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Giving a new thought on “dougu” — After the Exhibition of the
World of Kenji Ekuan and GK Design Group
Kenji Ekuan

To Make my Dream into a Form
Kozo Yamada

Applying Form — The Forms of GK Design International

Norman Kerechuk

Contact Point of Different Cultures — The Forms of GK Design
Europe
Isao Tezuka

Dawn of Design in China — The Forms of GK Design Shanghai
Yoshiaki Osada

New Series: Beyond Technology and Design 1

Earth that a rabbit views from the moon

Ryuichi Iwamasa

Special Topic
The World of Kenji Ekuan and GK Design Group: Soaring High in the Sky

Column Dougu Culture Crossroad Kiyoharu Fujimoto

Project News

La Cantine / Maruha Nichiro Food Corporation

TOCLAS Branding Plan / Toclas Corporation

MT-07 MT-09/Yamaha Motor Co., Ltd.

VIKING / Yamaha Motor Co., Ltd.

A1200 Type Low Floor Streetcar / City of Sapporo Transportation Department

Azamino Gardens (Former Tokyu Kenzan Sports Garden) / Tokyu Corporation
and Tokyu Architects & Engineers Inc.

SUNLAND Shopping Mall Sign System / Shanghai Waigaogiao Free Trade
Zone Development Co., Ltd.

YUME iXi / Takara Belmont Corp.

Topics

The 3rd and 4th Sessions of “Ekuan Juku” have been completed

Kozo Yamada, president of GK Design Group delivered a keynote speech
Kazuo Tanaka, GK Industrial advisor, assumed the post of president of JIDA
P-Room Seminars

Good Design Award 2013

The 47th SDA Award (2013)

GK won 2013 CSCF Creative Design Competition

Best Business Class Airline Seat Award

The 43rd Tokyo Motor Show

iF Design Award 2014 given to Yamaha MT-09 Motorcycle

The 3rd Mass Transportation Innovation Japan 2013

Column Truth, Goodness and Beauty of Design Kenji Ekuan
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Since its establishment in 1952, the GK Design Group has conducted vari-
ous kinds of international activities. Under the design study abroad pro-
gram sponsored by the Japan External Trade Organization (JETRO),
founded in 1956, we sent our members to design schools in Europe and the
United States. After participating in the World Design Conference
(WoDeCo) in Tokyo in 1960, GK took part actively in the activities of the
International Council of Societies of Industrial Design (ICSID) and
Design for the World (DW) to promote our design movement toward other
countries. In 1967, GK opened its representative office in Los Angeles
overcoming various difficulties in those days. The office was registered as
an incorporated company “GK Design International” in 1972. This was
GKs first business base overseas. In 2002, a second office in the United

States was established in Atlanta.

In 1986, GK opened Global Design in Amsterdam as its base in Europe.
After years of expanding its international network, the firm was renamed
GK Design Europe in 2003. In Asia, GK and the Haier Group, a major
household electronics manufacturer in China jointly founded Qingdao
HaiGao Design & Mfg. Co., Ltd. in 1994, when China began its open eco-
nomic policy. It was followed by the establishment of another joint gen-
eral design firm, GK Design Shanghai Inc., in 2003.

In this issue, the activities and proposals from these overseas offices are
presented following those by GK member companies in Japan as re-
ported in GK Report No. 24 and No. 25. T hope that readers will look for-
ward to the worldwide activities of the GK Design Group in the future.

Editor Tadashi Matsumoto
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Banner that was exhibited in the corridor of the Setagaya Art Museum

Giving a new thought on “dougu” — After the Exhibition of the World
of Kenji Ekuan and GK Design Group
Kenji Ekuan

“The World of Kenji Ekuan and GK Design Group - Soaring High in the
Sky” was held at the Setagaya Museum of Art in Tokyo from July 6 to
September 1, 2013.
Setagaya Art Museum to host an exhibit, and on the base of its proposed

In response to the enthusiastic request by the

plan, we prepared for it as part of the program marking the 60th year
anniversary of the GK Design Group. I am pleased to learn that 18,000
people visited the exhibition. As the exhibition received such a wonder-
ful response, a similar exhibition is planned to be held at the Hiroshima
Prefectural Art Museum in November this year. Tlook forward to having
the exhibition held in my hometown Hiroshima.

In the corridor leading to the exhibition hall, banners bearing GK design
concepts were displayed. I would like to make brief explanations on
some of them.

“Democratization of Things, Democratization of Beauty”

This is the phrase of GK in its early days. Industrial designers gave beauty
to mass produced products that were seen in most households. This is the
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democratization of beauty. This phrase was effective in uniting our
colleagues right after the foundation of GK, and has remained an impor-
tant concept for us.

“Looking for Organizational Creativity”

The term “organizational creativity” is a fundamental concept for GK.
Individually, no member of GK is a genius but by working together,
creative ideas can be brought into being. This phrase was given to us by
Prof. Iwataro Koike, my mentor at university, which gave us young
designers a big dream.

“Small but Powerful and Beautiful”

In the western world, small things had been looked down upon as being
poor and lacking a rich feeling. But this phrase indicated the direction for
Japanese manufacturing to become able to make small but valuable
things.

Exploration into a Man-made World Emerging Landscape of Design
Industrial design means to build all kinds of man-made worlds. These
phases are expressions of our determination to create a new landscape
consisting of artifacts we design.

We are hosting the Olympics in 2020. Will we have beautiful
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landscapes by that time? It is our great challenge to promote a new
process of democratizing design. If we could provide people with
favorable conditions by dealing with public structures, it would mean the
democratization of things: offering good services and good designs to
help people feel enriched. Itis up to the aesthetic senses of design-related
people whether the land of Japan can be comprised of beautiful objects.

The time is now here for our sense of hospitality to be tested.

At the occasion of the exhibition, I thought about dougu (tools) afresh.
The world of dougu extends from nano tools, palm-sized tools and space
satellites. Dougu implies a mirror for humans, so to say, the reflection of
humans. Considering the world of dougu will lead to pursuing the world
of humans. And at the same time, pursuing humans will help us to
envisage how dougu should be.

Today, the world of dougu is in a stalemate. The streets are filled with
things, but people say that they are not worthy of possessing or that there
isn’t anything they want to buy. In a sense, we are flooded in material
affluence. On the other hand, there are places in the world where poverty
prevents people from buying the bare necessities. In order to rectify this
imbalance, a new definition might be needed in the world of dougu today.
For this, observation skills should be trained. The act of observing
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means to see things carefully and sincerely. This will lead to the act of
making beautiful things. While maintaining their observation, a person
suddenly feels as if he is liberated from everything, and can enter a new
state of creation.

Recently as T have been reconsidering Japan’s manufacturing, I refreshed
my interest in the world of Shinto, and Shinto designs. As it is deeply
related with nature, Shinto designs are neat, clean and refreshing. 1
would like to explore the source of Japanese forms connecting the world
of Shinto and teachings of Kongzi and Mencius in ancient China. Look-
ing around other parts of the world with a view on design, [ wonder if the
roots for Japanese forms might be seen widely in Asia. We might be able
to build Asian Design, not imitating western designs. After Bauhaus,
functionalism has covered the world of design. However, the beauty of a
Japanese sword cannot be explained with the design vocabulary of
Bauhaus. I would like to continue to explore the sources of oriental
forms and Japanese beauty beyond Bauhaus.

Kenji Ekuan, chairperson, GK Design Group
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From “Victorian Inventions” by Leonard De Vries published by
American Heritage Press in 1972

To Make my Dream into a Form
Kozo Yamada

When I was interviewed for a magazine some years ago, the reporter
asked me, “What kind of work does a designer do?” I thought I had to
give a short reply, and said “It may be something to make a dream into a
form.” To make dreams into forms — This is a correct answer even now.
People dream various dreams. Some dream to run around in a field,
others to fly high in the sky. Some dream to eat their fill of delicious
foods, others dream to be celebrated by many friends. How happy
one would be if even one of their dreams come true. It is the function
of design to realize these dreams. But wait! Dreams that we dream
are not always happy and pleasant.
crashing a car, or crumbling buildings. Or we may wake up from a
dream of falling in a bottomless abyss. Not all dreams are pleasant.
“Dream” in English and “traum” in German originate from the same

We may dream bad dreams of

word root meaning “cheating or deluding” in Proto-Indo European.
The original meaning of dream and traum is phantom or illusion. We can
guess what difficult realities people in those days found when they awoke
from dreams. Chinese £ and Japanese yume seem to imply a blurred state
of mind and mean“something a person see s while sleeping.” “Dream” is
associated with wishful thinking or fantasy, and clearly distinguished from

6 GK Report No.26
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“reality.” Dream was considered in this way over many centuries.

In recent times, however, the expression “dreams of the future” has
come into use. “Dream” is used with the connotation of “desire” and
the word has come to be used synonymously for “imagination” which
can be put into reality. Human society has entered an age when dreams
can come true from the age when reality and dreams never crossed. It is
the modern age. The advent of the modern age is symbolized by civic
society established through people’s revolutions, and a capitalist society
formed through industrial revolutions. In the Victorian age, many
drawings of the future were illustrated as Victorian Inventions, and along
with the development of industrial technologies supported by advanced
sciences, dreams of the Victorian age were realized at once. Later,
electric bulbs, telephones, automobiles and airplanes came into being.

The profession of designing was generated along with the industrial
revolution. The mission of the designer was to illustrate “desirable
forms” of objects to be produced by industrialization, and to present
the image of an object that people might wish to have. The designer
was assigned, on the standpoints of both manufacturers and users, to
design “functional and beautiful” things. Thus, the time arrived
when newly created products and spaces fulfilled people’s dreams.

It is not too much to say that the 20th century was an “age of design.”

Industrial design was a leader in the age. In industrialized countries led
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by the United States, industrial products and information surrounding
them were produced and consumed in mass. Each time one obtained a
new product, his dream came true. The American dream made it
possible for the people to place themselves on top of the world. The
progress of post-war Japan gave a similar dream to the Japanese.
People dreamed the same dream and set out to achieve the same goal, to
enjoy the material affluence of western Europe and America.

When industrial design flourished, manufacturers had, no doubt,
“dreams.” During the rapid economic growth period, motorcars were
important tools for men to attract girlfriends. Motorcar designs were
supported by the thrilling sensations they gave people. Motorcar designs
were strongly appealing to men and women. The same was true with
washing machines and vacuum cleaners. We felt happy when we bought
these products. But today, products have lost their appeal, maybe because
not only consumers but also designers have lost the sense of thrill when
seeing new products. Things that consumers really wanted to have and
things that manufacturers thought that they had to sell were mixed in the
process of production. As a result, “dreams” disappeared in the minds of
designers and consumer appeal was lost from industrial products.

People say that it is no longer an age of material things but immate-
rial things. But we cannot live without tools (material things). Tools

were devised as an extension of human hands. The human way of
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living and the way tools exist are deeply associated, and humans can
love immaterial things as they love material things, therefore, it is a
matter of our mental fulfillment. A problem today is that we cannot
hear the voices from products. They are safe and convenient, and give
us comfort, but they have no power to appeal to us. Products that do
not rouse our dreams have increased.

I would like to illustrate “dreams” in tools as the extension of our
physical functions. Contemporary designers are at the mercy of
increasingly complicated conditions and high technology. But we
cannot forget the basic stance of the designer to “seek functionality
and beauty,” we should present “dreams” to people through tools
beyond safety and convenience. We should be reminded of the power
of design which is able to reorganize the relations between humans
and tools, and to give suggestions for variations in today’s lifestyles.

I wonder if we spend too much time with the flood of tools and other
materials leaving little time to think quietly. I would propose that we
consider and discuss our “dreams” sincerely so that we may encourage
children to speak about their “future dreams” with excitement.

“Dreams” sometimes may be vaporous, but they give us power to
live on. Furthermore, they are sources of innovation.

Kozo Yamada, president, GK Design Group
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Applying Form — The Forms of GK De-
sign International
Norman Kerechuk

GKDI is a U.S. based industrial design of-
fice and part of the GK Design Group.
With over forty years experience in the spe-
cialty field of Powersports design, GKDI
has created motorcycles, snowmobiles, all-
terrain vehicles, golf cars and watercraft.
GKDI’ s main services are product design,
graphic design, and research.

In late November I had the chance to at-
tend the Tokyo Motor Show, it was an ex-
cellent opportunity to see the latest design
from around the world.

After a full day of viewing cars and mo-
torcycles, one design in particular stood
out, the Mercedes S-Coupe Concept.

What made this car special? Its striking
form impressed me at first glance, and then

8 GK Report No.26

va—ltHr. £ —H HHHESE—
B—F AN ERTEbobl, DL &
DHNDTFFAL VBB o, ANVEFRAD
S-Coupe 2>t 7 M TH 5,

ZOI A<D 0N, £3. ANH
R EONT BTG % 5 e D
2. DWTHIE Z LS & &0 b s E
Thol, EHE LWEHEONT VR, )

EORE, MhiciBlo X Wit gn L,

TARTHBBVWE > THRIZAFERLTI AL I
2o Tz,
ANETADTH AL -RA 2 I, W

on closer inspection I found high quality in
every detail. The balance of elegance and
athleticism, its expression of motion and
subtle control of light and shadow all com-
bine to make this an absolutely stunning
design.

The Mercedes design point is simple; it is
a display of movement. Each shape and de-
tail contributes to an overall sweep of for-
ward momentum.

Movement and Form
Expressing movement is a primary goal of
vehicle form, and a major difference be-
tween other categories of design. Why is it
important? Expressing movement through
shape and line implies the mobile function
of a vehicle by illustrating how the air will
flow around it. We perceive the form to be
logical.

I can guess the origin of this logic began
with a primitive boat builder, who bril-
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liantly discovered that a V shape could cut
through water easier than a square shape.
This simple functional shape has taught us
the basic relationship between form and
movement.

The Truth of Form
Form can disguise or tell the truth, this
seems like one positive and one negative
quality, but both can benefit the customer.
Truth of form is when our perception
matches an object’ s actual qualities. We’ ve
all seen Hollywood movie props such as
large rocks that appear solid until someone
reveals that they’ re actually very light and
move easily by the touch of a hand. Of
course the movie prop has no bad motive
to deceive the audience, and I only use it as
an example of the expectation form can
create in the mind of the customer.

Form deception can serve as a useful tool
in design; as in the case of a medical tool to
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be used on children, a friendly form can
hide the serious function of such a device
having the benefit of reducing a child’ s
anxiety.

When we judge or create a design, we
should understand its true meaning.

Form as Entertainment

GKDT’ s basic philosophy is to emphasize
the nature of a product. Expressing power,
ruggedness or luxury are a few examples of
attributes we communicate through form.
Using form in this manner increases the
“entertainment” aspect of the product.
Form that provides entertainment is a key
value to our customers.

The aspect of entertainment in form pro-
vides us with constant opportunities for in-
novation and style.

Of course anything can be misused, and
form is no exception. We often see form
over-expressed from a designer who does

W, FHA F—OBBRIOM L EHIC
T3, bhvbiiud, #REBOFF A i
BHOX SR EEZ D, FTHA VB BHED
—MREBX TIREICED L. THEF ¥
DHEIRICE LA ERR D D, AR T ¥
A F—ix, BT E > THEE R L Lo
TebEMET DI, BReL MRS 2RD
HELEEELTES,

»mleb LKk

FHAL R TIR, b LHEREE Y Y
FTILETERVWEHED S, EARMEIC
Lo THHERIITFEMETH Y. Hikoi
Wb DIZEMAEROFEFIZA S,
GKDITIE, 27 bidiaE 03 BRE &%
ToL<bhd, £, FIHEDO=— X%
e E L T bawv, s TEil
{TERLRNW, ZLTTFY NEFRVIA
LN D B,

FIRE oM. BTk > THl

Zble 2 L T HERBICESZH Teb o,

HDVIEEEITHEREN 2 b oo bid &
AL AEETR S DR DA, Rk 5 3
T HIVE, eI E I E A
EHTRITTR, TuX s h-F¥AL v
OMFRTIZ, HEREMIZM . FHE &85
DB DRI O R I E T 5,

not understand the nature or meaning of a
product. We consider a design with over-
expression to be toy-like. When a design
crosses the line of entertainment over func-
tion it risks falling into the “toy” arena. A
skilled designer uses function and purity as
an essential aim to keep form on a level ap-
propriate to the object.

Form and Function

As every student of design learns, form and
function go hand in hand. After all, func-
tion is the reason for every product, and an
object that does not provide function falls
into the category of artwork.

At GKDI, form is created within three
levels of function. A form must meet the
users’ needs, it must be able to be manufac-
tured, and it should promote the brand.

User function can vary widely based on
the product. Generally speaking as an ob-
ject becomes more focused or highly func-
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tional the form becomes increasingly criti-
cal, more casually used products may re-
quire less focus in terms of pure functional-
ity.

In the production design world, function-
ality usually falls somewhere in the middle
to accommodate a wide spectrum of users
and product requirements.

Manufacturability is function for the fac-
tory. Design has to meet production re-
quirements, for process and materials.
Clever consideration of the manufacturing
process can provide benefit for the form as
well as production.

Brand promotion is a function of form
through which the product represents the
entire company. The form should demon-
strate high quality and innovation through
shape and function.

Form at GKDI
Our recent work for Yamaha’ s snowmobile
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2014 Yamaha SRViper
TV TUA-TO-LR EE RE BAFE

Design: Julio Flores, Takayoshi Mugikura, Masaru Akashi

division is the 2014 SRViper.

This project involved a joint development
between Yamaha and the American com-
pany Arctic Cat. Although this product is
labeled a Yamaha, it will be manufactured
by Arctic Cat in the USA, with only the en-
gine to be provided by Yamaha.

To help conserve cost the SRViper was to
share the base of an existing Arctic Cat
model; our challenge was to maximize the
change of appearance, by changing a mini-
mum number of parts. In addition we
would have to achieve a design harmony
between the new and existing pieces, for a
cohesive natural appearance.

The SRViper was given an aggressive
sports character to reflect its intended use
and market segment. This direction was
also meant as a metaphor for Yamaha’ s re-
turn to the high performance market.

The concept of the form is to express a
cutting tool with precise and direct func-
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tion, thereby conveying the machine’ s abil-
ity of sharp cornering and acceleration.

We used lean dynamic surfaces and sharp
edges to direct the form’ s movement from
the tip of the hood through the windshield
giving the design a focus and power like
that of a pointed sword.

The large suspension components were
left exposed to reduce the bulk of the ma-
chine and to avoid “snow packing.”

The headlight is tucked in to give the
feeling of a low center of gravity. It’ s shape
is modern and aggressive, emphasizing its
Yamaha identity and strong sport character.

Speed is expressed through the forms over-
all lean tapering surfaces and strong visual
flow, while the windscreen forms a “flying”
shape, giving the impression of high pressure
moving over the surface and releasing from its
edges, providing a visual burst of speed to the
design.
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Putting Yamaha in the SRViper

Yamaha products share a “DNA” that can-
not be avoided; it has generated from prod-
uct history and the collective taste and in-
telligence that flows through the people
who have worked to develop Yamaha prod-
ucts. This DNA is carried forward by each
successive generation of product, and is in-
fluenced by what has previously been suc-
cessful, like the genetic stream of any or-
ganism. The SRViper’ s forms are a product
of this. Characteristic Yamaha features such
as the “evil eyes” headlight expression and
chevron intake shape help to further iden-
tify the SRViper as a Yamaha, but the basic
form cannot be separated from its 60-year-
old heritage, and GK design’ s philosophy
of form.

Norman Kerechuk
President, GKDI
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Bicycle roads in the Netherlands

Bicycle roads are networked apart from motorways in the beautiful landscape across the
country. Solid roundabouts built only for bicycles are presenting new scenes.

Contact Point of Different Cultures — The
Forms of GK Design Europe
Isao Tezuka

Innovative feature of the Netherlands, the
base of GKEU

GK established its office, Global Design,
predecessor of GKEU, in Amsterdam as its
activity base in Europe.

Small in land area as it is, the Nether-
lands has developed techniques and social
systems which are widely used around the
world. Land reclamation techniques devel-
oped to expand its land area gave great
impact not only on other countries in
Europe but also on Japan. The Dutch East
India Company established with a joint
stock by several firms in 1602 is known as
the first joint-stock company in the world.
The tricolor national flag was first
employed by the Netherlands, and many
countries now use the design for their
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national flags.

An example that the Netherlands contin-
ues pioneering today can be found in the
use of bicycles as the major transportation
means. To be noted with this is the devel-
opment of infrastructure rather than
bicycles. There are roads solely for bicycles
running through the beautiful landscape,
not to mention bicycle lanes divided in the
driveways. Thus, the network of safe and
comfortable cycling roads spreads across
the country. Linkage with the public trans-
portation system is also common. This is
called “Bike and Ride” whereby passengers
can bring their bicycles into trains. Re-
cently, bicycle-only bridges over canals and
solid roundabouts only for bicycles have
been constructed, presenting novel views in
the landscapes.

“God created the world, and the Dutch
built the Netherlands.” This implies the
pride of the Dutch people who have built
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their land by repeated reclamation. When
motorcars swept the world in the late 20th
century, the Netherlands took note of this
primitive vehicle and developed its unique
nationwide transportation system. Behind
this may be the history of steady national
land development efforts.

Living in a small country, a vanguard
spirit has developed among the people who
have come through many difficulties and
with this spirit, they created new things.
GK chose the Netherlands as the base for
its activities in Europe. And now we are
engaged in creative activities while feeling
such spirit. Reconfirming the tradition of
making things in a similarly small country
Japan, we are developing a new type of
creativity by crossbreeding the cultures of
Europe and Japan.

The forms of motorcycles evolved to fit
the environments



OHEHEIH LWBH O R & A L Z2LEALTY
%, WA TIRERNIT A% HIEEHE A,
HEEHEANAS 72 R7 Ay Ml b i
FEIn, s ESEHBEEE TV S,

MEFIZHBI > T hS, A5 XX A 5
ME I Yl FHEHVELADS
DOLHERENTE S X NOHANRS
PRONDIBETH D, EBPHREZREL
Fe20ftfE i, A5 v A BHER L W
STV IT 4 TRFEVHITH X THEAEY
T, MR ERE 2 EICGEY R TE
Teoitik, T95 LR ELS3< v 0
ERERIEHZ00D LR,

#4 O R E Y L %% TR U IS
LWbDERIMLTE A5 v Xizix, /b
EHTH 20 2 ORIEHFHMBIE ENTE
oo ZOX5%F 52 X ZGKIZRRMNHL A
OHLE UTHEY, Z Okt z LT T 228
5SANEER 247> T, F L TREIZ/N
ETh RO RELTELAARDE S
YO AEEHERHL. WM & o BER
X BH T RAEN > TnD,

BREICAEDE TrEbEEILEESE—
Z—HA T

BfE, GKEUIZE—& —H A 7 VD S —
VFNAVE =2 NV ETERRBRELTTIAL

Today, GKEU is engaged in designing mo-
torcycles and other personal vehicles. The
Netherlands focused on bicycles and
created new forms in the environments to
facilitate bicycle use. In contrast, we have
evolved the forms of motorcycles to fit
different environments while devising
relevant techniques. They include the
Naked as the prototype motorcycle, Sports
for riding on winding roads, Touring for
long-distance tours, and Adventure for off-
road riding.

Further in Europe, the racing culture has
led the technical innovation of motorcycles.
The “MotoGP” which is very popular in
Europe and others as the highest echelon of
circuit motorbike race draws in the latest
technology in machines. The Isle of Man
Tourist Trophy Race has been carried out
on public roads since its beginning in 1907.
The race helped the development of motor-
bikes for road races over a century. The
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Dakar Rally, formerly carried out in Europe
and Africa and moved to Latin America in
2009, is said to be the harshest race, and
the unforgiving natural environments have
given challenging tests to riders and ma-
chines.

Races do not mean to simply compete
against one another for speed. They are for
riders and relevant people to demonstrate
their abilities to ride on the most difficult
courses and in severe natural environments.
Riders operate their machines in an inte-
grated manner as far as they can and
further attempt to go one step higher in
riding capability. Audiences become fren-
zied by such riders and machines. Races in
Europe remind us that, as designers, creat-
ing new forms is our task.

Forms created out of interaction between
Japanese and European designers
It is said that the original motorcycle is a
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The Isle of Man Tourist Trophy (TT) Race

A road race with a long history that started in 1907
conducted on the Isle of Man, a crown dependency.
Riders run at a maximum speed of 300 km/hour on a
60km-long route passing through downtowns, moun-
tains and along coasts. The crowd gets excited and
frenzied.

two-wheeled vehicle having a steam engine
onboard which was developed in Europe in
the mid-19th century. The motorcycle with
its advantages in the small size and high
mobility has evolved while other vehicles,
railway trains, motorcars and airplanes
have become larger to transport a greater
number of passengers. In the early period
of developing airplanes when small and
light engines were required, techniques to
manufacture motorcycles were applied.

In the 20th century, motorcycle develop-
ment spread to many countries in the
world, and several manufacturers were
established in Japan as well. Japanese
designers are good at making small and
light things. Japanese motorcycle manufac-
turers devised parts and components and
gained remarkable power after WWIL

GK’s basic design concept for motor-
cycles is that they should be “simple, light,
slim and compact.” A motorcycle is an
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Yamaha Motor Europe N.V.

Moto Cage-six concept 2012
BEORAFYREFTIER=XIC, KLZ7OTY
2aVIR=YREILL>T PVANTAVIBRAT Y
RIA T4 T DAA=I =AMLY ETNET L,

Yamaha Motor Europe N.V.

Moto Cage-Six Concept 2012

Using the existing Naked Model for the base, various
protection parts were added to give the image of a
bike designed for acrobatic stunt riding.
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Yamaha Motor Europe N.V.

Air Tricker concept 2004
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Yamaha Motor Europe N.V.

Air Tricker Concept 2004

Tricker was developed as a motorbike for free-ride
and sport activities. For this Air Tricker concept 2004,
the engine and frame were lightened, and 360-degree
steering capability was added. It would enable the
rider to feel like riding a Bicycle Motocross (BMX).
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ensemble of complicated mechanism parts
of which many are exposed. It reflects the
aesthetics of cutting corners that Japanese
have excelled at for many years to build
such a machine into a slim and compact
vehicle for a rider to straddle.

GKEU is composed of about the same
numbers of Japanese and European
employees. European members are from
different countries, and various languages
are exchanged in the office. It is meaning-
ful, however, to have a multinational staff
to understand European countries with
different histories and cultures. European
designers feel European cultures and long
histories in their bones and Japanese
designers have conceived smallness as our
advantage and created forms along with
technological advancement. Through
Japanese-European collaboration, we are
creating new forms which could not be
created by either party alone in the Nether-
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lands which has developed with people’ s
innovative spirit.

A tool to move around on the earth using
all five senses

High-speed transportation means having
shortened distances and time for traveling.
But the interiors of these vehicles are insu-
lated from the outside, ensuring the com-
fort of the passengers and giving them a
feeling of being at home. Passengers enjoy
meals and games in a rapidly moving train
running at nearly 300 km/hour without
realizing the great level of friction that the
rapid movement is making against the out-
side air.

In contrast, when riding motorcycles, the
human body is exposed. The rider feels the
speed by seeing the scenery pass by and
feeling the pressure and buffeting of the
wind, sympathizes with the machine
through the sound and vibration of the
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engine, and feels nature by the weather,
temperature, sounds and smells of the
surrounding environment. Where other
vehicles have caused a disengagement of the
human senses from speed and environs, the
motorcycle which runs on the earth requir-
ing that the rider use all five senses, can be
said to be a tool that helps riders feel the
distances between a human, a machine and
nature.

Like the Netherlands which has found
the value of bicycles as a sustainable means
for traveling, we find aesthetic values in a
machine called a motorcycle and continue
to design motorcycles.

Isao Tezuka, President, GK Design Europe
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Dawn of Design in China — The Forms of
GK GK Shanghai
Yoshiaki Osada

Bustling Consumption

As the economy is growing in China,
people in the middle-income class in urban
sectors have increased in number rapidly.
They have come to have strong consump-
tion power, and their consumption behav-
ior and lifestyle have greatly changed. It is
easily seen in a number of foreign-brand
motorcars running around in the city and
high class shopping complexes at every
several kilometers in city centers. Purchas-
ing daily commodities and household elec-
tric appliances through e-commerce sites
such as Taobao and Tmall has taken root in
people’ s daily life. On Quéang Gun Jié
(November 11) is known as a day when
shops conduct grand sales, and the total
sale of Taobao corresponded the amount of
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3-month sales of Rakuten.

Stirring of Design

Under such a bustling atmosphere, the situ-
ation commonly called “imitation para-
dise” does not seem to have changed
observing the market selling copy products
and pirated versions of overseas manufac-
turers. Even so, it is also true that a new
design trend has been emerging in the past
several years. New Chinese designs are
coming out in various sectors as a retroac-
tion to the situation of Chinese designers
who have built close relations with the con-
sumption economy, and who played a part
in designing “forms” as the symbols of
wealth and status, or means to save one’ s
prestige.

Wang Shu became the first mainland
Chinese architect to receive the Pritzker
Architecture Prize, commonly known as a
Nobel Prize in architecture, in 2012. His
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High-class commercial complex “iapm” opened in
2013 in Huaihai Lu, a famous shopping street in
Shanghai. The characteristic fagcade on the left is
Prada Shanghai. In “iapm,” 4th Apple Store in Shang-
hai and Muji's Shanghai flagship store are housed
among others. In close neighborhood there is
Uniglo’s Shanghai store, with the world largest store
space which was opened around the same time as
“iapm.”
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Taobao, the largest shopping site in China. It sells
daily commodities to household electronics.
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design draws the line from homogeneous
globalist designs using glass curtain walls
and new construction materials prevalent
across China. He creates Chinese style
buildings skillfully applying traditional
materials and building methods to modern
architectural programs. Thus, he adds a
new value to his design beyond direct refer-
ence to traditional Chinese culture.

Ryohin Keikaku Co., Ltd. sponsored the
MUJI Award International Design Compe-
tition in China 04 under the theme “De-
signs that will continue to life in the
future” after five years from the previous
one. Among the jury were Wang Shu,
Alan Chan and other designers from China,
Taiwan and Hong Kong in addition to
renowned designers from Japan, Europe
and the USA. Taking advantage of public
recognition as a Japanese brand, MU]JI
products are sold as high quality and safe
products with the image of relatively high-
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class merchandise in China. However, it
can be hardly said that the design of MUJI
products are widely accepted, because
many comment they are “unfriendly” or
“too plain.” Even so, we should keep our
eye on the developments of MUJI s persis-
tent merchandising of Japanese-style
designs to Chinese consumers.
Meanwhile, mobile phones are now
becoming the driving force for Chinese
designers. A number of mobile phone
manufacturers are founded. The most
notable one is emerging company Xiaomi
led by CEO Lei Jun, reputed as “Steve
Jobs” in China. It launched phones with
sophisticated designs with the identical
specifications with iPhone and Samsung’ s
Galaxy, and sells at half the price of theirs.
With this advantage, the company achieved
a success just in four years after its founda-
tion. In the second quarter of 2013, it
outdid Apple’ s iPhone in market share in
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Ningbo History Museum designed by
Wang Shu (2008). It features the
facade made of recycled bricks.
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Latest smart phone “Xiaomi hand phone 3” by Xiaomi
Inc. Its specifications are the same as iPhone 5s but
the price is less than half of it.
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China. It now intends to export its prod-
ucts overseas, challenging the stereotype
notoriety “cheap Chinese products but
poor in quality” to promote the image of
“cheap and good quality products.”

“Easy-to-Understand” Design in China

It is difficult to analyze China’ s market as a
whole because of differences in character
between northern people and southern
people, gaps in income between inland
rural population and coastal city popula-
tion, and a generation gap in consciousness
between people born before and after the
1980s.
according to regions, and consumers’

The features of merchandise vary

income and generations, but one thing
common is that they seek “easy to under-
stand” designs. This “easy to understand”

design does not mean to be simple, or
artless, as that of MUJI merchandise, but it
means “easy for others to understand what

18 GK Report No.26

Thermos made from stainless steel designed by GK
Shanghai for the Chinese market.

Iam.” In other words, for Chinese people,
a design should show that the person
having it “is wealthy,” “is living a well-off
life,” or “is happy” to other people. This is
the background that designers respond to
various demands from the consumption
economy - to satisfy the desire of the Chi-
nese to preserve their face. Eventually, Chi-
nese “easy-to-understand” designs are far
from being sophisticated. They are often
over-decorated, presenting an air of vulgar
prosperity. People make a mock of iPhone
Gold launched last year as “gold that the
wealthy in rural areas are fond of,” but, in
fact, the type is better sold than grey and
silver coated ones. It may be the result of
seeking an “easy-to-understand” design.

Chinese Design that GK Shanghai aims at

GK Shanghai was assigned with the design
of a stainless steel thermos bottle for Ther-
mos China in 2013 for the domestic
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market. We aimed to express people’s
memory and touch of traditional teapots in
China into a form, instead of just visualiz-
ing the “ease of understanding” that con-
temporary Chinese consumers seek. As the
matter of fact, the design came out to be far
from being easy to understand. Contempo-
rary designs intended to refer to Chinese
traditional design tend to similize ancient
designs and patterns in visible forms. But
we carefully studied Chinese traditional
culture, and “translated” it with contempo-
rary technology, and focused on creating
new Chinese modern designs. This
approach has something in common with
aforementioned Wang Shu who takes Chi-
nese traditional culture into his architec-
tural designs.

The design of the thermos bottle sugges-
tive of bamboo, an important design
element of China, was inspired after read-
ing the context of Chinese traditional
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culture. A bamboo cylinder has long been
used as a vessel to carry food and drinks in
China. The thermos is a bamboo cylinder
revived in today’s China. Chinese people
are fond of drinking tea. The edge of the
cup is curved like a tea cup so that people
can feel like drinking just as they drink
from their teacups.

Together with Chinese colleagues, we at
GK Shanghai will continue to study Chi-
nese culture and create designs that will be
appealing to Chinese consumers.

Yoshiaki Osada, Chief Designer,
GK Shanghai
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Earth that a rabbit views from the moon
Ryuichi Iwamasa

I recall that it was when humans headed to the
moon on a spacecraft under the Apollo program
that an objective view of the earth was first ob-
tained. The color photo taken from the orbit
round the moon in 1968 by Apollo 8 is called
“Earthrise” and is considered to be the “most in-
fluential photo in history.” Another one taken
by Apollo 17 is still a precious photo of the “Full
Earth,” instead of the Full Moon, photographed
at a distance of 45,000 km from the earth. It is
certain that the sense of the “invaluable earth”
could not have been developed without having
the perspective to see the earth from outer space.
The Tangible Earth project that we have
been engaged in since 2000 is an attempt to
create a device to show the actual condition of
the earth. The basic imagery is the current state
of the earth observed from space. The Tangible
Earth is equipped with a mechanism to receive
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the cloud images transmitted from the climate
satellite every 30 minutes via the Internet, and
to show them in semi-real time on its surface.
The usual TV weather forecasts show the
changing images of clouds over Japan and its vi-
cinity. These images are made by composing the
photos of clouds taken by an infrared camera on
the narrow frame of topographic map. Unfortu-
nately, we can hardly feel the perspective of outer
space from these images. The Tangible Earth is
a spherical device showing the weather as natu-
ral phenomena not limited to Japan but of the
whole world. It is a great advancement that high
definition infrared cloud images and the earth
images created from the enormous volume of
image data from NASA’ s earth observation sat-
ellite (NASA names the imagery “The Blue
Marble” ) are composed to exhibit the beautiful
images of the earth. Even so, I feel unsatisfied
that these images are being composed artificially.
I wonder if it is possible to satisfy our natu-
ral desire to “see the present earth from outer

Earthrise
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Earthrise

December 24, 1968 Apollo 8
The earth taken from the orbit
round the moon. The appear-
ance of the earth rising is affect-
ed by the movement of the
spacecraft. Itis the virgin land-
scape for the high-definition
image of Japan’s selenological
and engineering explorer
KAGUYA.
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An interactive globe on a scale of one to 10 million. In
the time since the development of the original Tangible
Earth in 2000, the Tangible Earth has been upgraded,
and at present the Tangible Earth is installed at 30 places
both inside and outside Japan. Last year, JVC Kenwood
launched the middle-size Tangible Earth, and this has
built momentum for popularization of Tangible Earth.
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space with our eyes” in a more natural man-
ner before we obtain scientific information. If
we could present a spherical body showing
weather as natural phenomena on the “celes-
tial” earth with greater reality instead of syn-
thetic photos, it would be a strong power to
help people change their views on the earth.

Suppose we were to enjoy “earth viewing”
from the moon as we have “moon viewing”
events on the earth. It is intuitively easy to
imagine viewing the earth from a place on the
moon that anyone can point their fingers at
from the earth. This will provide us with a
greater advantage than a stationary satellite
which we cannot see with the naked eye.
Against the completely achromatic moon
surface, the colorful earth floats which is four
times as large in diameter as that of the moon
seen from the earth. As the moon continually
shows the same face to the earth, if one stood
on the moon surface, he would continue to see

New Series: Beyond Technology and Design 1

The Blue Marble
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The Blue Marble

December 7, 1972  Apollo 17

The “Full Earth” taken from a window of the space-

craft going to the moon.
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the earth almost at the same position. The
starry sky in the background rotates nearly in
the cycle of a month, the earth waxes and
wanes synchronizing with the day and night of
the moon surface. When the moon is “new,”
the earth is “full,” and when the moon is
“full,” the earth is “new.” The earth is seen to
be slowly rotating once per day. From the
moon surface, the earth functions as an easy-
to-understand world time clock.

A “manned earth viewing platform” on the
moon may provide an intriguing topic after
the moon surface space station becomes a real-
ity sometime in the future, but an “unmanned
earth viewing platform” can be brought into
existence technologically even today.

It would be in the not-so-distant future that
the live earth image could be shown on the
Tangible Earth. When we bring our children
to the window and tell them “the imagery of
the earth as seen from the moon in the sky is
reflected on this Tangible Earth,” we will for
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The earth from the Russian climate satellite

The image of the earth taken from Erectro-L, Russian
Climate Satellite on the geostationary satellite orbit at
the height of 36000 km above the equator.
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The earth viewed from the moon

The image of the earth seen from the moon is made
using Starry Night by Simulation Curriculum Corp.
View from the “Earth Viewing Platform” placed in the
Newton crater on the moon. As the earth is stably
placed at the horizontal line, it is always seen.

sure have a realistic sensation that we have ob-
tained vision from space.

We attempt to review and explain scientific
technologies which are too difficult for people
to understand in a friendly manner. If we start
doing this in a way that people can understand
in a natural way while living their day to day
life, I am sure we can raise support among a
greater number of people. When people who
want to “obtain this one,” gather and collect
funds, it is possible to send an “earth viewing
platform” to the moon. It is not the govern-
ment or business corporations, but individuals
who can realize this venture. We are now in
an age when such a mechanism can be devised.

Collect ideas, prepare plans for their realiza-
tion, and implement them. The act of design-

ing plays the core function in the process.

Ryuichi Iwamasa, President, GK Tech
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The World of Kenji Ekuan and GK Design Group: Soaring High in the Sky
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“The World of Kenji Ekuan and GK Design
Group: Soaring High in the Sky” exhibition was
held at the Setagaya Art Museum in Tokyo from
July 6 to September 1, 2013.

The Setagaya Art Museum approached GK
chairperson Kenji Ekuan in 2011 with a plan to
hold an exhibition “to introduce the thoughts of
Kenji Ekuan on manufacturing industrial prod-
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ucts developed from the relations between dougu
(tools) and humans by showing the activities of
Kenji Ekuan and the GK Design Group.”

The GK Design Group has held exhibitions to
demonstrate its activities and to make design
proposals to the public in the past. But this was
the first time that a public museum had
conducted research and offered a plan to hold an
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exhibition on the GK Design Group. We, at GK,
happily accepted the offer as it would be a good
opportunity to show our design philosophy and
works to the general public. For GK having
celebrated its 60th anniversary in 2012, the exhi-
bition marked a major memorial event.

Many of the exhibits were products designed for
daily commodities. It gave us a fresh impression
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Previous page: Chapter 4: To Enlightenment through
Beauty

Chinese Phoenix flying in the sky, the theme of the
exhibition. The greatness and potentiality of the
world of dougu covering the human world are likened
to the flying phoenix.

Upper: Kikkoman’s “soy sauce table dispenser” and
Yamaha Motors’ “VMAX” motorcycle at the entrance
of Chapter 1 exhibition hall. These long selling
products which are representative GK design
welcomed visitors.

Photo : Shinichi Tomita
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Middle: The actual products and models that GK
designed and produced totaling 38 items were
displayed in box-type exhibition cases.

Left Blow: New Buddhist Altar. The seat for the
principal image at the center was created by Prof.
Ryohei Miyata, president of the Tokyo University of
the Arts.

Right Blow: Tunnel connecting Chapter 1 and Chapter
2 exhibition halls. It expressed GK'’s spirit in exploring
a bright future out of the present dark and declining
mood of Japan.

Photo : Shizune Shiigi
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to see them displayed like artworks in the art
museum. The exhibition gave us a chance to ask
ourselves the fundamental question “what is
design?” It was indeed a great pleasure for us to
have a broad overview of our design works and
Chairperson Ekuan’s philosophy of dougu, the
underlying foundation of our works revealed to
not only people interested in design but also to
the general public.
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In the exhibition, chairperson Ekuan’s back-
ground and his reasons for becoming a designer
were explained, and the works designed by the
GK Design Group over the past 60 years were
exhibited. Further, models of our design propos-
als for future living were also displayed along
with the GK Design Group’s design philosophy
underlying our products. We are certain that
we could present what the GK Design Group is
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as a freelance design firm.

The motif of this exhibition is the Chinese phoe-
nix. Chairperson Ekuan was inspired to use this
motif having read the episode of a Chinese phoe-
nix appearing in the texts by Chinese philoso-
pher Zhuang-zi in the 4th century BC. The main
flow of the exhibition is to go from the present
through a dark tunnel to a future, and to offer
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Chapter 2: The Creative Workshop

Space consisting of white after passing through the
dark tunnel. In this exhibition hall, various design
proposals for new future life were shown in concrete
forms.

Photo : Shinichi Tomita
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mental relief for people worried about the
future.

The exhibition consisted of the following four
chapters.

Chapter 1: From Tea Bowls to City Planning
Actual products and models designed and manu-
factured by GK Design Group since its founda-
tion in 1952 were arranged.
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Design and its utility were little known in
Japan in the 1950s as the whole nation was
struggling to restore their life out of postwar
devastation. Considering design as a movement,
GK in its early days explored a new age by dem-
onstrating its designs as a business. The design
activities covered a wide range from tea cups to
cities. The exhibited products were indispens-
able in people’s living and showed relations
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between humans and dougu.

Chapter 2: The Creative Workshop

This section consisted of staff members’ indepen-
dent research works suggesting potential
concepts for present to future living. Japan
today has many problems such as resource and
environmental problems. In order to get out of
the turmoil and create a comfortable lifestyle, we
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Upper: Chapter 3: The Quest for a“Way”

The statue of “Thousand-Armed Dougu Kan-non
(Deity of Mercy)” was placed in the center. The
Dougu Kan-non governs dougu and the world of
dougu and symbolizes mercy.

Blow: GK'’s proposal for an artificial hand robot “GK
Robo 0.” It was created by president Miyata of the
Tokyo University of the Arts. The sound of the
Chinese gong beaten by the artificial hand reverber-
ated through the exhibition halls.

Photo : Shinichi Tomita
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realized the need for rediscovering the funda-
mental principle of living. This section presented
GK’s strong will and stance to search for the
essence of design through continuing intellectual
pursuits and brainstorming.

Chapter 3: The Quest for a“Way”

The outline of a magnificent “Master Plan for
Dougu Temple and Dougu Village” was
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presented in this section as a practical arena of
GKs basic philosophy “Thoughts on Dougu.”

The “Dougu Village” is a village in the future
conceived as a place to establish correct relations
between “humans and dougu.” The “Dougu
Temple” is situated at its center and has the
Thousand-Armed Dougu Kan-non as its princi-
pal image. The teaching that Dougu Kan-non
would lead people suffering from human desires,
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particularly the contradiction between “wrong
desires” and “good desires” into favorable direc-
tions with its mercy was expressed in a concrete
form.

Chapter 4: To Enlightenment through Beauty

In this section, an installation depicting “Lotus
flowers in a Pond” described in the Sukhavativylha
(Beautiful scene in a place where happiness
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Upper: Chapter 4: To Enlightenment through Beauty
Installation of “Lotus Flowers in a Pond.” A design
utopia in which the human world and dougu world
exist in harmony was expressed.

Blow: Chapter 4: To Enlightenment through Beauty
Chinese Phoenix flying in the sky, the theme of the
exhibition. The greatness and potentiality of the
world of dougu covering the human world are likened
to the flying phoenix.

Photo : Shinichi Tomita
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exists.) as a metaphor. On the lotus pond on the
floor, there were butterflies spreading their wings
above lotus leaves, birds singing on branches,
the sky changing colors with the rising and set-
ting sun, celestial fairies dancing down to the
earth, and a phoenix flying in the sky. The in-
stallation was intended to illustrate a design
utopia created by manufacturing things. “Yearn-
ing for a distant world” where “nature, humans
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and dougu” would be beautifully harmonized
was expressed.

An opening ceremony and a preview were
held on July 5 with many people concerned in
attendance. A lecture meeting was held during
the exhibition for the audience to have a deeper
understanding about the world of Kenji Ekuan
and the world of GK.

The number of visitors to the exhibition was

Photo : Shinichi Tomita
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18,000, far beyond the number expected at the
beginning. This exhibition was a memorial event
for the GK Design Group to honor its 60-year
history. At the same time, it gave us strong
encouragement to refresh our motivation for the
future of design. We would like to express our
deep appreciation to people concerned for their
support and cooperation extended to this event.
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Dougu-Culture Crossroad

Kiyoharu Fujimoto, Managing Director, Dougu-Culture Institute

8. Journey to the origin of tools (1) — An arrow shot

In the beginning of human history, people settled in caves in the vast
extent of land. They hunted animals in the sun-splashed grasslands in
the daytime, and lay on the ground in the darkness of the night to
avoid attacks by enemies and praying for the regeneration of energy
for tomorrow. Animals were fearful enemies, but at the same time,
they were indispensable friends to humans. They were not just targets
at which to shoot arrows, but also saviors to keep humans free from
famine and to help them survive. Before developing farming and stock
raising skills that enabled them to maintain a self-supply of food,
humans had to endure endless harsh trials day and night, year after
year. Beyond their endless efforts to survive, and apart from their
threat to nature and their awe of nature, they might have entertained
hopes for harvest and prayers for fertility, and may have even foreseen
humans in the future enjoying the world we know today, a world that
would be reached after centuries.

At last “an arrow” was shot. At that moment, humans succeeded in
reducing the speed of an animal running away to “zero.” Animals
lived stronger, ran faster, jumped higher, stayed alert and agile,
moved more rapidly and moved here and there in the mountains, in
the air and in the sea. When humans caught up with them, caught
hold of them, and gained possession of them as “our game,” and “our
people’ s food,” humans stood at the starting point to powerfully
manipulate their strength at their own will. A new light was lit within
animals that lost their life by the shot of an arrow, and they began to

give off brilliance for, or rather, together with humans.

The chain of life that emerged with the birth of the earth and the
eternal cycle of its environment will continue farther into the future.
The earth has witnessed the genesis of living things and their growth
and evolution, changes in the structure of ecologic food chain, and the
worldwide spread of living things. Human history opened its curtain
and after going through the Great Barbarian Invasion has evolved
together with living things to this point when new nations and
societies have been founded in various parts of the earth. Therefore,
let us travel back to the beginning of the tools. Having been freed
from the tension of the hunting-and-gathering age, humans built
fences on the grasslands to tame and keep animals, and cultivated the
land to get produce out of the soil. Thus, humans began to build the
citadels of civilization to protect themselves from the roughness of
nature. In the late Paleolithic era said to have begun 30,000 years ago,
humans began to draw beasts as their game in cave paintings. What
were the facts and the truth which were drawn on the walls?

28
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La Cantine
Maruha Nichiro Food Corporation
GK Graphics

Package design for new brand canned food products
developed to fit new mealtime scenes that have
taken a firm hold among young housewives. To
reflect the product concept of “casual French cuisine
at home,” the package was designed in the image of
western ceramic dishes to look atractive in a kitchen
and on the table, sweeping away the conventional
canned food image. Their expressions may well
serve as impressive interior decorations and gifts.
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TOCLAS Branding Plan
Toclas Corporation
GK Industrial Design + GK Graphics

Yamaha Living Tech Co., Ltd changed its name to
Toclas Corporation on October 1, 2013. GK was
involved in the rebranding process, from conducting
a brand survey, naming, the development of visual
elements including the logo mark, and partially in
product development. A “check mark” is included in
the logo in order to visualize the “quality and
intention” of Toclas products to enrich people’s daily
life, and to convey the company’s philosophy “to live
to support customers’ daily life”
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MT-07 MT-09
Yamaha Motor Co., Ltd.
GK Dynamics

In the sport and utility motorcycle market in Europe,
there is a tendency to look for elements of pleasure
in riding motorbikes for daily use. To respond to this
tendency, MT-09 and MT-07 were developed for
Europe and launched in succession. The pleasure of
riders take in a maneuverable motorbike, is
expressed in the form of MT-09. MT-07 was exhibited
in EICMA International Motorcycle Exhibition in
November 2013. The image of agility running rapidly,
and strong individuality were sought.
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VIKING
Yamaha Motor Co., Ltd.
GK Dynamics

Yamaha's first three-person off-road vehicle (ROV) for
North America. Recently in North America, ROVs are
widely used not only for farming but for touring and
other leisure time activities. The concept of this
vehicle is to be a multi-purpose off-road vehicle.
Compactness is the primary design element and the
body embodies its capabilities in driving on rough
roads to the full. Further, functional beauty has been
sought as can be seen in the finely honed details.
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MT09

The newly developed in-line
three-cylinder engine is on board.
This feature is expressed in its
design.

MT-07
BRa7OYKEID EYIDHH S
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MT-07
The light front part and sharp rear
part are linked in the design.
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Upper: North Gate: Materials were selected to fit trees and the
hilly land

Lower: Commercial Wing: A low-rise building to take advan-
tage of the trees and pond of the former short golf course
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A1200 Type Low Floor Streetcar
City of Sapporo Transportation Department
GK Industrial Design

Design of the first low floor streetcar in Sapporo. The
car was introduced as the symbol to spearhead the
plan to reactivate the city. The exterior design with
sharp lines and black and white colors expresses the
transparent air of Sapporo city, and its simple
cityscape with strong contrast. For the interior, wood
grown in Hokkaido is applied to emphasize the local
flavor. The curved ceiling and indirect lighting create
a comfortable space.

In addition to the car, GK Industrial Design proposed
design ideas for stations and other elements
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Azamino Gardens (Former Tokyu Kenzan Sports
Garden)

Tokyu Corporation and Tokyu Architects &
Engineers Inc.

GK Sekkei

Renewal project of a suburban complex housing
sports and commercial facilities. GK Sekkei was
engaged in the basic architectural design concept,
design frameworks for tenants, and formulating a
visual identity (VI) design manual for the newly built
commercial wing, landscaping around the wing, and
the sign system. Further, it was involved in the total
design coordination for all facilities within the site.
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SUNLAND Shopping Mall Sign System
Shanghai Waigaogqiao Free Trade Zone Develop-
ment Co., Ltd.

GK Shanghai

Sign system for a shopping mall located inside the
Waigaoqiao Free Trade Zone in Shanghai. For
exterior signs, brown is used as the key tone to keep
harmony with the design code of the building and
surrounding cityscape. The stripe pattern featured in
the facade is introduced in the sign. For interior
signs, a white and soft design was adopted to have
signs fit in with the interior look.
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YUME iXi
Takara Belmont Corp.
GK Kyoto

A shampooing unit that provides a relaxed feeling to
guests and offers ease of shampooing to hair stylists.
Succeeding the comfort provided by the same series,
a more compact seat was realized with Yume iXi.
Because of the mechanism inside the seat, the
seating face is inclined forward when no one is in the
seat, the feeling of a “comfortable bed” was hardly
conveyed at sight. By emphasizing the horizontal
line, a comfortable mood to entice a guest to sleep
for a short time was expressed.
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The 3rd and 4th Sessions of “Ekuan Juku” have
been completed

“Ekuan Juku (academy)” began in October 2011 with
chairperson Ekuan as a lecturer. The third session
(July-September 2013) with the theme, “Past and Fu-
ture of Design”, and the fourth session (October-De-
cember 2013) with the theme, “Deepening Dougu
Culture”, were held at P Room in the GK Office build-
ing. Students ardently listened to Ekuan relating his
world of design, and were captivated by his creative
thought. After his lectures, they exchanged views to
deepen their understanding about the themes.
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President Yamada of the GK Design Group de-
livers a keynote speech at the conference of the
Japan Society for the Science of Design

Kozo Yamada, president of the GK Design Group de-
livered a keynote speech at the Spring National Con-
ference celebrating the 60th anniversary of the Japan
Society for the Science of Design which was held on
June 21, 2013 at the University of Tsukuba. Under
the theme, “60 years of Design — Necessary Funda-
mental Spirits,” he reviewed the 60-year history of
GK established in 1952, and discussed what has sup-
ported the existence of GK as an independent design
firm for the period. He advised that designers should
maintain their search for an unchanging principle to
connect the far distant past, dating back to the birth
of human beings, to the far distant future.
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Advisor Tanaka of GK Industrial Design became
the president of the Japan Industrial Designers’
Association (JIDA).

Kazuo Tanaka, advisor to GK Industrial assumed the
post of president of the Japan Industrial Designers’
Association(JIDA) for 2013-14 on June 7, 2013. Estab-
lished in 1952, JIDA is the only nationwide organization
of industrial designers. Tanaka is the second president
of the organization from GK after chairperson Ekuan.
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“P-Room Seminar” series held inviting foreign
guests associated with GK

Lecture meetings were held with three guests invited
from among people with whom GK has been associ-
ated.

- Three-Day Seminar by Prof. Axel Thallemer, Pro-
fessor at University of Art in Linz, July 22-25, 2013
Theme1: Air, Water and Work at Porsche and Festo
2: Design to meet the purpose: Ultimate design
3: Robotic art, design and changing figures

- Dr. Michael Erlhoff, professor at KéIn International
School of Design, September 19, 2013.

Theme: The way of Future Design should be!

He is one of the coauthors of “Design Dictionary”.
A member of GK was engaged in its translation
into Japanese.

- Prof. lvanov Vladimir Michailovich, Design Infor-
mation Technology, Saint Petersburg State Poly-
technical University, November 26, 2013
Theme: Information Technologies in Museum Envi-
ronment
He acts as a coordinator for GK at the Eco Design
Conference, a biennial event since 2002. GK has
been participating in the conference since its inau-
guration.
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“Good Design Award 2013” GK member com-
panies received the Good Design Award for a
number of projects.

GK members received the Good Design Award by

the Japan Institute of Design Promotion for 2013 as

follows:

GK Industrial Design

Champagne Glass “Eternal Glass for your life-

time” for Wired Beans Inc.

Electricity storage system for residential use

[POWER iE 6] ELIIY Power Co., Ltd.

- Low-floor tram [Sapporo City TRAM Series A1200]

for the City of Sapporo

JAL Economy Class [JAL SKY WIDER] for Japan

Airlines Co., Ltd.

JAL Boeing 777-300ER [JAL SKY SUITE 777] for

Japan Airlines Co., Ltd

- Cloud service to assess skin condition [FUJITSU In-
telligent Data Service - Skin Memory] for Fujitsu
Japan.

GK Dynamics

- Motorcycle “BOLT” for Yamaha Motor Co., Ltd.

- Walking analyzer “Gait Judge System” for
Kawamura Gishi Co., Ltd.

GK Design Soken Hiroshima

- Natural sound speaker “Egretta TS500/TS550" for
Oasa Electronics Co., Ltd.
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The 47th Sign Design Award 2013 GK Design
Group received the Encouragement Award and
other awards.

The winners of the 47th SDA award competition were
published by the Japan Sign Design Association. GK
Graphics won the Sign Design Silver Award and Okina-
wa Regional Silver Award for the Guidepost of Evacua-
tion Routes from Tsunami for YonakuniTown in Okina-
wa. GK Kyoto received the Kansai Regional Design
Award for the Kyoto Tourist Guide Sign System. In ad-
dition, honorable mentions were given to GK Sekkei for
the “Ark Hills Sengokuyama MoriTower Sign System,”
to GK Kyoto for the “Kyoto Tourist Guide Sign Sys-
tem,” and “Uchiko Town Tourist Guide Sign System.”
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GK Design Group won the Best Sign Design Award
and other awards at the 2013 CSCF Creative
Design Competition held in China.

At China’s first cultural exchange event “China
(Shenzhen) Sign Cultural Festival, 2013,” the CSCF
Creative Design Competition was held. In the Sign
System Design Competition, the GK Design Group
won The Best Sign Design Awards for the “JR East
Japan Standard Sign System” and “Sign, Street
Furniture and Service Facility Plan for the 2005 World
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Exposition, Aichi, Japan” and The Excellent Sign
Design Awards for the Shanghai World Financial
Center Sign System. This Sign Cultural Festival was
organized by the group of sign manufacturers in
China under the support of the government in order
to enhance people's awareness of signs. At the
China International Sign Culture Forum, a main event
in the festival, Yasuo Yokota, vice-president of GK
Shanghai gave a speech on “the function of design”

based on the achievements of the GK Design Group.
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“SKY Suite” was given the Best Business Class
Airline Seat Award.

SKYTRAX, an airline service research firm based in
England annually sponsors the World Airline
Awards. For the “World Airline Award 2013” The
“Sky Suite” seat of Japan Airlines business class
which GK Industrial Design was involved in design-
ing was awarded the “Best Business Class Airline
Seat”. Itis the first time for a Japanese airline seat to
be ranked as the best in the “World Airline Award”
business class seat category.
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GK Dynamics exhibited its show model at the
43rd Tokyo Motor Show 2013.

The 43rd Tokyo Motor Show was organized by the
Japan Automobile Manufacturers Association, Inc.
from November 22 to December 1, 2013. Yamaha
Motors exhibited six show models of motorcycles,
PES1, PED1, R25, BOLT Café, EKIDS, and YPJ-01
which were designed by GK Dynamics.
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“MT-09” won the highly reputed design award
in the world “iF Product Design Award 2014” in
the world.

A sport model motorcycle, the MT-09 of Yamaha
Motor Co., Ltd. which GK Dynamics was involved in
designing received “iF Design Award 2014” in the
product design category. The competition was insti-
tuted in 1953 by the Industry Forum Design Han-
nover to promote design in Germany. It is a world
renowned design award which gives awards to ex-
cellent industrial products around the world every
year. In the competition for 2014, held in 2013 appli-
cations were submitted from 55 countries, and 1,220
works were selected in the product design category.
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GK Design Soken Hiroshima presented a booth
at the 3rd Mass Transportation Innovation
Japan 2013.

GK Design Soken Hiroshima presented a booth at the
3rd Mass Transportation Innovation Japan 2013
sponsored by Fuji Sankei Business | in Tokyo from
November 6 to 8, 2013. The actual body of the 7300-
system of New Transit Yurikamome in Daiba, Tokyo
Bay area and other railway-related products de-
signed by the firm were displayed to show the possi-
bility of total design in the public transportation sec-
tor. At the seminar held during the exhibition, presi-
dent Yamada of the GK Design Group took part as a
lecturer. the interview was filmed in the GK Guest
Room.
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Apology for an error

The photo of the WR450F by Yamaha Motor Co., Ltd.
that appeared in the article “Red Dot Design Award
2013” in GK Report No. 25 was mistakenly printed.
The correct photo is as below. We apologize for any
troubles caused to readers and people concerned.

WR450F
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Truth, Goodness and Beauty of Design

Kenji Ekuan

25. Restoration and Regeneration of Hospitality Culture — A new picture of Japan opened to the world

An officer by the name of Otomono Tabito stayed in Tomo-no-ura, a
port town in Hiroshima on his way back to the capital city in 730 from
Dazaifu in Kyushu, his place of assignment. He read a poem “Each time I
see muronoki trees in Tomo-no-ura, I recall my deceased wife as we saw
the tree together.” How uneasy he was to stay in a place with a different
climate, language and customs from where he had been. How did
“people from afar” or “infrequent visitors” feel visiting there?
Tomo-no-ura is a scenic place situated about the center of the Seto
Inland Sea with great differences in tide levels. Currents of the sea run
into each other offshore of Tomo-no-ura, and currents flow back. As
such the port was known in the age of near-coastal voyage as a “port to
wait for a good current.” In the early modern period, it served as a trad-
ing hub and a port of call by delegations from the Korean Yi dynasty to
the Tokugawa Shogunate during the Edo period (there were 12 delega-
tions between 1607 and 1811 while Japan was under national seclusion).
It has a long history of welcoming people from different places and ex-
tending hospitality to them. Even today, it preserves its old townscape
along with the all-night light, its staircase-like structure, and the boat in-
spection station built in the Edo period. This is one of the few port towns
still remaining today that conveys the culture of hospitality, the key cul-

ture of Japan.

Since 1945, Japan has been devoted to the reconstruction of the country,
and in the process has achieved rapid economic growth. As a proof of its
economic growth, the Shinkansen began its service and the long-cherished
Olympic Games were held in Tokyo in 1964, which were followed by
Expo’ 70 in Osaka in 1970. Japan returned to the international arena and
expanded its cooperation with other countries. But when looking at our
life in the 21st century, I doubt if we have forgotten the source of Japanese
culture inherited from our forefathers. Have we made full use of Japanese
sensitivity supported by the traditions and long history in which our daily
life is rooted? Is that quality conveyed and nurtured among our children
and youth? T harbor mounting regrets and concerns about this matter.

Now that we are to hold the Olympics/Paralympics in 2020, not only
people in Tokyo but indeed the whole nation must welcome visitors from
abroad and we must extend our warm hospitality to them. We need to be
prepared to express our hospitality in forms and objects. We need to
show our pleasure to interact with people from the world in new Japanese
forms. In other words, we must aim to revive the culture of hospitality
that underlies Japanese culture. We need to look to hospitable towns like
Tomo-no-ura as the source of our efforts. By the time of the Olympics, [
would like to look up to the sky over Tokyo and that of Japan which is
wide open to the world after all our efforts.
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Editor’s Note
Reports in this issue have been contributed from the Netherlands, Shang-
hai and Los Angeles, locations in which overseas bases of the GK Design
Group are located. Forms favored by consumers vary by their respective
regions. It is interesting to learn the local characteristics of the respective
places and how designers respond to these characteristics. In the
catalogue for the exhibition held at the Setagaya Art Museum last year,
chairperson Ekuan says, “Why don’t we search for the principle of life and
try to discover our own way of living?” I took his words to be important
advice for designers who tend to respond to trends to try instead to
identify the value of what is happening in the world - Trends such as
homogenization due to globalization on one hand, and differentiation due
to regional competition on the other - so that they might not be influenced
by superficial currents.

Ayumi Nanjo
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