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Hi-Fi Tuner “R-3” and the Democratization of Things
Kenji Ekuan

Natural Forms, Man-made Forms
Kozo Yamada

Emotions and Life to Dougu — The Forms of GK Dynamics
Atsushi Ichijo

Graphics for Creating Everyday Living — The Forms of GK
Graphics
Masaharu Takahata

Contemporary manufacturing observed in traditional craft

arts — The Forms of GK Kyoto
Haruhide Yoshida

Column Dougu Culture Crossroad Kiyoharu Fujimoto

Project News

Toshima Hall Design Supervision / Toshima Hojin Kai (Corporate Association)

Grizzly 300 / Yamaha Motor Co., Ltd.

Interior and Seat Design for JAL International Airline Boeing 777-300ER
SUITE 777" / Japan Airlines

Package design for household scissors “fitcut Curve” / PLUS Corporation

“JAL SKY

Campaign Poster to promote subway usage / Kyoto City Transportation Bureau
Nail Files and Heel Files / Wataoka Co. Ltd.

Urban Flyer 0-type / Chiba Urban Monorail Co., Ltd.

QuaPro-R / Sumitomo Nacco Materials Handling Co., Ltd.

Topics

“Ekuan Juku” began

Chairperson Ekuan designed the Logo for the Accessible Design Foundation of
Japan

Interview with Chairperson Ekuan appeared in New York Times Magazine

Chairperson Ekuan appeared in Kikkoman’ s Documentary Film

GK exhibits at “MADE4YOU-Design for Change” Exhibition

Kozo Yamada became the president of the GK Design Group

P-Room Seminars

“Korea Design Today & Tomorrow” Exhibition held

12th Hiroshima Good Design Award granted

India Design Mark Awarded

Special Topics GK Design Group celebrates its 60th anniversary

Column Truth, Goodness and Beauty of Design Kenji Ekuan
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Forms

As the term of “designing immaterial things” suggests, the range of
what design aims to achieve is expanding. The preparatory planning
before beginning the actual process of making things is now separated
as a genre of designing immaterial things. Even linking related
persons is also included as a part of the process of design. However,
this does not mean that form will disappear. The designing of forms
will continue, and creating beautiful and good forms will remain an
important function for designers.

Kenji Ekuan, chairperson of the GK Design Group, wrote in his
Things and the Japanese (Tokyo Shoseki, 1994) “Design is the work of
giving shape to a thought inside a person’s mind. The result is a
material thing. The process of design is to show what is inside one’s
mind in a material form. In short, design is the art of sending out a
new entity into the world. What we should aim for in trying to make
a good design is to take a good thought or idea that we have in mind,
turn it into a good immaterial concept, and then the good concept into
a good form. The concept is a synthesis of what one thinks, therefore,
its embodiment must be beautiful. The key importance of beauty in
design is to satisfy people’s desires and to keep them in a pleasant state
of mind. ”

A good form has its meaning. A designer must convey the intention of
designing the form. To convey the intention, he/she must acquire a
substantial background for communication.

Editor Tadashi Matsumoto
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Hi-Fi Tuner “R-3” and the Democratization of Things
Kenji Ekuan
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GK, like Bauhaus, was born out of a kind of community. The reason
for using the term of community is that GK is not a firm simply
seeking profit. The beginning of GK was a cenacle purely seeking
beauty. Overcoming the great shock of being defeated in the war, we
came to know industrial design, and began our pursuit of “democra-
tizing products” and “democratizing beauty in industrial products.”
We thought that through design, beauty could be given as lowly as a
frying pan in the kitchen and that this beauty would be shared by
anyone. It is one of the merits of industrial design that people from
all walks of life have come to enjoy beauty in their life. GK aimed to
create beauty within our community. We hoped that the beauty felt
among our members would develop into universal beauty. The
existence of GK for the past 60 years can be attributed to our compe-
tence in stably creating beauty as specialists and professionals in
design. To maintain GK as a community in the future, we must
continuously put forward beauty into people’s everyday living.

In designing a product, we first must fully meet the need for
functions fully, and then we can consider how to express simplicity.
The most important element here is beauty. Functionality and
beauty exist simultaneously. The level of simplicity of a design after
fulfilling the need for functions may vary from one person to
another. But at GK, no matter who designs what, a similar expres-
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sion of simplicity is given. Here lies a reason for our being a
community.

In the past, Rikyu, a tea ceremony master in the 16th century and
Koetsu, an artist (calligrapher and ceramist) in the 16-17th century
created beauty in their simple and straightforward expressions. As
a matter of nature, their works were not meretricious. Perhaps,
their colleagues might have shared the simple expressions, and they
all sought the same kind of beauty.

Thinking back again, I find the YAMAHA Hi-Fi tuner that GK
designed in 1954 to be beautiful. Still today, I take pride in this
design without any designer’s impure self-assertiveness. There has
been no work that surpasses the design of this tuner. GK has long
advocated “Everything through Industrial Design.” Pursuing
simple and clear forms like this tuner will lead to “GK forms.”
There are many craft artists but they cannot manufacture many
works at one time. For that reason, Japan cannot be filled with
beautiful things. In contrast, industrial design can accommodate
mass production. Some may have a negative view on mechanization
or industrialization, but they can mass-produce beautiful things. As
GK has wanted to beautify Japan, we see mass production as an
effective way to spread beauty in people’s living across the nation.

The objects of industrial design are tangible things which can be
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held, seen, smelled and heard. Things that are invisible cannot be
objects for industrial design. Industrial design means to create
objects with forms. In this sense, forms will continue to exist for
good. Of course, designs of material and immaterial things are
mutually linked, and neither of them exists independently. Both
material and immaterial things are important. Considering a new
material thing often stimulates an immaterial thing to emerge, and
immaterial things may stimulate an idea for a new material thing.
At any rate, what we at GK thought first was to create beauty, and
how to deliver beauty to as many people as possible.

GK has been working to create beauty. We must consider anew how
to convey beauty with pride in our work. It is essential, I trust, that
we continue to pursue true beauty, ascertain and examine it, and
offer the results of our endeavors.

Kenji Ekuan, chairperson, GK Design Group
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Natural Forms, Man-made Forms
Kozo Yamada

Why are we so concerned with forms? And why are we attracted to
good forms?

There are natural forms and man-made forms. Human beings
created their base for living by not only devising tools for living,
hunting and fighting but also language, letters, pictures, houses,
settlements, and others. Humans cannot live without this equip-
ment and these things. The concept of design took a clear shape in
But the act of designing can be considered as an
innate activity of humans to establish their base for living. In this

way, humans brought forth “man-made forms” spontaneously, and

modern times.

created a strong artificial world on the earth.

Nonetheless, human beings as living creatures, are a part of nature.
As creatures of nature, their ability to create artificial forms stems
from the work of the senses to accept and perceive the external
environment and to process it. If the work of the senses were
contained in the cerebral nervous system which has evolved along
with natural history which extends back more than several hundred

million years, it might be natural that a parallel phenomenon can be
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observed between the processes of humans making forms and the
generation of forms by nature. In other words, the activity of
humans to make forms always required a view of nature at different
places and times throughout history. In modern design, “functions
and forms” are often discussed from scientific and anatomical
viewpoints. It may not simply be an analogy between creatures and

machines.

“Tools” or artificial things that humans created have advanced
evolutionally with advances in technology to help humans have
stronger abilities to live. The advancement can be said to be the
history of extending the functions of organs of the human body to
outside of the body: eye glasses for the eyeball, clothes for the skin,
and shovels for hands. If the forms of man-made things were on the
extended line of the human body, and if the functions were pursued
based on the functions of the body, then the forms would naturally
embody the functions. Making forms could be achieved as long as
functions were considered from this perspective, even if the forms
contained mechanical or power systems.

Toward the end of the 20th century, electronic technology has

driven out the conventionally conceived forms. Forms began to
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disassemble themselves. Functions and forms began to diverge.
Furthermore, the imagery on TV and computer terminals produces
ever changing visual scenes, and continues to bring excessive and
unregulated flows of information. This phenomenon appears to be
involving the whole world but not directed in any specific direction.
On the other hand, with natural scientific knowledge that verifies
disorder, we are aware of this situation. As humans are a part of
nature, we need order, and with the memory of natural forms, we
attempt to restore nature. For this reason, we are not in favor of
“unnatural forms.” When we call for human-centeredness today, it

is a voice from our bodies.

Forms in nature are more varied and profound than we think.
There are purposes and reasons for apparently unnatural forms. A
peacock’s tail which is not for flying cannot be said to be unnatural.
It is an extravagant and beautiful dress given only to them to
display as part of their courtship ritual. I imagine that the tail
would be burdensome when it is not in use, in fact, the peacock
lives keeping balance. Both animals and plants repeat the process
of natural selection, and only the selected ones with the “most
excellent forms” are now living on the earth. The will to sustain

their species makes them select spouses and fight against rivals.
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The result of natural selection is the present form, hence an ultimate
design. Therefore, we feel that nature is beautiful.

We know that the form as the target of design no longer means the
Beyond the birth of tools and
language with new styles, we are aware that even people’s new
manners, figures, landscapes and culture are on the line of design.
Forms are an entry point to understanding. Therefore, it is the true
value of designing at any time, to give shape to invisible things.

exterior appearance of artifacts.

Thinking that humans are a part of nature, it may be natural to
consider that, the “form of culture” of a country, a locality or
organization would be transformed according to the great rhythm of
nature that underlies it , and the life of humans is sustained by the
memories of natural forms.

Kozo Yamada, president, GK Design Group
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Emotions and Life to Dougu — The Forms
of GK Dynamics
Atsushi Ichijo

Over the past 60 years, GK has pursued emo-
tional relations between humans and machines
with the “dynamic design” concept to design
the essence of mobile things. Since the spinoff
from GK in 1989, GK Dynamics has been
designing personal vehicles focusing on their
dynamic beauty.

Man-machine Integration

Man-machine integration is the philosophy of
GK’s traditional motorcycle design. This

implies the intimate connection between man
and machine. Man realizes the unity with a
machine and the machine amplifies man’s

physical functions. Compared to the daily
position of sitting, the position of straddling
deepens the connection between man and the
machine. A high mobility controlled with our

8 GK Report No.24
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five senses is created. Both human and motor-
cycles stand on two points. It is these two
unstable points that bring out the unique
balance and dynamism of man and the
machine.

“Elimination: simple, light, slim and com-
pact,” this is the concept that Yamaha Motors
and GK have mutually followed ever since the
foundation of the companies. The philosophy
of simplifying and minimalizing is the prin-
ciple of any mobile entity. This is what creates
the clean functional beauty in which the
sport-oriented Yamaha Motors excels. This
philosophy resonates with GK design ideology
which has its source in modern design. Elimi-
nating the unnecessary is a very Japanese way
of understanding a tool. This aesthetic sense
is currently the cutting edge philosophy, which
GK has maintained unwaveringly for the past
60 years.
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Elementalism

Motorcycles are a set of exposed individual
elements. The structural elements such as the
frame and engine are likened to the biological
structural elements of a human’s frame, arms,
legs, skin, muscles, heart, respiratory organs,
intestines, tendons and blood vessels. The
functions are made visible and the calculated
structure of this aggregation transforms inor-
ganic mechanics into an organic mobile
machine. The rider becomes one of the
elements. This is GK’s original theory of
functional design which neither integrated
nor exterior design can accomplish.

Learning the law of beauty from the law of
nature

As for transportation equipment, air resistance
is another factor included into the design
equation. Without air, the sensual forms
created from the streamlining of shapes and
creation of aerodynamics needed to create
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Y125 Moegi published at the 42nd Tokyo Motor Show 2011. Its light and sophisticated design was highly reputed.
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speed would not exist. Air is what makes
forms beautiful. This element of beauty exists
only on the planet earth which has air. By
fully understanding this, the view of design
upgrades to the theory of design.

The teardrop form is the universal style of gas
tanks. It captures the gravity and tension
when water droplets fall. This is also a
symbol of the tension caused by the fusion of
beauty and movement. GK has pursued
creation of the perfect teardrop. The model
“Moegi” is the ultimate work.

Hands make you think

Hands make creations. Hands are the greatest
sensors. Motorcycles are the perfect scale for
creation by hands. An experience produced
only from the actual sense of touch. At GK a
rare process of designers themselves creating
clay models from beginning to end takes place.

GK Report No.24 9
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We want to create forms soulfully with the
spirit of animism in Japan. 3D creations are
quite profound in a way where designers
brush up their designing skills through trial
and error. No matter how splendid the con-
cept may be, the message will never be told
unless it is skillfully expressed. 3D creation
cannot be mastered just with words, sketches
or CAD. For example, the human body, the
beauty humans are eternally intrigued by, is
too complex to capture on drawings or CAD.

Our hearts skip when we catch sight of some-
thing attractive. We may even fall in love at
first sight. The sensuality of the form moves
human emotions and attracts our five senses.
The tension, the power and firmness, emitted
from the intense curve from its inside is the
heart of GK creation. With the shades of
lustrous rich emotions that the cold machine
expresses and the secret ingredients for a
dynamic creation, it is “man-machine sensual-
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ity”. The human bodies and five senses have
taken over the motorcycles.

The form of the future

The power of Japanese design is becoming
weak. From the perspectives of cost and
speed, it exceeds others, however, it lacks the
attractiveness to grasp peoples’ hearts. The
domain of design has diversified and matured
covering material and immaterial things, how-
ever, I believe that structure is what we have
left far behind. Every material has its form.
With the current youth culture orientation,
Japanese are keen to catch the trend. On the
other hand, forms that are mature, timeless
and of high quality are difficult to find.

In a world overflowing with short-life designs,
Yamaha Motors has numerous long enduring
creations that exist even today such as the
Good Design Award winning SR, Serow and
Vmax. This is attributed to the tradition passed
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along by GK designers of pursuing the essential
quality of things instead of chasing the short
living design trend. Designs that intrigue
people, despite their time period differences,
have a dignified beauty and withhold the con-
cepts and forms that mirror their origins.

Forms of Japan

Our society faces various issues caused by the
western humanism and rationalism which
built modernism and took control over
mother nature. However, the Great East Japan
Earthquake made us realize anew the view on
life, sense of beauty and good heart that the
Japanese have held and honored, feeling awe
and living in harmony with nature. The Japa-
nese form nurtured in severe nature is gifted
with warmth and gallantness which will finally
lead the beauty of Japan. The “Sakura” and
“Moegi” are no doubt Japanese forms and also
the forms of GK.
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Design at GK Dynamics has been based on
our original design theory. Adding the quali-
ties of art and industrial arts to our design
competence, we have brought forth forms
with uniqueness and universality. There is no
other vehicle closer to humans than the motor-
cycle. Together, we are exposed to rain, shiver-
ing coldness, and strong sunlight. The design
of a motorcycle is to feel love towards a rider
and a machine, and materialize® it. The con-
cept of dynamic design can be applied to all
kinds of tools as it places an object and a
human on an axis. Creating warm emotion
and vitality to instruments through emotional
communication between cool machines and
humans: this is what GK Dynamic design is.

Atsushi Ichijo, President, GK Dynamics
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YA-1, the initial motorbike model of Yamaha Motor Co., Ltd. launched in 1955. With its simple, slim,
light and compact design, it established the Yamaha design concept.
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Graphics for Creating Everyday Living —
The Forms of GK Graphics
Masaharu Takahata

Design is an intellectual resource to enliven
our livelihood culture

David Bohm famous for his communication
theory wrote in his publication, On Dialogue,
“A society is a link of relationships that are set
by people in order to work and live together:
rules, laws, institutions, and various things. It
is done by thinking and agreeing that we are
going to have them, and then we do it. And
behind that is a culture, which is shared
meaning.”

The basic stance of GK Graphics is “Excellent
designs enliven lifestyle culture. Graphic messages
that reveal the essence of things and events can
create a universal value that can be shared by
all people. The accumulation of intellectual
resources that result from good designs will
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GK GRAPHICS - Integration -1980

Considering graphic design applied to industrial

products as industrial graphic design, we con-
structed the visual communication system to inte-

grate diversified information.

be passed on and continue to be used in
people’s everyday living.”

What is GK Graphic Design?

Since the inception of GK, GK Graphics has
been specializing in visual communication
(identical in meaning with graphic design). In
1980, the GK Exhibition was held in which
affiliated firms in the GK Group presented
their design works. In 1985, GK Graphics Inc.
was established as an independent corporation.
Going along with the GK Design Group pursu-
ing “Everything through Industrial Design,” we
at GK Graphics have been asking ourselves
what GK graphic design should be, what ex-
pression style we should seek to distinguish
ourselves from others and what we should be
aiming to achieve through design.

Importance of Design Literacy
Letters, symbols, pictures, decorations and
colors were already in use before the beginning
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GK Graphics Exhibition - Graphics for Creating
Everyday Living, 1985

Values in lifestyle have been diversified, and so have
the roles of graphic design. We defined six viewpoints,

“standardization,” “direction,” “verification,” “adjustment,’

and “transformation,” and set forth an idea that the
core of design activities lie among these.

of recorded history and continue to be used
today. These are the elements of graphic literacy,
resources humans rely on for expression and
communication.

The term “literacy” originally means reading
and writing abilities. But it has been applied
broadly to various aspects in social life, and
now it is used as a functional term to inter-
pret the values of society at different times,
and to help build strategic thinking. It also
means an ability to enhance people’s potential
to participate in social life. Graphic design has
an important capability to promote visual
communication.

In the following, typical examples will be in-
troduced.

Functional Beauty in Everyday Life, a Style
Conveyed by forms

Kikkoman Soy Sauce Table Dispenser, 1961
The table dispenser was put into the market
when post-war industrial development was
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progressing and the age of mass consumption
began in Japan. People involved in product
development were full of drive to depart from
conventional approaches, to seek new things,
and to change people’s consciousness of living.
Such eagerness began to provide designers with
opportunities to work to link products and
consumers.

The Kikkoman soy sauce table dispenser, de-
veloped in 1961, proved that the life of a long
used utensil could be revived with a new
design. The dispenser fulfills the function of
a container with a balanced shape and har-
mony with the surrounding space. It reflects
the spirit of traditional craftsmanship. The
prototypic model which has continued to be
used over the decades has order and harmony
in its form. This form which was created
fusing traditional craft and modern design
conveys an uncompromising but pliant design
manner to us. This dispenser serves as a wit-
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ness of the age on the tables and in the mar-
kets all over the world.

A Form of Visual Information Responding
to Public Demand

“JR East” Signage Planning for East Japan
Railway Company (JR), 1989

The new sign system was introduced when
the former Japan National Railways (JNR)
was privatized. This is a typical example of
recognizing the importance of service within
public facilities. We were required to upgrade
the sign system of a public property, or a
social capital, thereby giving shape to higher
quality passenger service. This was a pioneer-
ing project in large scale public design as it was
named the “Standardizing Sign System at Rail-
way Stations.”

Shinjuku Station with the largest volume of
passengers was already at a saturation point
with all kinds of information boards includ-
ing the signs of JR lines, private lines and sub-
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ways and advertisements. Passengers’ irrita-
tion mounted as they found it difficult to look
for the information they needed. With the
new sign system, we intended to reorganize
confused information under a uniform dis-
play system and to convey it with passenger-
friendly signs, thereby improving the environ-
ment inside the station. Our theme was “to
make the station easier to use with comfort.”
In public facilities, it seems that there are a lot
more areas to which graphic design with its
high communication power can be applied.
We, graphic designers should more positively
explore our frontiers in public facilities.

The Source of the Form that Awakens our
Spirit of Decoration

Tokyo 2016 Summer Olympics bid Emblem
for TOKYO 2016 Olympic Games Bid
Committee, 2008

In the origin of forms developed under the
climate and culture of a nation, the unique
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spirituality of the nation is often sublimated.
Japanese patterns are simplified forms of
actual forms such as plants, animals and ob-
jects, and give new life to the original forms.
The strength of patterns handed down over
the centuries seems to support the people’s
spirit of decoration.

The emblem used to bid for the 2016 Tokyo
Olympics/Paralympics was designed with a
“tie” with strings used for gift-wrapping in
Japan, using the five Olympic colors for the
strings. We attempted to give a new inter-
pretation and expression to graphic literacy.
Since ancient times in Japan, the word “tie”
has meant a “new event that brings forth
life,” and we have celebrated occasions in
which new lives are born with “ties” of dif-
ferent styles. When people wanted to
convey their emotions, they always looked
for appropriate forms. Forms and emotions
may be inseparable.

Unfortunately, our bid to host the 2016

Olympics and Parlympics in Tokyo failed
but it was a great challenge for us to be given
an opportunity to express the heart of the
nation with graphic design.

Enriching Everyday Life through Design

The genre of graphic design was firmly estab-
lished in the 19th century. The styles of graphic
design emerged in different countries in the
world based on their cultures. Unlike fine art,
design has not been created by specific persons.
It reflects people’s knowledge, emotions and
thoughts.
volved in people’s life, the stronger it becomes.
Design finds its greater value when it is accept-
ed in people’s life. Here is the concept for GK

The deeper graphic design is in-

Graphics to pursue since its beginning “Graph-
ics that enliven people’s life.”

People at any time stand between “tradition”
and “innovation.” It is, in other words, “to
accept” and “to create.” Recently, our life is
increasingly occupied with “virtual” or “un-
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We, designers, must
have imagination to confront the reality of

experienced” things.

society and creativity to conceive what is
needed to help people live a better life. I con-
sider that design activities to create enjoy-
ments in life are demanded of GK Graphics
to help people feel the pleasure of living.

Masaharu Takahata, President, GK Graphics
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Fig1: Finding the synergy of local and global
qualities.

Contemporary manufacturing observed in
traditional craft arts — The Forms of GK
Kyoto

Haruhide Yoshida

GK Kyoto has been in existence for 40 years,
but it is only recently we feel we have finally
taken root here. Over the past several years
we have expanded our networks in Kyoto
and feel that we are now truly a part of
Kyoto. We have been mainly engaged in
planning and designing products for the
Japanese and overseas clients (what we call
global products), and now our business
activities have expanded to take part in
creating locally based products and projects.
Additionally, we have undertaken some
projects to create global products which will
include the application of traditional Kyoto
craft art skills.

Based on these achievements, our long-term
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motto, “applying Kyoto quality globally, and
global products to Japanese markets” is one
of the distinguishing features of GK Kyoto.
(Fig. 1)

Some examples of global products to which
traditional craft arts have been applied
include the traditional craft art series of
mobile phones for Soft Bank. Until the
rapid advancements in the types and
numbers of functions of the mobile phone
were sorted out, it was common for users to
change their phones within a year of buying
them. As their functions and issues were
sorted, we proposed our design idea for
“mobile phones for long-time use.” As a
result, the “Japan Texture Series” phones
were put into the market in 2007. The series
was followed by the iPhone case “Wartime
Military Commander” series in 2009, and
the “Urushi lacquer” edition for the 101F
type phone in 2012.

&2/ Fig.2

We took three steps in the creation of the
products. The first step was the adoption of
materials used for traditional craft arts. The
second step was to introduce a story line,
which was about wartime military
commanders. The third step was to adopt a
modern design without too many decora-
tions. The use of traditional materials was
not just meant to create novelty, but the
materials have been gradually enhanced.
The process of serial production, progress in
materials and product manufacturing were
made possible thanks to the understanding
of the client and cooperation from our

traditional craft art network. (Fig. 2-4)

In 2011, the Royal WaveRunner, a personal
watercraft by Yamaha Motors was designed
to be presented at the Paris Boat Show.
Traditional craft techniques were applied to
this boat to showcase Japanese craftsman-
ship. (Fig. §)
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Collaboration is indispensable in realizing
these projects. Kyoto has a wide range of
industries from traditional craft arts to new
industries. Particularly, the city is noted for
its mastery of all kinds of traditional craft
arts from ceramics, textile, woodwork,
bamboo work to metal working. People in
Kyoto have a culture of actively forming a
network to promote a project. In the total
process of producing the Yamaha Royal
WaveRunner, people in 21 different types of
industry worked together.

We trust that these networks are important
assets in our pursuit of the “distinctive
characteristics of GK Kyoto,” and “Forms of
GK Kyoto.”

Next, “forms” and quality should be consid-
ered for market-oriented product develop-
ment. Kyo-Yuzen dyeing for Kimono fabric
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is interesting in considering these points.
The individual processes of Kyo-Yuzen
dyeing are carried out by a different
workshop including design drawing, base
drawing, over-drawing the lines of the base
drawing with protection glue, brushing the
fabric with bean juice, coloring, covering the
painted parts with protection glue, and
painting the base color, steaming the fabric,
rinsing the fabric with water, drying, and
finishing work (with gold leaves, gold and
silver threads). A person who manages the
whole process is called Sensho, or dyeing
master. This division of work is characteris-
tic to Kyo Yuzen. The processes of another
famous style of Yuzen dyeing, Kaga Yuzen,
are more simplified, and the characteristics
of individual creators can be presented more
distinctively. The specific characteristics of
the Kyo Yuzen system enable it to accommo-
date orders from the northern and southern
parts of Japan. When considering the
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Fig2: For JAPAN TEXTURE, we chose to use Yuzen
and urushi lacquer because of our unwavering
commitment to creating high quality products using
genuine materials. Japanese craft works are highly
evaluated around the world for their mastery of refined
techniques, and here, those skills are put to use on
mobile phone cases. Top: Urushi/agreeable breeze
bottom: Yuzen/Umewaba (plum leaves)
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Fig3: iPhone cases and bags of the wartime military
commander series. The beliefs and favorite goods of
Oda Nobunaga, Date Masamune, Uesugi Kenshin,
Naoe Kanetsugu, and Sanada Yukimura are used as
design motifs.

Photo shows a case and a bag with the motif of Date
Masamune.
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Fig4: The 101F Urushi series for smart phone cases.
Real urushi lacquer is painted on the case onto which
a modern design is applied, fusing Japanese
traditional art and the leading edge of a smart phone.
Top: Swirl in black  bottom: 7 items from the 4
design types of “Checkerboard Pattern,” “May Rain”
and “Swirl” with a beautiful contrast of gloss and
brush lines, and “Hand-made Paper and Pebble” with
which the textures of paper, pebble and urushi lacquer
can be enjoyed.

characteristics of Kyo Yuzen, its quality and
grade can be noted. No matter what region
the client is in, no matter what the product
is, the quality and grade of Kyoto craftsman-
ship are maintained. The same procedures
are now undertaken for product develop-
ment for clients in other countries. The
situation of the place and trends in fashion
among local people will be researched
before designing a product or modifying an
existing product. A detailed design process
is applied to each place to meet the client’s
requests.
product development, quality and grade are
important factors for the identity of “forms.”

In approaching market-oriented

It seems that local flavors have been appreci-
ated for the past several years. People may
have come to seek products with characteristics
of their locality instead of homogeneous global
products. Cities began to discuss their redevel-
opment projects in a new way, turning the
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Figh: The Royal Waverunner developed by Yamaha Motor was clad with the aesthetics
and traditional crafts art of Kyoto. This was publicly presented at the Boat Show in Paris
held in 2011. The seat dyed with Kyo-Yuzen, deck painted with Kyo-Urushi lacquer, hatch
and meter cover decorated with mother-of-pearl inlay and gold and/or silver lacquer. All

materials specific to Kyoto are applied even to the details.

cities into small towns within the larger city
with each being given distinctive local charac-
teristics, and meeting the needs and desires of
local people.

In the overseas markets, products with
Japanese characteristics are favored. One
Japanese company even advocates a paradoxi-
cal concept that a simplicity and nothingness
which can accept different cultures “ Japanese.”
And this appears to be well accepted in other
countries as an appealing aspect of Japanese
culture.

Local expressions will become increasingly
important.  Traditional craft arts connote
“history, tradition, old fashioned,” but they are
effective means to express local characteristics.
Traditional craft arts in a specific locality can
be mixed with contemporary forms and
patterns to create new products expressing the
local culture. Bus stops combining latticework
and steel frames commonly seen in Kyoto are
an example. With consideration to appearance
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and durability, the latticework is made of
synthetic wood. (Fig. 6)

For the “Forms by GK Kyoto”
The following will be the guidelines for GK
Kyoto:

1. Market-orientation, diversity and “Forms”
We will maintain our competence to develop
various forms for a wide range of projects
from global products to locally produced
products, and from graphics to environmen-
tal designs, keeping in mind Kyoto’s
attribute of encompassing different tastes

and developing its own culture.

2. Quality and “Forms”

Quality and grace are essential factors for
the identity of any forms. They will mean
making the maximum use of the materials,
that the creator does not play the part of the
eccentric artist, and long life for the form.
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A network for collaborative work will be
built to realize quality and grace.

3. Locality and “Forms”

Local expressions will become more impor-
tant. Local expressions and contemporary
design will be fused, considering “in this
locality,” and  “from this place to the world.”

Keeping the above elements in mind, and
setting foot in Kyoto, we will deepen our
knowledge through involvement in more
projects. For the time being, “local expres-
sions and their modernization” will be our
immediate goal.

Haruhide Yoshida, President, GK Kyoto
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Fig6: Bus stops with advertisements
are widely spread across the country.
This is the Kyoto city model. A
simple and sophisticated design was
applied to enhance the variety of
landscapes in Kyoto. The main fea-
ture is the vertical grating in the
image of a merchant house in Kyoto.
Its modern design is intended to
give the future image of landscape
in Kyoto.
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Dougu-Culture Crossroad

Kiyoharu Fujimoto, Managing Director, Dougu-Culture Institute

6. The Form of Design in the Era of Information — From the Structure of Emerging Landscape

It was right before a series of dramatic changes began to occur. The
wave of information had begun to wash across the earth and
enveloping the entire planet. The world seems to have grown smaller
as densification of societies progressed relentlessly. Technological
innovations developed in succession and as the younger generations
became the focus of our society our lifestyle began to evolve greatly.
The existence of tools and the base of their forms started to sway
dramatically. The energy emitted from this change was so massive
that the effort to turn this energy into a new culture was too much to
process. The role itself was difficult and rough, causing people to just
stand in awe. Evolution seemed to stagnate. Then a strong message
was released. That was “Emerging Landscape - Design in an Age of
Information.” It was the theme of the World Design Conference
(ICSID’" 89 Nagoya) held in Nagoya along with the World Design
Expo. These all occurred a quarter of a century ago in 1989.

Design gives shape to dreams and gives beautiful forms to an infinite
number of things. With design, our lifestyle is refreshed and we are
able to live a comfortable life. Design moves alongside time and the
basic form of things is shaped by the culture of the time. An item
differs according to where it was created as does its shape according
to when it was made. Design is a witness of time. New design will

prophesy the coming new age. The structure of modern society, the
incoming point of scientific technologies and the scenes of living; it is
in these places that forms created through design appear. This is
what gives an item its unique shape. Beautiful scenes are pictured in
families, offices and cities. Numerous single items gather to make a
scene. This is called an emerging landscape and this is the beginning
of a new living scene.

As we are in the second decade of the 21st century, the knowledge
and techniques of the information age that seem to spring from the
ground are creating through design the shape of this century. Beyond
the complicated multi-layered structure of society, intangible
advancements of scientific technology and networks linking
everything, design will bring the dawn of a new era to all people and
things. We will see the scenes of past generations gradually fade as a
new generation shines through, like the mountains and skyscrapers
that emerge in the eastern skies at sunrise. Similar to the twitter of
birds and the scent of the morning mist, an exciting new day will
draw near. Design opens up new roads and here, at the crossroad,
where history and future coincide, design will lead the way to a new
era. Here, the emerging landscape is bound to form. | eagerly wait for
this moment to come.
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Toshima Hall Design Supervision
Toshima Hojin Kai (Corporate Association)
GK Sekkei

The Toshima Hall was planned to be a
community-based public utility facility and as the
symbol of the area. In order to create a user-friendly
public ground floor, the RC artificial ground was
built with a large span cantilever. The upper space
was built of steel frames as a functional structure.
We designed the building to be a dignified building
realizing Japanese functional beauty through a
design philosophy that weaves flexibility and
sustainability.
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Grizzly 300
Yamaha Motor Co., Ltd.
GK Dynamics

The 300cc model is a part of the Utility ATV Grizzly
series which has a wide range of vehicles from
700cc to 125cc. This middleweight class utility model
is not only useful as a carrier or agricultural tool but
satisfies various needs expected from young and
first-time driving fans. The design concept is
“Organic Edge” A new expression is attempted on
top of the conventional elementalism and adds the
feel of a rough edge, we tried to fuse nature and
product into our design.
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Interior and Seat Design for JAL International
Airline Boeing 777-300ER “JAL SKY SUITE 777"
Japan Airlines

GK Industrial Design

Interior design for Boeing 777-300ER, the flagship
aircraft of the international jet airline which
enhances the commitment carried out by the reborn
JAL. New seats were also designed for all cabin
classes. Following the theme “an upgrade towards
higher quality,” the comfort level and functionality
have significantly improved to differentiate JAL
from its competitors. The past basic monotone

design was renewed to a red tone expressing the EJALTZ7—RANIZRTIAL SUITE, FALZLEZATO/Z—TSKY PREMIUM,

flow of time in Japanese culture.The color red is TIALEY R RO FRATSKY SUITE TJALTO/X—2FRTSKY WIDER)

also JAL s subtle brand color. The aircraft started Upper: JAL First Class "JAL SUITE" Upper: JAL Premium Economy "JAL SKY PREMIUM"
flying the Narita to London route in January 2013. Blow: JAL Business Class "JAL SKY SUITE" Blow: JAL Economy Class "JAL SKY WIDER"
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Package design for household scissors “fitcut
Curve”

PLUS Corporation

GK Graphics

We have designed the packaging for “fitcut Curve,” an
all-purpose household scissors with a newly developed
curved blade, the sharpness of which is three times that
of the existing products. Thinking of its daily usage in
the household and the concept of being “reliable, clean
and useful,” we aimed to design a package which would
be friendly to women who are the main consumers. The
colored handles clearly emphasize the characteristics of
the product and also express the lightness of how these
scissors easily cut with little force. Consideration was
also given to how a group of the scissors would stand
out among the competitors when displayed in stores.
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Left: Heel File. The file fits
perfectly in the hand.The hand
wraps around the whole file
enabling easy control.

Right: Nail File. An easy to hold
shape that can be used with
either hand.
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Campaign Poster to promote subway usage
Kyoto City Transportation Bureau
GK Kyoto

The Kyoto Municipal Subway system consists of 2 lines:
Karasuma Line andTozai Line, covering 31 stations and
an operating distance of 31.2 km. It is essential for daily
transportation such as commuting to work and school,
shopping and touring. On reaching the 30th anniversary
of its foundation last year, we supported the
promotional planning by the City Transportation Bureau
for a new and interesting buzz. Under the theme “You'll
find delicious things and fun by riding the subway,” we
created enjoyable and friendly composite photographic
posters from four aspects: tourism, health, family and
food.These four posters were displayed in the stations
and changed seasonally to brighten up the image of the
subway.
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Nail Files and Heel Files
Wataoka Co. Ltd.
GK Design Soken Hiroshima

Nigata, Kure city in Hiroshima Prefecture, is the
largest manufacturing city of files. Wataoka, which
has manufactured and sold files for over 100 years in
Nigata, started developing files other than industrial
tools as part of its market development efforts. The
product as well as the packaging and flyers were
designed to emphasize Nigata.The products are file
boards each with an outline designed to have a
comforting and easy hold.
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Urban Flyer 0-type
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Urban Flyer 0-type
Chiba Urban Monorail Co., Ltd.
GK Design Soken Hiroshima

The new monorail body, equipped with barrier-free
devices and meeting the standard safety measures,
is an alternative for the first model that has been
running since the start of its services in 1988. This
suspension type monorail is rarely seen elsewhere in
the world. In order to promote this monorail as the
city’s icon, “sky” was chosen as the total design
concept and was applied to the cars, symbol and
name With a window in the floor of the front car, and
low windows on the sides of each car, passengers
are invited to experience the feeling of a ride in the
sky. We aimed to create an intriguing public
transportation system that allows people to enjoy
viewing the city from above while riding in the sky.
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QuaPro-R
Sumitomo Nacco Materials Handling Co., Ltd.
GK Design Soken Hiroshima

A small, battery-run forklift perfect for small warehouses
where space efficiency is crucial and every millimeter
counts. We focused on updating and pursuing the ideal
reach type forklift so that both operators and manage-
ment could be satisfied. Not only were the functions
updated for further efficiency to the logistic environ-
ment but safety and comfort were enhanced for
operators. Valuing the appearance of the professional
tool to move quickly and accurately in the warehouse,
the smooth tight turn of the QuaPro-R was expressed in
the graphic of “water ripple pattern!” This concept was
also graphically displayed in various places on the
forklift.
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“Ekuan Juku” began

“Ekuan Juku (tutoring class),” a series of lectures by
Chairperson Ekuan has begun. The first class, “Dougu
Theory: Introduction to the Dougu World”, was held
at the P-Room in the GK Office on September 17,
2012. In today’s world, where a materialistic civiliza-
tion and nature must coexist, there are spiritual
poverty and other problems behind material afflu-
ence that complicate the state of present society.
This chaotic situation urges us to reconsider our
spiritual life to support our societal richness. With
this understanding, “Ekuan Juku” aims to provide
interested people with opportunities “to learn and
think” based on GK’ s continued efforts in pursuing
higher human thinking through the activities of the
GK Design Group in the past 60 years so that partici-
pants would be strongly motivated to live a more
vigorous life. The first lecture meeting drew partici-
pants from various fields who exchanged views
after listening to Ekuan’ s lecture. The lecture meet-
ing was held monthly from September to Novem-
ber.
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Chairperson Ekuan designed the Logo for the
Accessible Design Foundation of Japan

Chairperson Ekuan designed the logo of the Acces-
sible Design Foundation (ADFJ, president: Atsuko
Kamoshida). Using the Chinese character “#” from
the name of the organization, its purpose which is
“to promote things that can be commonly used” is
clearly presented. He designed the logo with the
thought and the hope that the Foundation would
develop as a leader in the promotion of accessible
design in Asia.
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Interview with Chairperson Ekuan appeared in
New York Times Magazine

An interview with Chairperson Ekuan talking about
the table bottle for Kikkoman soy sauce appeared
in the June 17, 2012 issue of The New York Times
Magazine. “Who Made That?” is a regular column in
the Sunday edition of the magazine in which a popular
product is featured, and the relation between the
designer and the product is illustrated through an
interview. The bottle which was brought into being
in 1961 still retains its popularity in the world today.
The interviewer is Ms. Leslie Camhi.
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Chairperson Ekuan appeared in Kikkoman'’s
Documentary Film

Kikkoman USA produced a documentary film look-
ing back on the history of soy sauce. Chairperson
Ekuan is interviewed in the film talking about how
GK designed the soy sauce dispenser table-top
bottle for Kikkoman as well as discussing his own
life in relation to design. The film was directed by
award winning film director Lucy Walker, who was
noted as a nominee in the Best Documentary short
Category of the Academy Awards for 2012. She
came to Japan together with her staff from the
United States and the interview was filmed in the
GK Guest Room.

TMADE 4 YOU — Design for Changey
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GK exhibits at “MADE4YOU-Design for Change”
Exhibition

This exhibition was held at the Applied Arts/Con-
temporary Art Museum in Vienna from June 6 to
October 7, 2012. Under the theme, “Connecting De-
sign and Society,” it aimed to publicize the effective-
ness of designing sustainable solutions of social and
ecological problems by showing actual products
that intelligently deal with these problems.

Hartmut Esslinger, the founder of frog design, who
served as a guest curator of the exhibition directly
requested GK Chairperson Ekuan to present exhibits
at the exhibition. GK Design Group exhibited “Kikkoman'’s
soy sauce dispenser table-top bottle,” “Powered
Voice,” “Eneloop Solar Charger,” and “Gate Solution
Design.”

MADE 4 YOU. Design for Change
MAK Exhibition Hall, 6.6.-7.10.2012
© MAK/Katrin Wikirchen
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Kozo Yamada became the president of the GK
Design Group

Kozo Yamada assumed the post as the president of
the GK Design Group at the regular shareholder
meeting in June 2012. Currently, Mr.Yamada is the
president of GK Design Soken Hiroshima, therefore,
he will serve concurrently in these positions for the
two firms. Kazuo Tanaka who had served as the
president until June this year now acts as advisor.
Mr.Yamada was born in 1954. After graduating from
Aichi Prefectural University of Fine Arts and Music,
he entered GK Industrial Design Institute in 1979. He
then moved to Design Soken Hiroshima, a joint
company created by GK and Mazda Motor Corp., and
took office as its president in 2005. He serves as a
board member of the Japan Industrial Designers’
Association, and a judge for the Japan Good Design
Award (G Mark).
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P-Room Seminars

GK holds “P-Room Seminars” for its members, invit-
ing lecturers both from Japan and abroad. Lectur-
ers are often chosen from among those who have
been associated with the activities of Chairperson
Ekuan and GK group firms. P-Room Seminars provide
us GK staff members with precious occasions to
listen to professionals with whom we can hardly
meet in our daily activities.
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- Memorial Speech by Peter Zec (president, red dot
design award)

- Lecture by lkuo Maeda (Design Director, Mazda
Motor Corp.)

- Lecture by Noboru Kawazoe (architectural critic) on
“Metabolism”

- Lecture by Rev. Kisho Yagi, chief priest at Zojoji
temple on “Living Together in Nembutsu.”
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“Korea Design Today & Tomorrow” Exhibition held

The “Korea Design Today & Tomorrow” exhibition
was held at the gallery in the Korean Cultural Center
in Yotsuya, Tokyo from September 27 to October 5,
2012. Held as a part of “Japan-Korea Festival 2012 in
Tokyo’, this was the first exhibition to introduce
Korean designs to Japan in this scale. GK advisor,
Kazuo Tanaka attended the opening reception as he
was associated with the organizer through his
activities as a board member of JSCID as well as a
member of the Advisory Committee to the former
Mayor of Seoul. He joined the Korean Ambassador
to Japan, Dr. SHIN Kak-soo, and others in cutting the
tape at the opening ceremony.

(BEEHN SHPEHE. FEFBEANE FREBE TV ViRE
B, BRIFAE JOPEER)

(from left: Mr.Tanaka, Ambassador Dr. Shin Kak-soo, Dr. Lee
Tae-yong, Director of the Korea Institute of Design Promotion,
Kazunori lizuka, President of the Japan Institute of Design
Promotion)
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12th Hiroshima Good Design Award granted

The whistle for a soccer game referee VALKEEN by
Molten designed by GK Design Soken Hiroshima
won the Product Design Grand Prix at the 12th
Hiroshima Good Design Award (FY2011) sponsored
by the Hiroshima City Industrial Promotion Center.
The jury said, “It has a high quality design that has
broken the stereotype of whistles. Consideration has
been fully given in the design to making it wearable
on a finger and easy to hold while meeting the
requirements of a whistle to be used in a soccer
game such as size and functions. The design embod-
ies such considerations, and it is a creative whistle.”
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India Design Mark Awarded

The India Design Council related with the Department
of Industrial Policy and Promotion established the
“India Design Mark (I Mark)” modeling after the
“Good Design Award (G Mark)” of Japan. Its first
award was given to the YSF-R15 motorbike manufac-
tured by IndiaYamaha Motor Private Limited (I.Y.M.)
and designed by GK Dynamics. The design of the
super sportive model was appreciated as it has
introduced a new way of enjoying riding into the
Indian market in which motorbikes are traditionally
used only as a means for transportation.
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GK Design Group celebrates its 60th anniversary.

GK-0G / Floating Habitat (GKE Ef3%)
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GK-0G / Floating Habitat ( GK voluntary study )

The prototype of a scalable floating habitat in the
minimum size. A system was devised to float an
object using hydrogen generated from photonic
synthesis. Different degrees of buoyancy can be
gained by combining floating structures in various
3-D ways, thus, they can be designed as indepen-
dent mobile structures.
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Kikkoman “Soy Sauce Table Dispenser” and “YA-1"

Motorcycle by Yamaha Motors which were exhibited )
on the lobby. Photo : Akira Kuwayama
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GK Design Group celebrated the 60th anniver-
sary of its foundation in 2012. On November
15, the founding day, a memorial reception was
held at Chinzanso to thank those who have
been associated in one way or another with GK.
More than 500 participants were in attendance.
In Japan, one’ s 60th birthday is an important
milestone in life and is celebrated with its
symbol color red. However for GK, we chose
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Power Yiile, Large Lithium lon Battery (for Eliiy
Power Co., Ltd.)

This large lithium ion battery can store electricity

from AC power sources and solar power generators,

and when necessary, provides AC 100V electricity
just by inserting the plug into it. The batteries were

placed and used as emergency power at the Emer-

gency Relief HQ and evacuation centers.
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to use spring green as the symbol color to
express our momentum to go forward into a
new age. This color was used to decorate the
hall as well the memorial booklet.

Various decorations prepared by GK welcomed
guests, leading them to the reception hall. The
Kikkoman soy sauce table bottle, and Yamaha
motorbike YA-1, both early GK design master-
pieces were displayed in the lobby. “Wind
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Fire-fighting Motorbike (Red Bike, for Yamaha Motor,
Co., Ltd.)

A fire-fighting motorbike used for early relief activi-
ties and patrolling at the time of fire and earthquake.
This motorbike was deployed immediately after the
earthquake by Kesennuma Fire Corp Volunteers to
guide people to evacuation centers. In addition, the
mobility of the motorbike was fully used to collect
information on disaster situations, safety confirma-
tion, and delivery of medicines and water.
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bell-cricket” units were laid out along the floor
of the narrow passage through the lobby, ema-
nating a comfortable sound, and delicate light
in the faintly dark space. The atmosphere of a
narrow alley calmly entertained the guests.

In the exhibition room following the wind bells,
two objects of “GK-0G/Floating Habitat” floated
in the air. The GK-0G is a model of a futuristic
living space that GK envisages as it heads toward
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QUICK SPACE 72H (QS72) - Comfortable Temporary
Shelter for Emergency Relief (for Daiichi Kensetsu,
Inc.)

A portable architectural unit developed to be used for
emergency relief activities. Some QS72 samples
were sent to the disaster-affected area right after the
East Japan Great Earthquake, with the support of
YKKap. At Ishinomaki Red Cross Hospital, they were
used as temporary clinics and volunteer centers, and
were highly appreciated both at home and outside.
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its centennial anniversary. It was created as a
symbol suggesting the direction of evolution of
Dogu (tools & equipment). Using “Doguology”
as its basic concept, GK has expanded the range
of its research from tools to houses and then to
cities, and has put forward design ideas in these
fields. The GK-0G was conceived while study-
ing the contemporary issue of building sustainable
society and the future of product development.

Photo : Akira Kuwayama

Photo : Akira Kuwayama
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In the next exhibition room, the GK-X3 (GK-
Cross Cube) Rehabilitation Stands were installed
as instruments to connect people in the districts
affected by the Great East Japan Earthquake and
others. They displayed goods and foods
collected by GK members from the Tohoku
district. The goods and foods were those that
embodied the spirit of artisans there and
people’ s desire to enrich their life. Through the
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display, GK intended to express its hope for the
restoration of culture in the Tohoku district and
the creation of a new Japanese culture and global
culture. Other exhibits included a QS72 (Quick
Space 72h), a temporary shelter, Power Yiile,
lithium ion battery, and a fire-extinguishing bike
(Red Bike), which were used to help the affected
people after the great earthquake.

After the silent recollection of GK’s past and the
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GK-X® (GK-Cross Cube) 2012, a stand as an instru-
ment to connect people to help rehabilitate the disas-
ter area (GK voluntary study)

This “rehabilitation” stand is intended to be instru-
mental in connecting people affected by the disaster
and us. The cubic space consisting of the minimum
number of elements can be built in a few minutes,
folded after use, and carried away lightly. By allow-
ing people to meet people or products, a stand can
act as a platform to develop post-disaster human
relations. We hope that it will provide the affected
people with support for their rehabilitation activities.
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presentation of its future by a number of exhib-
its, the scene turned into a dynamic party.
Upon the opening, the light was turned off and
the gorgeous performance by “Kodo,” a tradi-
tional Japanese drum troop began. Kodo and
GK first met at the World Industrial Design Con-
ference held in Kyoto in 1973. The troop (its
predecessor Ondekoza) was formed in 1971 to
re-create the traditional Japanese drum perfor-
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mance into a modern art at the time when Japan
was at a turning point. The strong drumming
gave a tremendous boost to the party encourag-
ing GK to open a new era. Following the perfor-
mance, congratulatory speeches were given by
Ken-ichi Imai from the Ministry of Economy,
Trade and Industry, Hiroyuki Yanagi, president
of Yamaha Motor, Mitsuo Someya, president of
Kikkoman Corp. and, Ryohei Miyata, president
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of the Tokyo University of the Arts.

The reception was fast and furious. We at GK
are pleased to have this opportunity to look
back upon our past, and to look ahead to our
future. We are grateful that our activities have
been supported by many people, and we will
retain a refreshed determination to continue to
be a creative organization responding to the
expectations expressed by participants.
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Truth, Goodness and Beauty of Design
Kenji Ekuan

23. Rikyu Forms — Sources of the “Forms of Tools”

Anyone who has studied the art of the tea ceremony would encounter
Rikyu Forms or Rikyu’ s favorites. They generally indicate things which
were “selected,” “ordered” or “made” by Sen-no Rikyu, but his strongest
point must have been his keen appreciation for artifacts. In the mid-16th
century, trading flourished, and a key to business success was how to
promptly evaluate the imported goods. As a son of a merchant in Sakai
city, the largest business city in those days, he had an innate talent in
business and, in addition, a keen eye to discover aesthetic beauty. He
had a sense to appreciate beauty and was able to quickly recognize the
value of things. In the process of developing his art of the tea ceremony,
he selected various tools to use as tea utensils from among various tools
which had been in use. As he conceived of a new utensil, he would have
it produced by masters of crafts arts called the Ten Crafts for the Sen
Family, in pursuit of Rikyu’ s own favorite world. Further, he made
utensils himself and developed his own world of tea utensils. Thus, the
secret of his favorite forms and color has been conveyed to date as the

culture of the Sen tea ceremony school.

What was the source of Rikyu’ s concept for a new utensil and his
forms? Where did he find the source of beauty? It is from various forms
of beauty in nature. Storms of cherry flowers on the mountains, dynamic
flights of hawks, a flower in the field, a piece of shell on the beach.
Nature is a treasure box containing beautiful forms. It is a continuum of
beauty. Rikyu continued to discover the great power of nature in these
things, in other words, the “forms of things” and “forms of utensils”
reflecting nature. As a result, Rikyu Forms were born and have
continued to date. Whenever I see the Rikyu forms, I recall a poem by
Motoori Norinaga who said “when asked what the essence of Japanese
aesthetics is, I would reply that it is mountain cherry blossoms emitting
fragrance at the sunrise.” The poem beautifully expresses the relations
between nature, humans and tools. As designers who are involved in
making things, we should always have a simple aesthetic sense. It would
serve as a secret base for our own “Rikyu Forms” that would be
developed as we progress with our work.
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Editor’s Note

It has been sometime since the targets of design began to expand from material
things to immaterial things. This issue focuses on the forms of things by tracing back
to the starting point of design. We, while sharing aesthetics, have created forms. We
have polished forms by learning from the nature and climate of our surroundings,
and the forms have been shared as beautiful things and have been handed down
through generations. Behind the forms are customs and lifestyles that we have
developed through our daily living. We have developed aesthetics for the forms of
things and also for the invisible culture behind the visible forms. Today, along with
the advancement of technology, various new things are made and we come across
new experiences. New things should do more than just giving people direct
experiences, they should have forms that reflect our shared aesthetics, and they
should lead to developing a new culture. Here seems to be the relation between
future creations and forms.
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