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Wide open GK -Thinking about the meaning of “Movement,
Projects and Research”
Kenji Ekuan

GK has been working for nearly 60 years, and when considering
our future development, we should become a more “open GK” to
continue our activities.

Schools or institutions and organizations that are engaged in
movements are open to the outside. This becomes clear by the
number of graduates or members of those entities who are actively
involved in different fields, and are engaged in fieldworks with
people specializing in various fields. Like them, GK should be an
open design firm.

Looking back on Bauhaus, it is understood that this institute
practiced “movement,” “business” and “learning” very well. W.
Gropius, Y. Itten, P. Klee and other leaders had deep views on
humans, on which their creative activities were based. They
studied clients and understood their characteristics before they
began working in their workshops. They cooperated with meisters
in the neighborhood to make and sell lamps, for example. The
curriculum prepared by Gropius was a rigid training system, to
master certain skills in the first, second and third years, and to
allow students to create whatever they desired in the 4th year and
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on. This kind of education system is required today. It is impor-
tant to proceed to an upper grade level after students have mastered
certain skills.

GK is expected to be “engaged in design projects” from one
direction, and “an open School” from another direction. Suppose
each group firm examines its activities in terms of special subjects
at school, such as daily life science, behavior studies, and physical
aesthetics, then GK staff members are both staff members in
business activities and lecturers at school. For high quality
services, we need research. For researching, we need the firm
foundation of our business. It is important to create a situation in
which each member firm creates an academic field and presents its
findings for evaluation by others. Out of our academic research,
we must blow the wind of a “movement.”

What is a movement? It may ultimately mean that we work
together to develop our skills and personalities and by making our
achievements widely known to the public we develop mutual

respect. For GK, it means that we express our achievements
through designs. It is difficult to do, but we should put it into
practice.

In other words, we need to solve various unsolved problems
through our design capabilities. The essential point in doing so is
to understand other people and establish favorable relations with
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them. Other important points are to find what functions designers
can play in finding solutions, and to consider the social context in
doing so. When we consider these things thoroughly, we will be
able to establish a logic, which may be shared by many other
people. I trust that design work has a great role to establish the
logic of a movement , and to build up a world where people can
live along with the logic.

We have the challenge of saving resources as one of the global
issues of today. We must consider how to address this problem
while being engaged in our design work. It is important to make
efficient use of available resources and make good and durable
things. In addition, with beautiful designs, the products should
envelop the users with warmth. When our surrounding environ-
ment is filled with beauty, there emerges a desire for peace and an
emotionally rich life. Thus, many people feel like having things
with good design. It may be difficult for a design office to offer
products to meet their desires, but it also gives us the pleasure of
meeting challenges.

In our activities to achieve the goals of our projects, we should
respect other people. And for this, we should learn the meaning of
saving resources and the reasons for our desire for beauty. This
act is research. Here are the function and role of “research.”
Through research, we understand the broader meaning of
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resources, and the deeper significance of beauty. This understand-
ing will lead us to have the basic spirit of a “movement,” a mind set
to tenderly comfort and protect others. There are a “movement”
and “projects” to lift up the movement from the center, and
“research” in greater depth, which are altogether linked to expand
the whole. In short,the continued evolution of the spiral stairway
of “movement, projects and research” is the source of organiza-
tional creativity supporting the GK Design Group. The stairway
could also be throught of as a three-wing rotating creation mecha-
nism of a wide open GK.

Kenji Ekuan, chairperson, GK Design Group
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Has Modern Design Died?
Kazuo Tanaka

What is design, in the first place?

Answers to this fundamental question
continue to change. Needless to say, the
advancement of the digital society has
changed designs.

The function of designing has undergone
rapid changes from  manufacturing
hardware-centered products, to creating
software contents, and further to creating
programs to go through experiences and to
build relations. In the process of paradigm
shifts, has 20th-century design pursuing
“beauty” lost its reason for existence?
Today, the classical view of design seems to
have lost its standing .

Modern design began toward the end of
the 19th century departing from decorative
crafts work, and reached its climax in the
middle of the 20th century. Aesthetics in
this period was based on the “mechanical
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and technical value system” in the industrial
society. Geometric forms composed of
repetitive, straight lines, and 2-dimensional
surfaces are mathematically coordinated
and conveniently linked for mass produc-
tion. This meant the democratization of
products, and sharing the happiness of
having mass produced products with others.

As time has passed, however, the simplic-
ity of modern designs became boring and
were criticized as being mediocre and
inhuman. As remarkable examples can be
seen in apartment houses built under the
former Socialist governments in Eastern
Europe, the limit of modern design was
revealed. Then, the post modern design
movement and other anti-modern design
movements that take human emotions into
account occurred.

We should ask what modern design was.
The late Takeshi Nishizawa, former
president of the GK Design Group, studied
under Hans Gujelot who had studied at
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Hochschule fiir gestaltung ulm and
established the foundation of Braun Design.

Nishizawa once said: “Modern design is
compliant to the physical properties of
materials. In this sense, the form of an
organic “bone” made according to kinetic
necessity can be said to be a modern design.
It is wrong just to consider squares and
monotones to be modern design elements.
Here was Gujelot’s design philosophy. It
was Dieter Rams who defined modern
design to be the beauty of style by simple
forms.” A shadow might have fallen across
modern design because it lost sight of the
essence of design in the process when
imitation and stylizing products became the
norm.

However, even now, desires for simple
modern designs are still strong. Many
award winning works in the world are
designed with modern design vocabularies,
and the value of modern design has not been
lost. This is clearly seen in Apple design
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that places digital experience as its central
value. It appears natural for Apple to apply
post-20th century design to its products
while it continues to explore the front edge
of product development. Digital technology
is not rooted on the “mechanic and technical
values” of the 20th century. It is more
complicated and organic. But the hardware
design of Apple products is on the extension
line of sophisticated 20th-century modern
design.  Of course, it is not simply
20th-century design. Many of its designs
are made possible thanks to computer
technology. Even so, there continues the
tradition of modern design aesthetics of
seeing beauty in functional (or physical)
practicality. In this sense, we are in the
stream of “latter modernism.”

What we should note is that we are
possessed with a short- sighted market
mechanism. This is true with Braun that
was a seeker of modern design. At the
Braun Museum, exhibits have been
displayed that criticize that “Apple has
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Multi-band radios and large speakers by Braun are arranged along with
those of Apple to show similarities. (Braun Museum, Kronberg, Germany)
Explanation on the exhibit panel : “Over the years, Apple has adapted these
design concepts for all models - an homage to the products whose faces
were conceptualized decades before. They are examples of an industrial
design which has maintained it's validity over the time and which remains
fresh and attractive today. .. For some, affiliation to the original Braun
design principles seems too obvious. But at a time in which good industrial
design is constantly being transformed into new ideas, the Apple designs

can be considered to be the evolution of classic concepts.”

imitated Braun.” But today, Braun worries
too much about the design language of
electronic appliance manufacturers in Asia.
Rather than Braun, Apple looks to be a
successor of genuine modern design. The
“beauty” of modern design is still existent,
as shown in the success of Apple design, it
is only hard to find in a larger sphere .

While incorporating digital technology,
design will continue to expand its roles and
expressions. In the process of the digitiza-
tion of social functions, new experiences
based on design thinking will open up new
frontiers.

On the other hand, the great majority of
humans will continue to live on their legs
under the gravity of the earth. Physical
principles such as structural dynamics and
material properties will basically remain
unchanged. Hence, modern design will
continue to have its value, and its theme
“truly functional things are beautiful” will
not lose its brilliance. What is important is

that designers should understand their
positions objectively in the great currents of
changing times, and see the essence of
“beauty.” Designers should not lose their
eyes for unchangeable “beauty.”

Kazuo Tanaka, president, GK Design Group
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Feature: Design that Tells Time

As it is often said, magnificent stories are hardly made today. It is
because individuals have different views which expand into different
directions and there is no consensus to unify people. Behind this is the
transformation of social conditions. Flooding information after the
advent of the Internet, tremendously rapid technological advancement,
the excessively mature market and other factors may be affecting the
transformation. Our surroundings are unnecessarily filled with a large
amount of information, various choices arising from the information,
and simulation technologies to put these choices into reality.

When we consider what kind of design is required today, keywords
must be long-life design or sustainable design. If design is excellent,
people will use a product carefully for long, and many people will
choose that product. As a result, wasteful consumption and develop-
ment will be controlled. If designers propose a consumer lifestyle to
buy and use only necessary products, and to use them for a long time
while repairing them, the idea of long-life designs or sustainable
designs will be shared by many.

Today, nature and artificiality are not opposed to each other. Rather,
by being aware of a natural environment, man-made structures can be
better placed and enrich their settings. To find a balanced compromise
between the environment and artificial objects is required of designers.
Objects may need innovations as time passes to accommodate techno-
logical advancement and trends in society. In view of this, we need to
develop foresightedness to read future trends and to engage in produc-
ing products which will hardly become outdated.

(Editor Tadashi Matsumoto)
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Products that grow to be the symbol of a
brand - YAMAHA SR
Kunisaburo Uemura

Well-considered moderate aesthetics

It was in 1909, toward the end of the
Meiji era, that the first motorcycle in Japan
was manufactured. An engine was attached
to a bicycle. Ever since, the basic composi-
tion of mechanical parts has not largely
changed over the last 100 years.

While motorcar designs for general use
can be grouped into several types, except for
special purpose vehicles and differences in
details, motorcycles have a greater variety
in types as they have been developed to
perform special functions for specific areas.

Around 1978, when Yamaha Motor’s SR
was launched, motorcar manufacturers set
the goal to produce more powerful and
faster motorcycles on the backbone of high
performance and high endurance technol-
ogy of Japanese manufacturers. In the
development of motorcycles for hobby
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riders, large engine displacement and high
speed running were aimed for.

The SR was a model developed intention-
ally away from this general trend. Instead of
adding advanced technologies and various
elements, the greatest goal was to design it
to be as compact as possible without any
extraordinary accessories to make full use
of the single-cylinder engine for off-road
riding so that a rider can enjoy the feeling of
excitement.

Under the GK design philosophy of
“light, slim and compact,” parts are
composed in an orthodox manner keeping a
good balance among them and in good
coordination with the whole. Seen from any
contrasting design terms, such as rusticity
vs. delicacy, tension vs. flexibility, heavy
and thick vs. light, all parts are moderately
placed. In the SR, the moderate aesthetics
of Japanese instrument designs are
presented, which is not an imitation of
motorcycles in the west.

Change in the market and a headwind

In the 1980s, the media and the public
came to pay greater attention to interna-
tional motorcycle races. Motorcycles
modeling after racing machines called
“racer replica” machines attracted riders. In
response to this fashion, manufacturers all
together directed their R&D efforts into this
type of motorcycles.

The trend meant a headwind for the SR.
But after introducing “customization” to
allow customers to change parts according
to their personal desires, and also supported
by diversifying values, the SR regained its
popularity.

Nevertheless, the SR had to face the risk
of extinction. It nearly happened during the
process of developing the SRX which was
due to be launched in 1985. As the SR
belonged to an old model from a technologi-
cal perspective, the SRX was developed as
its successor.

However, customers and contractors
eagerly supported the SR, and GK also



expressed its strong desire for its continua-
tion, and the continued production of the SR
was decided.

Responding to the changes and universal
aesthetics

The design of the SR was not changed
more than 30 years since its launch. How-
ever, small details such as cast wheels and a
disk brake which were the most advanced
technical specifications at the time of launch
have been changed to spoked wheels and a
drum brake to emphasize its retrospective
design.

The emblem of YAMAHA applied on the
tank was replaced with the tuning fork mark
as the symbol of the pride of the company,
which is still used today.

Various amendments have been made
including safety measures, but under the
policy “the essential design shall not be
changed,” only the color and graphics
applied on the tank have been changed
nearly annually to give fresh expressions
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The Yamaha SR motorcycle was developed to help riders feel moderate
excitement as the utmost importance by designing it to be as compact as possible
without excessive decorations. For more than 30 years since its debut in 1978, it
has been manufactured almost unchanged in its style.

without making major changes in the style.

The production of the SR was once
terminated in 2008 due to difficulties in
clearing the strengthened emissions regula-
tions with the existing system.

As the SR was recognized both inside and
outside the company for having an
irreplaceable brand value that had grown
and matured through its long history, it was
deemed that it would be able to overcome
external environmental changes, and the
project to revive the SR was soon initiated.
At the end of 2009, a new generation SR
was launched equipped with new environ-
mental measures.

At the beginning of re-designing the SR,
consideration was given to installing a
device to clear emissions regulations inside
the tank, and to change the form of the tank
totally. But because the fuel tank is the face
of the SR it was then decided that the fuel
tank should be the last thing to be changed.
After this decision, we went through our
design process considering “what can be

changed,” and “what cannot be changed.”

Although it is equipped with the latest
technological devices, the style of the SR
remains almost the same as it was in 1978.
The distinctive design value of the SR is
maintained.

Kunisaburo Uemura, Director, GK Dynamics
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In 1979, cast wheels were applied (left), but they were soon returned to spoked wheels. The SRX (right)
launched in 1985 was intended to be a successor of the SR model. While its sophisticated design was highly
appreciated, consumers’ desire for the continuation of the SR model was unexpectedly hot, and the company

decided to continue its manufacture.
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Upper: In contrast to the “unchanged”
body design, graphics on the tank
are changed nearly every year to
give a fresh expression reflecting
trends. The logo was changed from
YAMAHA to the more symbolic
tuning fork mark, which is still used
today.
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Right: The production of the SR was terminated in
2008 due to the revised emissions regulations
and so on. But soon, the revival project began. A
change in the shape of the tank was considered
together with the addition of the newly required
environmental devices, but it was concluded that
the style should not be changed. As a result, the
SR was revived at the end of 2009 with the almost
same style as it was launched in 1978.
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Toward an age of environmental design
management
Shota Mitsuyasu

Kenji Ekuan advocated the creation of new
landscapes (equipment theory) in urban
environments by systematizing dogu (tools,
instruments, equipment) and developing
dogu based on new functionalism. With this
thought as the base, GK Sekkei began its
work in 1982. The late Takeshi Nishizawa
defined “environmental design as being
relation design,” and said that street furniture
would present an idea for urban development
and community development by installing
dogu in public spaces, and that this was the
essential property of street furniture. Since
the beginning of our firm, we have offered a
new value to cities by replacing old dogu and
installing new ones. In other words, we have
enhanced the functionality and comfort of
cities and created beauty in cities emphasiz-
ing relations with the surrounding environ-
ments. However, in the past few decades, the
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world of construction has gone through
major changes.

Changes in the roles of people interested in
environmental design

Under the Landscape Act enforced in
2004, it is interpreted that community people
are considered to be actors in creating
cityscapes. ~ With the decreasing child
population, population aging, greater
numbers of working women and foreign
tourists, the players in cityscape creation are
increasingly diversified and complicated.
Now, the creation of universal values is
desired.

Under the long lingering economic depres-
sion, the use of the existing buildings has
been valued in the construction industry in
Japan instead of replacing them with new
buildings. This is related to the global
environmental issue. As such, budgetary
allocations for projects to build new
facilities, and projects that would cause
environmental destruction and greater

JRERFAIRETF 1Y RROFERRDERTH
PRRIEFHREEEF—TELBEEREEDHLS,
Environmental design around JR Nara station: The

motif of Nara lattice, an important element in the
landscape of Nara, unites the past and present Nara.

environmental burdens are on the decline.

The roles of government officers, citizens,
and designers have also changed. As a time
concept is required for environmental design
(a project is not finished when it is
completed, but it must be sustainable through
upgrading and replacement), it is necessary
for citizens to act as managers to enhance and
maintain the attractive points of their cities
instead of just being beneficiaries of city
functions. In addition to offer beautiful
spaces and objects, we designers are required
to play the role of facilitators to connect cities
and citizens.

Past Projects by GK Sekkei

GK Sekkei has been involved in environ-
mental designs incorporating the concept of
time in different cities in Japan.

Nara: Environmental design to fit in the
landscape of the ancient capital and its
environment

For the environmental design around Japan
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Improvement of Nishinomiya City Takamatsu Park:
GK proposed not only its design but also the plan
for the management and use of the park.

Railway Nara station, we attempted to create
a cityscape in a way that had distinctive
appeal as the face of the ancient capital of
Japan. Especially as it has a number of
facilities registered in the UNESCO World
Heritage. The main motifs were “dynamic
spatial composition” beyond the human scale
that can be found in ancient architectural
structures in Nara, “scenes of people’s life
seen through Nara lattices” and “unpainted
wood” using solid natural wood. We consid-
ered these were the elements of the landscape
of Nara that citizens as well as tourists would
find distinctive features of Nara.

Various newly designed facilities applying
these elements around Nara station enhanced
convenience and comfort at the entrance of
the ancient capital. At the same time, they
look as if they have been there for years,
giving people a familiar impression as a
whole. We hope these new facilities will go
on in history fitting into the landscape.

Takamatsu Park in Nishinomiya, Hyogo:
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Experimental Field of Management by
Citizens

In the project of Takamatsu Park in
Nishinomiya city, Hyogo prefecture, GK
Sekkei was involved not only in its design
but also in proposing the management of the
park.

Along with the progress of the construc-
tion, we organized a study group for the best
use of Takamatsu Park inviting the neighbor-
ing Hyogo Performing Arts Center, munici-
pal government, communities, commercial
facility owners and local NPOs. The group
worked as the organizer of the three events
held in the construction process including the
completion ceremony. This group later was
renamed the “Nishikita Vitalization Council”
which would organize various activities
using the park and other nearby public spaces
to revitalize the neighboring communities.
Now, the Council has become a community
management organization of the park and
surroundings with a cleaning activity as its
main activity.
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Recent Projects

Currently, GK Sekkei aims for 1) being
human centered, 2) actualizing local proper-
ties in the local environment and 3) being
sustainable in our environmental designs.
“Human centered” design means that we
conceive our designs from the standpoint of
local people as end users, to succeed Ekuan’s
equipment theory. “Actualizing local proper-
ties in the local environment” means to
actualize the local properties in people’s
living environment. Through these two
efforts, we attempt to strengthen the
weakened relation between people and their
cities, and to build sustainable cities.

Cityscape by Total Design

In the project to develop the loop light train
system in Toyama city, “total design” was our
motto. With this motto and under the general
theme of creating a new cityscape, we aimed
to 1) design various elements with the identi-
cal concept, 2) to emphasize the relations
among the natural environment of Toyama

GK Report No.21 15
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Toyama City “Centram” Total Design: With “cityscape development” as the main theme, GK designed .
various elements and offered programs to help citizens, local corporations and many others to be involved to Ly bTlEa MEITRUICTRE

develop their attachment to the tram and their pride in their city. ﬁﬁ{ﬁ Ci'ﬁl‘& DI ? ] F{ﬁ‘[ﬁ\ - 3) v 3) 5___&
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Kitakata City Signage and Storehouse
Garden Project: Considering that
signs and gardens in front of earthen
walled storehouses will help to
uncover appealing points of Kitakara
to be conveyed to coming
generations, GK and interested
people in the town are searching for
design concepts through discussions
in a community working group,
walking in the town, and conducting
workshops.
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city, various facilities of the train system, and
train bodies as mobile cityscape elements,
and 3) to prepare programs in which citizens
and corporations can be involved so that
citizens can nurture their affinity to the
system and develop the feeling of pride in the
system.

The Design Book compiled upon the
launch of the train system focused on “What
are values for Toyama people to treasure?”
and “Why this design?” We hope that this
design book is read by many citizens, so that
they can understand that a city can be
developed on a common concept, and that
this concept would be conveyed to future
generations.

Actualization of People’s Desires in
Kitakata, Fukushima

The sign system and storechouse garden
project is now underway in Kitakata city,
Fukushima prefecture. In this project, we
aim to realize community people’s desires
together with them, and at the same time, we
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draw the future picture of the town including
its management.

In the central part of the downtown
Kitakata, there remain around 4000
traditional storehouses made of earthen
walls. The project is intended to revitalize
this unique and enchanting city with intricate
lanes with means of signs and gardens. We
are trying to find interesting points in the city
including earthen wall storehouses. Consid-
ering that signs and gardens will become
good tools to convey these interesting points
to future generations, we are looking for
design sources by organizing a series of
workshops by a community subcommittee,
and walking around the town.

Toward the age of environmental design
management

Recently, area management organizations
are actively working in many localities.
They are involved in reactivating their
communities, concurrently rebuilding their
houses and redeveloping a district, preparing

Rt TREIE D B 2O ITiF T % IER

design guidelines for redeveloping their
towns, and enhancing cityscapes based on
the Landscape Act.

The movement will be accelerated in the
future, and the age of environmental
management by local people appears to be
approaching.

In response, GK Sekkei considers it
important to facilitate the movement by
presenting concrete methods including the
concept of time axis through 1) designing
elements such as traffic facilities, street
facilities and structures along the road that
comprise the beauty of cities (equipment
theory), 2) identifying the real value of a
locality and presenting a clear future vision
of a city (designing relations), and 3) sharing
the value and vision with citizens of the
locality (participatory design).

Shota Mitsuyasu, Chief Designer, GK Sekkei
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Nigata-cho

Catalogue of Wataoka’s Nigata Files
Kyoko Nakamura

The Nigata district in Hiroshima prefecture
is one of the leading towns in manufacturing
files in Japan. For Wataoka Co., Ltd., one of
the manufacturers there, we produced the
general catalogue of Nigata Files.

Traditional industry to survive today

The double-edged file is the main product
of Wataoka with a century-long history.
Maintaining the method conveyed in the
Nigata district from the past, the file is
produced carefully by confirming each cut.
It requires high quality material, finely
honed craftsmanship, and takes much time
and effort to make a double-edged file. Like
other traditional industries, the file manu-
facturers are faced with the problems of
“lack of successors,” “lack of high quality
material,” and  “declining demand.”
Further, with the rise of Chinese manufac-
turers in the market, Japanese file manufac-
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turers are in a difficult situation.

While maintaining the technique carried
over through generations, Kumiko Wataoka,
the president of the company, undertakes the
responsibilities of product development to
respond to recent trends in craft and hobby
works as well as sales promotion so that the
traditional industry will not become extinct.

What should be done now

It is a recent trend that designers collabo-
rate with people in traditional industries to
develop new products to fit to modern
lifestyles. Initially, Wataoka asked us to
design “nail files” for consumers. She
wanted to make Nigata Files widely known,
and to spread the technique that the local
people are proud of. As soon as we began
basic designing, we suspended our work.

We found that we did not have enough
time to develop new products considering
that craftsmen were aging, and the stock of
the hard-to-obtain raw material was scarce.
We decided to give light on the existing
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Photos were taken in a quiet setting
to present the attractiveness of files.
The products are shown in their
actual size in pages explaining the
products.

Nigata Files of the company rather than
initiating a new project. Despite knowing
the necessity of a catalogue, Wataoka had
not been able to produce one. Therefore, we
changed our policy from developing a nail
file to producing a Wataoka Nigata Files
Catalogue to introduce all the product lines
and to promote sales of the products.

Catalogue but not the list of products

In the process of compiling the catalogue,
Wataoka had a long time to look at her
products. She reaffirmed that the act of
sharpening a knife is an act of loving tools
and that it is the base of Japanese culture.
She felt more strongly that emotional
richness and culture to care for tools should
be maintained and carried on.
Files are tools to keep other tools in good
condition. They tend to be hidden behind
tools and instruments. Unless the manu-
facturers intentionally advertise, files will
not draw people’s attention. For the sake
of people and craftsmen who have retired
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The production of the “Catalogue of Wataoka's
Nigata Files” began with the considerationthat it
was the time to shed light on its own products in the
face of survival problems such as aging craftsmen,
and difficulty in procuring high quality material. The
catalogue was intentionally printed in monochrome
to clearly show the forms of the body and grains of
the files.
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The section of a double-edged file is
diamond-shaped. Even though the
edges are sharp, they are cut too.. It
requires time and effort by a highly
skilled craftsman.

photo: Kenji Fujiwara
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Both machine-making and hand-making craftsmen

are decreasing. Hand-making craftsmen cut each
grain by hand. The catalogue acts to publicize the
importance of this hand-making culture.
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Explanation pages help users select files for their purposes. They have an index function linked with product pages.
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The historical development of the local industry is
introduced in the “History of Nigata Files,” and the
technique and the quality of the products of the
company are contained in the “Present production
process — Double-edged files of Wataoka.”
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from the industry, we must make Nigata
Files known broadly.

In order to show the charm of files in the
catalogue, there are photos of them taken in
quiet settings. In addition to the products,
the cultural aspect of files is given in the
“history of the Nigata Files,” and the
“technique and quality of the double-edge
files by Wataoka - the process of producing
contemporary files” is explained. For the
sake of convenience of users, the products
are indexed according to their use, to help
them select the right file for their needs from
among the many available.

Accumulation for the future and the role
of designers

It is unavoidable to see things and skills
fading out. But when we look back upon the
past, we realize that even if things and skills
are lost, they still remain in people’s memo-
ries and are stored in records, and that we
are benefited from our past. The role of
designers is not only to update traditional
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Wataoka’s trademark “Tsubo-yama-e” reflects its history. The mark of “tsubo
(crock)” is used by many file makers in Nigata. It is said that “tsubo (crock)”
symbolizes the crock for miso, fermented soybean paste, as it is pasted in the
hardening process. “Yama” is coming from the fashion from the early to the

middle of Meiji period, and “e”

is the capital letter of Eijiro who began

manufacturing files in a factory.

industries but to convey lost things and
skills to future generations. This can be part
of the functions of communication design-
ers.

With strong sympathy to Kumiko
Wataoka, and to support the movement
initiated in Hiroshima, firms involved in
photography and printing for the catalogue
gave us generous help. We designed the
catalogue with a fee, but what we gained
through this project is much larger than the
amount of the fee.

Kyoko Nakamura,
Hiroshima

GK Design Soken
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Conveying Tradition and Culture and
Design — Glasses for Users’ Life Time Use
Shigenori Asakura

The recent glass cup market is polarized
into machine-made cheap cups and high
class brand cups. It is hard to find good
products that we want to use at affordable
prices. Good glass products are too expen-
sive to purchase, and consumers have no
choice but to buy “cheap and poor quality”
products made by machine in low wage
countries. They hardly develop an attach-
ment to glass products and easily throw
them away. In the manufacturing industry,
manufacturing bases are hollowing out, and
craftsmen as well as craftsmanship which
can be appreciated as a culture are being
lost.

Under this social context, the project
“Glasses for Users’ Life Time Use” was
planned for consumers who look for
products that they can use for a long time
with attachment. In addition to producing
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beautiful glass products, the project focuses
on hand-making, activating a local industry,
and providing an indemnity for users’ life
time.

Handicrafts by craftsmen and the activa-
tion of the local industry

We strongly adhere to hand-making glass
in order to produce products that will stimu-
late users’ aesthetics and emotions to make
them feel like using them for long, and to
hand down the techniques of craftsmen to
revitalize the local glass industry.

Tajima Glass Inc. is responsible for glass
production. This company was established
in 1956 as an Edo Glass maker and autho-
rized as a Traditional Craftsman in Tokyo.
With the skill of blowing melted glass to a
mold, it is only the outside frame that we
can control with a die. The thickness of the
bottom and rim, and the form of the inside
are all slightly varied because of craftsmen’s
touches. These slight differences create
warmth and appeals which cannot be
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The thickness of the bottom and rim, and the form
of the inside are all slightly varied because of
craftsmen’s touches. The role of designers was to
create clear forms which are not affected by these
differences.

expressed by machine production. The role
of designers was to create clear forms which
are not affected by these differences. We
discussed with craftsmen, understood the
properties of glass, and tried not to design
products against the properties. Here lies a
great difference in designing objects for
mass production by machine which enables
manufacturing products with designated
dimensions.

Never outmoded universal forms

In designing the forms, we were strongly
conscious about making products in univer-
sal forms so that users can continue using
for a long time, not to mention, the ease of
use including the size to fit to hands,
thickness and angle of the rim, well
balanced weight and so on. For this
purpose, we pursued the prototype forms
void of decorations, and with little distinc-
tive features. A form with a distinctive
feature tends to quickly become outmoded
and users become tired of it soon.
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In order to help users to use a product
with attachment, we prepared cedar
boxes for transparent glasses, and
urushi lacquered paulownia boxes for
black and white glasses.

Attachment to boxes

For the present line up of products,
transparent, black and white glasses are
available for liquor glasses and beer glasses.
For transparent glasses, cedar boxes, and
urushi lacquered paulownia boxes are
prepared. These boxes protect glasses when
storing and transporting them. Beyond these
functions, boxes have an additional effect to
add value to the product they contain. To
bring down the box from the shelf, open it to
take out a glass, polish the glass after use
and put it inside the box and then close it to
return to the shelf. With the box prepared
specifically for the glass, the value of the
glass is augmented through the series of
these actions. In order to help users to use a
product with attachment, a high quality box
is an indispensable element.

Indemnity for users’ lifetime

Another added value given for the users is
“indemnity” for the lifetime of users. In
case the product is broken, a user can send it
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together with the broken pieces, and the
same type of product will be sent back to
him/her. As glass is breakable, it means a
great risk to provide indemnity for the
manufacturer. Users will find it as a matter
of course if a glass product is broken. But
Miwa of Wired Beans insisted on his idea
that “users will use hand-made products
with care for good,” and this indemnity was
attached. Even if the product is broken, a
user can maintain his/her relations with the
glass and its craftsman by possessing the
same thing again. To be aware of these
relations will lead users to develop a habit to
handle things with care.

Four-party project

This project was jointly developed by
Wired Beans, the initiator, Tajima Glass
Inc., Kumanodo, a long-established Sendai
cabinet manufacturer who created urushi
lacquer boxes and GK Industrial Design.
Under a limited budget, all parties played
their respective roles without pay. Fortu-
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nately, the project received the Good Design
Award 2010. It has just started, and we are
considering to expand with similar projects
to other products on the basic concept of
hand-made for long-time use and involving
local industries.

Shigenori Asakura, Executive Director, GK
Industrial Design
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Dougu-Culture Crossroad

Kiyoharu Fujimoto, Managing Director, Dougu-Culture Institute

3. Reading the Trends in the Stories of Dougu

The film Fantastic Voyage, directed by Richard Fleisher was
released in 1966. Later, Isaac Asimov wrote a science fiction novel
based on the movie. A spaceship carrying a group of medical
doctors and medical equipment on board was reduced in size to the
micro level, and injected into the body of a moribund patient.
Fighting against white blood cells, lymphocytes and others in the
blood vessel, the reduced spaceship managed to arrive at the
diseased site and succeeded to treat the disease. Finally, it came
back safely in a teardrop of the patient.
depicted as an entity in which equipment and humans coexist that
goes into the patient’ s body like a newly created cosmos.

The micro spaceship is

Itisa
magnificent drama topologically dealing with the relationship
between humans, dougu and the cosmos. | enjoyed the movie
feeling “How can we think this is possible?” even in those days when
the technology to downsize instruments was in progress. Today,
some parts of the dream have been realized by the development of
laser technology and micro robots.

In all periods, there are stories around dougu, which existed or
which were required in a specific period. It is interesting to study the
culture of dougu through examining novels, stories, and movies. In
particular, science fiction stories in the late 20th century beautifully
illustrate the origin of dougu, relations between humans and dougu,
and further the relations of dougu with the natural environment and

outer space. As ideas developed by foreseeing the advancement of
scientific technologies in the future are incorporated in these stories,
they provide good reference to guess the sentiments of people living
in the particular periods that they were written.

Then, where are the “stories of dougu” of today directed? Steven
Spielberg directed his film “Artificial Intelligence” in 2001 featuring a
future-version of Pinocchio with the sense of affection. In this work,
he drew an invisible barrier between humans and robots. Underlying
this work are “Asimov’ s Laws of Robotics.” In other words, the
ethical view that “humans and dougu are not equal, rather, they
should not stand on an equal basis” is advocated even today. In
another movie, “Inception” (2010) by Christopher Nolan, the hero
enters other people’ s dreams to steal their ideas. His agony while
straying in multiple layers of consciousness, and between dream and
reality is illustrated. Today, when the world of sub-consciousness or
that of imaginary expressions called virtual reality and expanded
reality is expanded, the border between reality and imagination is
being melted in our surroundings. Where are we now? Where are
dougu? In order to answer these questions and to search for “stories
in the future” created together by humans and dougu, we should
thoroughly read the mood of society and people’ s sentiments of the
times drawn in the past “stories of dougu”

GK Report No.21

25



Topics

RABERR.DOTvEIE
REEFY 12277

RABRROZETRERET
B Va2 B258 [C =M
Bt LD HRS e, ERD
TRRETHAV S BEE
BE. T UTERE
HICERBLTWARAES
RIBSTIEOY A N, F it
REBIZTGKERWTE
RTURBAWI vV ILTHE
UCEREEZ T — VRl

BEU. TRCREDIDHTD
IvEeA1ETHD THI1Y
E2MRRE TEOYRER
- MOFKR TFHROBL TMEREI 050207 —YT
REINTWS,

GK Chairperson Ekuan published his first essay
collection “Kesa and Design”

“Kesa and Design” was published by Geijutsu
Shimbunsha on February 25, 2011. Kesa is the term
for a Buddhist monk’s cloth. It is an appropriate title
for chairperson Ekuan who is a monk as well as a
designer working widely in the world. He has written
essays covering a wide range of topics over half a
century. They are selected and grouped in five
themes, namely “Design Concept Mandala,”
“Seasonal Gifts,” “Discovery of New Japanese
Aesthetics,” “Around Letters,” and “As | heard.”

$£_[E LOTUS PRIZE 2010 i
HPHRNBERLUTSE

Lotus Prize International Industrial Design and
Innovation Competitionid. 20084 (R EI#RaE BUF
DEETHEEDOA VI ANITILTHFAVORBERE
DA/ N—=2 3V DM LZIET BlchRES NI
RT3, BETHE, ZEHE%52520104F (&, RRE
FF- BT HABRTH B E BN P RESEREDLEA
EHEOMITEINET Bl lichEERDA/R— 3>
VRFLEF—IRAVMNCIREEWSRH DD E . HEFR
FRMBOEET RIELDISEBEDOSM. FHFrvE
TEORA. THYI YV ZERNICBN T2 2RABAURE
NI COIAVRT Y aVIE BRI YT ANITILT
B4 Y EikH#ES (International Council of Societies
of Industrial Design (ICSID) 2EDEBRH AT VH
HEHSXFEB TR ICSIDOEERHHTWSHPL
RNEEEEUTSELUR,

GK President Tanaka acts as a judge for the 2nd
Lotus Prize 2010

The Lotus Prize International Industrial Design and
Innovation Competition was initiated by the Hunan
Provincial government, China in 2008 to accelerate
the development of industrial design and innovation
by corporations in the province. It is a biennialcom-
petition. The second event this year was organized
by the Hunan Provincial Science and Technology
Bureau, with the perception that the national govern-
ment and local governments should consider
innovating systems in the country to accelerate their
execution of policies for investments, tourism, and
cultural works including information industry.
Greater emphases were placed on the participation
by the private sector, fusion between design and
industries, and introducing local designs to the
international arena. The competition is supported by
international design organizations including the
International Council of Societies of Industrial Design
(ICSID). GK president Tanaka took part in the
competition as a judge in his capacity of a board
member of ICSID.
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ICSID established an International Honor System

The International Council of Societies of Industrial
Design (ICSID) announced its new honor system. Itis
the World Design Impact Prize, which will be
conferred biennially. It aims to encourage and give
recognition to socially significant design projects.
Industrial design projects which will positively
contribute to the enhancement of the quality of our
life in social, economic, cultural and environmental
aspects will be given recognition. Recommendations
from member organizations began to be accepted on
February 22, 2011. (URL: http://www.icsid.org)
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Japanese Good Design Exhibition in India

The Japanese Good Design Exhibition was held in
Delhi, India in March 2011 sponsored by the Ministry
of Economy, Trade and Industry of Japan. The
exhibits were about 90 Good Design Award winning
works covering household electric appliances,
motorcars, motorbikes, daily commodities and
industrial machinery. The importance of design is
rapidly gaining recognition in the industrial sector in
India. In 2007, the government of India announced
its national design policies in which the institution of
the India Design Award was included. For the
institution of the Design Award, the India Design
Council requested the cooperation of the Japanese
government. In April 2010, the India Design Council
and the Japan Industrial Design Promotion Organiza-
tion, the organizer of the Good Design Award, signed
an agreement on cooperation. GK president Tanaka
served as an advisor to the institution of the India
Design Award. He was the general producer of the
Japanese Good Design Exhibition and gave a
keynote speech.
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Renewal of the Geo Cosmos

The Museum of Emerging Science and Innovation is
scheduled to have a new project “Linking Project” for
a better understanding of the earth, and along with
this, the renewal work of the symbolic exhibit, Geo
Cosmos, has been planned for the first time since the
opening of the museum in 2001. The Geo Cosmos is
an Earth Display reproduced by a super high
resolution to show that the earth is a planet in the
universe. Its display style is changed from the
existing LED-style to the organic EL style resulting in
a 10 times greater resolution. Its projection system
and surrounding setting were newly developed to
upgrade the contents both in quality and quantity.
Under Dentsu as the general producer, Mitsubishi
Electric developed the organic electro-luminescence
display system, Goes developed the image system
and GK Tech designed and produced the Globe.
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QS72 Presented for Relief Activities for
Earthquake Victims in Haiti

The Quick Space 72 (QS 72) is a temporary structure



for disaster relief that GK Sekkei developed jointly
with Daiichi Kensetsu, a construction company.
Being made of a light plastic material, QS72 can be
folded for the convenience of transportation and
storage. It provides comfort to live in, and prompt
adaptability for various types of relief and support
activities in case of disaster. Through the Association
for Aid and Relief, Japan, three QS72 units were
presented to help the victims of the great earthquake
that occurred on January 12, 2010 in Haiti. They are
now installed in a nursing institution in the suburbs of
Port-au-Prince, one inside and two outside the
building. They are being used for various purposes
by local people. This is the first practical use of QS72.
Field studies are underway to assess the needs for
future improvements.
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GK Took Part in the Tokyo Designers Week 2010

GK Tech produced the contents for the exhibits by
Fujitsu Design in the Tokyo Designers Week 2010 held
in Tokyo from October 29 to November 3, 2010. The
exhibition consisted of four installations under the
theme of “borders.” In the poster at the entrance,
letters and the shadows of flowers moved. In the
second installation, when a visitor opened a flip
animation book, pictures in the book popped out.
When a person approached the third installation,
birds came out from the frame of the monitor to the
walls. In the last, when a visitor applied a flyer
distributed at the entrance to the musical score on the
wall, then various animations appeared to the music.
We aimed at presenting unexpected contents that
would jump out of the border.
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The VMAX SHO Series “VF250” Won the Innova-
tion Award by the National Marine Manufactur-
ers Association

The VMAX SHO series “VF250,” Yamaha Motor’s
outboard engine for a bass boat, designed by GK
Kyoto, won the “Innovation Award” at IBEX 2010, the
International  Boat  Builders’ Exhibition and
Conference sponsored by the National Marine
Manufacturers Association in the U.S. A. IBEX is an
annual event in which Innovation Award winners are
selected every year. The jury consists of selected
members of Boating Writers International (BWI) who
are well versed in boating.
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The Chicago Athenaeum Good Design Award to
Yamaha YZ450F

Yamaha Motor Corporation’s racing motorcycle

model YZ450F received the Good Design Award 2010
by the Chicago Athenaeum. This award was
established by Charles & Ray Eames, architects, in
1950, and is considered as the oldest award with the
highest authority. In 2010, more than 500 works were
selected from among several thousand applications
from 37 countries. Both GK Dynamics and GK Design
International worked jointly on the design of this
motorcycle.
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Submission by GK Kyoto was selected as a
Kyoto City Tourist Signposting Design

Kyoto city government collected design plans from
the public for signposts for tourists and city people.
The design plan submitted by GK Kyoto was selected
from among 42 applications as the excellent work to
be the base for a new sign system.

Applications should contain signs to show

-one’s present position and information of the
surrounding district (guidance

-the directions to famous tourist spots (leading) in a
map, and

-street names.

For the selection, experts’ views were heard. The
submission by GK Kyoto was evaluated as a “simple
and sophisticated design keeping good harmony with
the cityscape.” GK Kyoto designed the signposts with
the motif of a strip of fancy paper to represent the
flavor of Kyoto from their outlooks to the details.
The new signposts will be installed within the year
reflecting the GK Kyoto design plan in the central part
and the Okazaki district in Sakyo-ku as model districts.
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Japanese Designs in Asia
—Report on BODW 2010 Hong Kong
Isao Tezuka

In December 2010, Business Of Design Week
(BODW) 2010 was held at the Hong Kong
Convention and Exhibition Center and others.
BODW was held in partnership with Japan,
therefore, about one third of the forums,
exhibitions and other events were related to Japan.
It was a good occasion for various contemporary
Japanese designs to be exhibited in the
international city of Hong Kong.

GK Chairperson Ekuan gave a keynote speech
at BODW in 2004, and since then, has continued
his business and private relations with Mr. Victor
Lo, the Chairperson of the Hong Kong Design
Center, the organizer of BODW. Hence, Ekuan
was invited to be a guest at the 2010 event. The
GK Design Group presented the exhibition as part
of Japan Design 2010 organized by the Japan
Design Organization

Industrial Promotion

(JIDPO).
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GK exhibits — Motorcycles and a Wheelchair
Most exhibitors in the Japan Design 2010 were
Japanese manufacturers, and their products were
on display. The GK Group was the only design
firm exhibiting design works such as soy sauce
bottles, a rice cooker, motorcycles, and a
We showed that the
designs we are involved with are all kinds of

wheelchair for clients.

commodities used for daily life.

Particularly, the contrasting exhibits of an
off-road motorcycle and a wheelchair were
eye-catching even from afar, and drew visitors
attention.

s

Lifting up its front wheel, the
motorbike looked like it was going to fly in the air.
Its dynamic style invokes people’s adventurous
The stylish wheelchair designed by GK
Industrial Design for chairperson Ekuan totally
changed the image of the vehicle for the
physically disabled.

Many visitors tried to touch the two exhibits.
in the

desire.

They looked particularly interested
wheelchair, and tried to feel the texture of the seat,

weight, and the movement of the step using the

GKFHA VT IL—T7DER GK Design Group Exhibition

TA—=ZLCBITBHPHROBE

GK Design Group president Tanaka lecturing at a forum

lever. At first, I was trying to stop them from
touching them, but soon, I encouraged visitors to
touch it. The product is not to look at, but its
value can be appreciated through use. We need to
consider ways to exhibit our design products.

There used to be a GK shop that we ran. It
served as an outlet to sell products that we had
produced originally, as well as a channel to
communicate directly with consumers. At the
occasion of BODW, I was at the exhibition hall to
act as a GK information officer, but rather I
realized the importance of listening to people’s
voices broadly.

“Designs that create values,” lecture by GK
President Tanaka
GK president Tanaka gave a lecture on
“Designs that create values.” In the lecture, he
explained the GK philosophy on dougu, meaning
tools and instruments, and the social, cultural and
economic values brought by good designs.
Showing the examples of GK designs such as a
table-top soy sauce bottle, motorcycles, the Aichi
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Designers in Asia have begun to be conscious about
their identity. Left: Accessory with the motif of

calligraphy with a brush.Right: In-flight tableware
with rice grain openwork of Cathay Pacific

Expo, and emergency relief spaces in case of
disasters, he explained Japanese aesthetics and the
Japanese way of thinking underlying these
designs. GK has the history of searching for
Japanese originality in its designs as opposed to
designs of western-origin. The concept of dougu
is the symbol of our philosophy.

The full-house audience comprised students and
young people. They may have the stronger image
of Japan after the bubble economy rather than that

of during the rapid economic growth period.

Japan has experienced both economic situations
ahead of other countries in Asia, therefore, we may
have lessons to share with people in the region in
the field of design. Maybe because of the nature
of Hong Kong, or the title of the event “Business
of Design,” design is often discussed from a
business point of view. It is interesting to know
what the audience thought about the values that
design create in society and culture.

Japanese Design in Asia
Japan no longer takes the initiative in design in
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Asia today. China, Hong Kong, Korea and Taiwan
are competing with one another in economic as
well as design strengths. Looking at designs in the
respective countries, it is felt that designers are
conscious about establishing the identity as Asian
rather than chasing after designs in the west. The
partner country of BODW had been chosen from
Europe, but Japan was the partner country for
BODW 2010 for the first time from Asia. It may
reflect the trend among designers in Asia.

During BODW, a ceremony was held to present
the Design for Asia Award by the Hong Kong
Design Center. ~ The award is given to
corporations which manufacture products with
designs reflecting the lifestyle in Asia, giving
positive influence on people’s life and gaining
business success.

New Krewrap by Kureha Corp. won the Grand
Prix of Design for Asia Award together with iPad

and the Air Multiplier (air circulator) by Dyson.

GK Graphics was assigned to design the package
for New Krewrap. This wrapping film package is
equipped with a plastic knife with safety
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New Krewrap, the Grand Award winner
of the Design for Asia Award 2010

consideration, and graphics to guide users to cut
the film correctly. The product has a range of
sizes to allow consumers to use the wrapping film
These points were highly
evaluated. I realized that careful consideration for

economically.

users paid for a few dollar product was
appreciated as a feature of Japanese design from
other countries.

When food is served in Hong Kong, chopsticks
are placed vertically with the tips toward the table
center. It is in contrast to the Japanese-style in
which foods are served for one person in small
dishes and in which chopsticks are placed
horizontally with tips toward the left. I learned
that chopsticks are placed in such a way in China
because they take food from a large plate in the
center. A small difference may have great
meaning, even we share the same cultural root.
Commonality and differences in Japan and Asia

present a significant theme in design.

Isao Tezuka, Director, GK Graphics

GK Report No.21 29



Project News

A—I\—7%L 7T-=)LRkoyOv—
YINFEERHEA ST
GKF#/>3—0Ov/t

HRAERTZEREOHFLLVIROI IV ELT,
2010 10BARAY - TILyDT( 9 —FER~ 2010(E

BA—RNAE)JIcHEBLZOYE 7 M ETIL. 1980

~Q0FERICTI/N\DIIY - FH—=ILFY—DIIF

FKULBRATY Y T Z—/I\—FT XL | OEKDRE#%Z

WAL BEOYY— Y THE SN DEREE

STIZNERLLEHEDY Y VG BERETICR

B A—RN\AZRDZIERNRTAT— DK

U EA/—Y DBIICIEEE/N -V ERT &

THLWATZO—REETTES,

The Super Ténéré Worldcrosser
Yamaha Motor Co., Ltd.
GK Design Europe

Concept model for adventurous people traveling
around the world by motorcycle which was
exhibited at the Intermot held in Cologne in
Germany in October 2010. It emphasized the spirit
of the racing motorbike Super Ténéré that Yamaha
developed in the 1980s through 1990s for the
Paris-Dakar Rally. The Super Ténéré Worldcrosser is
a high performance, fully- equipped machine with a
light chassis especially designed for adventurous
riders seeking the most appropriate motorbike for
rough riding. By adding special parts and
exchanging standard parts, riders can enjoy rough
and tough off-road driving.
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Lexam LX Concept Model for Jakarta Motorcycle
Show
Yamaha Motor Co., Ltd.

GK Dynamics

Concept model of a motorbike shown at the 5th
Jakarta Motorcycle Show in November 2010. This
motorbike show is held biennially, and draws more
than 80,000 visitors each time. At the show, the air of
the rising motorbike market in Indonesia can be felt.
Lexam LX is a teaser of Lexam launched in January
2011. It was designed to suggest the future of
Yamaha motorcycles. The themes were an elegant
flow like swaying with the wind and a sense of luxury
reflecting the increasingly sophisticated market. LED
lamps were used to give a futuristic appearance to
the model.
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Upper: A mist device is attached. The
existing Takara mist device is revised as
an optional appliance for this machine.
Legato, a shampooing chair which
becomes a flat bed was also designed.
Lower: With the possibility of placing the
Aquaforte in an island style, consideration
was paid to beauty from the back.

Project News
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WaveRunner VXR
Yamaha Motor Co., Ltd.
GK Kyoto

Performance model of a three-person watercraft
equipped with a high output engine. It was
designed with the concept of a sportive and
compact tuner car that appeared in the movie “The
Fast the Furious.” With the intake-vent-like front
grill as an accent, the watercraft was designed to be
light in weight, slim and compact.
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AQUAFORTE Automatic Hair Washer
TAKARA BELMONT CORPORATION
GK Kyoto

Aquaforte was developed as an automatic hair washer
for beauty salons. A new design was applied to offer
comfort which is different from hand washing, and to
create uniqgue shampoo value not as a substitute for
hand washing. It has the “Mist mode” and “Head Spa
mode” for greater comfort. Its form needed to give an
organic and stylish impression as well when the
optional mist device is connected. We aimed to design
it to help give customers ve the impressions of
gentleness and advanced techniques.
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No-Smoke Cigarette Zero Style
Japan Tobacco Inc.
GK Industrial Design / GK Graphics

A new style of cigarette that needs no lighter without
emitting smoke. GK Industrial Design designed the
product, and GK Graphics designed its symbol mark,
logotype and package. For the product, consideration
was given to the size, hard-to-roll form, and ease of
use. In addition, the smoking style was considered.
For the package, emphases were placed on its
emotional value as an article of taste as well as the
functional value of a “menthol flavored,” “smoke-free
cigarette.”
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Cream Jar Aeca
Yashima Seiko Co., Ltd.
GK Industrial Design

Cream jar made of double layered PET plastic cups.
The jar was going to be sold as a multiple-use

container by a container sales company. The form

was designed to be universal and to look solid when

placed. To show that a printed material (paper or

plastics) could be inserted between the two layers,
examples of colored materials and graphics were

prepared. The jars can be customized according to

the desires of clients. GK Industrial also designed

its name and leaflets for publicity. The name “aeca”
means frail and beautiful.
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Taking hygiene into account,
the body was designed to
allow the cartridge to be
replaced without touching
the cigarette end by keeping
the cap on, and keeping the
cigarette end untouched on
the table surface.
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The symbol mark combined the “Z” of the brand name
Zero, and the Arabic figure “0” in a calligraphic design.
The package was designed to express “ smoke-free
clean air” and “an article of a mature person” with a
deep color gradation and a silver frame.
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Upper: The finger ring not only prevents the microphone
from falling down but also leads the hand to hold it at an
upper position, thus, allowing stable amplification
without interfering with the wave through the antenna
installed in a lower place. Lower: Taking the microphone
out from the pocket with the aid of the finger ring. The
image is a gunman pulling out his gun. Two-way use is
made available both as a hand microphone and
hands-free microphone
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Flat-Clinch Stapler ST-010X
Plus Corporation
GK Graphics

Flat-Clinch Stapler ST-010X is a low cost and lighter
weight stapler developed by Plus Corporation. GK
Graphics was assigned with product coloring and
package design. The staplers have five color
variations. Fashionable colors are added to standard
blue and red. Each color with a delicately deep tint is
applied for increased uniqueness. Yellow is used only
for the guide for positioning. The color inside the
stapler is subdued to highlight the body colors. A
winner of the Good Design Award in 2010.
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Wireless Microphone WM 1420
TOA Corporation
GK Design Soken Hiroshima

Multi-functional wireless microphone for business
use. Toughness was sought, considering that it
would be used in large-scale discount shops and
railway stations for a long time. It can be used as a
hands-free microphone while keeping it in a breast
pocket. Its features are the finger ring and the curved
body making it easier to take it out from the pocket,
and to obtain a solid holding position. The priority in
design is placed on the good-looking talking style
with the microphone.
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JAL Counter Renewal Project

Haneda Airport 1st Domestic Terminal
Japan Airlines Co., Ltd.

GK Sekkei

The JAL Domestic Counter was renovated on the
occasion of opening the New International Terminal
in 2010. With an intention of giving an impression of
arenewed JAL, we aimed to design the space to be a
value added place for passengers to spend their time
leisurely after completing boarding procedures until
their departure. A simple, convenient, stress-free
and value added spatial design was our goal.
Counters were clearly indicated, handling was
enhanced both for staff and passengers, comfort was
given, and signs and other information boards were
coordinated. As a result, a lobby providing more
sophisticated and higher quality services came into
being.
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Pass to the Future: You are a future news reporter
Japan Science & Technology Agency + Panasonic

System Solutions Japan Co., Ltd. + Tanseisha Co., Ltd.

GK Tech

Role-play exhibit to allow information gathering on
changes in living brought by the advancement of
scientific technologies in a future city 50 years from
now. Looking through the diorama of the future city
through the camera-type terminal, objects or persons
related to the subject appear as augmented reality (AR)
images. A reporter-to-be can interview a person and
take photos in the future city. The report will be
compiled into a newspaper. This system was planned
by the Museum of Emerging Science and Innovation,
and it is meant to be a mobile environmental exhibition
to local science museums. GK Tech was responsible for
planning, designing and producing the system as a
whole including the AR mechanism.
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Left: JAL Global Club Counter Upper Right: Information Counter Lower Right: Security check
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South Wing JAL Counter
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Exhibition. By open application, the
following three institutions will show
the exhibit system for the first year:
the Fujikawa Rakuza (Shizuoka pref.),
the Sasebo-city Total Education Center
(Nagasaki pref.), and the Niigata
Science Museum (Niigata pref.).
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Select subjects to start an interview. Diorama seen through the camera-type terminal. Items related to the selected

subject appear with augmented reality images. After interviewing persons in a future city, photos will be taken using the
camera-type terminal.
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Truth, Goodness and Beauty of Design " Kenji Ekuan
20. Learning from the history —The past and future of Japanese Thought

Beginning with the Jomon and Yayoi periods, Japan has come through a long history. The country in which gods dwell in mountains, rivers,
trees and grass, flowers, birds, insects and fish is rich in culture appreciating phenomena in each season. People have maintained reverence
toward nature. Countless gods, said to be eight million are present in this world based on nature worshipping. Shinto which developed in such
an environment can be considered to be the source of spontaneously developed “Japanese Thought.” This thought is filled with feelings such as
“refreshing” “bracing” and “clean.” The view of nature and the view of the world of the Japanese have remained unchanged in people’ s minds
through the middle and near modern ages even if the view on the state and social system changed from time to time. The view on nature and the
view of the world can be considered as the sources of Japanese aesthetics, and the core of DNA of Japanese Thought.

In the meanwhile, Buddhism was conveyed to Japan in the 6th century (538). King Seong Myoeng of Paekche on the Korean Peninsula
presented through his envoy the gifts of the statue of Sakyamuni Tathagata, sutras, and Buddhist altar fittings to Emperor Kinmei. Later in the
period of Emperor Suiko, the construction of temples began in different localities in Japan. As the regency, Prince Shotoku built Shitenoji
Temple in Settsu province (now parts of Osaka and Hyogo prefectures). Prince Shotoku established the 12 official ranks and the 17-article
Constitution to develop laws and the bureaucratic organization. In later days, Buddhism developed into various branches and experienced a
number of rises and falls. Japan entered a new age of nation building after the establishment of the ritsuryo state, a system of centralized
autocracy structured by comprehensive legal codes. In the undercurrent of “Japanese Thought” which developed after the introduction of
Buddhism is a rational view of the world including the logics of the existence of things, the providence of human existence and the ethics of
social survival as opposed to the Shintoist view of the world based on nature worship and people’ s sentiments. This view of the world is also
an important element for the development of “Japanese Thought.”

Looking back on the sources and the development of “Japanese Thought,” it is understood that the Japanese have absorbed different foreign
cultures since the acceptance of Buddhism and sublimated them into Japanese culture. We were introduced to Christianity accompanied with
gun techniques, Zen Buddhism together with tea and herbal medicine, and different cultures from Europe even during the period of isolationism.
In the Meiji era, after the opening of the country, the government of Japan introduced western technologies after the Industrial Revolution, while
maintaining the spirit of Japanese chivalry to develop modern thought. The modern thought developed as “Japanese spirit, Western
knowledge.” After World War II, we accepted and have developed democracy to date. In short, we have developed Japanese thought on the
spiritual foundation of Shintoist sensitivity incorporating Buddhist rationality as the code of conduct. It is important for us to look back on our
history to know the origin and process of development of our thought. Considering that the present time is called the “Age of Asia,” now is
right time to search for new sources, and build a new Japanese Thought to lead our future.
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Editor’s Note

It is often said that products are mirrors that reflect the society of the time.
There are products in fashion at different times. There are three kinds of
fashion, namely, “fad,” “boom” and “trend.” We are told to take note of
trends that set the values of a certain time period. Today, industries are
increasingly adopting high technologies and the markets are growingly
matured on the global level. The values of individuals are being diversified,
and various issues have come to surface. In such circumstances, sustainable
designs and long-life designs may present new values to cope with social
issues, and will be the mainstream values of the present time. Through this
issue, I thought that designers were playing important roles to balance
individual values and social values, to establish new relations between
production and consumption, to present the values to be carried over to the

future and to be established as a culture, and to build a multi-layer society.

(Ayumi Nanjo)
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GK Design Group Inc.
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