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-80th Birthday Party for Kenji Ekuan

-“Devoting Myself to Design” written by chairperson Ekuan was published
-ICSID Executive Board Meeting in Tokyo -“GK Night” held

-GK Design Group President Tanaka took part in BraunPrize and other Design
Competitions as a judge
-GK Design Group presid
-Good Design Award 2009
-Bus Stops with Advertisements won the Landscape Award by different cities
-Hiroshima Good Design Award 2009 Grand Prix
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A-Bomb and the Blue Sky
Kenji Ekuan

I visited Hiroshima after a long time. It was a pleasant day under the clear
autumn sky, what we call “a fine clear autumn day.” The air is dry and
refreshing. A long time ago, Bodhidharma visited Emperor Wudi in China in
the Tang dynasty. The emperor had temples built, sutras translated into
Chinese, and trained monks. He expected rewards or at least some words of
praise from Bodhidharma for his meritorious deed. But Bodhidharma said “no
reward.” “Then, what is a meritorious deed?” asked the emperor. The monk
replied, “It is becoming like a clear blue sky.” The sky above Hiroshima on the
day of my visit was exactly this blue sky that Bodhidharma said.

It was a clear summer day in August when the A-bomb was dropped in
Hiroshima. A flash turned the whole city into a burning hell, depriving more
than 100 thousand people of their lives instantly, several hundred people were
exposed to radiation, and the survivors are still suffering from its damage to
their health. The wretched spectacle of Hiroshima was indescribable. When I
stood at Hiroshima Station after I was demobilized, I could see the surface of
the Seto Inland Sea shining under the moonlight. Hiroshima was totally
destroyed, burnt, and became so flat as to be able to see the sea from the
station.

I gave up Hiroshima and headed to my mother's hometown. My father also
ran to my mother's town after he survived the bomb explosion. My sister was
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not there. My mother showed me the remains wrapped with newspaper. She
was found dead five days after the explosion in the ground of the Red Cross
Society. A wooden piece on which “E ku wan” was written with charcoal ink
was stabbed on the ground near her head where she was cremated. The person
might have misheard Ekuan as Ekuwan. It was the reunion of my mother and
my sister which went beyond my imagination. My father died of A-bomb
disease one and a half years later.

I have a book titled “Hell Paintings of Hiroshima by Surviving Witnesses”
(original title: An jenem Morgen wie am Tag danach : Zeitzuegen uber das
Inforno von Hiroshima). Shigeyoshi Kawakatsu who lives in Hamburg,
Germany compiled this book using episodes written his friends and paintings
by citizens which were treasured by the Hiroshima Peace Memorial Museum.
The book was published by a German publisher Projekte Verlag in October
2008. The pictures contained in this book were painted by survivors, recalling
their memories. I realized what it was like to die by an Atomic bomb
explosion. More than ten people were burnt to death by putting their heads into
a rainwater barrel for water. The river was covered with corpses. I cannot
describe more than this. The blue sky above

Hiroshima city that I visited after a long interval reminded me of these

I just looked at the pictures.

miserable scenes.
It so happened that President Barack Obama declared his opposition to

“nuclear weapons.” The late President Harry Truman stated that World War II

finally ended because the United Stated dropped nuclear bombs in Hiroshima
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and Nagasaki. Since the end of the war, this statement has been imprinted in

the minds of children in America. The majority of the U.S. populace remains

imprinted with this view. If a portion of the Japanese people cry against
nuclear weaponry, it is like a drop in the ocean. President Obama's speech on

“the world without nuclear weapons” may be seen by US people as to have been
made without reflecting their views and wishes. At least, his speech was not
representing the people's voice. Barack Obama is the president of the country
that dropped nuclear bombs. Why did he advocate the world without nuclear
weaponry?

Perhaps, President Obama became a sage of the world through his speech,
surpassing the status of the US president, surpassing general people. At first, I
thought he was merely paying lip service and following the stream of the times,
but then I realized that it was not. Determining to say this may have been a
difficult decision for him. Lip service is not something that the US president
can do. The president who was elected with the support of people would not
risk losing the strength of that power with careless lip service. His speech “the
world without nuclear weapons” was welcomed by the world. As a result, the
Nobel Peace Prize was awarded to him. In the past, the selection of the Nobel
Peace Prize winners seemed to have been made somehow with political
consideration. But the case of President Obama was different. He was selected
for his speech on “the world without nuclear weapons.” His speech might have
been an expression of his desire in his personal capacity not as the president of

the United States. It may be conceived as the “dry and clear sky” that
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Bodhidharma said. The Nobel Prize might have been awarded to his prayer for
peace. The words of the US president have strong influential power. Mr.
Obama might have been surprised at the impact he exerted. But the decision of
the Nobel Prize Selection Committee was not wrong. Over the years, many US
presidents have been assassinated. In other words, it is my view that Mr.
Obama deliberately declared the “world without weapons” in defiance of the
fear of death.

A Chinese scholar advocated the principle centuries ago that knowledge
must be accompanied by deeds. Mr. Obama's intelligence refuses to allow the
possession of thousands of nuclear weapons, not to mention nuclear warfare
and massacre. Opposition to possession of nuclear weaponry is identical with
rejection of use of nuclear weapons. When nuclear weaponry is rejected,
people will forget about it forever.

I admire Mr. Obama for having declared “the world without nuclear
weaponry” in defiance of possible opposition from the public. Therefore, I
would like to encourage US people to look at the book “Hell Paintings of
Hiroshima.” T would like them to look on Hiroshima without indifference, but
as a possible problem that might occur in their own places. It may be difficult
to think this way at this moment, but by staring at the pictures in the book, they
will know that we should not possess nuclear weapons.

Kenji Ekuan, Chairperson, GK Design Group
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BraunPrize 2009
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At BraunPrize 2009
Awarding Ceremony.

Design of Japan in the World -Activities of International Council of
Societies of Industrial Design (ICSID)
Kazuo Tanaka

What is internationality?

“Keep it in.” “Take it out.” How many times did I hear these calls
screening the entries in the BraunPrize 2009 competition? 1 was in the
unforgettable selection scene in the suburbs of Frankfurt, Germany in the
summer of 2009.

The BraunPrize had been the object of my dream since my student days. I
could hardly describe my sentiment to have put myself in the selection hall for
the prize. I also had a very complicated feeling. Among more than 1100
entries, there were many from Asia, 130 from China, 83 from Taiwan and 72
from Korea. They were among the top six countries. Can you imagine how
many entries were submitted from Japan?

Only two. And one of them was from a Japanese resident in Europe. The
number of Japanese entries was the same as that of Cuba and Ukraine. Japan
seems to have become the Galapagos Islands in the world of design.

Recently I often work in China, and I often hear “technology of Japan, and
designs of Korea.” This reality may become true to the design of Japan, and
our future appears to be increasingly dim. Whenever I hear someone saying

“internationality in design is not necessary,” I always feel gloomy. Japanese
design that had led the world may have already been lost.
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Environmental Policy and Activities as an Executive Board Member

1 was elected as an executive board member of ICSID on October 22, 2007
after its a week-long conference in San Francisco. Days after that have been
like dreaming on a roller coaster. The executive board met once in three
months and thus two years passed quickly attending meetings in Santiago,
Seoul, Sydney, Shanghai, Cape Town, Budapest and Tokyo.

ICSID members consist of specialists in design promotion, design
education, design profession and corporations. As one of a few executive
board member representing professional designers, I have been committed in
the global environmental issues. We have the ICSID Environmental Policy,
the guidelines for designers indicating what we should think and how we
should act in our daily life. Today, the environmental issues are problems for
all. People may consider that sustainability should be secured by scientific
technology and social systems. The raison d' étre of design is to explore new
frontiers in social life. The competence to present ideas to envisage the future
is required of designers.

As a Judge of Design Awards

As I became an executive board member of ICSID, I received requests to
serve as a judge from the Red Dot Design Award 2008 and BraunPrize 2009 in
Germany. Then, I undertook the roles of a judge of the Seoul Design
Olympiad Award 2009, and international advisory members for the World
Design Capital Seoul 2010 for Korea. In China, I served as a judge at the



ICSIDWE 74 VRS, ¥ A v #E\, 7v7zvy>vafi
DEREERFEX N—THRINT VS, TAF, HFEELT
B R CTaDOIIGIE RS S H. NERKOME L
bEASHERESEFEICIN Y fllATE %, Z+id, ICSID
Environmental Policy L W12 b DTH D . THA F—»H%
DEBOHT, MEEZ, EDXIIATHL 2L TFAR S ZWwn
PERLIEZHA R4 TH S, 5%, HMBRBIEREIZ, 2
HHEHVHEE o TWwR EHF R, £/, EbTEHEHXR
T4 FEY T4 %, BEEEG EALAFIEIC X o THLTRE D
DESEZDPLTHS, LrL, 7Y VOffifEilx, HL it
RoOBhTH 2, THA v DNck s THARRT, ZZ20MW
Hz#i EREEATH S,

MROFFL VEBRAERE LT

ICSIDOHFRIZ 7% % L FIIRIC, FAlX FA > @ Red Dot Design
Award 2008 & BraunPrize 2009 OREEKIEEZ2Z 72, ZD
#%. §ET Seoul Design Olympiad Award 2009, World
Design Capital Seoul 2010 DEEFAEMZEE., WE <l HhEiF
THA Y H 2009, JEAGLEBGHH 2009, 7 &84 OEETY
A VEOBHEBEZGEX T LRk D, 2R TN
TERZ LR, HADOFTYAL VEBEIFINT I TH S,
ZFAEZEF, TYA VHESEA v =%y P T 5 LD
nahbEnizv, LrLl, 292 LAs6, MEHAD 7Y
A VHRIZH S DV BMEZHS LI TERNTVREDTH S )
2o MHFHATCTWS, & bIFEEEa XIS L T|
2. BERNEETFTIA F—0BEIE,

BraunPrize 2009 OFHICSML, ZOF ETIHAD T

China iF Design Award, Beijing Red Star Design Award 2009, and so on. I
have observed the trends of design in the world at these occasions. You may
think that you can see world trends from design magazines and the Internet. If
so, why doesn't Japan's design community try to show its presence in the
world through various media? The design world is moving every day, and
young designers submitting their works in international competitions are
highly motivated.

At the selection of BraunPrize 2009, I entertained a sense of crisis about
designs in Japan. Many good-natured Japanese designers do not dare to go
out of the range of their assigned works. And many younger people do not
want to think about anything outside the range of 3-meter radius. I do not
mean to negate the happiness of life surrounded by beautiful tableware and
furniture. I want to say that young people in the world are thinking something
different. One of the four finalists of BraunPrize 2009 proposed a high-
pressure hydraulic washing plant powered by a wind power generator to be
loaded on an ocean tanker. It was a proposal for sustainability to enhance
navigating capability, and hence, saving energy use by removing oysters and
barnacles from the ship bottom. The BraunPrize selection was very severe.
For technical matters beyond the comprehension of judges, technical staff
supported them, and if it was not still sufficient, specialists were invited for
their comments. The four finalists were selected through such a process. It
was all the more regrettable that there were so few Japanese at this design
battlefield.
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Japan in the world

In Singapore with mounting thunderclouds on November 27, 2009, I was
re-elected as an ICSID executive board member for 2009-2011. I will be
sharing the time with my colleagues in the world for two more years.

‘We must, once again, turn our eyes to the world. The world still is looking
at Japan. “Where has Japan gone?” I strongly hope that the Japanese design
community can became stately once again and give an answer to this question.

Kazuo Tanaka, president, GK Design Group

(edited from an article in “Hotline” No. 85 published by the Japan Industrial
Designers' Association.)
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Feature:

Rediscover Japan

The source of Japanese manufacturing is people's view of nature. We have
developed our aesthetics while sensing seasonal changes and the order of
nature from natural phenomena. We have also developed skills to elaborately
express our delicate emotions. Because of this, the Japanese manufacturing
sector has maintained its predominance in the world market. However, now,
it is difficult to display the presence of Japanese manufacturing. Now that
world attention is given to the quality of “made in Japan,” it is the right time
for us to look at the advantage of Japanese techniques anew and publicize it.
We should have pride in our sense of technique and design, and should be
more positive about communicating ourselves in words, rather than remaining
quiet thinking that good quality products will tell everything.

The lifecycle of product development is shortened, and production bases

are transferred to overseas for the sake of efficiency. Under such

8 GK Report No.19

circumstances, people show their interest in products which are made with
sincere manufacturing spirit. By involving designers, creativity is added to
manufacturing, and products with higher values will be put forward. By
exploring the direction of manufacturing together with designers, it will
become possible to bring to light what has not been seen so far. However,
even if traditional technique and design bring synergetic effects to achieve
excellent products, it is not the ultimate goal. By communicating what has
been achieved widely to the world, demand should be incited and the market
should be revitalized. How can the value of Japanese manufacturing be
expressed and conveyed? In search for an answer to this question, Japanese
manufacturing will regain its brilliance.

(Tadashi Matsumoto, Editor)

Photo : Terutaka Hoashi
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Yamaha VMAX - Design of Japan's Dynamism
Atsushi Ichijo, Takeshi Umemoto,

On March 10, 2009, the New VMAX
motorcycle was released after 24 years at the
National Art Center, Japan in Roppongi, Tokyo.
While the initial model of VMAX was launched
in 1985 for the U.S. market, the new VMAX was
developed for the global market. The new
VMAX was developed as a power vehicle with
the concept of dynamism. Here, the new and
conventional VMAX models will be compared,
and aesthetics applied to the new VMAX will be

introduced.

From American Spirit to a Global Icon - 1st
VMAX

Personal vehicles in the United States are
meant for traveling on the huge land. Speed and
high mobility were symbols of the American

worldview in the 20th century. The common
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First VMAX released in the United States in 1984. The theme was “American Spirit.”

It attracted

many fans not only in North America but also in Europe and Japan. The model remained an
exceptionally long-selling high-performance motorcycle.

expression in various vehicles presents the values
of the machine civilization in America.

The first VMAX model released in the United
States in 1984 had a silhouette close to a cruiser.
The elements of an internal combustion engine,
breathing air from the intake, burning it by the
engine, and emitting the exhaust from the muffler
were impressively visualized with the icon. The
strong power from the engine was conveyed to
the unusually wide rear tire, and the figure that
the tire made a heel produced the image of
dynamic power.

However, we designed the VMAX not as a wild
and powerful machine, but as a sensually looking
machine that also had elaborately calculated
curves and curved surfaces. A sexy look is an
important design element for vehicles in the
United States. Thus, the first VMAX model
became a unique motorcycle with power, beauty
and a sensual appeal to the five senses at the same

time.

“Powerful and beautiful.” This symbolism
attracted admiration not only in the United States
but also in the world. The unique aesthetics have

become a global icon in the motorcycle market.

Succession and Recreation of VMAX

Later, the first VMAX model was sold in
Europe, Japan and other countries. Because of its
distinguished originality, the model remained an
exceptionally long-selling high-performance
motorcycle, staying ahead of competitors. It has
been recognized as the leading motorcycle both
by customers and Yamaha Motor itself. As time
passed, however, gaps between the first model
and the newest technologies became apparent.
The new VMAX must aim to realize Yamaha's
motto of “creating man-machine excitement.”
The design theme for the new model was to give
shape to the spirit of VMAX with a “surging
accelerating

sensation” by adding latest

technology inputs to the value that the first model

GK Report No.19 9



YAMAHA VMAX—HAD Y4 F S AL THA v /—5 - ik iGE
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New VMAX released in 2009. The prerequisite design theme for it was that it be a form to be in harmony with the V-type 4-cylinder engine.
The flow from intake to exhaustion was visually expressed.

FEWVMAXEFEDEF—7 £l > feBINT DA X—Y (&)
NET 2Nz KBICEAT 2 ONEREZ. BAMED
FA4FI AL EUVTHEVMAXDA A=Y X7y F (L)
A Tzo

The image of the Guardian god which was the motif of the
new VMAX design (right). The bold expression of inner

strength was incorporated in the image sketch (above) of
the new VMAX as dynamism specific to Japan.
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Large-caliber air intake at the front, VMAX's feature.
Infinity (00) is the source of design.

has developed.

A lot of time was consumed for discussions on
the identity and value of VMAX. In conceiving
an uncompromising product, we looked into
Our rival was the VMAX within

Japanese products manufactured for

ourselves.
ourselves.
export tended to respond to the needs of the target
market. As VMAX had permeated into the world
market with its unique aesthetics, we should once
again present our own identity. Yamaha Motor is
a Japanese company, and VMAX is originally
produced in Japan. We determined to design the
new VMAX model as a product originated in
Japan.

The prerequisite design theme for it was that it
be a form to be in harmony with the V-type 4-
cylinder engine. It breathes air, burns and turns it
to energy, while cooling water and oil are
circulating inside like blood. The real excitement
of engine design is to find organisms like those of

the human body and the heart inside a machine

YAMAHA VMAX— HARD 54 F I RLTHA ¥ /5

WX 7,
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and to visualize it in a form. We had to express a
form in which energy from the engine clad with
an enchanting design will push forward the whole

body wth its vibrations.

Japan Design that the New VMAX Aimed for
Industrial products in Japan have built their

firm positions in the world supported by the

traditional

integration of technology and

craftsmanship and culture. Japanese culture is
such as
typically
symbolized by Japanese gardens, shrines and

generally characterized by terms
“tranquility” and “simplicity” as

temples. Design approaches also have been

” <

expressed using terms such as “simple,” “clean”
and “compact.” These features are presumed to
be based on the nation's mental culture to keep
harmony between human, materials, and nature.
To design a motorcycle that gives the feeling of
man-machine unity beyond the function of a

machine for transportation, dynamism, exaltation
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Sketch of the engine. The real
excitement of engine design is to find
organisms like those of the human
body and the heart inside a machine
and to visualize it in a form. It was
newly designed to achieve the feeling
of powerful acceleration and cruising
competence.

and other dynamic emotional elements are valued.
The first VMAX model enjoyed the ultimate
dynamic “power expression” in America. This
process of exploring the form for the new model
was to question whether dynamic sensation,
exaltation and a dynamic form were expressed or
not. It was a path to show our pride in our culture
by expressing “Japan and Power,” and “Japan

Design.”

Japanese Dynamism and the new VMAX

We noted the statue of a guardian god at the
temple gate and the composition of ukiyoe
paintings. Ukiyoe painters freely manipulated
their focal distances. They freely and boldly drew
their objects disregarding how they looked
actually. It is greatly different from the western
perspective representation. In western culture,
humans exist at the top of all living things, and
the beauty of the anatomy of the human body is

sought in western art. Whereas in Japan, humans
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live in harmony with nature. The creativity in the
guardian god statue is found in its bold and
intentional emphasis on the power which resides
in the god, and its extraordinarily dynamic
expression. It is a sculpture expressing
overflowing power and dynamism. Using the
human body as its motif, the spirituality of the
god was sharpened and turned into a dynamic
expression beyond the reality. It is a result of
conception not sticking to any style. This
dynamic expression is unique to Japan, and here
is the essence leading to the design of the new
VMAX model.

VMAX was to review Japanese creativity afresh

What we attempted in the new

and to reflect it onto the motorcycle design. It
was the recreation of Japan Design filled with
dynamism and powerfulness.

The design of the new VMAX is a counter
movement to the current design trend in Japan
inclining toward gentleness and passiveness.

Motorcycles are a tool for us to restore our inner
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wildness and nature. Motorcycles must maintain
aesthetics to respond to human yearning for
power and beauty. The new VMAX model is a
message from Japan, Yamaha Motor and GK.
Continuation and re-creation of the original model.
The spirit of the VMAX was sublimated to the
new model embodying Japanese values from the
first model aiming at the U.S. market. Thus, the
press release meeting of the new VMAX was held

in a museum a first for motorcycles.

Atsushi Ichijo, Vice Presedent, GK Dynamics,
Takeshi Umemoto, GK Dynamics
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The launch of the new VMAX embodying Japanese
design was held at the National Art Center at
Roppongi in Tokyo which is the new center of art of
Japan. GK Sekkei was responsible for designing the
platform and other displays.
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“Made in Japan” in Industrial Machine Design
-Sanyu Industries Rubber Injection Molding
Machines

Ryuji Karasawa

Japanese Technology and the Rise of China

World's No. 2 in GDP. Japan can no longer
remain so. China has become the most important
industrial manufacturer.  “Made in Japan”
products around us have been replaced by those
labeled “Made in China.”

In the Meiji era in the late 19th century, Japan's
industrial modernization began with purchases of
steamboats and locomotives from Europe. Full of
curiosity, the Japanese had acquired many
techniques. The teachers were always products
from the west. Imported products were always
superior to Japanese made products. We retained
an inferiority complex that what we made, after
all, were only the modifications of western

products. It remained so, until our products were
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praised as “Japan as No. 1” in the 1980s.

The Japanese industrial products with their
high performance, low prices and dexterous
manufacturing in those days were appreciated.
The quest of adding value while lowering cost
had been solved by technological innovation.
Here lies Japan's specialty. It further enabled 24-
hour automated factory operation. Manufacturers
competed for factories equipped with advanced
technologies. Used machines found their places
of service in other countries and helped with the
industrialization of these countries. We believed
that the cutting edge of production technology
existed in Japan, and that we would have a bright
future as long as we remain as a frontrunner.

Then came the age of diversification. The
industrialized world altogether began to transfer
their production bases seeking cheaper labor force.
It was the beginning of the rise of “Made in
China” products and their affluence. At the actual
manufacturing however,

scene, Japanese
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industrial machines are in operation. It can be
said that Japanese technology is supporting the

quality of products in the world.

Designing the rubber injection molding machine

Although it is hardly known, the rubber
injection molding machine is supporting the
automobile industry. A great amount of rubber is
used for the suspension, damping materials
around the engine, waterproof and dustproof
boots, and seal materials in a motorcar. The top
manufacturer of rubber injection molding
machines in Japan is Sanyu Industries, a supplier
to manufacturers of these rubber parts and
The STI-VR series, which was
introduced to the market in 2006, is its flagship

components.

model with a totally upgraded performance. Two
years later, we, GK Design Soken Hiroshima,
received an order to redesign this highly
competent machine series.

In Japan, industrial machines are made to the

GK Report No.19 13



PEZEREW T YA~ IZiA® 72 Made in Japan — RT3 3 2 GHHEOEHE R

o)
[l
o

STI-VR-ZOEBEZERE UBEERERDH B1TE W,
MEDONRXIEI-—F—DEERICELETEEX
NG %, BDESNROEUTHRNGN S —
EEHNARER O, HEEENBOH TENLIN B,
Y= L—0T Y TIFEELSNEIZY ~, fE
RIFZFRICEHRFERZ LTV, BEEETS
Z ETMHADEMRE & R ENBEESTEN IR
AN

Rubber Injection Molding Machine by Sanyu
Industries. Dexterous STI-VR-Z machine with the
vertical line as its basic design motif. The color of
the pink panel can be changed to a color designated
by customers. As color change can be made for a
minimum number of parts, its manufacturing
process is simplified. The dark grey area is a
standardized unit. Until recently, parts for this area
were procured after receiving an order. As this
standard color is used now, the delivery time is
shortened, and a stable production plan can be
prepared.
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Round cockpit concept surrounding an operator considering the ease of use.
Interface design is the face of a machine, from which the performance of the

machine can be read. Therefore, the selection and indication of a switch must be
carefully treated as it is an element of the face.
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“Made in Japan” Plaque: Certificate of

SANYU INDUSTRIES,LTD.

specifications of the customer.  Industrial
machines in the west are characteristic both in
color and form. They appear to say, “this is the
best product of our R&D based on our corporate
philosophy.” They have individual appeals that
Japanese machines lack.

The machines of Sanyu Industries are excellent
in their performance, but in order to compete in
the global market, they needed to give an

expression to their competence.

Hoisting a “Made in Japan” plaque

The new machines of the STI-VR-Z wear
“cherry flower color,” as the symbol of “Made in
Japan.” The stripes of dark grey and aluminum
on the base present a feeling of accuracy. This
base is composed of panel modules. This unit
system allows Sanyu to easily respond to the
orders of customers, and to enhance its production
efficiency.

We prepared a “Made in Japan” plaque. It is

Japan Quality. The delicate font never
used for industrial machines symbolically
implies the control of delicate work.

the sign of “Quality of Japan,” a certificate of the
work worthy of the spirit of a craftsman. Thus,
the products of the new Sanyu brand came into
being.

The renewed design has changed the image of
products of the company. The targets of industrial
machines are not general consumers, therefore, no
hit products come up in a short time. The brand
will be an established brand in time as a result of
our continuous pursuit for colors and forms
keeping the spirit of traditional craftsman. We
hope that the brand will successfully spread in
overseas market.

The future of “Made in Japan”

At present, personal computers can be
manufactured anywhere in the world. The molding
of resins and making of metal dies are possible if
injection machines and cutting work machines are
available. However, these production machines are

not easily developed. Rich experience and
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technological sophistication are indispensable in
order to enhance the grade of high accuracy
machines. In Japanese craftsmen, the spirit of
minuteness and exhaustiveness might be
programmed.

I wonder if this “minuteness and exhaustiveness”
program can be awakened among Japanese
children of today. When the environment of
manufacturing is going through a major change,
we deplore what we are losing. But on the other
hand, I feel that we are obtaining a new sense for
production. The Japanese specialty of dexterity is
now applied to super minute visages of animation

characters and humanoids.

Ryuji Karasawa, Managing Director, GK Design
Soken Hiroshima

GK Report No.19 15



JERDMAREFH DO D — 50710, 7av=s b

A

MM L DT

AT ORI, 43R E OB AR
MEW) EFE2H 5, Z IITIEIARED
Wwo D eI, BA L LIFRMDIAD
STWw3, LaL, ZTOHICIEED.
12704FHT, 245 (KIc&x9)) v
I EBISTRAE L 72, BRI D &
BHEEL . RESLTIHE D 34E L W I AT
ot HELUTHEPIZER L, #
N E R 7 Y P2 - AW WA AN
B2 i, KNEE X 75 SR 7 B i
DD o T, BE, R OFHEN
13004 T ARME B EInInTEH |
—HHEL, BRoSEs Mis, 2
T=NVDREIVEZZTHA9H, W
iGN e bt - S N 1 A E IS E
SFE LT S, BiRthic-bEE b i

RETH
Kyoto City o
° RET

Kizugawa City
PN
Osaka City
(] [}
REM
Nara City

Succession of the Local History and Town
Activation -Kunikyo One-Tenth Project
Kyo Shimizu

Kunikyo and the background of the project

At the southern end of Kyoto bordering with
Nara prefecture, there is Kizugawa city. The river
Kizu runs slowly and green tea fields spread
alongside its banks. Far back to 1270 years ago,
here existed the capital city of Kunikyo. Emperor
Shomu transferred the capital from Heijo (Nara)
to this place. It lasted only three years by all
accounts, but it was prosperous as a capital city.
The magnificent Council Hall in the Imperial
Palace was transferred from Heijo and was
situated at the center of the compound surrounded
by large and small gorgeous buildings. At present,
the Council Hall is reproduced by the Nara
prefectural government for the occasion of the
1300th anniversary of the transfer of the capital to
Heijo. At a sight, you will be impressed by its
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magnificence, scale as well as minuteness of
making. After Kunikyo ceased to be the capital,
the Council Hall was used as Yamashiro
provincial temple and its 7-storied pagoda was
built on the adjacent land. These sites of
historical heritages are located silently in
Kizugawa city, emitting the air of ancient capital.
With its historical background, there are many
cultural heritages in Kizugawa city including the
five-storied pagoda of Kaijusenji Temple, a
national treasure. The city itself is a treasure box
of the cultural heritage of Japan, just next to
Kyoto city in and around Kyoto prefecture.

However, few people know about this fact, and
even the name of the city is not well known, not to
mention its cultural treasures. The infrastructure
for tourism promotion is not yet well developed.
Despite rich in tourist resources, and having great
potentiality as a tourist center comparable with
neighboring tourist spots, the city has not been
developed as a tourist center.
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Under such circumstances, a project to activate
Kizugawa city was launched by a tripartite group
of the local government, Kyoto University, and a
consulting firm under the program to enliven local
cities by the Cabinet Office. GK Kyoto
participated in this project.

Local city activation

At first, to make known the increase in
community bus service frequency, we prepared a
publicity strategy. We put up posters to major
railway stations, distributed leaflets, and opened a
website to inform local people of the change in bus
service frequency. Uniformed graphics were
applied to bus stops, and signs were placed at major
railway stations to lead passengers to nearby bus
stops, to help elderly passengers and tourists
recognize them easily. It is important to attract new
visitors, but what is more important is to upgrade
convenience in transportation in and around the city

for local people. Information is important and
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effective in mobilizing people for local town
development. Tourism that is greatly dependent on
the public transportation systems allows tourists to
enjoy the process until they reach their destinations
better than driving a car themselves. It will also
reduce traffic jams and promote ecological tourism.
Moreover, by linking the tourism strategy and
information, tourism can be further enhanced in
quality. In the future, traveling guide contents
showing the landscapes around temples with voice
explanations will be developed.

To be a successful tourist spot, in addition to
excellent tourism resources, transportation
convenience, information availability and local
people's consciousness are essential. The
foundations for transportation and information
services are going to be built in a short time. But
the most important is local people's consciousness,
which has not developed yet. Although the city has
potentiality, people are little aware of their treasures,

and their sense of hospitality to tourists is immature.
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We found the necessity of encouraging people to
know about their cultural treasures, to become
proud of their place as a valuable historic site, and
to positively convey the treasure to future
generations. We planned a consciousness change
among people with the power of design.

Kunikyo One-Tenth Project

The remains of the former Council Hall and the
seven-storied pagoda are very precious, but there
are only their foundation stones in an apparent field.
Therefore, it is difficult for children to imagine the
magnificent capital of Kunikyo from just seeing
these stones on the ground. We organized a
workshop for primary school children to reproduce
the Council Hall and the seven-storied pagoda in
order to help them feel how it actually looked like.

The Council Hall is considered to have been 25
meters high, and 54 meters wide, while the height
of the pagoda is considered to have been around 60
meters. We planned to make their paper models in

one-tenth scale of the original ones. The workshop
was conducted as a part of their history hour, and 24
children in the 5th and 6th grade were supposed to
make them in two hours. We used corrugated
cardboard for its lightness, toughness and ease to
use. The paper would be recycled after use, so, it
helped their ecological education. On the platform
of the Council Hall, the base for a pillar remains.
To help children find the realistic size of the pillar,
we prepared a 6-meter tall pillar model. In addition,
we designed a 3-D postcard and a clear file of
perspective presentation by which the landscape of
the ancient capital was seen when it was held up
over one's head. They were memorable souvenirs
for children. The workshop was a success. On the
weekends, a morning farmers' market was opened,
and a story-telling meeting and an event to serve
amazake sweetened drink made from fermented
rice were held. Local people told their sentiments
on the area. From the comments by participating
children in the workshop, it was understood that
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children gave full scope to their imagination to the
Kunikyo capital.

It was a great success that children enjoyed
paper crafts and played inside the finished works.
The real purpose of the workshop was to help
children and adults who were involved in the
workshop develop their interest in the Kunikyo
capital, and hence pride in the city they live in. To
have attachment to one's town will lead them to
develop a hospitable feeling, and hospitality to
visitors to the town. Although it was a small
event, it was a moment that people's consciousness
about their town changed.

Succession of Japanese history and Town
Development

Town development in the future requires
elements of communication design to connect
people and a town, and people and people. The
secrets to heighten the attractiveness of the town

and to convey it to coming generations are not
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buildings or objects that are designed but people's
mindsets. We need to understand what people
think or feel about how the town should be, and it
should be developed, to forge a consensus among
them on each element. In designing a town
development, it will become a standard method to
include programs to actively involve local people
to reflect their desires.

There are lots of places in Japan like Kunikyo
where the historic sites have lost their dignified
value because local people pay little attention to
them. As inheritors of Japanese culture, we must
not allow the sentiments of our ancestors to fade
away. To visualize the sentiment of our ancestors
and to foster local people's awareness of it and
regain their pride in their own place through
experience: we would like to apply this process in

various ways in town development.

Kyo Shimizu, GK Kyoto
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Primary school children assembling a huge Council
Hall and a 7-story pagoda with paper. They are
models of one-tenth of the actual structures. Even
so, the children were surprised with the size.
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The 6-meter tall pillar model of
Council Hall to find the realistic size.
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Clear file of perspective presentation and a 3-D
postcard. Participating children said that it was

interesting to imagine the landscape of the past
through these tools, according to their comments.
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Modern Horizontal Piece of Timber
-CASARL WALLSTYLE
Manabu Matsumoto

A 30 mm-wide space that decorates and hides
things beautifully

Casarl Wallstyle by Atomlivintec Co., Ltd. is a
kind of “wall surface container system.” It is a set
of an aluminum-made main rail, shelves, hooks
and other parts which can be attached to the rail
freely. It is not a cubic container like a closet, or
commercial display shelf. What we proposed was
a modularized furniture set to be installed in a
space between the wall to decorate objects
beautifully. When an 80 mm wide aluminum rail
is installed 30 mm away from the wall
horizontally, a soft shadow is reflected on the wall
and the rail appears to be floating from the wall.
By hanging, placing, and inserting various
fixtures for containers, accessories and lighting on
the rail, users can enjoy the 30 mm-space to
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decorate their rooms as they like. This is the
greatest feature of this system.

The main rail and the parts are made of
extrusion-molded aluminum for its strength,
accuracy and beauty. For the finish, a close to
white blast injected alumite was chosen for it is
elegantly adapted to various types of interiors.
The cross section of extrusion molded aluminum
materials has an inevitable structure for fixing and
setting in, and at the same time a complex
configuration. Generally, the beauty of the cross
section is used as a part of design, but we dared to
hide it behind. By so doing, we succeeded in
creating beauty and the ease of use, and the
potentiality of future development of the product
while guaranteeing its strength.

As all parts can be installed and removed from
the front, it is easy to change them to adapt to a
different lifestyle.
creative interior space can be designed. Making

With a 4-meter long rail, a

full use of the features of the material, this system

gives a tense atmosphere and the feeling of
continuation in a room.

A historic look at nageshi in Japanese architecture

In conceiving the design for this system, we
took note of nageshi, a horizontal piece of timber
used in the Japanese-style house. The nageshi has
changed its role as houses have changed, but it
has always enriched the life of the Japanese.

Nageshi is used to connect the upper portions
of pillars horizontally. It is a feature specific to
Japanese architectural style temples and houses.
Originally, it was installed for structural
reinforcement, and was fixed from outside the
pillars. In ancient temples, the materials were
thick for this purpose.

In the Heian era (8th -12th century), screen
holders were inserted in the upper space of
nageshi to prevent a screen from falling. The
screen in this period was straight and not the
folding screen of latter days, therefore, fixtures
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Wall-side storage “Casarl Wallstyle” that decorates things beautifully in various living spaces.
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Kamoi: A narrow board extending
entirely around a Japanese-style
room covering the top slots into
which sliding doors and fusuma fit.
Nageshi: A horizontal piece of timber
installed on the Kamoi. Originally, it
was attached to fix pillars. As pillars
came to be fixed by piercing a rail,
nageshi has come to be gradually
added as an ornament. It makes a
narrow space between the wall.
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A spear on a nageshi hanger. An
example of using the space between
nageshi and the wall.

photo from K.K.Token Bijutsu Kogeisha
http://www16.plala.or.jp/katana-iimura/
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Casarl Wallstyle and its variation of parts to place things. Clockwise from the
upper left are a hanging shelf, acrylic tray, inner hook, top plate.
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Left: Wallstyle adopted to the “Switch Room”(next to entrance hall)
in “Smart Style G”, a custom-build house brand of Misawa Homes
Co., Ltd.. Itis used to hang items for going out like bags.

Below: Map of its possible use. We aimed for making a system for
universal use.
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were needed. As a space is made between the
wall and nageshi, warriors used to hide their
spears in the space for self-protection. The
Tokugawa Shogunate decided in 1699 to allow
“only direct retainers of the shogun who hold a fief
of 1000 koku (1 koku: about 180 liters of rice)
and more to have nageshi installed.” Warriors of
lower ranks could not live in a house with nageshi.
When people were liberated from the feudal
system in the Meiji era and onward, they began
installing nageshi in their houses as they wanted
to give the impression of being higher ranked.

Nageshi in contemporary houses

Until recently, most houses in Japan were
single-story or two-story wooden houses
(framework construction), with tatami-mat rooms.
With the development of the rail, the original
structural meaning of nageshi had become feeble,
and the materials used became thinner. It became

ornamental. It came to cover kamoi, a narrow
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board continuing around an entire Japanese-style
room, or was installed along the wall to bridge
pillars. By this time, nageshi became functional
item to be used to put up a mosquito net or for
hanging hats and coats with hanging fixtures.

In postwar days, particularly after the rapid
economic growth period, lifestyles as well as
construction methods have rapidly changed.
Many people did not build Japanese style
rooms in their houses. Medium- and high-rise
condominiums were ferroconcrete buildings or
steel-frame buildings, and ferroconcrete or
prefabricated houses increased in number for
individual houses.

In many recently built condominiums, only one
nageshi is attached in a Japanese style room.
Residents find it useful to attach hooks to hang
clothes and paintings. Rented apartment houses
often have pre-installed nageshi as their owners
do not allow tenants to drill holes on the wall.

Nageshi is installed in a traditional Japanese-
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style room as an “ornament,” but it is not meant
for hanging something. The attached nageshi and
interior rail are made to meet functional needs for
hanging in the image of the traditional nageshi

which is now freed from structural needs.

Diversity and Possibility of containers to show

We designed Casarl Wallstyle as simply as
possible in order to reproduce the functional use
of nageshi and to make a container to show in
modern rooms. We intended to make various
kinds of “containers to show” by attaching
different parts on the main rail. We can use plate
parts to “put something on,” hooks to “hang
something,” cases to “put something in,” and
The use of

this system is expanding further beyond the

indirect illumination by LED lamps.

function of a container.

We trust that we have applied the essential
elements of a Japanese-style house to this new
tool, such as the ease of expansion or
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Indirect illumination with LEDs presenting new
expressions.

development of space that sliding partitions and
tatami-mat rooms have in addition to giving a
modern interpretation to a traditional function.
High functional expansion in a simple form will
attract users, develop their attachment, and enrich
their emotional life. This favorable cycle will
help sustain the value of a product. The
permanent relationship between humans and
objects and the social environment is the wisdom
that we Japanese have cherished in our daily life.
This is how dougu (tools and instruments) should
be and this is what we should convey to the world
and future generations.

Manabu Matsumoto, Chief Designer, GK Industrial
Design
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80th Birthday Party for Kenji Ekuan

A party to celebrate the 80th birthday of Kenji Ekuan
was held at the Hotel Okura on September 11, 2009
(Representative organizer was Prof. Ryohei Miyata,
president of Tokyo University of the Arts). At the
party, GK chairperson Ekuan exchanged words with
more than 300 participants. It was a heart warming
gathering.
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“Devoting Myself to Design” written by chairperson
Ekuan was published

“Devoting Myself to Design” written by chairperson
Ekuan was published by Shunju-sha Publishing
Company on September 11, 2009. The book of his
career as a designer which began right after World
War Il is his autobiography as well as the history of
modern design of Japan.
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Chairperson Ekuan received the Lifetime
Achievement Alumni Award
Chairperson Ekuan received the Lifetime

Achievement Alumni Award from the Art Center
College of Design in California in the United States.
This Award is conferred to graduates from the
College who have shown distinguished talent and
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gave impact on the world of art and design. It is
given in recognition of the prominent specialty and
creativity in their careers. In 2009, the award was
conferred to chairperson Kenji Ekuan for his broad
and strong influence on design at large. Mr. Syd
Mead who has cherished long-time friendship with
Ekuan attended the awarding ceremony in the
campus in California on his behalf. Kenji Ekuan
entered the college in 1956 under the fellowship
program of the Japan External Trade Promotion
Organization (JETRO), and was conferred an
honorary doctorate in 1981.

photo by

John Dlugolecki
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Mr. Syd Mead (left) attended on behalf of Ekuan
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ICSID Executive Board Meeting in Tokyo
-“GK Night” held

The Executive Board Meeting of the International
Council of Societies of Industrial Design (ICSID) was
hosted by the Japan Industrial Designers'
Association (JIDA) and the Japan Industrial Design
Promotion Organization (JIDPO) in Tokyo on August
29, 2009. GK Design Group president Kazuo Tanaka
is a member of the executive board. Taking this
occasion, GK Design Group held a reception in
honor of the ICSID chairperson and other executive
board members at its head office. At “GK Night,”
representatives from design associations in Japan
were invited. It was a good occasion to learn design
trends in the world and to develop new personal
connections.
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757V E2009%EE BraunPrize 2009 jury members

GK Design Group president Tanaka took part in
BraunPrize and other Design Competitions as a
judge

GK Design Group president Kazuo Tanaka served as
a judge at the BraunPrize 2009 competition
sponsored by Braun in Germany. This biennial
international design competition for young
designers began in 1968. The jury was a small
group of five to promote efficient selection, and
composed of leading designers in the world. GK
chairperson Ekuan was in the jury in 1986. The jury
including Tanaka, went through three stages of
selection from March to September. Kazuo Tanaka
is positively cooperating with design competitions
held in China and Korea as part of his activities to
promote design in Asia. Through these activities,
the GK Design Group will work in partnership with
design associations in other countries to promote
design also in Japan. Design competitions at which
Kazuo Tanaka served as a judge include:

<China>

-Judge at the “iF Design Award China 2009”

One of the design competition of iF Design Award
targeted for the region of the Greater China which
was first run in 2003.

-Judge at the “2009 China Red Star Design Award”

A national design award in China organized by the
Beijing Industrial Design Center.

<Korea>

-International Advisory Committee member for the

“World Design Capital SEOUL 2010”

ICSID's biennial design promotion program targeted
at one city each time. Seoul was selected for 2010.



Kazuo Tanaka was appointed a member by the
mayor of Seoul.

-Judge at the “Seoul Design Competition 2009”
Design competition held in relation to the Seoul
Design Olympiad 2009, a design festival organized
by the Seoul City Government.
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GK Design Group president Tanaka re-elected as
an ICSID executive board member

At the general assembly of ICSID held in Singapore
on November 27, 2009, Kazuo Tanaka, president of
the GK Design Group was re-elected as an executive
board member for the 2009-2011 term. This is his
second term in the position following the 2007-2009
term.
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Good Design Award 2009

The winners of the Good Design Award for 2009 by
the Japan Industrial Design Promotion Organization
were announced. The following designs by the GK
Design Group won the Award.

- GK Industrial Design:

Passenger train “series E259 Narita Express "N'EX”
(East Japan Railway Company)

Executive class seat for international flight “JAL
Shell Flat Neo” (Japan Airlnes International Co., Ltd.)

- GK Graphics:

Haircare product “DEESSE'S NEU” (Milbon, Co., Ltd.)
- GK Dynamics:

Motorcycle “VMAX* (Yamaha Motor Co., Ltd.)
- GK Kyoto:

Medical Treatment Improvement System “Semi
Private Room Unit FX” (Medical K.K.C Co., Ltd. +
ITOKI Corp.)

- GK Design Soken Hiroshima

Commuter Trains “Keihan Electric Railway 3000
Series Train” (Keihan Electric Railway Co., Ltd.)
Keihan Railway Nakanoshima Line “Total design
work for the spaces of Keihan Nakanoshima Line”
(Nakanoshima Rapid Railway Co., Ltd.)
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Kitakyusyu City
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Gifu City

Bus Stops with Advertisements won the Landscape
Award by different cities

Bus stops with advertisements (MCDecaux Inc.)
designed by GK Sekkei received the 23rd Fukuoka
City Landscape Award, b5th Kitakyushu City
Landscape Award, and Gifu City Landscape Award
for 2009 in those respective cities. In addition to their
functionality and comfort as bus stops, sophisticated
large advertisements on the side of bus stops are
well fit in city landscapes and offer people pleasure
to look at.
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Hiroshima Good Design Award 2009 Grand Prix

The Hiroshima Good Design Award is awarded by
the Hiroshima City Office every other year. GK
Design Soken Hiroshima won the Grand Prix in the
Product Design category for 2009 for the design of
“Powered Voice” (by Molten Corp.). This was the
second for GK Design Soken Hiroshima, and
consecutive to win the award after “Line Max” (by
Molten Corp.) for 2007.
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Sky Gallery JAL Shell Flat Neo

JAL “Sky Gallery” and “JAL Shell Flat Neo”
received International Design Awards

The “Sky Gallery” in the JAL International flight
777-300ER Executive Class Bar Counter won the
Good Design Award 2009 by the Chicago
Anthenaeum. Established in Chicago in 1950, the
award is one of the most prestigious design awards
in the world of design. The “JAL Shell Flat Seat”
also received the award in 2002. The “JAL Shell Flat
Neo” received the Grand Prix for 2009 of the
International Public Design Award by the Korean
Public Design Regional Foundation. This award is
intended to enhance people's recognition on the
concrete measures for greater national strength
through innovation and design, and to promote
people's consciousness on public design in regions.
This award was conferred for the first time in 2009.
GK Industrial Design designed all these award-
winning products.
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Dougu Culture Crossroad
Kiyoharu Fujimoto, Managing Director, Dougu-Culture Institute

1. Contemporary Toys -1

The development of toys in postwar Japan began with the petition
of “Give Children Toys” submitted to the Diet in 1946 along with tin
toys - tin Jeeps with an American serviceman on- and free gifts
attached to caramel boxes. In the 1950s, the export of celluloid toys
was revived and in return, imported toys such as Pogo Sticks and
Hula Hoops became popular. In the 1960s, under the influence of TV
animation programs, figure toys emerged including Astro Boy, Oba-Q
and Ultraman. The decade of the 1970s was an age of diversification
and competition with the second boom of monster toys, narrow
In the 1980s, as

personal computers and family game computers spread, Invader

gauge railroad models, and Spaceship Yamato.

Game and other video games became popular, and the original
Gundam series began to attract children's hearts. Further in the
1990s, the figures of animation characters and robots with intelligent
abilities, various types of game machines, and high-tech toys were
abundantly launched.

Today, virtual toys and virtual games on computers or through the
Internet are flooding. The speed to travel into the fictitious world
which is accelerated has both good and bad influences. It expands
people's imaginary world, and at the same time, undermines their
real life. An overview of more than six decades after WWII proves

that cyber games and illusionary movies and animations have led the

Warping to the fictitious world ~Where is a new horizon?

world of toys as a whole to a great world of fiction.

The days when old-fashioned penny candy stores also sold toys
have gone afar. Lately, the toy sections in department stores have
transferred their position to mass retailers and a corner in AKIBA, and
they all look deserted. New gift toys attached to snacks occupy the
prime place at the point of purchase in convenience shores pushing
out other products. Some healing toys are now regarded as
cosmetics, and enjoy their prosperity in drug stores.

From olden times, people had kept toys at hand and cherished
them from infancy through adulthood as tools to enjoy their daily life.
Even elderly people used to enjoy their life with toys. It is quite
natural that people in every country and nation and different age
groups have their toys.

However, those new species of toys have broken up the dougu
culture system and have left themselves in a different living context
even transforming the atmosphere of people's life. Something is
strange in toys. Changes are occurring in the world of toys. Isn't it
necessary for us to re-construct the world of toys? Toys should be
dougu to fulfill people's playfulness, give them pleasure and healing,
and bring them a new lifestyle. A new horizon that they should head

to has yet to be seen.
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The Centram runs against the background
of the Toyama Castle ruin. The concept
of total design was “Enjoying the city
center of Toyama. A landscape with the
Light Rail Transit.”
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This foldable shelter can be used from right after a disaster to about a month as a private space, and as a meeting place

or a shop to support the daily life of disaster victims for one year thereafter.

Project News
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Toyama City Loop Tram (Centram) Total Design
Toyama City, Toyama Chihou Tetsudou Inc.

GK Sekkei (Total design direction, envir | design)
GK Industrial Design (Train body design)

GK Design Soken Hiroshima (Basic plan for VI, publicity
and advertising)

Shimazu Environmental Graphics (Publicity and creative
design)

On December 23, 2009, a looped tram service in the central
part of Toyama city began its operation. This is the second
project under the city's policy to develop it into a “compact
city” by public transportation systems following the Toyama
Light Rail Transit in 2006. By operating tram in a circular line,
the city was attempting to develop a district in which people
could live without depending on motorcars. From the design
point of view, it was a “total design project.” Unifying with the
design elements for the train body, stations, roadway and
streets, we took into consideration to give characteristics to
different zones, creating landscapes specific to Toyama, and
designing urban spaces to incite liveliness.
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QS72: Quick Space 72h

- Temporary Shelter for a Disaster Emergency
Daiichi Kensetsu

GK Sekkei

This is a new portable shelter to provide safety and
comfort in a private space to victims of a disaster for
72 hours, the most important time after the
occurrence of a disaster. This system can be quickly
structured, and changed and expanded to meet
users' needs. The material used is a polypropylene
bubble wrap sheet. Bubbles are solidly molded to
increase strength. It is light and easy to process.
Like a folding paper sheet, a plastic plate is folded
into a room without structural materials and other
materials.
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2010 Nucleus Dwelling I
(Voluntary Study Work)
GK Sekkei

GK designed Nucleus Dwelling | in 1964 based on
GK dougu (instrument) theory studies. In order to
meet the trend in present society, GK Sekkei
designed 2010 Nucleus Dwelling Il in 2010. Nucleus
Dwelling | responded to the change in family size
from a 3-generation family to a nuclear family. A
space for a couple and basic equipment for living
were the basic cores in design. Nucleus Dwelling Il
is designed with the themes of “from a nuclear
family to an age of living together, ” and the “use of
natural energy.” It is a sustainable house for three-
generation families, reducing CO2 emissions, and
generating energy using natural resources.
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Tokyo Gas Advanced Design Development
Tokyo Gas Co., Ltd.
GK Industrial Design

This is a concept model to give an expression to the
product identity “advanced designs to light up
people's heart” conceived by the Design Study

Group

initiated in 2008.

Advantages of gas

appliances and the possible expansion of their use
are designed to respond to various lifestyles. The
concept model was shown at the “Living Design
Exhibition 2009,” a private show by Tokyo Gas Co.,
Ltd. in its head office building in Shinjuku, Tokyo,
and Yokohama. GK Industrial Design also designed
the display space for the exhibition. Beginning with
this exhibition, the exhibits traveled to other
exhibitions such as the “100% Design Tokyo,” and
“Interior Festival.”
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“Living Design Exhibition 2009”
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left: 2010 Nucleus Dwelling Il

A house for a couple which can be
installed, removed and transferred is set
in the center, and separated cabins for
couple's parents and children are placed
to respond to changes in family
composition. The platform (raised floor
construction) reduces damage to nature.
Utility equipment and room units are
installed on the platform. By changing
these elements, a family can continue to
live in the same place.

Ay FUFP 7T AT /Ny
“Interior Festival”
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In order to meet the needs of various types of patients
and hospital wards, frames and furniture panels can be
coordinated in different ways. Functions of cabinets and
Internet connection are provided.
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The wide grip made of a soft material supports the body.
Its symmetric shape enables it to be held by either hand.
It is designed considering how it is placed when it is not
in use, and how it is dangled with a strap.

Project News
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Medical Treatment Improvement System

“Semi Private Room Unit FX”

Medical K.K.C Co., Ltd. + ITOKI Corporation
GK Kyoto

A Semi Private Room Unit provides a private room
like space in multiple bedded hospital wards
partitioned by curtains. It is a multi-functional
partition furniture unit to upgrade privacy protection.
We aimed to create a rest space close to home with
an easy-to-use form for patients as well as medical
care staff, color variations, and beauty as a modern
interior furniture piece.
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Comfort Cane
Pacific Supply Co., Ltd.
GK Dynamics

A cane that is friendly to the upper limbs such as the
fingers and the wrist. With a concept to “support a
person with a cane,” and to softly wrap the grip
with a hand, we examined the form and the angle of
the wrist. As a result, we reduced the burden to the
body from that of the existing canes. With the use
of shock absorbing rubber at the end, it can feel
light to handle and easy to use to the user. The
metal texture expresses reliability, and the natural
color variations offer the pleasure of going out. In
addition to enhanced safety, the cane helps users to
be positive about rehabilitation.
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SCALP-D Series
Angfa Co., Ltd.
GK Graphics

Hair medical care series developed in partnership
with hair specialists to respond to the troubles of
contemporary men. As its shampoo and conditioner SCALP-D Series(above), SCALP-D Ladies Series (left)
were renewed, the bottles were redesigned. We

placed edges at many places on the surface to

create manly powerfulness. At the same time, the

packages for the SCALP-D Ladies for women with

hair troubles were also redesigned. The form of the

bottle followed the one for men, but the surface was

covered with diamond cut patterns to give a

feminine look.
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Power-Assisted Tug-and-Pull
Yamaha Motor Co., Ltd.
GK Tech

On December 25, 2009, the Power-Assisted Tug-and
-Pull developed by Yamaha Motor and GK Tech was
shown at the Hamamatsu Science Museum in
Hamamatsu city. It is sensory play equipment to
which Yamaha's technology for its motor-assisted
bicycle PAS is applied. Yamaha donated the
equipment to the museum. The power from the
motor is given to a half of the rope. By pulling the
rope, people understand that the labor to pull the
rope is greatly lightened with auxiliary power. Thus,
interest in the technology of PAS is incited. At the
show, children competed with adults, and when
children won, cheering broke out in the hall.
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Truth, Goodness and Beauty of Design
Kenji Ekuan

18. Archipelago of Four Seasons and New Scenes of Dougu - The feelings of seasons that dougu creates

Japan is an archipelago situated in the temperate zone in Asia. It has four seasons and is rich in water and greenery. The nation is destined to
have seasons of many rainy days and typhoons, and unavoidable earthquakes and Tsunami living on volcanic islands. In spite of these natural
disasters, the Japanese have been embraced with the great power and tenderness of nature, and have long cherished a refreshing sense of life
through dogu meant for different seasons. Seasonal festivals such as the Doll's Festival (March 3), the Boys' Festival (May 5), the Star Festival
(July 7), the Moon Festival (full moon in mid-autumn), and a Gala Day for children of three, five and seven years old. Floats that color seasonal
festivals create the festive atmosphere in different places, and celebrate the health and happiness of local people. People also take off weather
strips in early spring, change clothes in their wardrobes to be ready for summer, wash and change the paper on the sliding paper doors in mid-
autumn, and make their fireplace ready for winter. They appreciate the changes of season using different dougu. The landscapes of every
season are vessels of nature and the “scenes of dougu” in different seasons presented beauty and pleasure in people's living. The rhythm of
changes in dougu used along with four seasons and the 24 seasonal divisions in the old lunar calendar is repeated year after year. Making this as
the ground for culture, various arts and traditions have developed, including tea ceremony, flower arrangement, 31-syllable and17-syllable
poems, and so forth. These cultural assets rooted in everyday life are the treasure of the nation.

However, today, the sense of seasons is being gradually lost. Global warming and other phenomena of climate change are posing an
unpredictable crisis in the future. But rather, greater climate change is occurring in the world of dougu in the face of a storm of modern
civilization. The process of globalization of civilization is destroying the indigenous culture of different peoples in different regions. As a
result, the distinctive scenes of dougu in different seasons have become feeble. Dougu's life is now going off its cycle. In this sense, what we
should restore is the “sense of seasons” in people's mind. A variety of dogu have been born as products of modern civilization. Be it a motorcar,
computer and other dougu of any genres, when a new kind of dougu is produced, a new manner is born, and as a result, comfort is brought to
life. The new forms of instruments to materialize this comfort will create the new scene of dougu. Co-living of humans and dougu, and the

development of the new sense of seasons over the years are necessary now.
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Editor’s Note

In spring, when cherry flowers start to bloom along the river banks and in parks, I am
always surprised that there are so many cherry trees in Tokyo. When people say “flowers”
in Japan, cherry blossoms immediately come to our mind, and “flower viewing” means to
appreciate cherry blossoms. Cherry flowers are closely associated with Japanese culture.
It is said that viewing cherry flowers originated as an event in the farming calendar of
ancient farmers. This custom became an enjoyment among the aristocrats in the Heian
period (8th-12th century). It was during the Edo period (17th-19th century) that cherry
flower viewing became a pleasure among common people as shoguns had cherry trees
planted at many places and encouraged people to enjoy viewing blossoms. We can see the
far-sighted wisdom of our ancestors who have consolidated our culture by adapting
customs to the needs of the times. Through the featured title of this issue “Rediscover
Japan,” I found the richness of Japanese culture and spirituality anew. The process of
globalization will continue, but we need to stop and think about Japan and its distinctive
design styles that we may tend to forget after the rapid economic growth period.

(Ayumi Nanjo)

GI( DeSign Group GKFYA v In—7 GK Report No.19

MRt GKF A o Hehh 20104F 4 H¥47

Mkt GKA v ¥ 2 R Y 7V FHA v FATNHB L

PR &t GKEKEE N LH 2= FE Y
W&t GKZ 574 v 7 2 PSR IR E

Mtk GK¥ A F 2 v 7 A i ST, Rt & W A

W&t GKF v 7 B MR TR

et GKatHR FATHT, TR G T 1 o ek
MRt GKF A v IHFIA T171-0033

GK Design International Inc.
(Los Angeles /Atlanta)

GK Design Europe bv
(Amsterdam)

W e aG HE A IR A F (QHG)
i EYRGHE IR

GK Design Group

GK Design Group Inc.
GK Industrial Design Inc.
GK Sekkei Inc.
GK Graphics Inc.
GK Dynamics Inc.
GK Tech Inc.
GK Kyoto Inc.
GK Design Soken Hiroshima Inc.
GK Design International Inc.
(Los Angeles / Atlanta)
GK Design Europe bv (Amsterdam)
Qingdao HaiGao Design & Mfg. Co.,Ltd.(QHG)
GK Design Shanghai Inc.

B R X R 3-30-14 (LFFE )L
Phone: 03-3983-4131

Fax: 03-3985-7780

URL: http://www.gk-design.co.jp/
IR, Bt L

GK Report No.19

Issued: April 2010
Publisher: Kazuo Tanaka

Executive Editor: Kozo Yamada, Isao Tezuka

Chief Editor: Tadashi Matsumoto
Editor: Ayumi Nanjo

Translator: Chine Hayashi
Published by GK Design Group Inc.
3-30-14, Takada, Toshima-ku,
Tokyo 171-0033 Japan

Phone: +81-3-3983-4131

Fax: +81-3-3985-7780

URL: http://www.gk-design.co.jp/
Printed by Takayama Inc.

Cover : VMAX
Photo : Terutaka Hoashi



