a disaster. I imagine that a tea ceremony can become a place of
“politics” between a master and a guest using a small space and utensils
against natural background. In the tea ceremony room, the master and the
guest were “equal” even if the former was a merchant and the latter was the
ruler. In the process to impress the guest,with a possible risk of breaking the
relations, we can see the cultural value of the person. In the art of tea ceremony
or in any other traditional arts of Japan, “political tactics” have resulted in the
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establishment of styles (methods). People engaged in arts mutually polish the
styles or methods until they are further elaborated. By mastering the styles,
people are freed from tension, and are able to enhance themselves separate
from tension, and are able to train themselves to reach the depth of the art.

Our behavior, modesty, and attitudes to face others have developed through
living within the nature of Japan which is forever changing from season to
season. What we eat daily is provided by life on the earth. Our view to see
humans and nature on the same level came from our senses developed through
our bodies. Our capabilities to read others’ minds and to express things are
provided by imagination learned from nature. We should understand that rich
emotions underlie “hospitality.” An attitude to develop “political tactics”
through friendly competition while respecting each other will lead to true
friendship and affection. This is the greatest reason for extending “hospitality.”
There are less than six years until the opening of the Olympics in 2020.
I think we need to use this period to review our own aesthetics which we
tend to forget, and to internalize Japanese culture, rather than consider-
ing how to extend our hospitality to foreign guests. We should try to help
foreigners understand our aesthetics even if we are only slightly success-
ful. The exciting moment may arrive when new values meet each other.

Kozo Yamada, president, GK Design Group
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Tokyo Sky Tree, drawing a great number of spectators.
The town of Ryogoku can be overviewed from the ob-
servation platform.

Tourist Town Development to Rediscover
the Attractiveness of the District of Ryogoku
Shota Mitsuyasu

Tokyo Sky Tree, opened in May 2012, has
become a representative attraction of Japan
drawing massive visitors both from Japan and
overseas. In Sumida city, where the tower
(transmitter of TV waves) is located, there are
Ryogoku, the birth place of Edo culture, Kin-
shicho, a commercial district, and Mukojima
which maintains the air of Shitamachi, a
district where family-operated factories and
shops still remain. It was hoped that the
neighboring districts of the Tower would be
activated by having visitors to the Tower
going around these districts. In particular, the
Ryogoku district is notable. In the Edo
period, the Ryogoku bridge was built to con-
nect two provinces Musashi (Tokyo) and
Shimofusa (Chiba). Then, the Ryogoku area
developed as a renowned downtown in Edo,
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former Tokyo. Supported by water transpor-
tation, fireworks, ukiyoe, sumo, sushi and
other Edo culture flourished. In more recent
times, textiles, dyeing, printing and other
small-scale industries developed. It is planned
that the Hokusai Art Museum will be open in
2016, and the Ryogoku Kokugikan for Sumo
is going to be used as a site for the 2020
Tokyo Olympics. As such, the area is
expected to become more attractive.

Sumida City attempts to develop Ryogoku as
a touristic town
In 2013, the Sumida city office initiated the
preparation of a grand design to develop the
Ryogoku area into a touristic town. GK
Sekkei was assigned to prepare the grand
design through the Study Group consisting of
specialists and representatives of the area.

The concept for the design is “Ryogoku for
living and enjoying a stylish life.” Members
decided to rediscover the attractiveness of the
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The georama showing the bustle of the Ryogoku
Bridge and nearby streets in the Edo era is perma-
nently exhibited in the Edo-Tokyo Museum.

area, polish it up and disseminate information
about it. There are already the Edo-Tokyo
Museum, festivals and events which draw a
great number of visitors. But they are not
linked. There must be latent resources and
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interesting stories which can be utilized as
touristic resources. Since the Toei Subway
O-edo line was put into service recently, the
value of the area as a convenient residential
quarter has risen. With the increase in new-
comers, there are concerns that the sense of a
traditional community would be forgotten,
and the successive bearers of the Edo culture
would be lost. Therefore, the Study Group
was expected to find ways to involve new resi-
dents in the town redevelopment.

Ryogoku Edo Tour
Ryogoku Edo Tour was adopted as a “local
resource discovery program” by the Tokyo
Metropolitan government. GK Sekkei and
the “Visit Sumida Tourism Office” applied for
the program as the initial project to embody
the concept for the grand design for tourism
development. It was also expected to function
as a trigger for the tourist town development.
In practice, we conducted a model tour
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going around the area three times, and heard
impressions and comments from participants.
In so doing, we intended to discover new
resources to be used as attractions for the
tourist town. The tour was targeted at 1)
relevant people in the area who will be players
in the tourist town development, 2) foreign
tourists, and 3) women’ s groups and families
(chosen from the public) and conducted on
January 12, 13 and February 16, 2014.

Looking at the town from different perspec-
tives: the sky, a boat, and the street

The greatest feature of the tour was to see the
town from various perspectives to rediscover
the appealing faces of Ryogoku. Ryogoku has
been a town for the repose of souls which has
come through three major reconstruction
efforts in the past, the great fire in Meireki on
March 2, 1657, Great Kanto Earthquake on
September 1, 1923 and Great Tokyo Air Raid
on March 10, 1945. These events exerted

The outline of the Ryogoku Tourist Town Develop-
ment Grand Design formulated in 2013. It is aimed to
disseminate the appealing points of the town while en-
hancing the attractiveness of the existing resources.

ANV —REEH SMEMLTHHZMEDES,

Ryogoku area viewed from the observation platform
of the Tokyo Sky Tree.

great impact on the development of the town.
The river Tategawa, a man-made river run-
ning from east to west in the area, provided
boat transportation for people in Edo to visit
Narita to worship at Shinshoji temple. It also
offered the pleasure of boating to enjoy cool
air.

Our tour brought participants to the Tokyo

GK Report No.27 9
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Sky Tree to have a bird’ s eye view over the
town, and then traveled to Ryogoku on a
boat, thus luring them from the most
advanced building back to the Edo era. It was
a device to help them enjoy a tour through
space and time. The boat trip comparing the
ukiyoe prints by Katsushika Hokusai in the
Edo era and the photos of the present
cityscape was also effective as a means to tran-
scend time.

Enjoying hospitality
After disembarking, participants walked
around the town guided by members of the
town development group. The area was the
stage of popular historic stories such as Ako
Roroshi, the story of a raid launched by 47
lordless samurai of the Ako domain, and
Onihei’ s Crimes Note, and the episodes told
by guides enchanted tne tour participants.
Food culture experience and hospitality at a
rice cracker shop on the way provided both
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Touring on a boat to Ryogoku like a tourist in the Edo
era. The on-land itinerary included experiencing food
culture, enjoying hospitality and listening to historical
episodes.

participants and shop people with opportuni-
ties to exchange conversations, and helped
people in the area consider ways to entertain
Visitors.
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Walking Tour Map, a
map made for partici-
pants to record their
own discoveries that
were analyzed by the
tour organizer. The
maps were later re-
turned to tour partici-
pants as souvenirs.

Designing a tour in total

The image of “sophisticated Edo culture” was
one of the themes of designing the tour. We
used a “curved-line stripe” pattern which was
in fashion at a time in the Edo era as a motif
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for graphic designs. The banners at the land-
ing place, and the cover of a pocketsize heater
and a button badge distributed to participants
were designed with this motif.

As the tour took place in the middle of
winter, the boat was equipped with “ko-
tatsu,” a table with a warmer under it and a
quilt over it which covers people’ s legs when
they sit at the table. A service of tea and
sweets, entering the town after passing
through “noren,” a curtain with slits tradition-
ally hung at the entrance of shops, after the
boat tour, and other entertaining ways of
reflecting Edo culture seemed to be impressive
to participants, particularly those from abroad.

Feeling like coming again

The purpose of the tour was to discover tour-
ist resources in the area, so, we needed the
feedback from participants. We prepared a
Walking Tour Map so that participants could
add things they found on their own. In addi-
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tion, we asked them to give us photos they
had taken during the tour. We used their
maps and photos to analyze their interest in
Ryogoku. Views from foreigners, women and
families were expressed on the maps, which
surfaced diverse latent tourist resources in the
area. After completeing our analysis, we sent
the maps back to participants for their memo-
ries. We received replies from them with mes-
sages saying things like, “I would like to visit
Ryogoku again, and visit different shops” and
so on. We felt we had a good result.

Making use of what is already there

GK Sekkei has been offering new values to
cities through designing small installations
such as street furniture. It is a means to
enhance the functionality and comfort of a
city, and to create urban beauty (cityscape
improvements) emphasizing relations between
relevant elements. So saying then what can
we consider our involvement in the “Ryokogu
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In cooperation with the people in the area, bulletin
boards installed in the town were decorated with

hand towels. They enhanced the excitement of par-
ticipants and brought attention to the tour.

Devices to coordinate the tour as a whole. Using the
“stripe of curved lines” as a motif, a sophisticated
image was created.

Edo Tour” and tourist town development to
be in the range of work of GK Sekkei?

I consider that the starting point is essen-
tially the same for both cityscape development
and tourist town development. It is important
to identify the history, culture, atmosphere,
and the essence of people’ s lifestyles in a place
and to bring them to the surface. The ways to
visualize them are through cityscape develop-
ment, and tourist town development, to enjoy
and to help people enjoy making stories. The
very purpose of both is to develop the distin-
guished uniqueness and attractiveness of a
town. By working with people in the town,
we can help them to rediscover attractive
points in their town and to develop the hospi-
tality to welcome visitors. By providing vari-
ous arrangements and devices, GK Sekkei is
making inroads into cityscape and tourism
development.

Shota Mitsuyasu, director, GK Sekkei
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Kyoto Prefecture Map

Another Kyoto “Kyoto at the Sea,” North-
ern Kyoto Region Tourism Development
Haruhide Yoshida

Northern Kyoto Region

Kyoto prefecture has a population of
2,540,000, with about three fifths of it,
around 1,470,000, concentrated within
Kyoto city. Kyoto city is a world famous
tourist city visited by 50 million tourists
each year. It has many historic places
which are listed as World Heritage sites. In
contrast, the northern region is less known.
The activation of the northern part of
Kyoto has long been a challenging issue,
and town activation plans, signage
improvements and other measures have
been taken. The construction of the Kyoto
Jukan Expressway connecting the north
end of the prefecture and Kyoto city will be
complete by the end of March 2015. The
pier of Kyoto Maizuru port will be

12 GK Report No.27
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improved to accommodate large cruise
ships. Through these two efforts, access to
this region will be greatly improved both
via land and sea routes.

Since 2013 the Kyoto prefecture govern-
ment has been promoting the development
of tourism for the seven municipalities in
the northern region (Fukuchiyama city,
Maizuru city, Ayabe city, Miyazu city, Kyo-
tango city, Ine town and Yosano town).
From ancient times, the region has served
as a contact point between Japan and
China and the Korean peninsula, and as the
stage for many myths. In other words, the
region is the home of Kyoto. Taking
advantage of its historic and geographic
backgrounds and the progress in traffic
infrastructure, the prefecture intends to
develop the region as a tourist site with
international competitiveness comparable
to Kyoto city. In the name of “Kyoto at the
Sea,” the prefecture is promoting various
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Kyoto at the Sea Logo Mark

policies both for physical environments and
programs. On the national level, the Japan
Tourism Agency is promoting the country
to become “good to live in and good to
visit.” Under this goal, it aims at the devel-
opment of tourist sites by local initiatives.
The main players of the “Kyoto at the
Sea” project are not the local municipal
governments, but local people who will
discover attractive points in their places
and create new attractive points to develop
sustainable tourist sites. In July 2014, the
region was authorized as a “tourist
sphere” by the Japan Tourism Agency, and
it is expected that tourism promotion pro-
grams will be implemented.

“Kyoto at the Sea” Practice Conference
The first meeting of “Kyoto at the Sea”
Practice Conference was held in February
2013. The conference consists of local
business operators in the seven municipali-
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ties, blue-ribbon advisory members, travel
and tourism agents, media, food research-
ers, and GK Kyoto as a design firm. Mem-
bers exchange views and offer the benefit of
their specializations and expertise in put-
ting “Kyoto at the Sea” into practice.

The following five elements are included in
the promotion of the “Kyoto at the Sea”
project.

1.Kyoto brand will be effectively used as
an appealing point.

2.Diversity and partnership among the
seven municipalities will be promoted.

3. Spontaneous initiatives by local people to
develop their places as “good to live in
and good to visit” will be promoted.

4.The region has long been distinguished as
the gateway of culture from China and
the Korean peninsula and this history
will be enhanced.

5. “Kyoto at the Sea,” meaning Kyoto faces
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the sea will be highlighted as opposed to
“Kyoto on the Land” (Kyoto city).

Interdisciplinary Design Activities

Our design work began with the logo mark
for the project in general. In addition to
the expression of the sea, the image of
Kyoto city is used, though there were some
people who were in favor of expressing
only the uniqueness of the region. Having
been authorized by the Kyoto prefecture,
the logo is already used at many scenes.
The “Kyoto at the Sea” project had been
publicized differently in each of the seven
municipalities. We showed examples of the
use of the logo in each place and at various
events, so that the image of the project may
be unified. We are helping to promote the
linkage and to forge consensus among the
municipalities.

At the same time, we are reviewing the full
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Ways to use the Kyoto at the Sea Logo
Mark in the 7 municipalities

TANTANOV 'S R (BEEY —U2TARUR)
NF—FHA,

Banner design for the TANTAN Long Ride (Bicycle
Touring Event) .
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line of designs of Tango Kairiku Kotsu, a
local transportation company. The services
of the company cover route buses, highway
buses, tourist boats, tourist speed boats, a
tourist cable car, and ski lifts.  The vessels
and vehicles for tourists and local people

were redesigned with the image of “Kyoto
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Interior, Color & Graphic designs for “Kamome No. 6,”
a tourist boat operated by Tango Kairiku Kotsu Co.

Color & Graphic Design for a Round Tour Bus of Tango
Kairiku Kotsu Co.

at the Sea” to give them a sense of unifor-
mity. As buses with unified designs run
across the seven municipalities, the design
is highly effective as a means of publicity
and motivating spontaneous activities by
local people. From the summer of 2014,
round trip buses and tourist boats with new
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designs will be put into service.

Local Product Project

One of the projects related to local prod-
ucts is a “Sake Brewery Tour.” There are 13
breweries in the region. This number is the
second largest, following the Fushimi
district in Kyoto city. A small sake corner
has been opened in the Amano Hashidate
tourist spot. Here, the sake bottles of the
13 breweries are exhibited for tasting. The
linkage among them was hardly possible in
the past, but now, they have come to coop-
erate under the “Kyoto at Sea” project.

In order to publicize the “Kyoto at the
Sea” development project, the tourism
section and the Kyoto at the Sea Tourism
Promotion Council are preparing posters, a
passport to the sea, a booklet for a large
cruise ship, and other publications.
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Designers Connecting the Seven Munici-
palities

The seven municipalities have their own
policies for promoting themselves as tourist
towns. GK Kyoto is engaged in design with
an inter-municipal perspective. Making full
use of the power of designers to visualize
and create something beautifully, and to
connect people, we are helping people in
these municipalities to work in partnership,
to forge consensus and to activate their
spontaneous activities. When local people
become more attached to their places, the
entertaining features of their localities
would become increasingly more apparent
to visitors. With our design activities from
a total design perspective, we hope we can
play a part in developing the region into a

“good to live in and visit.”.

Haruhide Yoshida, Advisor, GK Kyoto
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Poster (Left) and Booklet (Right) of the “Kyoto at the
Sea” project for the Kyoto prefecture
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Upper: Tasting Corner Design for
“Sake Brewery Tour” organized by
the “Kyoto at the Sea” Tourism
Promotion Council

Lower: Map for Sake Brewery
Tour

GK Report No.27 15



TY =2 e LRy hEH—

SRR v 2020

JREERLO Y VR NMIZEEE N RE B~ OB

LR il

754 BARGAEZ LW
It’s a barren of life and nothing will grow
for 75 years.
COFEIPOTOR YAy EZYyTaY
=27 NZEBE L TWieYlZELE e L K-
VA ady LSRR O R ETTOR
WERT, BLESHELEbI TS, &
JEL & TR I & 0 B L e b & il & o
BRTHEZROARETRLIEOD». £
NEERRERO L v v <3 E]THh o T,

SEFRIER TR )5

KT OBEIC K& e E5 2 ek, A
PR IE TH D, 1949458 H
6 HITHifT S Tz [FvEIE, MREEH) O L ST
RelholIME=KREdh & LB i

Green Velvet Initiative — Heiwa O-dori 2020
Symbol of Hiroshima Revival — Perspective
of a Guest City entrusted to Heiwa O-dori
Toshikazu Yanaka

There would be nothing growing for 75
years

“It’s barren of life and nothing will grow
for 75 years.” It is said that Dr. Harold
Jacobsen, PhD in physics, who was a
member of the Manhattan Project said
these words when he saw Hiroshima city
after the A-bomb explosion. At the sight of
the devastation caused by the radiation and
waves of the blast, he might have foreseen
the future of the city as one in which even
dandelions would not grow. Hiroshima
right after the explosion was nothing but
total devastation.

Peace City Hiroshima
The Hiroshima Peace Memorial City Con-
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struction Act gave strong impetus for the
reconstruction of Hiroshima city. The Act,
enforced on August 6, 1949, paved a way
to maximize the nation’s strength into the
reconstruction. The first mayor after the
war, Shinzo Hamai and his colleagues
worked hard for the cause. The former
Nakajima-cho area which was the center of
the explosion was developed into Peace
Memorial Park. The road on the south of
the park was built as a fire prevention space
measuring 100 meters wide and 4 kilome-
ters long, and was named Heiwa O-dori, or
Peace Boulevard. On both sides of the bou-
levard, green belts were planned. Tree seed-
lings and funds to buy seeds and seedlings
were donated from across the country, and
planted in the expanse. Within a decade,
they grew to be a green boulevard offering
a recreation area for people in Hiroshima
city where it was once said that there would
be no plants growing for decades.
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The Green Velvet is intended to serve as a break away
from automobile-centered city development. A softly
graded hill-like street is feasible as it is 100 meters
wide.
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The separation of roads for pedestrians and automo-
biles can be achieved while maintaining the parapet
designed by Isamu Noguchi as a symbol for postwar
reconstruction.
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This is only an example, but the recon-
struction of Hiroshima city was accelerated
significantly as it was supported as a
national movement, which was indeed
beyond the capacity of a local city.

Dark sides of reconstruction

Cities and farmlands were devastated by
the Great East Japan Earthquake in 2011,
both by natural and man-made calamities,
resulting in a great death toll. Further-
more, as many people are suffering the
effects of radiation from the nuclear power
plant accident, we, citizens in Hiroshima
are all the more sympathetic to the affected
people. The disaster areas are making
efforts to reconstruct their infrastructure
and to reactivate their economies and
industries. Goodwill donations and mental
support have been given not only from the
nation but also from peoples in the world.
But I have one thing on my mind here.
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Various reconstruction plans as well as
goodwill activities are submitted to the
affected localities, but I hardly can hear the
real voices of the affected about what they
want.

I heard that 69 years ago, people in Hiro-
shima felt strongly encouraged by the sight
of streetcars which began to run only on
the third day after the explosion, but I have
never heard that people wanted to con-
struct a park with the ruin of the building
as the monument in the name of Atomic
Dome. However, no one would question
now whether people had wished to have
the park preserved semi-permanently as the
place of requiescat and whether they
wanted to have a holy space in the center of
people’s life.

Revival of culture = Restoration of history
which was about to discontinue
Thanks to the Hiroshima Peace Memorial
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Beyond the function of a disaster-
prevention road, we hope to create a dy-
namic topography that reflects the

beauty of the archipelago of the Seto
Inland Sea.
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City Construction Act, Hiroshima city was
rehabilitated, and the rehabilitation process
was supported by the goodwill and volun-
tary activities of many people. It is a pre-
cious asset for the history of the city and
people. At a certain time, a local city needs
governmental and other external power to
achieve its immediate goal. In response to
such support, people in the local city
should store their power to revitalize and
bring up their local culture. Cultural revi-
talization means to gather the threads of
the history of their locality which may have
nearly ruptured, making use of external
power, and to bring back the chain of suc-
cession and further development of their
lifestyle to benefit coming generations. It is
not to create a completely new hometown
leaving the past behind.

GK Design Soken Hiroshima conceived
the “Green Velvet — Heiwa O-dori 2020” as
our voluntary study project 18 years ago.
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The street will be covered with fog whenever a
nuclear test is carried out in other parts of the world.
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Upper: The hill-like structure covers half of the motor-

way. Tramcars run under the rich greenery in a proud
manner.

Left: Tramcars will be clad in chrome yellow to show
up against the green.

We began to feel the contradictions
between the presence of the Heiwa O-dori
and the reality of people’s life, and wanted
to build a foothold for the revitalization of
culture by solving the contradictions as
much as possible.

In year 2020, velvet will come dancing
down from heaven

In 1995, “Heiwa O-dori Forum 95” was
held at the Hiroshima International Confer-
ence Center. During the open discussion by
Takashi Hiraoka, then mayor of Hiro-
shima, architect Tadao Ando, and Kenji
Ekuan, Ekuan said, “Heiwa O-dori is a
monument lying across the landscape.”
Inspired by his words, the Green Velvet
initiative was conceived. Heiwa O-dori
crosses nearly at the right angle to the sym-
bolic central axis running from north to
south in Peace Memorial Park. We viewed
Heiwa O-dori as the symbol of peace in

20204E. K HRALRy FBEWKED 5
19954F, IR & E R 23685 TR LT TS
KV 7+ —F K9SHTRBWT, HBRFDJA
BTRTH 2 MR & BEEER O LD
K. RABEARIO=LHTAMT 4 Ah v v

3 U BMTb N, TORPORAEDZ &
EOERMAKEY 3 bbE=2 A2 T
BBIEV SR ERICZ OB S
Teo SVRNRLAR A B % AL I < QI 78 AR
Ml L. 2h & IFIEEE IR D 5
Ky %, RO HEAES—H A LY
2F. FHERLLTOFHOLME LT
bDOT, TRIEREE L o TfEOEL WY
ARy FDOESIBRBDTHoTHLNE
DFENAAD BTz,

R TR~ O HEE O3 A Z2 i
Lo, HHOFNE ThD YO FifT
AL, BEEEN 2 IEE D X O ek
Wk R, ZORMITFRO NHHAEE L
BITEARN ORI EHR L 2085 S, Lt
72 & T A ITARIR I 1AM CEAT T S
EWVWHbDTHD, KHLTHROEELT
LU EN, SeBEErhi) 5 KiHEHED
ARV AER T D RE) & L TR 7
ELie—, BEHEOANRE D S RERT
Z L TH IR P T B2 D 6K 0 )T O
WHalEicky, KiE»b0HKD Y XA

which scenes of people’s day-to-day life
were seen. Our wish was that the boule-
vard would be a velvet-like place weaving
through different scenes and trimmed by
green.

Because of difficulties in building an
underground structure on the river-mouth
delta, a structure was planned to be con-
structed to cover the existing road while
controlling the entry of automobiles into
the city center. The surface, or roof, of the
covering structure will be used as an artifi-
cial green land for pedestrians, and low-
floor tramcars will run at a low speed.

The traffic of tramcars long favored as
citizens’ means of mobility will remain as a
symbolic part of the modern cityscape. We
intend to hide the traffic of motorcars to
some extent to show the rise and fall of the
water surface in relation to tidal activity to
help people recall natural rhythms from
ancient times.
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Toward a Guest City
After the war, Hiroshima has concentrated
its efforts on building a “new city.” As a
result, the city has been reconstructed as
many visitors say, “it’s a beautiful city.”
But what efforts were made to turn it a
“unique city”? People immediately after
the war sought to rebuild Hiroshima focus-
ing on making it comparable to other cities,
and little trace can be seen of it being
created into a unique city. Now that the
city has become one of Japan’s representa-
tive tourist places, we feel that a new
attempt should be made to turn it from a
reconstructed city to a hospitable city.
What is essential for a hospitable city is the
distinctive identity of the city. What is
needed for Hiroshima city is to express the
context of carrying on the indigenous local
culture that existed before the A-bomb
explosion, which appears to be nearly
extinct. The Green Velvet initiative does
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A cross-sectional view of the street, considering the difficulty of underground con-

struction. The level of the existing street is maintained.
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not mean to insert a novel idea in the exist-
ing city plan, but an approach to change
the context of Heiwa O-dori from the per-
spective of people’s life.

Year 2020 is when the Tokyo Olympics
will be held, and it is also the 75th year of
the A-bomb explosion for Hiroshima.
Plants have grown, and to Dr. Harold
Jacobsen’s concern about the blank slate of
culture, we must respond with the restora-
tion of local culture, and the establishment
of the city’s identity. “Omotenashi,” the
practice of entertaining guests, is pleasant
to the ear, but we have to be prepared to
struggle to realize the actual practice of it.

Toshikazu Yanaka, CEO, GK Design Soken
Hiroshima
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Trees presented during the postwar reconstruction
period are precious assets for Hiroshima. The story
should be conveyed to coming generations in a new
form.
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Fully automatic automobile (google)

Tools that assist to enhance users’ motiva-
tion
Manabu Shimizu

The advancement in automating machines is re-
markable. Just to name a few, there are all-
automatic washing machines, rice cookers with
rice washing functions, and robot floor cleaners.
A fully-automatic automobile announced most
recently (by Google) has no steering wheel, accel-
erator or brake pedal. If you push the start but-
ton after sitting on the driver’ s seat, the car will
bring you to your destination. Thanks to these
tools, humans will have the ability to live a func-
tional life without needing to use their bodies.
On the other hand, an increasing number of
people are running with their own legs. For the
Tokyo Marathon, the number of applications
submitted has increased over ten times more than
the number of participants accepted. It was in
just such a situation that someone came to us
asking “can’ t we generate electricity while run-
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ning and make a device to listen to music that
can be powered by that electricity?”

My first consideration was how a person could
generate power through the act of running.
Using my own body, I tested the to-and-fro
movement of arms and legs, the up-and-down
movement of gravity, the bending and stretching
exercises of the knees, and other movements as
well. Through the process of elimination, I nar-
rowed down my ideas to two methods.

One uses the to-and-fro motion. If we hold a
cylindrical bar and shake it forward and back-
ward, power is generated. As it is easy to con-
trol, anyone can generate power with it.

The other one is a rotating-resonating type.
When a case containing a pendulum is worn on a
belt around one’ s waist, electricity is generated
with the up-and-down movement of the whole
body. It is necessary for the runner to run in a
specific way so as to synchronize the movement
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To-and-fro motion type
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of the body with the pendulum to create reso-
nance. Therefore, a certain extent of training is
necessary to become able to create a continuous
generation of power.

In order to evaluate the work of a new tool, we
need to make a prototype for testing. For this
study, the to-and-fro motion excelled theoreti-
cally. However, the latter rotating-resonating
type was found to be better in terms of the physi-
cal sensation it provides. It is difficult to handle,
but once the pendulum begins to resonate, it
gives the runner a pleasant sensation. While this
is not a logical reason for our decision, trusting
the physical sensation, we chose the rotating-

resonating type. The key of the tool is “running
pleasantly.”

It is not easy either physically or mentally for a
person to run a long distance for a long time. A
physically important thing is to keep the rhythm
of running. In general, the pace for jogging
counts 160 - 170 steps per minute. We designed
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various pendulums for this tool to determine
which one would be the best to resonate at this
speed. We tested (ran) and adjusted the pieces ...
a number of times. We tried to synchronize the
resonant frequency with the rhythm of the music
heard from the music player. We expected that it
would help runners to keep their running rhythm
and to relieve their feelings of hardness and te-
diousness while running.

In addition to the pleasant feeling in running,
running with this tool would make runners feel
the mysterious comfort when the movements of
a tool and the body synchronize. This sensation
is like what we feel when a swing accelerates. If
we push back and forth on the swing, we cannot
accelerate the speed. At the moment when the
swing passes at the most rapid speed (when the
ropes are vertical), we stretch our once hunched
backs flat and behind us while at the same time
stretch our legs forward. We need to learn the
timing of this to be able to swing well. Once we
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learn this, we can feel “united” with the swing
and let ourselves swing along with it. It is a state
of giving oneself up entirely to something, or the
state of flow that psychologist Mihaly Csikzent-
mihalyi says.

Likewise, a runner must keep getting down at
the highest speed when the pendulum fully
comes down. Sharpening our tactile sense, we
start running, measuring the rhythm of the pen-
dulum. When the pendulum starts rotating,
music with the same rhythm comes to be heard.
The runner’ s concentration on trying to pick up
the beat gradually lessens, and they eventually
reach the state of being absorbed in running,
hearing their favorite music as BGM.

This tool does not serve to help runners physi-
cally. It is up to the individual whether to run or
not. It only serves to enhance their motivation to
run. In this sense, it can be categorized as a “mo-
tivation enhancement” assisting tool.” Because
of this, the exhilarating feeling after running is
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Rotating-resonating type

The cycle of the pendulum is deter-
mined by the distance between the
center of rotation and the weight, re-
gardless of its actual weight. The dis-
tance to start the resonation of the pen-
dulum at the speed of jogging is 13 cm
(26 cm in diameter) without rotational
resistance. But it is too large to wear
when running. We had a difficult time
downsizing it while increasing its effi-
ciency in power generation.
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incomparable. Food is delicious, and stress is re-
lieved. Through this development, I have be-
come fond of running, and now [ expect to run a
marathon race within 4 hours in the near future.
In the process of handling tools, humans
enjoy and become immersed in the activity, enjoy
a sense of fulfillment, and finally, realize their
own growth. GK Tech will continue to develop
tools with the concept, “Create tools that will
bring out and develop rich human capability.”

Manabu Shimizu, President, GK Tech
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Dougu-Culture Crossroad

Kiyoharu Fujimoto, Former Managing Director, Dougu-Culture Institute

9. Journey to the origin of tools (2) — The soul of Homo Dynamics

Focusing on “dynamics,” | have been tracing the evolution of the
civilization of tools which is said to have begun in the Paleolithic
period, through the Great Barbarian Invasion in the 4th to 6th centuries
and other historic changes to date. | found that humans have had the
element of homo dynamics ever since the genesis of humans, and
developed the element through their evolution and development. We
can consider that it is because of this element that the formation of the
culture of Dougu has continued to be dynamic through to the present
day.

The origins of life, coming from the sea, began to live on the land and
propagate their species, some into the air, others back to the sea.
Human beings were born from among all living things on the land, in
the sea and in the air, as it is widely known, and have evolved to what
we are today. Through our long history, humans have developed a
world of “dynamic Dougu culture,” creating tools for use on the land
and in the sea and air, and further in the cosmic space. The gene that
has supported the development is the “soul of homo dynamics.”
Dynamics provided humans with the source of life and the driving
force of creation.

Review the globe anew. Humans fenced off spaces to tame beasts in
the field, cultivate the earth to harvest, and built a “fort of civilization”
to protect themselves from severe natural conditions. The ranges of
activities have greatly expanded, and various tools have been crafted

along the way. Humans became a little better off and came to enjoy
more peace in life than before. Yet, there was a price. Humans
created a new barrier. Itis a “human geographic border” on the earth,
or a “wall between human development and selection of the fittest.”

Even though contemporary technology with its universality is intended
to benefit many people or all people equally, it does not imply that
only bright hopes are ahead of us in our future world which is linked
with the paths that our ancestors have followed. When considering in
which direction the dynamic Dougu culture should move, and when
wishing to have a new scene in the Dougu world, we should consider
what we have to do. Itis to return to the original point of the
emergence of tools, and to revive the genes of crafting things that
have been passed down to us by our predecessors to carry forward
the “dynamic Dougu culture” in the contemporary and future world.
In order to build a “society of dynamic Dougu culture” in a creative
environment, we must envision the future of humans and Dougu.
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Left: Interior of Shop No. 2
Upper right: Facade of Shop No. 1
Lower right: Menu graphics
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FIFA World Cup 2014: Glass Roofed Player Bench
Asahi Glass Co., Ltd.
GK Industrial Design

Glass roofed benches for players were installed in all
12 soccer stadiums in the FIFA World Cup 2014 in
Brazil. Strong chemically reinforced glass is used for
the roof which gives higher transparency and
stronger against damage than the conventional
polycarbonate roof. The FRP frame becomes thinner
toward the ends, giving a light rhythmic feeling. The
material for the seats is also transparent to allow
spectators to see the players better. As a whole, it
gives a transparent impression.
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Mazendo, Taipei
Bridgent Inc.
GK Graphics + GK Sekkei

Total design for beef Ramen shops by Bridgent Inc. It
is a shop that the famous business person Sean A.
Hsu inTaiwan opened to present a new lifestyle. The
first shop was opened inTaipei in 2012, followed by
the second shop in 2013. GK was involved in the
development of the concept, designed or gave
design directions for graphics, shop spaces and
uniforms. We developed a special design vocabulary
conceived from the “tiger soup” presented by
Mazendo, and attempted to design modern and
distinctive shops.
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Pain Relief “Bufferin” Series
Dentsu Inc. / Lion Corporation
GK Graphics

Package design for Bufferin series, a long-time
favorite official drug for fever and pain relief among
families. Since 1998 when it was involved in the first
package renewal for the medicine, GK Graphics has
designed packages for the series. We intended to
show the sense of presence reflecting the needs of
contemporary people, and the diverse scenes of use,
while maintaining the long lasting trust and sense of
safety in the medicine.
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EXIMAXS-10000,

computer-aided sewing machine for home
Singer-Happy Japan, Co., Ltd.

GK Industrial Design

The highest-ranking computer-aided sewing machine
for Singer was developed adopting a large-size LC
touch panel. Singer is familiar as a top-class sewing
machine and the trustworthiness and friendliness of
the brand is reflected in the form. A graphical user
interface is applied to the touch panel making it
user-friendly to both beginners and heavy users.
High functionality was realized with the touch panel
inclining inward, with important elements for
operation assembled at hand, and sound guidance
with photos.
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Asra C1
Asratec Corp.
GK Dynamics

Asra C1 is a concept robot for demonstration of the
operation system “V-Sido.” The concept is to help
nursing care at home. Four arms are able to “open
the door while holding things in both hands” which
is not possible for humans. The face has an innocent
look suggestive of future potentiality. A humane
interface is necessary for humanoids. Using soft
artificial leather, interaction with touch between users
and the robot is emphasized and at the same time,
affinity with an interior environment is also sought.

OoA-creature
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OoA-Creature
Toyota Motor Corporation
GKTech (with OoA Creative Team)

OoA-creature is a futuristic partner robot developed
by the Toyota Heart Project, a collaborative research
project to devise a new model to facilitate
communication between an object and humans.

The OoA-creature has the mind in its body, and
moves its mind. It listens to a person’s voice, looks at
the face, feels the hand, and then starts moving. It
has a mechanism to stand with three legs, move and
rotate. It was demonstrated at the Tokyo Motor Show
2013.
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Chairperson Ekuan received the 22nd Kuwasa-
wa Special Award for 2014

Chairperson Ekuan received the Kuwasawa Special
Award in the 22nd Kuwasawa Award competition for
2014 sponsored by the Kuwasawa Design School
Alumni Association. The award was offered to him
as his design activities for a long time had greatly
contributed to help enhance the recognition and de-
velopment of design not only in the design commu-
nity but also in society at large. The awarding cere-
mony and reception were held at the Quest Hall in
Harajuku on May 17, 2014. In his speech, Ekuan re-
lated his memory of Yoko Kurosawa, the founder of
the school, and wished that the Kuwasawa Award
will help other designers to inherit her will and devel-
op design in the world. Incidentally, Ekuan served as
the 4th Director of the school.
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The 5th Session of “Ekuan Juku” finished

The 5th session of “Ekuan Juku (academy)” was held
at P-room in the head office from April to June. The
theme for the session was “hospitable mind in Japa-
nese culture.” The Japanese way of entertaining
guests was considered in view of the Olympics and
Paralympics to be held in Tokyo in 2020, and from
the perspective of design and Dougu culture. In
three lectures, Ekuan discussed the vision of the city
of Tokyo, the Ogasawara School rules of decorum,
and his own experience of feeling that the human
mind resides in Dougu. He concluded that the quin-
tessence of hospitality is thoughtfulness to others
and forms created from thoughtfulness.
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Haier Innovation Design Center (QHG) Meeting
held in Qingdao

The general assembly of the Haier Innovation Design
Center was held at the head office of Haier in Qingd-
ao, China on June 11, 2014. This Design Center was
established in 1994 as a joint venture by the GK De-
sign Group and Haier. In the past two decades since
its establishment, Haier has grown to be the largest
manufacturer of household electric appliances in the
world. At the meeting for FY2014, Liang Haishan,
president, executive vice chairman of the board of di-
rectors of Haier, was appointed as QHG chairperson
to follow Yang Mianmian. From the GK side, Kozo
Yamada, president of GK Design Group, took office
as vice-chairperson, and Yasuo Yokota, president of
GK Shanghai became a board member. They all
agreed to continue their mutual cooperation.
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Students of Royal College of Art visited the GK
Office

On June 24, 12 students majoring in the Global Inno-
vation Design Program at Royal College of Art in
London visited the GK Office. At the beginning,
chairperson Ekuan gave a lecture on Japanese de-
sign in which traditional culture and contemporary
cutting-edge technology are fused. Then nine RCA
students presented their current design projects.
From GK, information was given about the GK De-
sign Group, followed by introduction of the leading
projects by GK Tech, GK Dynamics and GK Industrial
Design. In the discussion session that followed, they
exchanged their views from a global perspective.
Their visit gave a precious stimulating opportunity
for GK staff members.
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“MT-09” and “Eternal Glass for your lifetime”
won International Design Awards

Yamaha Motor’ s MT-09 motorcycle, designed by GK
Dynamics, won the Red Dot Award: Product Design
2014 by the Design Zentrum Nordrhein Westfalen,
Germany. It is the second award won this year fol-
lowing the iF Design 2014 in February sponsored by
iF International Forum Design GmbH.

The tumbler glass by Wired Beans Inc. named “Eter-
nal Glass” designed by GK Industrial Design also
won the Red Dot Award: Product Design 2014, and
the Bronze Award in the 2014 International Design
Excellence Awards by the Industrial Designers Soci-
ety of America. The winning of these prestigious de-
sign awards gives us great honor as well as encour-
agement to devote ourselves in creating higher quali-
ty and more charming designs.
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Tang Prize Medal Design Competition

Dr. Samuel Yin, president of the Ruentex Group, a
major business corporation in Taiwan, instituted the
Tang Prize, the equivalent of the Nobel Prize in the
East, in December 2012. As part of the Prize, the
Tang Prize Medal Design Competition was held in
2014, in which GK chairperson Ekuan’ s design was
selected as one of the 10 finalists. The motif of the
design was the flower arabesque pattern of the Tang
period in China to show respect for Dr. Yin’ s use of
the name “Tang” for the prize. To give an expres-
sion to the motif, GK Graphics, GK Tech and GK Dy-
namics collaborated with their expertise. Other can-
didates included Matthew Dent, the designer of new
Pound coin, and Irma Boom, a book designer. Finally,
the Gold Award was awarded to Mr. Naoto Fukasa-
wa.
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Kenji Ekuan Design Work Exhibition at FPCP
RiM in Fukuyama City, Hiroshima

“Collaboration and Crafting” floor will be opened on

the 7th floor in the commercial complex FPCP RiM in
the central downtown of Fukuyama city in Hiroshima
prefecture in September this year. A booth showing
the works by Chairperson Ekuan will be installed on
the floor. The floor was conceived to create a new
attractiveness of the city through “manufacturing,”
“town development” and “human resource develop-
ment.” The Ekuan booth is installed at the request
from the Fukuyama city. The process of manufactur-
ing products will be shown to entice junior and se-
nior high school students into manufacturing in the
future. GK Design Soken Hiroshima and GK Kyoto
will prepare the exhibit plan. Motorcycles by Yama-
ha Motors, table soy sauce bottles by Kikkoman, files
by Wataoka and Egretta audio device by Oasa Elec-
tronics, both from Hiroshima are planned to be on
display.
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URL  http://www.gk-graphics.jp/

GK Graphics renewed its website

GK Graphics published a new website in April this
year. Considering viewer-friendliness, the photos of
past works are shown in larger sizes, and a great
amount of information is laid out rhythmically. Mak-
ing use of the function of thumbnails able to change
the volume of information, the website can be ap-
plied to tablet computers and other devices. Linking
with SNS is now added, to help visitors to have
deeper and wider access to

information as well as mutual communication.
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GK Design International opened an exhibit
booth

GK Design International presented a booth to publi-
cize the GK Design Group at the conference held at
Savannah College of Art & Design in Georgia, USA.
The conference was organized at five locations in the
States by the Industrial Designers Society of America
from April 5 to May 15, 2014. GK Design Internation-
al exhibited its event surveys which are conducted
around 20 times a year, and innovativeness of pack-
age design based on its color trend prediction prac-
tices. Having many visitors to the GK booth, GK was
confident that people’s interest in GK has grown, and
that a network with interested people was built.
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GK Design Group presented a booth at the 8th
APEC Small & Medium Enterprises Technology
Conference and Fair, China

GK Design Group presented a booth at the 8th APEC
Small & Medium Enterprises Technology Conference
and Fair held in Yiwu, China from June 19 to 22,
2014. The event was organized by the Ministry of In-
dustry and Information, and the Government of Zhe-
jiang Province. The city of Yiwu is the largest trading
center in the eastern part of China. In the huge Yiwu
International Exposition Center, specialty goods and
light industrial products from all over China were ex-
hibited. About ten percent of the exhibitors were de-
sign firms. The GK Design Group was the only ex-
hibitor from Japan and our exhibit display attracted
visitors’ eyes with its variety of products and the way
in which we displayed them, which was different
from other Chinese design firms. On the first day,
Mr. Liu Ning, Secretary General of the Chinese Indus-
trial Design Association visited our booth and highly
appreciated it. It was a fruitful opportunity for the GK
Design Group as a local government officer suggest-
ed the opening of a GK branch office in the city.

GK Report No.27 27



FANEBERE #H23BADIaY Ry Y - F—ul HELIEZZE

Special Topics

Chairperson Ekuan awarded the 23rd ADI Compasso d’ Oro Award for International Career
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GK Chairperson Kenji Ekuan received the 23rd
ADI Compasso d” Oro Award for international
career sponsored by the Association for the
Industrial Design (ADI) and ADI Foundation.
At their invitation, he took part in the awarding
ceremony held at the former office of Ansaldo in
Milan on May 28, 2014. The transparent
plaque with the design of the logo of Compasso
d’ Oro (Golden Compass) was presented by

28 GK Report No.27

LT, BUFBfR#E. ADIL ADIFE& D £ >
N—=RF WA VBRE. BUERARESES004
EBZDBIMEPRGL LHDRLIL,
ZOWHE ERDZEFEORP T, FHEHOO
LVTLHE TrVzu-als— VRN
ay Ry y-N—aFEHar ") oadn
FWA SN TENBRERTE SN, K
MNERERZERCDSENEZRETL2D

Angelo Cortesi, a member of the jury, in the
outburst of applause and cheers by 500 people
filling the hall including government officials,
members of ADI, the ADI foundation, design-
related people, and media-related people. Chair-
person Ekuan received the plaque with a joyful
face, and gave his thanks speech. He empha-
sized his deep appreciation to receive the award
together with his long-term friend Dieter Rams
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of Braun in Germany and Apple Inc. in the
United States.

The ADI Compasso d’ Oro is the internationally
renowned award with the highest honor in
industrial design to be given to the design perfor-
mance and research work of creative excellence.
The award was instituted by La Rinascente
department store in Milan in 1954 to help
enhance the aesthetic quality of the merchandise.
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This year marks the 60th memorial year. For
this year, the Milan City Assembly, Lombardy
region, and Italian Association in Milan joined
the ceremony to celebrate the development of
Italian design, and to emphasize the role of
design in the coming Expo 2015 in Milan.

The award for international career that Chair-
person Ekuan received is given to persons or
organizations outside Italy that have promoted
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design culture or have given superb proposals to
promote design culture. Ekuan was honored for
his career establishing a normative model in
design in Japan, supporting the activities of the
International Council of Societies of Industrial
Design (ICSID), promoting design both in Japan
and outside Japan for many years, and being one
of the founding members of the Japanese archi-
tectural movement in the 1960s called Metabo-
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lism and so on.

Upcoming in September, a memorial lecture and
reception celebrating Chairperson Ekuan’ s
receiving the ADI Compasso d’Oro International
Career Award will be held at the Palace Hotel
Tokyo.
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Left Upper: Chairperson Ekuan and his long-term friend Dieter Rams of
Braun in Germany (right) were conferred the same award, and they
congratulated each other.

Left Lower: Awarding ceremony was held at the former office of Ansaldo in
Milan. The hall was filled with over 500 enthusiastic attendants who were
united by “design.”

Upper: Angelo Cortesi, ADI honorary member (second from right) presenting
the memorial plaque (left page) to Chairperson Ekuan on the stage.
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“The World of Kenji Ekuan, A Great Master of Design Hiroshima Produced” at the Hiroshima Prefectural Art Museum
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“The World of Kenji Ekuan, a Great Master of Design Hiroshima
Produced” exhibition will be held at the Hiroshima Prefectural Art
Museum from November 18 to December 23, 2014. The exhibition held
at the Setagaya Art Museum from July to September last year “The World
of Kenji Ekuan and GK Design Group — Soaring High in the Sky” will be
rearranged focusing on GK chairperson Kenji Ekuan who has a special
kinship with Hiroshima.

The contents of the exhibition are briefed below:

Kenji Ekuan is a pioneer in industrial design who introduced the
concept in postwar Japan. He established GK Industrial Design Associ-
ates (predecessor of GK Design Group) in 1952. In its early days, he
designed a wide range of products, from a soy sauce table bottle, a motor-
bike, to a Shinkansen train body. At the time of World Expo *70 Osaka,
he created the Expo’s sign system and street furniture. His activities were
not limited to Japan, and in 1976 he was elected President of the Interna-
tional Council of Societies of Industrial Design (ICSID), becoming the
first president from Asia. He founded Design for the World in 1998 to
approach global issues from a design perspective. He expanded as well as
firmly established the professional domain of designers.

The starting point of his 60-year activities is his hometown Hiroshima
devastated by the A-bomb explosion, in which the lives of his father and
a younger sister were lost. He was strongly impressed by a classic book
on industrial design he read in the Library in the base of the Allied
Occupation Forces. As a monk of the Jodo Sect of Buddhism, he has
attempted to fuse modern design and thought in East Asia, and has
proposed the basis for ideal relations between humans and tools through
his designs in search of beauty in manufacturing things.

In this exhibition, the world of design of Ekuan and his performances
crossing over the border of “art” and “craftsmanship” will be viewed
with actual works and installations which embody the world in which
human, nature and tools live beautifully together.
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Truth, Goodness and Beauty of Design

Kenji Ekuan

26. A flower and a Makunouchi Bento Box — “hospitality” deeply rooted in Japanese culture

One afternoon in May, under radiant fresh green, I received a guest from
the Netherlands. For his first meal upon arriving in Japan, I wanted to
give him a welcoming and relaxing meal after his long trip. So, I pre-
sented a makunouchi bento lunch box, a lunch box with rice and a vari-
ety of small dishes that [ had thought about in advance. I told the cook in
my favorite Japanese restaurant about the personality of the guest and
asked him to combine seasonal foods. The lunch was delivered with good
timing in a jet-black box. I put a flower on the lid. When seated, the
guest stared penetratingly at the flower, and opened the lid carefully.

At the moment, he admired it with an exclamation. It was exactly a “gor-
geous feast of beauty.” TIts colorful richness drew his eyes. For a moment,
it seemed that time stood still.

“What a beautiful arrangement! It is too beautiful to eat. How can I
begin?” Tsaid, “A variety of seasonal dishes have been packed into this
small space. You can begin with anything you like.” He looked relieved,
and appreciated the food saying “beautiful,” “tasty” and “wonderful.”
Over the lunch, our conversation extended to Japanese culture, the source
of Japanese food culture, and tools supporting Japanese food culture.
When we noticed, we could see the beautiful moonlight at the brow of a

hill.

Along the Japanese archipelago which enjoys four distinct seasons, Japa-
nese food is served in various ways in each season. Japanese food culture
is now globally appreciated, and new expectations are growing among in-
terested people. The small box of makunouchi bento expresses the in-
definite sensitivity and hospitality of Japanese culture in its limited space.
People’ s thoughtfulness and dreams were nurtured over centuries
The thoughtfulness and
dreams of the people became crystallized, providing sources to further

creating the thing called Japanese culture.

enrich the culture. In other words, the wisdom and aesthetics in crafting
things as seen in the preparation of makunouchi bento have led people to
develop various dougu (tools) in different styles at different times. Cul-
ture is ever changing. In the process of passing on traditions, people have
devised new styles and tools. The continuous repetition of the process has
enriched our culture, bringing various “gorgeous scenes of things” in life.
Every time I recall the setting of a flower on the makunouchi bento box
of that day, I cannot help admiring the strength of our culture that has led
us to create a gorgeous feast of beauty.
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Editor’s Note

Tokyo was selected as the site for the 2020 Olympics and Paralympics.
International appreciation of Japanese assets has been heightened these
days including the registration of Mt. Fuji on the World Cultural Heritage
List, the Tomioka Silk Mill and Related Sites on the World Heritage List,
and Japanese cuisine on the Intangible Cultural Heritage List. On the
local level, citizens are trying to rediscover and reevaluate local resources
and assets. From local and global perspectives, people polish up the
charming points of their localities with fondness. Displaying a genuine
fondness and pride, they receive visitors with diverse values to their places.
A hospitable mind might be considered as more than an attitude. It may
be considered to be the act of developing a mutual sense of respect

through interaction with others.
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GK Design Group Inc.
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Ayumi Nanjo
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